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Abstract

The purpose of this study was to explore the ways of improving Korean apparel firms'
competitiveness by examining the Korea's number one trading partner U.S. apparel
industry. Especially, the Los Angeles area apparel industry which is the second largest
and the primary market center on the west coast was analysed,

The following strategies are suggested to Korean apparel firms to function more
effectively in incleasingly competitive U.S. markets:

1)Basics can be produced in lower wage countries meanwhile quick turnaround and high

quality works can be produced either in Korea or U.S,

2)Manufacturers might try to have direct relationship with powerful retailers who have

their own private labels of store—brand lines.

3)Apparel companies can open market showrooms in the Clifornia Market Center. For

small firms they can contact with independent representatives who receive
commissions for showing lines for manufacturers or rent space for showing the lines
during market weeks,

4)Apparel firms can contact buying offices to introduce their products to retail buyers.

5)Korean firms can contact Korean—-American apparel firms to gain easy access to

U.S.Market.
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