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A Study on Shopping Orientation, Information Source,
Store Image of Consumers according to the Distribution Channels of Cosmetics
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Abstract

The present study attempts to identify the differences in consumer information source, shopping
orientation, and store image in the purchase of cosmetics in adult women at the age of 20 or more according
to the distributions channels: department stores, specialty stores, discount stores and direct mails. From
October 3 to 13, a survey was conducted to 1,200 adult women who visited each channel and who would
understand the purpose of this study and complete the questionnaire. 300 sheets were distributed to each of
the channels under investigation, and a total of 1,116 questionaaires were used in the final analysis. Using the
statistical package, SPSS WIN 10.0, factor analysis, ANOVA, and Duncan's post-hoc test were carried out.
The result are as follows:

1. There was a difference in the demographical characteristics of the consumers according to the
distribution channels for cosmetics.

2. There was a differen ce in the shopping orientations of the consumers according to the distribution
channels for cosmetics.

3. There was a difference in the information sources of the consumers according to the distribution
channels for cosmetics.

4. There was a difference in the store images perceived by the consumers according to the distribution
channels for cosmetics.

Key words: Distributions channels of cosmetics, Shopping orientation, Information source, Store image;
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