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(Abstract)

Recently many TV have much interest in Network Design to
get an advantage in the competition of the multi channels
as part of the channel brand strategy.

Since the Network Design was introduced in Korea in 1997,
the major cable channels and satellite channels began to
display Network Design on their screen competitively,

But the production of Network Design has many problems in
the field due to the lack of research information.

The style guide is considered very important to succeed in
Network Design execution as an indispensible process for a
consistent planning and concrete production.

This paper studied the Network Design Style Guide to
establish a theoretical system of Network Design for a TV
channel image promotion.

First, this paper discussed the concept of Network Design
and the necessity of the Network Design Style Guide.
Second, this paper systemized the main component through
the case study of the Network Design Style Guide and
defined the concept of each element.
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6. ZRAME HA /7 2TFHRA 8. full promo board(short title)-E2 THE}O|E =7] 9,
. E8, NAEE A7), , A A TR A,
8 2RASTR(84, AIUH, AATE, X, ¥, 4) 54 :;m};lﬂ]?:;; a7l] ifdm?s oanj I-;ﬂadings} B}ii%
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¢ Promotion Strategy

Ad Z2RAP AF2 ARAEY Ad B O AYE
9% 3ZEE E9 BAE X E HEOR AHES FYoE
A Q8T ERE Sugety] 94 Ags Aot 7
AR A2 FHTarget) B4 o}59] BHE FolgI]
AsiA Ade o= WS FEE AUV tid FAH A
ozt & 4 Aok

HEHIZGAR] 2etd7to|=o e YEHITAR1S] 74lo]
A3 Ad ZEEA A ffo) mjop gn] Z2RAH
Hefo] FAZHA g2 VEAITARIE WE e A4H
A Edsire e AVE et Yok Z2RAA
< AN AAZHA A olaE Ferh ZRRAA
9 g B ERE 99 3o vEAITAAY J2E
T3] sjof gk &3 HEIATARIL Fa) oHE:
2o WE B ALY IS W] v BA AP
A F digdQd A4 dsiME FAS ok gt

» Campaign Slogan

A ZIRA Ago] AFgse vE HEAY 7R Yl
AL NHAER stalg Add W ouAE v Z3A
g AARE Fo] 9F otk Aul £2AL g
3L Fol Slojok 3u Ade] A4S FEE HAHA
&7 #of gt AEtUrtolEdNE £2AY 9uE YAF
o oJE}E Zjofgith

o Creative Concept

HEYITjA}e1e] Creative Concepte Ad T2RA A
oa) AEY A ldentityE: VEHITIARINAN o}F A
TEE A7 g FoJAQ ofo|tiolg L) & F4
29 922 Aol Identitye] &S AAHoE 7=
el e doz 1 Wylole FAH xd, 44A B,
&3 2E § 99 7R #el 9E 4 JoeH 53 &
of FHEA e AFrEL 44T oteltolrt Bas &
gdrtol=dMe TR R A2 Creative Concept
2 g=d w73 2 o tisjA sleE ojoksith
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¢« |D's

Ad BAE on|R)g 71 HPA BRAFE JAoE E
AN A ST Z2EA J15E AT Yok
dukd o T 102~20% Zo)2 AZRHW Azl EAQ
A dese Fo3ith g7 e g Al gl 219 B
dora s I ALY onjAE aRHoE HAFE A
o] Fa3th. 2El7lo|Tel|A= D A (Version)o] wE
AA ojulA|, 2EHEs} YA oo}l dit.

e Lower Third

TVElEsid oF 1/34 400 948 A2 2 vhbar) 2 g &
dAe] adgolnjA2 TR ElolE 1, HhAlR, 349
IR AFE 4F FAYRE AT 2 drlols
oMz vhbar)e] Fel, $x], 43, FHE A E219 9
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o Next

sutel =g asio] U olojd dg =2 RS 4 A%
A Aol o]FE = YAl ks Z2ad oo IE} UuhA
02 old I F M o =2 A Moy
IDAtolo] )34y FgEs} A =239 =, %‘%A]{h
ZIRF8 F& BAFT 2gUrlol=dMe HlYed
89 A, 27] 281 223 BolE 3 WHEAEY 94,
a7), A, A2 Fol WAlsolob gt

LOWER THIRDS

,,,,,

[Z12! 5] Next, Low Third AE}27l0|=2f of]. HBOAYZ

¢ Promo (Promotional Announcement)

iH%Q"ﬂH é*lﬁ}i Ae 4% ZIRAS dele SBEA o
71l a#E €7 9% 2239y g i, AF
°]Hi1_‘==% Hﬂ Z2RA i Fo] Ytk LBYstl=dM e
ZgrA QEF JdE duyro)d, HitjE] e A, wiPE
3, BB A, =27], YA, 43, =2 T AR}
“‘*151°1°F SPC} [1%6]

THE FAMILY CHARUEL GAAPHIT PACKAGE HANUKL 10 08 9 2

NETWORK PROMO OPEN

Eemertic  Dosoiptor
. Based Prms Qpen & 4t

e back: ing, &1 styla v identical 33 eaCh gther Coeubnlly.
franp 3 arly W
Youx Prome open
iAo
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e . -
AXIMATION
8 3
- / = 9
PROMD GPER
noem
e ! E ! M
are wrind The suraton o2

T st
2 wedaime, 5

(2% 6] Promo AE(7t0|=2] of. Familyxjd

8 TV RuelE O 2EA7 T219g AT Y49 Dz
a9 AvA, @ 4ol By ojA(SB)o] Eolvte & 23
E 33, IDFIE Avjd 71 Gl A& And, O o8 49
Ade dhjel ZEId & Y& FEAHHPT
participation) 5] At}
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e Bug

HEEACE AA sk A¥(Symbol)E TVEE 29-% 4 8
goll 93t Ald AMA(Search)E 3te AHAER AT
Z4402 Ad HA=E AN 48L 3tk 2t
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P e L

¢ Menu

ERQANNY g 2ASS Ele BHeRE FAA X
2% w4 Zte) BAHNRITE ARRAENA 22O
WA ZHe SEFE A1 75 gk LEdIlolEdE
HrRee Hojojga T2 EeolE 2 WeATE 4F
E BAY MA|, 27, 3E, 44 So] BAH ok gk [1#

TONIGHT ON
MENU

ToniGHT

[O3 8] Menu AE[2TI0{=2! off. HBOXjE
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e Brand Logotype / Brand Mark

Brand Logotype$} Brand Mark® Network Design®] AlZtQ
% e AZasnt F240) Jee AdYs Ao

E’él 7V & 3%37] gl Brand ldentityS 22l<H|

714 2% HFE X3 Brand Logotype®} Brand

Mark¥ Brand A gfol| W& Brand Identity 744849 T3

o] A7 g HEHZUAR] 2gdrlo]=dAE

TV 238 FoA =&He 43 e 14ste Aol §
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vicolae Add dig Aol A JdHeg vehg

B Zgsla A% Slu 71210}71 Hﬂ%}ﬂi Hiﬂ‘:iﬁ}
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71223, DRSS NEE, HP=AY, &2
E%MX}% it ), &£yl
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Aed 7 A= Vs 9e AU o gk =
TValM= ouuo] @zt S3o] AfFUA NS ez A}
&5He g ZEAYY Ndeg HIe 239 BY
oluf =S ZE AYxe] FEE & e tAe] o
HAokgict. ek o g TV Hds A% Ble TV Hxs$
123 2 Ay, Efojsria F9 A3y FLFHS
E3Hal7] Wl AEF MAY ZS Bl tAlelA wlg] A
Aee TS B2 AU F4Y 22 FHY 82
HEAZHAR] 2etd7bo| 2o A5 oo} it

* Typography
zade) N Bef Ax o 71 Azes F BAE ARF
So] dolo} B 74 JEAY FRE ADHE 715 AA
2 gk of7lole Zzad HolE §, Ho%iﬁ A2,
7% FAZL 5 o] gov odY AT 5F FuAGL
A4S e AYe e BE] %olaﬂokz}z EEEELR
A9 B AZeASHE AvHog ZEy} ol Aok
o} o2 sfaiM 2Bl SEol e Bajel mo
3} 27, A, gEad 95 5 Aokl olgs U
@4 AUE AWARZE T AAADA ZGAAG
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TYPETONT FAMILY

ABCDEFGHI]KLMNOPQRSTUVWXYZ
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(&S/ %12
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[22 9] Typography AE}Z}0[=2| of. HBORYH

e Color

YEHAITAAe A4F  Identitys WehfEd] oA
Brand Logotype ©]u} Brand Mark th&-22 F3}2<Q AlZtR
47} Colorolth. B33 olx ARg Ae] ALEL g Az
AHEe 9% B ARIAIMET 9 4 gled o2
A AAHA A A (Color System)7} Bostth AA A
£ 290G BA=Ae] 2AGT olokalsl A AAE B
Ho ek £20] He Ao 4243 Brand Marke} #-&
OE AZeaEd ogde v, AT § ARAYY
e 7154 nEsjor gk S 7HoE AH8E A3
+ BN we EE27EE Mo FRY 4 goH g
BFolA 5H F2E Qe AR A Fuz tiu =
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L2 ey ot 1 A= A2 Hrje A3-d
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98- Video-Safe ¥=+= Broadcast ColorgZ}x &}, Saturationh
Luminance, Hue= HH® Mo A& $J8jr] 2A = ofok
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go dubroz TV oA Mz o Jidzht ZuE,
=59 A BA(Color Correction)& HAsjA et u}
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7tol=o A Ao ti3k FRE RGB Zeprt 4z guptd 4
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¢ Animation

e BE AARAEL ojuvo]l iz P2 #Hd] jlon
58 MIEY]adARY A¢e o 2tk ofd oy
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A 230189 A|@2(Scoring Sequence)l0s} tlEo] o]n]z)
g dAELTo] e 2EZRES AN B ol

¢ Image
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¢ layout
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