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2340l 2
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(Chatterjee, Hyvonen, and Anderson, 1995).
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A)g HAAHgletA "ot 28BE #AEAte
BE& 3o B A IJFsdE FE71E
AqXE Ry oz AMHl: AFE &
AslE AEVEE Fite 294 5 Utk
BAstE AE718 HgEs Adgstd, sty
gitel]l &3] ] WEe] HEFo u
TEEAN g AL ZUHES A
718 #EAEC] ANEFHOR FPstofof
Foh(Newman, 1988). #4ksldgl AE7| 8
FE718 B R A &
A ARE ZtE7E Q789 HU 22
zZ79 =) 7t4E setetn, AEd A

e A o

o,

>

A ¥ + Qe vEE a7y
(Ramsey and Wilson, 1990).
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o) ARAX wn Al w} FHH v
o] B% £A%ttn Bu¥ vt 3ItHSesha-
dri et al, 1991). E® A% glolH, F o
ke BAT g BA 2vIA &
F 2 4ENY BAR 52 B A

5 883 Ao

7187} F7ksta Qg A9 &
o Mg tE 2dvgAE XY
g, g Jjwg Fi, AY
olgul, A9 WY A9 AFL FFHo
2 Qg3 Yo+, 1997).

olgg #FE HE g
oMo NG EAS ugd @
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22
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N
18
18 e
o
=2
=
e
>
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ofste] Hgsta A€
st 71E7 Adstd
AE €9 4E718E sPdvtes Ao
o] wj, A¥e] HIXE F4og AMHe B
2hekd AEVEE F3 addA ER
A AEE AFEE AEVESs Bdste
o] HIH oz Y= gt

:
“

¢

1. 7of ol

FEQA BAHE=(private brand)E FEY
A7 YdS REEsldA sx502
7193ta, AL T 9= Ay
Mg AFEE FHste] #ujste
217 81 (McGoldrick, 1984), +% QA
o gig T =& ¥RV FELA
BA=E Fojgtna st ARE oujdn
(Ray, 1978; Richardson et al., 1996).

Tuf = AA Fel FFE S5
o 744 Ags MR dHA gon, &4
E3 vz fojaittn & & Qo ol

rol

olfrellAd FEHA Bd= AR HTEA
A A9 o

dd, F59A BRA=e] Fof & F 7
FE Aol 9¥e F= 8922 A
Zd FAxol, FAR @47t He vt
4, #T4A Ed=dd g A=A (Bet-
tman, 1974), A¥lxte] A" 9 (Cox,

1967), &4 4 (intolerance of ambiguity),
EolmA st ZE& A FA4AR A, &5,
W5, GolTABdF T2 A AFAA A
o] ZEHY $oH(Richardson et al.,, 1996;
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Coe, 1971).

714 HAAHQA 84s FEY 7HA,
FEdA 2d=d gz AEd §
9] FFo] dupp E2Ito oA o]
A YoErAE 5, 1999). 2= FE54A
Bz dig 7HXE A AZseE Aol
T ko HAPF-S ofn gt

2. 7} x|zt

ER AF 7HA(value)e ZdlH /de
2M2 7144 odulge Aol ol AF
71A3 fEg AUl " Jjdes 1
#5l= Z(Richardson et al, 1996)2.2, A
d3 7tFd B2 Fdo] A¥E W 44
7V58tHGale, 1994). &, 12 AN F
279

827F AFC TRHAAUYD 7190
AA e 7HAC e A 7HA &
A AZsA dk(Davis et al, 1986
McGoldrick, 1984; Patti and Fisk, 1982;
Simmons and Meredith, 1984).

FELA 2= A FELAVE 719
stz g AFolmz FEFALY AN
" go] FE £ ln nAgA AT
RE JHEol AMEPA 2A=d HlE o
Aoz AH3lH(Hoch, 19%6). 2% &
24 7kA7E goa AZste A #FY
A 2AH=E o A3TE orh(Rich-
ardson et al., 1996).

7 AL AY AAGH FAAl A
o o) g WA Hrt 94¥ AL 5%
AE tsiA HA AR 2 A Hol
A, A AEA @ AR FololA
AR A 2le] gAY, ARE Hrbsted A

3¢ 1A

Azro] AN QAY, AEo wet F2
o] Aol7t YA, ARz it AFo)
A, AFEo] 7E&How BT o aPs
= 7Y 98-S ofnigith(Assael, 1934).

3. S x|zt

a8zt 9E XZhe 2HARTE FulA
A RyPd AA, g9, A8 BG4
722 E&4 A (uncertainty)°]g & 4 o
] (Bettman, 1974; Cox, 1967; Dowling et
al, 1994), ol® AF & 4EFE& FulstA
gkl LAk FokE Edojgtn &
4 9 tHPeter and Ryan, 1976).

2HAZE FES FUE o AZste o
P& Tl FEFS THHNAY FAHAHL
2 HJrrg sted 9$ FaF 4FE R
H(Dowling et al, 1994; Cox, 1967). &5l
o3 Algld AL SR AEXYIAF
(store brand)®] Trjoll #AHA &L 3
(Livesey and Lennon, 1978), XA ZAE
TFojo) w2 ¥ XA FAEI} AIXLEA
EF AzAgs FHscd F8F 98
go] AFE vl Ath(Bettman, 1974). EF
Hisrich et al.(1972)2 AZt9 935 Ex 9
A8 BAZE, Richardson et al.(1996)2 Xz}t
3 989 HINEAF A4E AU o
7& 54 A48 AR /EdA BA=
TFoigte] BAE FAsAt

FE TY Ao} aAES AEA, A
g3, 443 A¥gS AZsHA o ol e
g3y F8F gk Aujzte] gale] gl&

= AEL EAFHcm HrisiA "Ed &
242 2R= Fod e f¥e #F5Y
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< FE E UE AFEA F439 ]7-'-}—%
%1% T Uk F22 A#AY FZ(objec-
ve quality)® R|Z+8 2 (perceived quality)

2 TEFE + JoH(Zeithaml, 1988). &A=
J FEL TEALAFH Zo] AFY U
483 AAd J1ES EH3ge o AdFE
© F4& T3, 49 F4L o4 AFE
o di3 AnR|AZ ZAEHCE U= FA
A #ag ougd. 4 oy AHHA

Iz BHGN EAH FAA Adtelx] s}
A9 AzE R BN 74 59
Ak Q& ol Bo] Q& RolgE =
Al Aoz FE H 4 gl

AZo e v 2= ZA Xz

A Al Mde] ofe}t AduiAeln F&A
1 Adelth 718 AF A e o] A
e AF 244 7hAE ag& Tl o
AHE A& g}(Lichtenstein et al, 1990). 7}
A TH9 TAZ Y FAY o AHF
E HAF /1A (fair value)E X1ZH&Hx| 7
AEg 7t o)A n“’—?-’-‘—% L
HHez By H& 7HXE AZsHA Hx
NALE 1 FAL WS o 1Yo A7
= 7tAe wolx Al ¥ H(Sinha and DeSar-
bo, 1998). o= AHAE 7tA Bk & F
o AH|RtE B e 7hH

can

7\1 ° ;q]_J_ul- 2.

g A7E F s vt

HE Azt Aoy ez F
%8 A (Richardson et al, 1994)3H A
AoiEel HEAE FadA AZste 3
@ (Cunningham et al, 1982, Buger and
Schott, 1972)0}71% 3slth, 228 A, F54
A BA= FAo] AR wx WUt 2
A AzgxH Bdso) Hs TA xolrt
ad ABlaRke] kR A zZte] R FF
< "] 2 tH(Richardson et al., 1996).

5, Zl=mAd
idt’x?‘*éiﬂr #3le] Howard and Sheth
(1969)= B °ﬂ gt o3, Zileﬂ o gk

A4, AF Jé 7t Fag 71EE wad
AE THeHn 3—40}9512@, Raju(1977),
Bettman(1974)& 198 AFoA Av|zb=
AEES & 4 L3E Z3 Aln Aol
WSS A7 o AF g8 e A
oA v R AFEA.

Alba and Hutchison(1987)2& =
A3 "dEA)EE F M F8
ZEA A doka FEREA A&
dA FAHAA e AFHL
2 A ejststt.

28 A7E FE i A&Ksn 2E v

o] 2
[N
An

gol %

mu Ay

>

oﬂ mo o >

&0 ol seoFeln, Ze 1Y 5
g HA= ANE VM W BEdH= Ao
EA%ta ddch. BAE X E(awaren-
ess) B B HIZA(accessibility)< Al
F Adde] AH¥AL S 70 AHA
7b d&dte oln mstn Qe BA=w
o] 159 AFHH tijte] H7| wiEd
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ol W&H B
Eol7] WEe %A @

) 7ol SEE Fobd Aotk

AF UF A%4F FFUA 2=
HEZY 29 4BHL ATH Bettman
ag74)9) AFAFHNMA FEAA A=

g A=4del 2& @ FEHA A= A

do] B2 98 Azo] Folsm AR}
3L Jhsd EA £ ARE 29 & F
Q7] WEe FEQA BA=d UE A<

AL FEEA EA=d dig

Faxte] A

Z3 g AE FAAPoEZN FEFUA
BA= M3AFE ¥9 o= Ao ¥
2wk gl
53 Bettman(1974)8] 9478 EdE 2
AFE Aoz FELA Bz

A& FEAA Bz H3HE

d<& &d dF¢ Richardson et
(1996)2] AFIAME FELA Bz
3 A5do] FEHA BA=S HIEE
ol 7MF F83% 89S AHI}AY.

B o 2o 2 o
o e "

B FAET 1A AF PF(swit-
ching behavior)dl F3& F= 43 8
Z oAY =Hdx EFsn 5YE B
TFujstn FFo] HIde EA=
Ao g FujstA e T2 TF

2 BT 5 JHOliver, 1999).
e BA= FAHEY PFFAY
=AY ESWS BT Axsn 9l

2R =dHE PEAHY =
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JQ.S‘::
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=971 AYPH T 9 rHChaudhuri
brock, 2001).

g, FEZSAHAE B Aee =AR
AFAE o thdsiAl A= S
BAE FATY FYH WA olE2
FF2 FAZHHA HEd HIYPer +
EHI e ols A FEA HWH
< XFst A AR ‘4“1“0‘] =) -’F 9&‘4
(Jacoby and Chestnut, 1978).
W ot HAEFHEE 5
A7 F LA REE
e e AFoR HgE £ glon, IXE
FAET BETOPFoEA S FujHlE,
FuNl=2 3% 4 UHEnis and Paul,
1970). Bl=3 HIwPe HZIHEE A
TAE =& H83F E(psychological co-
mmitment) 22 1 grt wEx HEZFA
TE ERFFFTA o 593 HERZ B
H T ok F mY FuirtsAdLE T
otgh}.
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T HEd J2yE FEsd HE
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2 HE:e Al&std o HEE o] &3a
= AXiz JBEW(Gutman et
al, 1982) Axol=A7} ;e 7] Wixj&
g7 2% o HIZFHEE EdFEd
(Nevin and Huston, 1980)% Zeo]ch
Cunningham (1961)¢] 7] ¢ &
] dzsle Axe] HFEIARE 55 A4
EF4ERY & 98 Jepdy, & 3
EZHAEE 7R el B2 HXFAT
dern FEUA 2d=9 FofilEr} =
Ao 7 JEyt I#BE AEFALE
WAool gk fEolr] Wi AuAER
FE FAEE F5dus AL 9HHA
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FEAAMR 9" F 97 dEe g o)
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V. ek
Z A7 458 S8t f8dA B
EE HFse IH olf nAs HEd
ez Agtrh Mea Bt 27 A
s

A 504, AgEg 20084 AA 4008
FEEELE MASAG AV g 3
X AL Age IFxe &3 730
Q49 A F# 33 274Y ollen, R

o Ase FE 14 3¢ Q"

=4 2¥¢e 25 54 IHE ARER A
BiAem 2z WEEd dg 7ANY A
TFEE A v <E 1> 2
FEEALE T Ray(1978)2} Ri-

chardson et al.(1996)¢] d+& EdE £F
FELA 2A= AT di) o= F= F
fefAl7b eEAE  FHOE AES}AC
7] A2+ Lichtenstein et al.(1990), Sinha
et al.(1998), Richardson et al.(1996), Zei-
thaml(1983)9] AT& EUIE K54 =2AH
EE FYE d A He HAH AES
E MAZ AYeuch 1 A& ZAEEE
olulE 2144, M3 A, vl Ay, 9=

4, B 24 FEE ovtE Ao,

1) A& ZAREE ofvtE A€d, HEH, vtad = e
£ 2002 49 dA Mol 24T AA TIPS B§ w24 88

A, whavl AL, Sl

RA,

AAA, vkl ASHY, g Foldlg. 2002
W 49 @A AEol A WA gAAHY
A5 B 2d 8o, Rile) &g A
A% 1d 107820312

244 & Raju(1977), Bettman(1974), Ho-
ward and Sheth(1969)¢] @78 EdZ &
QA 2= AFA ds €2 U= A4
oy} olHEE Aot AEXZFAHET
Zeitham!, Berry and Parasuraman(1996) %
9] AFE EOE 53 FX9 AHFH ol F
< 3 Fsaa ste Ax, $34 FA
= 9 A7) o= g A= A3}
Aok

A8 AZL  Assael(1984), Peter and
Ryan(1976), Richardson et al.(1996) %9
AdTE EUE f5dA 2d= AF T,
AbE EALE Fo] A £ Qe 9y ®
€ B9 AEE AYsidth. F2Ae] A
Z+& Zeithaml(1983)8] ATE EWZ Ax
AdA BA= AFo ding FFAA 2
= AF FHo dig Azd FolE A9

AB}E <E 2> e 4

oA¥-o] 71EL tghel 28 FBehert oF
dte At dAege 39 dEFA
=7b ol oke] mAE A2 felAdol
golAE Aoz veRt 2 Fo449
A=7E A AR (tg=2)el) Feste A
o2 Vet A4 Az 90 e A

Y=g, 2u9 24 B

Holuj, Fide] 24T AA EIHY B+ 1d 107421+
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(B 1) M2 23 A4 o By
S ] =
= 2 sol- _‘c_>,_<l>_|7L M
(Alpha) i
$5Q4 BAE AL Fojaw L o Ao 4 ok L .
T AZ | H89A BAE AES A A ZAReE B 8ok 97 df—2_ '
(7148) | #5394 BA= AFL Al RS T @H]Y ol (MjAR), 41 S.‘ -
$EQH BAS ATL ABshe Eo s} A} ¥E Aol o |V
242 wEYS 9 238 HAA Al Al obdrt AF Fr, 62
A% Azt | 79 T @} MIE So] 2 ot Bt ¥ A4 gk &2
(610 | 4594 BAs A3} BEF Leo] 97 ¥e7t AF =k 569
$297) BTl gat 152 vt QA 87t 24 Bt 55 | Chi=1LI8L
df=8
g | TEUA B AT 257 9 el I P
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Regional Differentiation of Relationships between

Private Brand Purchase Intention and Antecedents

Jin Yong Park
GangOk Jung

Abstract

The objective of this study is examining regional differentiation of private brand
customer. Factors found to influence private brand purchase intention included familiarity
with private brand, perceived value, store loyalty, perceived risk, perceived quality
variation between national and private brand products. For testing the research model,
data were collected in Seoul and Busan. The hypothetical paths included in model are
supported. There are regional differentiations in 1) negative relation of perceived quality
variation and perceived value, 2) positive relation of familiarity and purchase intention,
and 3) positive relation of store royalty and purchase intention.

Key Words: Private brand, Regional differentiation, Concentrated sourcing, Balanced sourcing



