HE ASEfFREe RNE e
8% #1158, 2003. 3. 2003-8-1-2-2

W2 AO|E CRM HII R AA

L A4 7

A Design of Customer Relationship Management
Evaluation Model for Educational Site

Sung-Kyun Ch*

2 o

27 FYE P4 5o oo SUE Zuske CRM 7142 7198l 8 A% shidl B4, =
%8 AlolES] CRM 54 %7k CRM &8 Z43E 9sl] 344 $20)g & + Uk Wepy &
A7 CRM 7129] Hel 2 54, YAolE H7h 598 B4 T 320 H2a 2 Wl vy
29 Web-site QEM ol83le] CRM 54 %7} 5dS A% ol dA] 29 2 5%§ A=

S1% CRM S49] T %7} 7133 334 29 AWt ALY B7h 2o ARE 2939 2§
& Nol=ol Hgalel A7 ke AN BT

Abstract

CRM technology, which increase the benefit with the improvement of customer loyalty,
has been one of the important strategies of industry. At the same time it is essential to
evaluate the CRM characteristics to activate the CRM technology in the educational sites.
So in this study, CRM technology concept and Web-site evaluation trend is mentioned
ahead. By using Web-site QEM, that is one of the latest quantitative global evaluation
method, CRM characteristics evaluation model is designed. So CRM service contents of
currently operational academic sites are compared and analyzed. And through students’
point of view CRM characteristics evaluation base and quantitative model is proposed to
improve customer loyalty and customer satisfaction. Computed results of proposed CRM
evaluation model for the educational site is included partially.
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