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Purchase Motivation for Garment of Korean-Chinese College Students in
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Dept. of Clothing & Textiles Seowon University

ABSTRACT

This study is designed to understand purchase motivation for garment depending on
demographic factors among college students in Yanbian, China. Questionnaire was used
for measurement tools to study the subject of the thesis. The main study was conducted
against 450 college students from May 17 to June 5, 2001, The data for the study were
analyzed using SAS PC program for frequency distribution, percentage, t -test, and one
way ANOVA. The purchase motivation for garment are affected by demographic factors
such as gender, average monthly household income, monthly expense for clothing. The
result was showed as follows : A meaningful difference showed in 3 areas ’to try a new
trend, impulsive buying at the store display, discount advertising’ depending on the
gender in terms of purchase motivations, and in all the three areas, male students showed
a higher ranking. But in other motivation areas, no difference was noticed in terms of
gender. In terms of purchase motivation based on monthly income, only one area
‘impulse buying from a store display’ showed a meaningful difference. Respondents with
an average monthly household income above 2,000 yuan showed a higher tendency of
‘impulse buying’ compared to those with below 500 yuan or those with between
500-2,000yuan. Those with the average monthly household income below 500 yuan
showed the lowest ranking in the impulse buying. In other areas of purchase motivation,
average monthly household income was not an important element. A meaningful
difference showed in 4 areas, ‘to try a new trend, impulse buying from a store display,
discount advertising’, and ‘for a change of mood’ in the product motivation based on
expense on clothing. Respondents with an average monthly expense for clothing above
100 yuan showed a higher ranking in all 4 areas than those with less than 100 yuan. In
other areas, the average monthly clothing expense didn’t give any impact.

Key words: purchase motivation for garment, average monthly clothmg expense,
average monthly household income
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Table 1. Demographic characteristics of respondents(n=375)

specification average monthly

monthly expense attitude for apparel made

household ncome for clothing in Korea
500yuan 500~2000 2000yuan 100yuan 100yuan lower higher
gender below yuan above below above group group
person(%)  person(%) _ person(%)  person(%)  person(%)  person(%) person(%)
male 15 90 22 73 54 44 83
(n=127) (11.8) (70.9) (17.3) (57.5) (42.5) (34.6) (65.4)
female 42 162 44 111 115 99 149
(n=248) (16.9) (65.3) 177 (44.8) (55.2) (39.9 (61.1)
total 57 252 66 184 191 143 232
(n=375) (15.2) 67.2) (17.6) (49.1) (50.9) (38.1) (61.9)
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Table 2. The Importance of the purchase motivation
for garment ’

purchase motivations for clothes Means
.change of season 3.82
for the harmony of existing clothes 3.50

for social gathering occasion(party, festival) 3.37
unfit size or change of shape in the

existing clothes 3.09
for stylish appearance 2.96
after seeing discount advertising 2.90
for a change of mood 2.89
to try a new trend 2.86
after seeing discount advertising 247
to show off their affordability 2.26
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Table 3. Differences in the purchase motivation depending on gender(n=375)

gender male female ¢ value
purchase motivations for clothes (n=127) (n=248)

unfit size or change of shape in the existing clothes 3.17 3.04 1.26
to try a new trend 2.69 2.94 -2.85 **
for the harmony of existing clothes 3.44 3.50 -.62
impulse buying from a store display 2.76 2.97 -1.98 *
for a change of mood 2.87 2.89 -.176
after seeing discount advertising 2.54 2.43 1.017
for stylish appearance 2.83 3.03 -2.02
for social gathering occasion (party, festival) 339 3.36 26 *
change of season 3.79 3.83 -52
to show off their affordability 2.24 2.27 -.32

*p< 05 *p<.,0l
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Table 4. Differences in the purchase motivation depending on average monthly income

W S00yuan _ 500~2000  2000yuan
below yuan above F value
purchase motivations for clothes (n=57) (n=251) (n=66)
unfit size or change of shape in the existing clothes 3.11 3.12 2.95 32
to try a new trend 2.77 2.86 291 451
for the harmony of existing clothes 349 3.48 345 ~044
impulse buying from a store display 2.56 C 289 B 321 A 7.404 **
for a change of mood 2.68 291 2.95 1.590
after seeing discount advertising 2.32 2.55 2.33 2.356
for stylish appearance ! 272 3.02 2.95 2.397
for social gathering occasion (party, festival) 321 3.39 345 1.257
change of season 3.75 383 - 3.80 .240
" to show off their affordability 1.98 2.32 2.27 2.651

** p < 01
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Table 5. Differences in the purchase motivation depending on monthly expense on clothing(n=375)

monthly expense for clothing 100yuan 100yuan
below above t value
purchase motivations for clothes (n=184) (n=190)
unfit size or change of shape in the existing clothes 3.13 3.05 773
to try a new trend 2.73 2.98 -3.05 **
for the harmony of existing clothes 3.41 3.55 . -1.792
impulse buying from a store display 2.75 3.04 -2.99 **
for a change of mood 2.76 3.01 -2.64 **
after seeing discount advertising 2.55 2.40 1.398
for stylish appearance 2.86 3.06 -2.00 *
for social gathering occasion (party, festival) 3.30 344 -1.442
change of season 3.76 3.87 -1.457
to show off their affordability 2.25 2.27 -.226

*p<05 *p<0l
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