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Abstract

The purpose of this study was to identify the preferred types and consumption patterns of food
away from home by socio-demographic factors including cohort groups, sex. and consumption
patterns consisting of 6 types. Data were collected from 412 respondents by queéﬁonnairé method in
April through May 2002. Regression results indicate that sex, age, family income, family type and size
as well as the consumption patterns were significant in explaining the determinants of food away from
home expenditures. Four logit function (each for Korean, American, Japanese, and bunsik) results
showed that each type of food away from home was likely to vary depending on socio-demographic
factors {i.e., cohort groups and sex) and the consumption patterns (i.e., convenience and simple,
distinction and variety, tradition oriented, foreign design, health and quality oriented, sensible taste and
mood). Similarities and differences in food away from home types are discussed, and future
implications for food and nutrition specialists as well as food industrial marketers are provided.
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<Table 1> Characteristics of the Sample 98 oyl Q= Aoz Yo AgEz A
3 946432 A A% BT 44S A% 4S
Mde | 40706 s 43S £48 A7t 867%2 M3 B
Sex Female 59.3(243) I 2 thgol worlE Atl(815%) ¢ 4=3 Aldi
World cup 57.1(233) (692%)<} €22 =T FAAS ¥ &S €
Generation Baby boom 305(126) =3 A7t 209%2 7P BRI £83 Adst
Silent 12.065) 22%2 7V} A%tk A4S $82 Azt voln)

No education 1.3(7) "
Elementry 552 B AU s ARG dEugel gaqs

Education Junior high 73(29) o 2 ZAFE Jeplidch
High 309(123) d8y olE A Aot AEe A 2
2 yrs. college 19.3(77) g Az, 4= Ads WeHlE Ade $yzt
4yrs. & more 352049 of AEfA 2ok dl He 43 AdE
family |  81.7(356
Famiyupe | O | ey Bol7t i A0Z HAAAG. ol Adst 44
0 93G7) o] AT Y IS AT Ao) of
Frequencies of 1~23) 45.6(181) Yz F wdde] 4324 A3E /MY, 18T
food away 3~-43] 254(101) FAgo] AT FY 47T FEE vAge
from home 5651 26C8) A€ AAeT BAERE FAHOE v 1Y
: L L) 24 AYs AHoR B4E ATeh} Hge
aEa§htolahs]essthan4l2duetonnssmgdata 3 (667%) N M5 01/%](91'7%)0-] 9453 o B9
= O I, AL 44(56%)l Hls] FA(333%)9] A=
LS - 98 Atdens A%l o & BEE oFX Ytk 1T oIF
A 2 AW J9JAE G Hoj7t Y= 83 Ade €23 2 HoHlE Adige g9
28 B Az A9z §93 Aol g Ao i BE FAolvt 4 B 292 3R g
2 setg . (& 2ol AN Al st ’A*ii MR,

AEE NEAOT BN AdNE B

LSk

<Table 2> Preferred Types of Food Away From Home

Ao FFSAL WolHlE Avie 587

 Generation %, | Type of FAFH Mile H(RE)

Korean 64.9(61) 72.6(85)» 69.2(146)

World Cup(2=3.41) American 22321 19.7(23) 69.2(146)
Japanese 434 2.6(3) 33
Bunsik 8.5(8) 5.2(6) 6.7(14)
Korean 76.0(38) 85.7(60) 81.597)

Baby Boom(x2=4,85) American 16.0(8) 8.6(6) 11.8(14)
Japanese - 1.4Q1) 0.8(1)
Bunsik. 8.0(4) 43(3) 58(7)
Korean 66.7(6) 91.7(33) 86.7(39)

Silent Gen(x2=15.77*) American i 280 22D
Japanese 33.3(3) 5.6(2) 11.1(5)
Bunsik - - -

x2 (Types of FAFH*Generation) = 25.76**
x2 (Types of FAFH*Sex) = 10.24**

*p<0.05 **p<0.01
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<Table 3> Food Away From Home Consiimption Pattern
; . Total. - . Male . Female t-value
W Gen 2.10a 20la 2.18a 2.76%*
Convenience & Baby Boom 1.59b 1.4% 1.75b 1.98*
Simplicity Silent Gen. 1.11c 1.11c 1.12¢ 0.14
F-value 87.66* 21.58** 78.51**
W Gen. 2.63b 249a 2.75b 2.97%*
Distinction & Variety Bz.\by Boom 2.83b 2.35b 2.81b 035
Silent Gen. 3.33a 3.06b 3.40a 2.05*%
F-value 22.19%* 7.28** 14.46%*
W Gen. 3.35b 3.34b 3.35b 0.11
Tradition Orien ted lelby Boom 3.96a 3.89a 40la 0.98
Silent Gen. 4.07a 3.89a 421a 1.97*
F-value - 41.98%* 11.48** 29.31%*
W Gen. 2.95a 298a 3.20a 1.95%
Foreign Design Bz.\by Boom_ 1.51b 1.45b 1756b 1.20
Silent Gen. 1.13¢ 1.26b 1.10c 1.68
F-value 90.671** 20.81** 78.34%*
W Gen. 297b 2.93b 3.01b 0.79
Health & Quality B?by Boom 3.37a 3.30ab 342a 091
Silent Gen. 3.75a 3.67a 3.55a 0.45
F-value 20.01%* . 7.17%* 11.87+*
W Gen. 2.63a 262 2.86a 1.98*
) *

Sensible Taste & Mood Bz.xby Boom 2.50a 2.48 2.61a 1.95

Silent Gen. 1,93b 222 1.86b 1.78
F-value 12.99%* 099 13.23%*
*p<0.05*%*p<0.01

Note : All variables were measured by 5 point scale. Different subscripts (a, b, or ¢) indicate differences (p< .05) in means, based on
Duncan’ s multiple range tests.
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<Table 4> Estimated Regression Coefficients for the
Determinants of Food Away From Home Expenditure

Constant 2.84
Sex 017
Age - 013
Income ' 0.08
Family Type -044
Family Size -0.11
Education -0.05
Convenience & Simplicity -0.02 -0.23
Distinction & Variety -0.02 -0.76
Tradition Oriented 026 -1.96*
Foreign Design 032 - 1.99*
Health & Quality 020 1.57
Sensible Taste & Mood 0.26 2.95%*
F 2.89%*
R2 o 032

*<0.05 **p<0.01
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Sex : Male
Generation : Baby Boom 0.31*
Generation : Silent ’ 0.67*
Income 0.01
Family Type ; 0.15
Family Size -0.02
Education 0.31*
Convenience & Simplicity 0.91*
Distinction & Variety -0.19
Tradition Oriented 0.69*
Foreign Design -0.84*
Health & Quality 0.38*
Sensible Taste & Mood -0.05
Goodness of Fit 87.17**
Hit Ratio 744
Nagelkerke R? 040

0.14 -7.68 -2.68*
0.63** 291% 291%
0.02 0.01 0.01
035 135 6.50
030 +0.36 033
-0.54 0.02 0.04
030 227% 0.54*
0.06 0.46% 1.36
0.15 0.84 -1.56%
0.81* 045 0.09
045 0.69* 2.10%
0.68* 2.09* B X%
160.04%* 272.51%* 263.05+*
849 954 96.2
0.66 0.68 0.61

*p<005 **p<001
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