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Design and Implementation of c-Commerce Portal
of Small and Medium Enterprises for Marketing
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Abstract

Many companies have integrated their internal processes with the aid of information technology.
Now the focus is on interconnecting trading partners. Collaborative commerce (aiso known as
¢c-Commerce) has a key role. It is not just about making it easier for business to communicate. It is
about by breaking down barriers along the entire length of the supply chain.

Some c-Commerce links are permanent, others get established when and where they are needed.
c-Commerce is helping business in electronic supply chains to improve product delivery while cutting
costs, to strengthen relationships and to reduce lead time.

In this paper, we propose the concept of coliaborative commerce, and design and implement
Collaborative Commerce Portal (CCP) system of small and medium enterprise for marketing support.

The technical definition of CCP is set of all technical elements can do collaborative commerce
between small and medium enterprises with Internet or Intranet. The target information of CCP
includes usual and unusual information and all other information of companies used as process events.
Through this, it enhances efficiency of business processes, core information sharing and marketing
activation.

Keywords : e-Business, EIP(Enterprise Information Portal), c-Commerce
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