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{Abstract)

This study is on the strategy for establishing successful
corporate brand image, by understanding the need for
increasing brand value based on the level of brand
recognition. In order to carry this out, the PICS (Product
Image Concentration System) is suggested, which includes
Brand Image Analysis on a high-level, Product Image
Programming based on the result of the image analysis, and
Product Image Coherency Assessment and Management,
resulting in setting up a guideline for gaining competitive
advantage and brand management.

Brand Image Analysis is a method that utilizes image
association to understand brand disposition by analyzing the
association pattern among available visual materials to
measure the corporate and brand image inclinations. As the
next step, Product Image Programming establishes design
philosophy and principles based on the analysis of brand
image, and the Visual Programming is a process for
visualizing the intended product image direction. Lastly,
Product Image Coherency Assessment examines whether to
incorporate design philosophy and principles or not to arrive
at an agreed evaluation criteria for developing designs
coherent with the brand image.

The PICS (Product Image Concentration System) is a
practical method for increasing a company's competitive
advantage and managing brand. The expectation on this
system is to provide a guideline for applying brand image in
design process more objectively. For further study,
diversification of image spectrum based on expressive
keywords and comparative analysis on images as well as a
product image interpretation program to understand the order
of visual materials will be necessary.

{Keyword)
Corporate Brand Image, Design Strategy, Product Image
Concentration System
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