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<Abstract>

E-Biz Strategy Based on the Types of Internet
Shopping—Mall and User group

Joong Doug Rah - Kap Sik Kim * Seung Ho Kim

This research studied E-Biz strategy based on the types of internet shopping-mall and
user group. This study classified types of internet user into suffer group, searcher group, and
confusion group according to navigation characteristics. The types of internet shopping-mall
were divided into total directed mall, total mediated mall, special directed mall, and special
mediated mall.

The empirical study revealed that the intention of purchase has positive relationship with
the assurance of e-SERVQUAL. Mediated type shopping-mall had higher market share than
directed type in the use of internet shopping-mall. Suffer group was the target market of total
mediated shopping-mall. Users of this group considered importantly the trust of
e-SERVQUAL. Searcher group targeted special mediated Shoﬁping-mall. They had significant
consideration to the responsiveness of e-SERVQUAL. Confusion group targeted direct
shopping-mall. These groups had important consideration to the assurance of e-SERVQUAL.

Keywords : E-Biz Strategy, Shopping-Mall, e-SERVQUAL, Searcher Group,
Suffer Group, Confusion Group
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