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Abstract

A Study of Recognition of Business Ethics

Jang, lk-sun

After and before the education of business ethics, the recognitive response
and interpretation of personnel and information ethics to the standards of

business ethics are as follows.

1. In case of personnel ethics, before the education of business ethics,
selfishness is at its peak and utilitarianism is in the lowest. It can be
understood that it is faithful to the principles of capitalism.

2. In case of personnel ethics, before the education of business ethics,
relativism is in the highest level and utilitarianism is in the lowest.
Because it means not agreeing on standardized economic equality and the
choice of proper ethical standards. It can be understood that the
education of business ethics has an effect on ethical making~decision.

3. In case of information ethics, after and before the education of business
ethics, righteousness is at its peak and utilitarianism is in the lowest
level. I can be interpreted that it means thinking highly of the value of
justice and not agreeing to standardized economic equality.

4. The above results show that the education of business ethics has an
influence on the recognition of personnel ethics and is effectively used to

improve the recognition of personnel and information ethics.



