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< Abstract >

The purpose of this study was to segment consumers based on sales promotion orientation and examine
the differences between the consurner segments on shopping behaviors and promotion usage behaviors. A
total of 462 responses collected from a questionnaire survey to subjects aged over 20s were analyzed. Cluster
analysis on sales promotion orientation identified four groups including rational group(21%), active
group(28%), insensitive group(22.1%), and interest group(28.9%) of sales promotion. ANOVA revealed
significant differences among the four groups on shopping behaviors(information seeking, store visit, and
dothing purchase) and promotion usage behaviors(the usage level of sales promotion, impulse buying, brand
switching, and store switching). The active and interest groups were more actively seeking information than
the other two groups were. The active group was most affected by sales promotion showing the highest
impulse buying and brand and store switching behaviors, and the interest group was most active on store visit
and clothing purchase. The insensitive group was the least engaged in all the behaviors.
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