A Study on the Value Expression of the Multinational Corporation Advertisements
advanced into Korea

- especially on newspaper advertisements -
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(Abstract)
As the globalization become the main stream in our world,

104

there is no exception also on the cultural section. And we
are in the midst of this rapid transition. In the case of
advertising market, we opened to those agencies in
abroad in the early year of 1990 and now ocompletely
opened.

On this thesis, the multinational corporation advertising
was studied and researched by empirical case study. The
main topic is the value expression in the advertising
creativity viewed on the cultural level.

The multinational corporations that have an eminent,
powerful brands produces much of goods world widely
with their powerful brands and extend their marketing
activities to abroad. For example, those non-alcoholic
beverages, pharmaceutical products, cosmetics, electronic
appliances, vehicles, sports shoes, clothes are their main
exports, and they broaden the product category, market
size to the global market.

They also use an expert marketing skill accumulated for a
long time. The advertising activities is one of the useful
method to extend their global market abroad enhacing
continuously brand value.

And much of the multinational corporation’s advertising are
suspected of negative effects that advertisements works on
a tool which carries so called uniformed ideology - various
ruling ideology - with  commercial messages. These
advertising affect an developing country’s moral value, life
style, social value, and others. And they weaken those
developing country’s unique fradition, culture by putting
their own ideology.

Those who have a critical position on the advertising
activities have been careful in judging it's effects.

The result of this study which of the value system is
expressed in the multinational corporation’s advertisements
are;

First, the self - esteem value is classified by western
value, and it was founded out much more in the domestic
corporation’s advertisements then multinational ones.
Second, the security value system is classified by western
value system, and it's outcome was much the same as
former one.

Consequently, the multinational corporation’s
advertisements have less of an western value expression
relative to korean advertisements. Those outcomes may
infer that the multinational corporations prefer to an
compromise creative strategy in korea for avoiding cultural
conflicts.

(Keyword)
Globalization, Multinational corporation’s advertising, Value
expression, Culture



1L.ME

B0 RE A= FA AT ol 7EHI 1
s} 37 B3N o] JhEsEEAN AAHeE F3H4)
A F=e ZA wgstA "ok 80ddiRE AR5
F3k7) AFT 48 gt AR Fagel JedA
7R g AR Adehe AR%E sHALt FARY
= RAA S FAH A A7 SgehEs AAA
T AN shte] BeAges westA =g oAl
gob tFESte 2571 il g Azt
AE2] Qefjoln, thE Bop JA] Tt Alzke gleA o
A e dAE HEE e A" Aot agx
7] 2AdARRle) A]1 A E AASY G459 Wkl ¢
7HeE slen O ol Fd EEe deds A
FRE & ol vEsl, BdFHe] i Eolgte
Aol HHsta . ool A AATE @
Zot - G- 2 T 2e EE AALY $&oE T

>

o

-

w2 o

ov) Fts WE, A AAE SesL Uk
Y AAE Holge BamfE 0479 WAt
3 g7 A% s 2 R0l
2 oJu] $elo] A5k Jglol AYY BAM AEF
LAY A)eH 2R, Tl AR AN
SHIsE A7, A8, A8 AR ARSI 27}
s, Seehe FAFHUT ORCD/SI(1996), 1998
W olge) AAYY] 5 APHAN, 92 A4S A% A
WEo) A%HoR FHAT F8 4 Fohw HHHO.
2 Agslo} gk
FTARS] A5 1918 BTGl dhg IR A =
AHA-E 10098 H8371) 0|25tk 2, 19657 =
9517 AR BRFTAGE Aol ‘87 1080l 49%
A AREoR PR AR/ ARG, 0 197
BE 9%k, 2 el 1005 Aol ol 2ol
Ach % B9 79 1998 59 2 S933Y, 9
FAAL - JaplEY, BAdE Fug
Aol Agsol ALY ZE HT HANYY Aol
ol o1 3lck
oleid ISl Whe el HHAAS WAl ol
A o8 4 QE AUA MY Exg FART ¥ 4
Qe AAA o= weE AYS qustn A7 1YY
A Gobd +E gl Adkg Rolv) WEolch Fuid
2 opel AYe T £ 9lu, IARAAE e Aol $
219 @4o)tk
AAZ 19939 590 9504 AL BMBTA P59
8ol 495 AR R B9e) HEPo2A BN A
o0F iFoln A%R Fuel Hzel Ty AdE 97
A 8o BEA7199 BMo] 9FlA wE FNF Fo)
N4 ol FgeAcks Age o meh WEAA
A ae] Ao AR 2ol 2 $9e HeAd A

o L o oan A
lo Mol R

o o -~

HSEael ofsls , (M3 S20i7H(n), 2001), p.

'IHEEF, , H18

tJA}218t 12 Journal of Korean Society of Design Science 5@ #51% Vol. 16 No. 1

ojc}.

Coca-Cola, BMES HIE3 Adl 247|482 o &
PARE ol At F Qe ES S Fo &
Ay, = b AR shgsket I FaAlge AW
29 o] o]FAWEA U AY uxAIYEY EF
o] BAZE 7] A)AR Aotk ¥ =EE olHg A7E R
ojstd A z|gel Fael i BT E FHoR £3
Aake] ZWolM JEX R H B FAZ A ok

W

2. CkEE{7|Qle] T sl

241 o= Jidnt Ao

t}=2) 7] Y(Multinational  corporation)o|& £oje U¥HA
oz  AA7IY(world A 714 (international
business), Z=%7]%](transnational corporation), Z37}7]
%(supernational) §3 Z2 u|E FE&3HA ALEHECE 2
v dEeA 9y, ol folEd Ay Ay Ao
g AU Slck ojid ojEe) Aot At zpolol
el ob7tA] wHg &7 Quig] AdE gstAl
R&pa Qo) gk ohvel g3 Je] MAE AHgke 7]
Fofl e s B Ay} fickd)

AL A 7|9s Aoste Ao Aues =ik, 1
ol U £thY

A7, d=ANdES 5AT 353 54548 MHAn
AT UNS 9 7175, AFAEd webA

TR AT F, @AaFHY 7P FAHE, B
HuAYZe =3, QFA - FHEN - FF3HYESF 3
A A g enlE ©FHDAYEY vzYs 28]
A5 AR OE 47182 A&3l7] giolth

A, AMY 58 719EL Yol sEHo7HT
T HH 9% - A - FHAF PR Tl HA A o

enterprise),

A4 dEdE AW 97) el
AR, SARAUL 859 FA7I9E 7telrle golvte
34 71 ¢ (international corporation), o= 3714

{multinational corporation), 2% 7]YQ(Global corporation),
222 7)Y(UNo] #2 AM3)(transinternational corporation),
522719 (unnational/ stateless corporation)s ol2} 714
317 ol

A, 71FE - AFAEC Wby AMEe #Y/ EARE
o7t HEIx a1/ golEE TeHo sy st/
AAG S J8dHE ME gE golER =
sfar/ e F oo goES B £o0F HJEwEH
08 A% 7] woltt.

2R A - QA - ARA Fol FA HARU A &g
FEVAE TH e 02 7H Bo] A - dAgse A
< dAFHoE 1960W74A)= international corporation /
company/ firmo]lott  1970dtlREl+=  multinational
corporation/ enterprisec}il, 1990t 56 2000030 )7}

9 2B, TTRWIIYE, , FHUsD BT, 200). p. 75.
4) vhEZ - ojelM - MY, TCIRAI|Y

2 A}, 2000), p. 65.

105



A& multinational corporation®} global corporation(Z =¥
71%)/ companyo]ch.

GAPIE “2H o] STtlA AREFE st T
HAABALE LF8AY TASE, o8 FAL ¥ B
S VIS A JAERAE M FE3e 71979
2 g g,

&, P. J. Buckley/ M. Cassor®= “M2 O-& 43 Yl
A 71 aRStE Y AEES A9stke V9o
Qojaich & R Slo 9AT dEAsde AdA
Hg w=dA P J. Buckley/ M. Casson9) 7H¢ B3 R
9 88712 .

22. =AY RE §

G5 4714E 3 wet £7F £8S Hd o
T A9 YA ERd A i HBHA A
TR A2 EE & e, 99AA &5 499 9
FoijA B3 A FadolA ZAJuEH] XES) -
28 - AFAGY 7[EEVEA AT £ df He
A0 374X EFE w3l 3 Aok

=3 2224159 (ethnocentrism), HAFAF9
(polycentrism), 471545 2l(geocentrism)2] A|7}A] #3387
o2 Yot &, ARRAT oM o HiwAR)
YFolM £33 dFeE d7dhed Eo] He kA
F380] gtk o] #¥} WEES FA}H thad 2ok
1)Purtmutter®] M7IX| 8z SA19

YHo| Purlmuttere th527]4e] EALer A43)A1zke] @A,
o Uo7} =371l Qe ARFEY nErbdd wet o
FH7149 f8S o FHAE FEFAT A, E5F
4159 (ethnocentrism)= THA719 £A57He] EApL
LA ARAS FAEy, 279 JAHG AYA2HE
AZALl A Fose AAoch JAHARAL EAl JF
sof glom Ezo] QAT Ax Hrr|FEe] HUHo
Z A3l ALk

EA4, AAEAF(polycentrism)e M|A| 2o E3hel A
AgAol M2 td2EE dAE /Mg F ok dARIel ¥
Aol g Aoz AIAE Pl stk 7HA ¥
9. 923749 EAks giREe A EAE 849
AGAANA Y FHA FAT Mg 1 A% B
Abe & Hdto] glom B} AFARE BF 234 g
Ata% B ARuSo] A douA] gtk o d
2 FAFIE YN E 2ASE FHF v o=H7)
Aol Bo] el dideltt

AAE Perlmutter7} 74 o] 3AA Aoz AA4E AAF
413-9)(geocentrism)o]t}. o= EARS} 23jALTEe] Akarol
AEMEG FHHQ gapAAo] WMt A& T

5) otMY, TCIZHT|Y AHE, , (M BFAL 1995), p. 4.

6) P. J. Buckleyl M. CassonX. ZEf T o, TCi=2X7(dol Ay, ,
(Fdtisln £E2, 1995). p. 1.

7) AT, ¥ o, p. 90-92,

8) OtMY, Yol &, p. 44.

9) HHT, el o pR.

106

e

- AATATLY d=E 719dEe EAtg A8
Abe dol flolink sj9je] ASjAE AR ARl ofo]
N FEHY YFE AT F Jev, o= £ 4FE 7t
R IR F Sle A 23S BEsa A8d
£ 7 37he] §4d g #Ag AFS Y S
de o o=H7Y4E 23H7]IY(transnational
enterprise)o]2t F21 vk #A &5 FAHI AnE
7H 714 A= 4 ARE 7K J19ES 84 A
FAFAAL Az S48 At AES H Yo
ACPvx| wEn £

1949 49 2239 viAXN N L2302 ETL M
1 1953 AAIFS7HWIO)ZF 283l me} A
= G2 ZAY BAAR} §F 7HEHL dFY)
dol AAZAANM s Fad d&S & A0z Jgsin
Ak 22 gEHozE taE7]Ye] 48 ogA B
=UE ¥ FAE Aoldle B2 9] Azgn Ytk
HAAFAYZN B 71809 FEAolA Abatehs Ax
Agste] “Fen A AN ARA A 3AA e
@olgke Pt AAAEY REE Y A o2 A S
X 5 AL 3tk oA 7 oleF BEL <E2>9
2.

<® 2 9RA7I9e VLA §8s 50

o AR AAAA LT Azt | BAH o
— AIHAENY
Pewa AA
ApAgst | Aelua e e Argistel -
H 226 Fxa} 714 Zo]
B eelA Al 49
2EHE HEERE ddsel A
Axpok & zxajo)a 71e ey 1;‘4
Hlo|E A2 HAA% g3
o} =5 A B X &
RIE . 3AFY whi|E, goldzle) 7 A ji}ﬂz;‘lﬂ'
B T st xe he
L3
e
B B R KT B
A hLKLE 0 X - ol & o
AR | vgomg 192 par
EREE FEd) ° 283
REEE]
d =5 g
o,
HEL, F5H2A) FARR e
2529 | f2oe #AA 43 Asz | 1ETH
feor o s AAsH 98
44
294,
EER L
AAZA ay | SOH
j9-vha %51, 5 W A
EE EER 3::_31 2723 23 A= 44 43
stols)

23. Ch=Ey|elo} Ot Hx|Re| Azt
237190 Y BA2Y N A4Fels 2Rz
e, AgFele EARe) Azoly dRdNe &
5o tja) BAARI Fs SA9 e EL Zoln

10) ObM, rol &, p. 314,
11) oM, orel &, p. 313-318.



FRFE 1 ditle A$-E Tt
%, A3 A]z}% 7R AL AEEFAEA S
’37‘15}*‘& g, =RlFolE Aol g HASLE 3

< R3PGErt S9F $AL SHEAY] A AdF
434 AL A5
HA ARFeEQ e o 2k & g37I]
Frdhe FAZNE & Yebt oS8 BR Aol &3
£ 2e A2 AY(zerosum game)o] oPIER AFEE
G A719e] #Es BAstd AAAEY Bo A&
Hj o] o] FofAL ol& Fa AAH FAo] FUH A
% FA5 BT FAFH )58 £ o o & 5
AMoE =4 7hY &Fol Y Asoyd ZAF
o] oo o) FFS WA GEE 2A9 TAH FH
4% FAk gk @k

<& 5 =AY @A ze WA

g Xﬂfﬂ A27) AH37]

w479 8479 £47] su35 997)
257

71 % 230 M0 ] 2 60170, o 80y o} 3

43 Ad"e

HjEA B2 37140 F3 M=ol BAMAL PAA

5 4 HAS 2HRo)E S ujEA B9 o)A
TE FEAA =4 FUAA DeaA
34
EEE
7143 e . o
EEEER i we kot 9y olas) U
W
#09 3F 23
Aleh A w7 B4 WHAA A3 A 2L WTOZH
Az
FRFe % T 2R AFFAolgel WE £ 19
A7 = ﬂ 2]3] 2] 2E(Friedrich List)e] Z9152] 7
}5}‘)1] g 23 9o, 220 o= maag) ﬂ'?j
AAS ARl APGAELE Wo] olojhk ol 194

o] A AR SOt SY AAY FARe
Aol SR, A40] &3 SAFA Gab4

ks

A o] qm A3 Aol Edsfop Fri= Fojth
FElvetel A9 190 vl57)de] AAAE DES 7t
2 9A SR u‘%{* 2 9 6}47} njare] Faskgiel ol
th12) FuFQl mF7Ige] 1EF vl we] AEsd
Az - 73%1]-%5} - AFS) A —‘E—*M A - AR BAS
ZARt FaFdA FEE AFsi, 1 vt w3
e 1le]7} A FHHEE A9 o] "l

Foldek. =T B3ieh Aol v 2
A g ASdE Fu 52 53 1 Ul Aguse
Fe A7 AxsAct v571de wE Fade o
& ZE Aol ANA ARl H3Hoz AEIAYT,
ola FaAYL X, AAES sk Fagles Aes
23 & AU

12) o+ “327L
1994, 285, p. 32.

HEO|DIX| mMDol &, M, TBIYE, .

tjA2l8td Y Journal of Korean Society of Design Science 58 A|51& Vol. 16 No. 1

E A4 Sele 38 A4 § AFUE B4 7199
SHIY 8% olslols AFAeN ed, 4%, 1eT ofol
£ 8%0) olZolA) e 4% Azl 24 DA

7199 sHdEAel e Ao ok O ¢ F24 oAE
& Hl g 584 HEd T F5 %Xl , = A ek
Blo] dAlZ AW B o= Ads 497 B 2o 7)Y
o] ¥Zaluhe #zdm AA vzt URE aEhs
A3l FRAH7 B A Az gy Zo
13

add], A2 B33 AjgelM BH

eusI A HY U
olA)7h Seluete] £7A4E RYE /8% A, BEdE
o $eiuel AW 0§ F& WANY WEH W
zhog B 490 & g gAY 027 7199 BM,
Pulol 2l FugdAAE AW SR @A, TR
1 A4 WAS%E P AP we w¥s Soln
012}\

3. 2319 Jx| &8
31. Z19} BsjAMOZM9| JiX|
1) 7kxl2) A
AL 7N AdE et o] waha B4
S8k 3 ARG ol PR A BE 49 R ¥
Aeo] Fgs vA= Adolt Hdo] SfdtAl 2F38
A v 2E A W BAFH - FAH g olet
gk & FH9 A7ANA vede 7HAY BEH
fokstd Oodd Ade FaM ddHez A7
d Fd Q5RREE 293 I AAEAMY 54
9 A @AAH ZAol o
A A WA e A&H T8 ZV#?E} 7 A& Aol
Ei P EAE 24
e B 485 £98a, 1]—?*4011 %4 o]7] ol
g9lel ek FeeEs PIASHA vAE FRE 4ot
® Ml wadee fae @ FALL0lAR, 13
29 54 ey, 2 A9 A A8H 2d%0
A dlel A9cke 4, 29n AHoR Ffsle Ao
e gold 3 ATz 3 vzdEe adse )
o] ®r.
agln % AR AdeR AgsdAn &
®(attitude) £ 30l AFE B4 298 A - 17
3 gzeke Yolre 7Als fARIAY, Ao W
A5AT BBAT Qo] by eyl AodsAY st
T oA 79k pEEth 2382 e & AlEY §
sAAL dREA ALEEE Faf AU FHadelE &
WHstE 1 Absjrash Ugs) BAsE AomA wad
B - &3 - AE 7 2ATE A e Al ARE 7L

bAoA
kofo M

ox ox. 4 K

13) LIRS "YuiEl S2Y M2 MIHE otAE 58 S, 31y
H,, 1996. 885 . p. 25
14) ZS3E. ‘s=AF0 H= MafAo2 olo|x| M, THNYE.

Moz
1996. 885, p. 20-33; ZPY, “Fo| E&D HX|3 MeFALR A
&0 BE, THDAE, , 1996. 845, p. 34-37.
15) 23|y | TAlE/HEE 71X

Ry
>
o
0
ojo

A}, 1988), p. 67.

107



A Aoy, 7isHoze A e Hdo] FAER -+
@ gAY dee) 9 mAE wHEeR A8
=S

st Ao ALY BE 2

2 Kluckhohn} Strodtbeck 52 Aol& 1 Ut F3h
#8211 Clyde Kluckhohns& 7HXE “aigdd Aol

l
# AdozA BAFY 5 gon, @ Aoy Mg
EQRoIFE oln, “AY we Ato] FE A
4.5 Ee BES FolA A9 @ o 4L 7
g8 wE YAH Aol Fejth
T3 B “AdS AL ATt 9K - A%EA - 12
T Qg 87 2 yAwAd BasE sEd A9
A 2 Aol dF esE D 2258 A ola
FA%
wy_l £ MR A5 @eﬂoﬂ AFe FE HRH

Mllton Rokeach!8)=
29 7 e ' £ @5
HAH o2} A HoR O *’PEH T 28t o H}E”—M
e AFHR Aold, AAAAE “dEde WY
ojv} A& EXAeio] gk 4ge] ZA"o|ztn Aot
o X o] YA 2 7R FAFE AERETE AR
£ A%Holn, B4 ARE shel Adeld, A ARE
EER G LI EER BEE A B
o Faoly 4gel HAYY, & 274 ARIAY 53
3 oltk A, ZHIE AQHOEY ARFoR o
vk Asich Azse Aold

2319l FsjZ=A 9 JIX|

W% BE AT Fase vE EHE 909
Bazolot 99 el ZEM 2o A7 9

J\-)

B
4ol $elrt A S Q9T e Ti}wa% 3
2l B9, Eao) wL FU - A0 AGNAA 2
ste 272 et

BuAT Sl 329 2AE L] A9 09
@ sl Pl gRAl 2244 S 50w

Hilel 2314 oA 7EE AAsolol BT Pus)

16) at2infety *.*_1. 214718 ol 820l9 JIXE, , (M8 TAEE
A8, 1997). p. 9
17) H@, TIIX|23 2], , (MS: tiFAL 1989), p. 23.

18) Milton Rokeach, The Nature of Human Values, New York: The
Free Press 1973 p 5

19) J. AMKIS, ADE A, IIXIE, , (MB: MBAN, p. 130.

108

& Fart 23A7HAY digelgke HAE & £33 23
L oRE XS EWE FuvAR7} f@Foo} aHA
olgte F4N I It 4uA AV ARHOE A
olg BA=g FYEg BA=gT ko] SR A
7b Az 44 % oftz A e, a9HQ F
IZ QH wg & Qi

TG AHAE AN ZHAF A st B
W= IANYS ZAsted 98 Ediyt foh Yukao
AR 7HE A ARES fARE AR99E sy
webA] 7hx| o] fFAMgel mE Adzle] f¥sl A F
AR A A RS Byt He Rejoh

a3 2HF MR T AREEE B, 7HX ST
o wet AEY Ao I Mare aREst ﬂa}
Ae § A0 BFe] F¥x ddstA veld & S
o|t}.21)

3-2. 9} Jx[EH

1322} Jix =8

Fa ARUAelAL grA S At Fagel
FES FUAM U E Yre Ao

olif 74 vl o] Al mol Eof7ic} 1elA Fae
grge HwA @HshA QAdsy ot & A5 ARY
Aol 3 JHozA Fae auiAte) ) P 3
478, 28a ‘ﬂi}ﬁ}—t— e HAE 722 Slve 9%
3 fAolgtn JAHI Ue FHojthB

T3 FaojAe] Elmﬁl%% 54 A3lY Zete 28F
Q& zE] Folg 7R RIgE olgdich delEd A
7] fEME & AAFR] =48 F7] HaMe d&s gt
A& o]48 4 Bl gick 01% Ao BHEHI MK E
o] 83t ilgo] Holazt s 4F BAS g &
Y F2HOZE 1 FIUYES AT £ Qe AR
TEIA ke Aolth

LEde B8 AR JE AR7t FAA AAA=

‘e Alg)olck v Al gy B3, 12la g
2e F73E, ARH JIXNE FIE, T2 AlE) UF
FE FAAFYE, FAe 21 A3 F35 vYdite
AL EYE Aotk

wet digae FE Az deiSAdgg v =X
E31 sy A7 AR, 22l AT tﬂi}"]
2t Q7] UA FEET ofuE}t AF Abaet HHEE B
E AL Xgse AdEl g4 mAe Fa9 °33@’.3_

Add Bzl B3 HARE A6 giFAElY £EAES
EAEHA Al ZAAEE AFAIY. Foe et
EefAola 298 By TS ‘:‘—L}:E EAE EA

20) D. Aaker, Managing Brand Equity, NY: Free Press. 1991.

21) =g, ‘21 E?joﬂ L
T, M4s, (1999), p. 130.
22) 0|32, TZ et oo
23) 32|~ DAHK, 3
FHo}MEA, 2000), p. 24.

Eftt AH|XI7HA| R8Ol W|poi7, Do

=

ME: RLIFHOIMEA, 1998), p. 21.
’éé 7:! r2p 127 28, , (M2 AR



150} -89 ?‘g%ﬂ 348 vty el A4 @ et
o] fF B33 £ FAHE sy g9 oA
BoAE Auisirle k. ojMR Fie AHGEFOEA
Ad H% ggoz By, g& oiF &3 e HF
e dFEoE Bt diFEste] Al dage] EHs
#3 7)adA Fria FldL(udith Wiliamson)e %3t
& o] AEFY HA AR BAlete Fog A
sl P whaksle, fae 92le) IS TRtE
A e AgE ks 7};‘} FL¢ 34 ai

7h8-8l 31'1/"3}_—17_ 3lc}, F olg]AE o] &) “IINF

e Wiy d= Hdyy, :LE]E 272 dggs v}

A 2 gtk wgi%o] By whk ;:—_ AoE S ulgog
&4 B FHsh HNe $48E #A%) Aok
FavlBedse 244 Qe w%%o] i 227
$2)9) o4lo) YRE ulA AT JRARE et
Aolgkn @oh B} e AAzAT 144 234
B3l RREHQ vz 5L NItE HolA 55
A7 S gael E7)% dok e ol s
Ao 2ulA4E FEH9 4@-1@ uA 2y $EH 4
=
LoR=3

o Wolrk Hre] 4w
As @daitth. HE Fao] o azAlelA T2 A
Eo| B1E AHEA gAY, Fivt FREFS HLste
T FAAH S vAve A7t Jehrls AR of
dutsl 37 oYk AFA AAMAS A Y] Fa
AES 2AE ddshs AFUAAY v 48s
A FAGES FAAMAT FE5AA ARAES
A BBA0e 837 hor], A ohg
A7F VoA 28] A9 7H2tef shAl Apale] 2
AR gopsole FAld FH FaE HubrZIrk)
QPIx|EEH o= A9 oln|x] AKZSl Sis}
FARHE Ao/Hoz FREY Fuo) RPN g
7121 1930t o}d, ZAIHol E¢® 1930t - 19404
tl, 24 #H 29| USP(Unique Selling Proposition), %33
1 o] A{7]] 1960t (Brand ImageZ-4l), LMY 7l
dol &8 197034, ofnu|AE = Altiel 19800,
oo} FeUE7} Z4%2H 1904, PAR A% . 948
o] aFEE MEE 44T oA FRA} FHE Y
Hog9 20A71E R F U
19301ty o] o] R o= A= HEHA FF2 e nf
A Aol HZsk7] AlAgE Al7]olk 19300 th-1940% o

it

S o wftorfr ot o
fr o Rlooft
OE‘ =

£ 330 e P 719 B8 ope AE, ¥
of ZAIES EURT. 28 1950dThE AFS A
zHA7} 4e 4 e BHs WY o)l AN

o]2u} ZHAFar(hard selling)®] HE7} FRHE o]F= A7
At

190 tho] 98 HjolH| =
%E 28 %4 2o Fo

L (M2 L), 2000. p. 9.

24) Zlgs, TZD, EEs9 M1,
25) ZlHa], @Y B3}, , (MS: shef, 2000), p. 16-19.

] Z}Q18 - Journal of Korean Society of Design Science 5# #|51% Vol. 16 No. 1

2t Aol Fo4 S0 go] 3

7b ek oA Fael 7 dEAQ] st HA] wF
Fu F ¥R F0E EF JEH, ov AVAEY H1
AFAS R ofA7RAE A3 oJH|AE WL o4 &
Ach(v]=r E3lo] d¥HQl g5 Bedoitie o
124) olu)R) Fa7pde F& agoht AR 5 §8f
of FuAAe] YEHGE Az, ojdf MY g2
A3 F3HAel o] B 9 May, 41, 2E A5
Hol7|174A & Ae2 FAE & AUe Holth 1970dd=
BAAA A9 Agoz & UE Uﬂ"]x] ekl :ﬁXW”«]

el

i—J

N

e o G AR olFlA RS AN B 4 3

& otk 1980dtE oln|A] Fae] Aozt A3} she
AZlgka & 4 ok o]Al71e] e S FasAbe) AL
FolAd v e} 2o & yehd o) el
oA BIgloiZ]el Alsje] 23 Qivh =42 AJZHARl V)%
ol @AEY. doje @A) FIstdE AuRE FHAA
Z ok BAlo] Waks A F AR Aol ek A

10d9) WakE FHHeld §e AAT At Sele
E43 24 AT 8 EuE 24 27 2o o
AFe] Bl sl waeh 2ot we A2
A9 H42 W8Y 4 e o) Foh

1980dtje] HEF FNES O BEHD 6 Aol
ek AZEHoR Anshe Adgelsst doldel 18
Bl ofETAESY Rdor F19 £F7} 4F o
A 45 A 198040 748 B9 A7 olux

- welz Pae Az AW 2akle 33 A
=
=

%
o
2,
ot
tlo
i)
N
R &2
k]
[*]
o
)
tlu
e
o o

0003% 228 FuAY fage FNYA 23719 x
A% AedolelE Bl Asfdhe FuAdM Fe &
e v dis] 2 4o WeSs NSt GAke
ol g3h2=M 1ol 3= The Jupiter Drawing Room
9]  AMgo]Al  Executive Creative Director?] Graham
Warsopo|t}. .7} A9she w4 B4 7|24 317

HS glold 2 oldn, 7k 71EWH F A WA 7H
FRE} <FAE LT AWP7H AdlAE, veez M
#2923 A& “Do advertising with no headline. Use only a

visual and a product name/ descriptor/ benefit” o}z}iL
o & Azl E 29 922 BiFgH A FolE/
AFAR/ 2 gort 7w L7t ey fole

26) HEM, “AlYEC 2UDT} 2o SE5 JIR|IE Rofsial, 3D
M, , (GHEUSLDIA, 1999), 1083, p. 24,

27) =YE, <WB>2 Foot <as>o| mEejd. THIXHE, , (fEg
STNTAL 2001), 8B, pp. 65-69.

109



ok Holx & & QEE BE Zlo] 1dd
“35401 lc Stbe Aotk o]R L 7]EAQ AMe] v}
4 BL%% %10?4 gl e el

33. o 25N A

1319 Eateo| Ak

HEEshe Bad 93-S oAt AR F

Egoll 5388 IS wAVIE g Fag EH
7z} oy g Ao YIS WA YA A5z #

FFE AHEAL

AR ANFAL dFLEE FEI. AHA FEH
AR BALEL A8He 7] AT ARgeXE FaL
7 g9 e] AEg e Z A RA Ao ezt
E7FsatH AR AR ANEN S FA57] o8 ¥
o, ofg) diFinlg 7HsEiA she Ao] Fatelth

$7) ARFe AFdME AT 48] A FAd
ozgen, AEEel BEL FAT A ad o
2ol nlg) ANE 4% 350 F2o| Held AR
A% gein. AZeh #3250 ALe WA
Ak AR AFoE Aul7 Bz ZL%
o] BAE Rat. wle AN} APsaAR)
A GoldE BE7} "HEsTh 1A AvzE 94 ‘—‘3-
39 vigg At $8% A7 920 o B3
AHE AR GOz AWl s ARH dBe 3
A P

slzaxze BEe AATIAE 44 AA%) 44
22 JellBAE AHlE B4 FHLLE BFE A5
& B3 284U AFY ARTRIE 3 LHI96A

AT Fae AHYHC 3 2 9%E A g,
ol Fi7} e g 2EE 2AHE o) okl 4
Fo AHHIE 49H02 ANT Roln. med A

28] diFAsolXE Favt “3Ee] AREE T Y
9 Fo4e Axdte AFH 7S 93 gk
BIE 2HYAY BHAA osfshs AL FE B o
g 2HE A9 £33 Ao ulgt Hojof .

Fast dFEste] By FFEe E3E guE 9z o
Bk dsEste] Bl R o] 7HA =oe Fuzte
FFLE Fzte WEgez AFHUS. &, tﬂ%‘%ﬂﬂ 3
1o wrgdhe 443 a9 R Fart dFEs 34
of 9%E wicke Pl dHstn JAT, 0}21 g4
S WA 2 AAoldh Fis RS 49T
A g =oe 7l e v7kA] A0z 2o
F Aok AR Fart 38 Bt =4 vt B3-S

O

28) ZH3|, oo &, p. 31.

29) Kathy Myers, Understains: The Sense and Seduction of Advertising,
London: Comdia Publishing Group, 1986; ZH=0k HIX5|. 312 mod, T
19| AlsE | 5hg, 1984, p. 111, MQIB.

30) B, “ZoRael ALy, TALE S8, , 1993, 4835, p. 13

110

BZT. AW B} B35 Bge BE
Fazho] Jgg oA niAte R, Bt A
1471 sht Axsh 287t 4eAeeA %
2 890 o U/ ABe TEE s <Hed
2.

<E 4 %39 T3o) JFLuA>

o

j=|

237k o] Jge v
%Y ot
gzt wael | P 3% &Y LA EL]
e
m) ey
opqrk =3 ¢y 43 AHY
OFae EargA: e T3l od g¥E viAe
7R &= Bad ofd IFE viAerR Faud £33
WA #epo] B FAE0] LAWINT B4 =4S L

o, o] EAlo} uis F71A
A BHLe b £3
e 37k B Pt
Fae] E3purgrpde 2l
o} FABE ¥
e A 7&3:}6}34% Aol &7 tﬂlfoll %ﬂ% @4 ¥
on, 19 o[ %
AE FAE ALXH dHsiA dddcle Aol #F1g
TaNtg e Fay) AbSY JX G FAAAY EEE
ZHAetE AR FuH|REASY £H4L dFde Fag
SEAEY] FAolt) EINIgHL Fie
stob AEYA, g RS Bgdde HE G
23wt e FRsle A5 Furl @A A3, 232
shed g wio)x) Fpx\ et AL3) TR Wald] AA P32 1|
A 7] WEol vt A - e AYgE nAA ¥
e AL Az ok
oFxel BEARA: F39 EI Fzde Fahurdds
= 2 Q2 FIE Axded 43
A ABPARAEZ sl FaolA FZ
3= Fagts Aot 3%
T AWUE A%e AFeg sEe %EM Aok &
< 7N EE 12U 2 153] Boe WEE B St
AEE 2 AHstn 42 S%0] itha B7] g, ¥
Ie 71&9 3, a1 A% RS ghEe
Zo] ollg}t M2 AEYA T NXNBL Fxae, vz}
HEsEE Ao e Aot B3 o)y f&@°
a7k 7189 RS A2E s B0y % =&
Qlo] =oy px|#el Wt} *}iﬁ%«l ‘ﬁi}
FFHo 2= AER3 S v|ELES
e FAAY N5e S Be 3 h&
Zto|t},
0Fie oFAHRETYEY): Fuo Furdds F3F
24 oYox 29 AL Fag o|F4 %

[e]
21 0L

; 50
(=

M
ok

N
o
_”X:: iy
n
|
fu
=
fu
Fo
oX
nik
o2

>

g

5

;-3
g
P
_<\L r
: N
i
)
rr
N,
i
)
o
Nﬂ
o2
i
o
~
s e

“

SR

Ir njo
=
o
ek
-3
=
o
_\;
©
o 12
o
z Y
?:9

l‘

SO

e o



itk Bl ojFAHE FHske dAeL Fic du=
#3hg HEIE AT ol Afde B3E Az
AYE dbo] Fudt e 45 ¥ Fu eve vt
AL A gk o9 =gd wad Fue JRHe
2 ®3e 2ZAZ & 719 - ARHAT guse AEe
540 metME A2 AEFHT HAEE BoFoEA
7189 gEde dooe M2E BEE A Wi
Aol 8% TS HYL £ UATh FIAHIL 3
st st datd HuE 4FE vAA deve
A, AUAA d240] gle F4HY TR

AT NZE H1Ed Fo "EI3F2F"Y Fevb vehd
<d, 7P A 948 & F e 2o "TILR"E =
F A Aotk

31 dAEd o]&d 77t gE 7%z HolHV|e &

Ase 494 e fcxnom BT 5879
A vheolth. i
%z}oﬂﬂ] APEE S A
$e oA B o4y Bl
ANYAIAE 8IS ol g 2]
Fule] ole) gojolN 1 o

o AWe ¥ Wi HFEsE
# shio] frk mehy A

o Fodal 222 due) Fng

mﬂ.j:lo
>
L
rﬂ

>
A
o3
r
ot
£y
N
Ml
B o

4819 2AEE 3
YT,

weby AHAE 4ES TS W 3 4E 4TS A
Aol ohdeh, Al &3t ke AR FHL
FAlol FHYGL & 5 Atk old ApEe 22 A4
o gue ARV Sis Tl 32 B BAAE
Fg3 Bk A% G e Lo AAHE o
FEHS ol 222 ‘BHYS 33 Ut ¥
& Qo)

Qyme| 2EH
SEASE WY olF Vst B ANDA AANA %
4% Fohe & 98 Y=o We 333, 4S9 2
EAATY F% AUARY B4, AARE #9, Bt
ZA9 HA F Ak WE Aolgw, 1 Wak: 4uE

ot

Ha7ka glok o3 ¢ejApsfe] gl mheh 7] A
ety AE = F43] A HEA AT7A Tk o] J

A S B AE FophAN Ahgse) 87
o Qojubm AFAH AN e FEIAAE Bk 9%
42 wolm 9ok

a0 wet S B ANEL AEH sk 2oy
4 Am, AgFelst WFFel, gUFels vigHFel u
AFGsh H5Fe, AuFS BATY, AAFYst Hu
79 o] EAFAN UYstE oFFEE 54E Holn
Atk oAy FeAe] B8 Ap) 4] AFFHHC
27 30 $AUORA BT 3 AT AFHA B
o) Ewrog SoPln Aok

31) SHAHA, “Z 0| LIEH-E JiX|ZIe] Bisp
A}, 1999), M| 45, pp. 9-10.
32) 23], e &, p. 3.

3o, F=gsEn

ol

Fao] AT7EA AFAH @0l sopke e U
gk ok ohfe} F4% AAAS Hole Fdol
dM= dehta glok o] AYe FEHGH svlaES
53] d=37198d Bt AMEE & iy
A AE7HE B dun Ba AR Faxdd]
g o 443 FAE A=s & AL 7
AT
aeja 71 7hed 3 ARl A olaE 4 e 7
FE o)l BAME Ho ¢ #5 we ¢ gl 31
HAAE A, azte] daet &5 A6 Hd o
FF =S TlEoln Ak ol A VIPES LnA
&9 F718k8 Sgtd 4 B3 AAAE QY oY - &
T B 7Y QA7 @ 2BAE 54 dEel
U ARIAE Fujdte olfe TUSA £4 o]9E dod
o7 mEold 2BE VY ARt sl
”EOM Mula7h 58 oS & £ dte Ae &
QA ok&Eop she Aotk ulz o] 5¥F o] gle
g Fare w7 e Luapt #E5F & e &
F@Hego] FHHE Aotk Hso] 7 FAvlY ¥
o ABIYE7E WehEA FeFo] FE AHAFZOR F
Al HA4, g 94 d8XUx= HARl - Hds
CAHEAlS E91719} oAt gl FE S H
o & 7I9eE Aol i dAARgE de 9
o IAERHZ A dgsty] Hal G4 - ovlAl - A
A7 - A - BT & FHOE § MAUHA A
A 28 ol AHSsHA 2 Aol
£ WIOAA 93t 7194e) =418t &HolM Al &
do] AFHAL, -+ 9 39 vEot ‘EQOV]
Ao Aol MFFES HldeE ¢ B3R
Ad2HA #8428 F+ A HAk
HEo] FadAze] EAA e AYFe - FHFo] HT
Fo - BAWsF 5o 7S B3 AALHA 8
24, #ae A ABsagd dge vAL, 37
2 adAe] o4 7S AT ok
oflet Fue @ Akl o4, 7HA), olg & wgdch “H
ol ARRlEiEol s Zwie} ofAFrzel ThAl#o] riHA
S 3} ZRARE £ aA 2o

o

o

——‘—r‘

E?ﬁoﬂo@%)ﬁi

J)
5 rEL
o x rz

ol

r{éﬁiu&ﬂ
2 o [o o

BA%0] 190UNE A4S 1Y B 24 334
299 wtzm gao) 0ig BEel 43 BEE gAl2

ZaLe] 7lsel EHEHH 94 st ok Fue] o4
) 589%9 SEA7l <Ago] Tgo] Ho>i Y,
(90 53.8%, '93L3_. 59.1%, 200003: 65.5%), 51.6%7} F317}

33) 5. FZHEAMQ MBI XM, AHESD X, , (M2 H3AL
1986); 23|y, FEZARMST TIXiE, , (ME: L*) 1994 7718 U2
3, "M 19| JIX|EHO| CHEH AH|XF QHZE oo, , (8
5%%‘-6—%*_7'_3—/\) X|315,1996, p. 178.

34) Frith, Michael and Fatherine Toland Frith,"Western Advertising and
Eastern culture : The Confrontation in Southeast Asia®, Journal of Current
Issues and Research in Advertising, 12(1). #7|8, LI deb|x 29|
ZIX|ES0| CHEH AH|XE SIAZAP,  THDOR,, SREESETEAL
H|315, 1996, p. 179. Xjol2.

35) 77|18 o & p. 177.

36) SZIA, “&1, MOIU7l= SHAITH V= oYy, T¥UH
LGS NESAL 2001), 1085 pp. 134-138.

2, (82

Y] A28t 7 Journal of Korean Society of Design Science ¥ A|51% Vol. 16 No. 1 111



<Au ek SEdtgth '0d 2AMEARE BEW Favt
<Au At §gL 35.9% EHdct oG A B
woﬂ 492%2 FZFEFL, 200090 59.0%0) 2aArt

E, AYPEZE 2009 A <Fr) Angitee $99)
72.6%§ EEe 207 FnE EstZog HolSolT
e Aoz Uelgd. 504 ool AS ©A 31.6%%ko]
Bt Andds Fad Fodth. (30uh: 55.2%, 40Ti:
455%)

4. =1y 7[eigmel Jix|of cist st

198537 E =o=7] AF3 FxFarge Aol 873
1090 = 49% 712 9] A2 g o2 F2 sy AFg,
90 19REIE 9%71A), 2813 ‘91de)E 100% AlA7NE
of o]FojH} &, ‘B 79 197 #5Y 2 L%
d, ud %ﬁ}ﬂl%}%} AFlFY, 'Bde BF1E A4
4 - FugsA Aol s BE F1 A
o] o]FojFt}.

ojFd A% AWhe FAM UFFHVIEY FUEFEo|
FARTHE G @8] /)8 RAoln oo wha} el
o Aol ¥t opel 7pX - ABEA - o] Z2ERY
59 ABE3EQ EFHANE JgS £ Aoz Helr)h
41, A2 A 31

Fue oY =7 FAl6 Axoltt Fne e
wARe =77} oz} ‘AUte EML Al‘ AR F,
AU ARF ABe F2F oldF IR, ‘RIAA

B
ToR EYUAM A3 ofdohy ¥ - ¥ - AR - HE
g OFE g AFARelVE dt) £E FIE F
2 YudXe oY =7EM E4gn. a2y a3
oA Yol Ade AR Ades AR Hog ¢
AHgjst A7, jn Q4e] Awte) pjAth AL 3
T2 Aus dA8 459 FAAAZAM AdHeze
AL GFAT ool FAFHozE U FEd
g3
Bzt AAH EolHNE Sed AF BviAdE W
e olf% HZ AZle UAnth ¥k ol B tE
7Y FHE) MaF F4A0|n AP IR
Hlg) gae Ad AAzoln xEHoz J¥E vte
54€ <3 gln 58] TVvAREY 35 533 g4 &
g3t FEY A5 Ful, RO <8 1 PRFL
OE dAA Ho Zgsin 181 252 "E ofd AR
o BEAASHA oAk FFE vFoEA § AL B
€ T A A AS4d 9FE EF AFA o, H
¥ 2 A FEe AL 2 AN #9ld e s
2ol S FF7IYY AFERE ds, 57 AAEA
FF 5o FFE vlAe o] AHdelnt. Bart £]Usof
HEHE A2 AZIN § 2% o Yot a2 B3t 2
Ae 7HAj ol A S, old&R], £34 HYnA F
dstd fejAtglel ojdshe o] dok FE AujAA
A Tl & A, & ARl ghe) FHE ‘B3 FEY
S2A FgolHolgte £ O 7S £IP0

=

in}

112

42. dcfgnel 83

31w 2A ZRY 339 HPH Fug FEEG B3
H g7 50 #3438k vho] BEd Fue BHr} o FrAo
ojo} &L, o) AMIF BAA & o]Fojzjo} St

azy ddiFae odd FAoW Y, 11 o]
AT w2 A o AMA AHRTE obd olujAd) g
Edhe BEFo R wHstn vk 2 olfE A A A
Lokt AA olfre ZH FEAEC] A4 FREOE
AAH FAE FHeE & °]“W°ﬂ o A gz A
te otk oE 7 WA olf= 34 onA7t A4 F
A3 AFYHo|th TA= O]Bﬂe 53 sgog e
o] &3 AAH AoX FZ J5de v FAelnAE
AYE BT FFO2 JIES TY A AN FE
I1Edhe 54E 7R do 259 ARTRY AdE
A AoME ‘BEopE’ ofF] Hrthe A B wolso]
Fdol Boh & ot E4AR k. & 2A0) ¥ s}
AFHA AFE Ao ¥& F o= EAE AUz 3
. T Al WA o)fre FAegkel A7 3Kglobalization)E
T Atk 25 B 719 B AEL @ 37 A
dol A A7E digoz NS dAske A¢rt Edt
a9 oA bE £3hd, g dojdE iR
B9 B¢ BA AAE FACE 3 JRH B3
T gujrdgd ZAAA @A JHAA Bk 2N t=
A AES Bae o8 F flo] od Eshdd Ay ou|a
Fol 7ked A HWAAZE FAA VISE ol&E 5 el
1, 28t By FRA FavvE o)A FHo ¥y
A Fa7} gobAA dok o|FA AR Fur HIPH
B} BolAA He AL o] ARHQ FAl FA9
Aigue] 3 5ol & 4 ok

f R

-

e 2 oo mln £ Ko

43. ole[227| 2UH2A2 31
TAH FFHEG ALY Ag FAHE e AR 3
noe 2y o)A F49 ¥¥H Bue SHI
guiut Wt FEHolw FAHoE 4o F
olgke o] Yty Asjolct.
53 Aol Y BT AZde AT 427}
4 FAEL 259 AT - AEEY - AR AT §
€ a2 F3; "ob A FA 2L o1AHA
*8% oA AHE Ao RM 7 vstel 1@ A
Folu B8 FH3] dAVIE @ 25¢ 0P
54¢ A BFne) AL olFA Fo BN ALl
el 7HA R34 9F%E vAR U1, DIHY A=F
9 zHIZdEe 24 oldd ¥ o FUIHolxn 47
ABEsty EAE fEE FeAde AT Al

4 YSIE AR 28

URAYY b b deel wAE G g AT
3 93 WBH $ASY BHS HF wol & 20| Ha
SEA71Y FLANES AAREH BA AFRETL ob)
e ANERY A% BAYE HE 2927 D2
%o® qrath BEA/Y Bk 9%, 53 A 344 2



el ael vNE SRR G0 hF woe
W% 5 guEel JMe  OR47lY Bl 4
Al ze) geiE o) K7 g 15 AlEREE
W, B, A, 43R 59 B0 ol4dtied
298 252 Uk 591 o9 AA A% F298E A
WEhn gl Bl gAY BT wE4 4T Y
3 ARBe AAZLEeE Ausn e e 44
FoeMm A 3AA A THREE HEs FASA
n Aol 28 A44E ATRR Aol e
BN B gRse dHAAY Bus £34 §4
S8 9% 2wz By gom, oEe AAANE
4 Agoldata F4sn ok
®, O5ta7ge) AR Ggelr Bue) g8 o
=97} Ak WA 274 oldeld BT Qe HAE
o 7} 27heel Heh 22wl Baled ojnlAE A
A7 84 W] dRAEL Fng HEIAAEE
S W Qe Aolth T &79) AE AN ¥
e AHASS oldl A7E ol A7 9dn 2 ANE
D oAon g, tEd Age 9% Fuei
AL FRFES Wge Aol B U
%o]z& $A% Bot 4 BAE ojn)d dgln 9%
Y A% TS otk
Ly 4] 2E Aol 598 A
Az glom A%, 52, 3E, AF, %, o4

499 Qeigel 37, ANEEs ABIA 54

o N
L b

od

mlm o fr w

o
XX
al

ook o

= nE B30 ZuoX o} w2sly] mji -4315 0]
of %2 & o BE Aotk o)L T o HwA 3
Agol Fgshs AT EAANE £ o5H7IY 31
SRS e HdE Eae] & i@ o d4He

7% Asd &5 7F A= Aotk ® FuYY] AL
g %319] FEstel g g s %E—T—i-‘?—ﬂ LLa1Aiie
< AEFAL A7 9J=d, Tom Duncand} Jyotika
Ramaprasad% ANANA &5t e Faoigare] A
A olsh LF7HE 10074 [AA(International advertising
Association)Z 38t} SHAEH ASAY(134)S A3
A7 Fa A 249 HAFES A 14AY ol F
87kA8 “FuFe H7oF Fokrh

5 =Y C|=2Ao|A #nE9 Jix|Zs BA

BRE e 8587 e d=37dY # F
oAM AEZRE FAHCE FIEHN WG HARAS Al
Taith Fadel A WA A2 3 ‘I oA
4 Fuy JpEEL Seviet a9 s ER AolE

37) mal o=y 7|gE 0ot AlslEslA g, 'Yy, , (5=Ews
& FAL 1993), 985, pp.49-50.
38) Levitt, Thedore(1983), "The Globalization of Market!, Harvard

Business Review, 61(May-June), 92-102, cited Richard Tansey, Michael R,
Hyman, George M. Zinkan(1990), "Cultural Themes in Brazilian and
US Auto Ad: A Cross-Cultural Comparison”, Journal of Advertising 19
(2 p.p 30-39.

39)Lynch, M.(1984), "Havard Levitt Called Global
Advertising Age., June 25, p.p49-50.

Marketing”,

A3 A+ Journal of Korean Society of Design Science & #4513 Vol. 16 No. 1

HolEAY, “ANERNA Aot Ak ojHF S|4
$elue 339} Ao)B HolE 'S RREANARE 4
Pohle Aoz, F WAL GRAYY Fnd FaAQ)
FAERS o) Selue) Balol U 9% AisAe
z-sn 17 Aolch

1. DS HX| QWY
%m%* & ges 2o Az ool
DATHAES MF: 2001 10. 24 - 2001 120 BY Apo)(2
AY B ) Ao AdE BRE 1140804 #1)7)
Qi 1204, DAL 12088 A2 22a9
o,
B =R AHATE JadE AERTE MRS A
sl P o oS dshaas ﬂlm-s}o%)

iuf
o
l‘_>.“..

7L i HolA o= EFEAIFAME
&+ 7} Al A, EA7F SE QoA =EHlEs] »0—7P°ﬂ
i 22RIEE Y 4 e AHel Utk w3 AFolu
AMuzze]l digh Far WA A9 GG o] e Aol
o meA B=371Y FES EAseT
Aol AAE s FET
FnE HFHA & Y
o 3 AR BAA
Aoltt. W2 uAEY $3
Alzol Bashd, dAgate] A
ol 43717t ol 7 “NTO
o2 FnAEE HiA 47 %‘
LA RS Home pageE o8& + A Holgith
(www. advertising. co. kr FTAYRAE. o] AR M
A% 71 A2 AAHE FDEAA A4 22 )
QB AFH FARHE ol W& A4
A ejn g spopatarzt o}L 715804 WS AEsle] 4
stgon, ¥42ke 39 AF/HELS vk 24,
318pHkAL 1‘8) 3}@]% Ao Mol wet EAA
E:Hﬂ NESEE %, AdES
o AREAA A ABA HH
A2 747#94 WEEAL Fab7] ol § FHA
szt dold =+ 7] o
FEollA 3 F 2go] AT &
P et HE ZGEA 7]
ojFel| XA} AFAI AW E
ofe] FuEE RoRAsaL dajzte] FE& e
Az Bl & EEHAE

%
ohooF HEAY A4S BAGAAN HAES 9

v

-

|
1
]

hs}

&
M oA ro rok

~0 N
=

1=

he

ni E

30
o

"

A
R
2% B N A S o o

o K

F740e] 9FYIst TP AR
AHEAHG BHRE F 2
AAEFE AMNFAAL/ JAA R EAS
9 7/ P/ ZRAGHNN ADARAARZ o
Wk, 7 78 FHLLEAE BAT(RAAT - A4
AT HLAT - SEAT - 4H2T - AET 67}
A, 68 HE), ZuUS(EE - EA M- 5uA

oo foM oo Y

to i
o

-
lo

et

rr

40) Z7d, «ol =, pp. 120-154.

113



Q- HE - B . Fn, 1K, 8¥4x), REAH=F -1
Holy - vd/2d - ARA - AAH A4 - HAE Ag - A
%7, 771X, 744 x) o2 i, 7 AR ERSE

£ 3tk
adx Z 7R 54 oe 2
DAL FH A QNS HIAAEQ AolEFont &
ool Aoz AL FT EIFH HIES A=
e QT R3loA Ry JRd e 2d9
AEA - F2EE F2IY. 244 2FEYe JE 9F
9 AALT7 HudTo AAFdch AE - FE F AEY
7158 49 =349 APREE Axse Ao gk
@4371A): A3 PF= ALA9 EfyR ottt £3
Ho g ANE FA3e GAFY ot FadAe £
Aol g 2T, 48F FAHA &S AL A
o, ERL Fyse AAF 7M7) o]gHh AR R ut
2% e JIXEGE A8k oA AolHES
vlgle 7} (desired value)d] £AS FASHL
@7 A - A& A 4 - AvlR AAE AP
gk AU AUAAE FAE. AE7RE A9} of
Ao} Ao FEI= T AXEgn £ & ok
FaoAe oA dAE e &, Q4oL T - AAE &
9 e Vehdot
@EALY 743 A2 9ELE AFHE £9F /A2
FAFe) ARIFYAAN F2 FEEHE MTH siAoloh
FufdE Avf - 08 - fo - HEIPY - APLFIYPLR
yelyy, AA4T - SEAS - ARALT - BAEIS7)
HE A AMGET
GREAZMA: ke AT ALglelA F2 @A
Fao X AF 7153 FedN rAs xR Hn
AT - AFHAHY "uiy - FAHRALE g, A
5 - B5E 45 Bo] g2 itk
®23AF: T4 47tAolt. Fadxe A M5
HWAAE e e HladTu 44T AR dEiXE
N33 FuAP S Jepdc
@AAA3)E Z2371A 9} A Adel gk E2F71A
ot} FadMe AL 242 I A 94
T& £ F Utk ZdojglHo 9]?'51 E o] & o]tk

<E 5 FHER 2 RTHAR &

AN EF 7HA 74312k
2 E
il Pare AHWE 2848  [33%
o A%xT Amue %, dEoy, =
A ce AL 3Lz
Ao} 2| A 713] A7, WL, ds B4 9/z9
B447, AWE
4%, 29, 712, |=3, 930y,
A a7, Waad, |00 A e :;qsiﬂ
aag, man |20 /39, 3nA
2 5(\.\1_ Al
BEHA w7 wj/;aagﬁ
ARET, FUAT,|UE, ERAR
2A%9 7 w*i ST, ol ‘ BAZAS
] BRAT, AR A%, 23, O -
a7 P ey ez
24/39, His
R (2447 = A
ABUHA |57 g srnam s
e

52. WigEMZn

114

NEDEEEE!
(1) FHNERA 2 BE Ao)AZ A

WA 2Urde) 339 gAY Fnhe F AR
# 7129 W 1 o7k YeAE BAG A <E 1>
3} 2 <¥ 19 272 AR AR A
AN UGS B=H 7198 FIEe] Folt
AL ¢ % Ak 2 9 YsAE Folvh g AoE
JET. BT FARCE 3 Aold7E AR, Aol
1 AAoE ARl oA SuZIgE oA )gz
o Aolg moled, AFAY A2 EEE AALA
AR GRAAGRY FU7ge] o ol BLEHS
B e A ¢ 4

<¥ 6> [N EF71F w2 zo|AE Ax

BE3 t gk AT p#t g
1.9833(214719))
Ao} A BA 71k 3684 238 000
fotA1gFd 74A] Ve
AH7A 1.201 28 21 23667
7HA . -

337+ 5
15417

A&7HA 1442 238 151
17417
12500

EAE9 713 1.246 238 214
11250
15250

obA bR 2883 28 004
1.0833
16917

ZAFA 74 1140 238 256
18833
13667

A A8 743 810 238 419
14917

<E 7> FHIRF Y

o
ot
M
=
fin)
o

7HAEF g HAP T E ki) gAY B3
AopA) A 7} 17292 1.9833 14750
EEpES 22652 23667 21583
A&7hE) 1.6417 15417 17417
2789 74H 1.1875 1.2500 11250
QFATIN) 13042 15250 1.0833
ZHAGH 74 1.7875 1.6917 18833
A28 743 14292 1.3667 14917
ZAto| el o3t A} AFe Aolg Holed), o AR

g T3 44 487 w2 44AA ANE s e 3
LA E3 A2 4 de AT T
(desirable value)7]- ohd} vigle 7}x)(desired value)7h|
o] HE7l B2 Y % Yk 28y FRFFHAAE °]
AolA g3 7ixe MTHQ AR EREHEH, S
Ft d=H71Y FuEG o AFHA 7HAE g A9
i E gt

E HAIEX JAME ofu|de AbelE Holgd, ole
AAF AEE BFEHe AMTEYA 7HR]oltt o iy
¢ Fh =71 Fakt FuRdds o ®ol AR
s e Aotk AFezE BY U=y #Favt &
33 T 349 AdE nsld FuxPe sl



A §3 £= A4 45 g Aol

n.llo

sshte] gagetelld ZAER/7HAPAAAE Aave
F(exhaustive)}] Ao HHFA RelstA] Fkon, )y
Hog g JRAAE B /R, o Hss &
mebA ohge] EAAH F <E810>9 <AAHIE>, <Z)
719%3>, <d=719 Fa>9] Fjto] HA FnE 1208
v 24033 dASHA Gt (FEH)

<# 8 JuaT Be FHA

BRLT WE A= Rk E Ay #a
A aT % 56 3
AP AT 65 42 B
AT 7 6 1
B 3 1 2
AH&T 11 3 8
AT 125 53 7

<H9> ARG mE EAZAD

YTHE WS M Gl leEan CH%7IY 3o
ds 63 33 30
2 47 % 21
bIE: 13 2 11
oA 19 9 10
Sgnot 54 2 30
Z0| 27 12 15
e 2 2 0
25 14 10 4

<H10> RFAY] BE PAAT

Fddehng AgE L A7
=3 6 4 2
edoly 5 4 !
¥/ & 131 70 61
A4 85 ki) 52
AR A4 110 52 58
Aed 57| 45 12 3
EEA= Y 77 2 35

2 el yelA) AARERAME ot ZolE Helil e
H, ozkel AololAw sige] Fart g 719
Firo A7HL 77 O ol ZdH] Utk RS
¢ 4 lok Aol cﬂ?zm Hz AN Y9 Ak
FolM =9 BAAT T& BN TUVId G54 )
Azl 7o) HEAA iﬂl Aol7t 9% Aolghe g
2/ yehd R 29je] Azjolrk

R4 Fuxde 7Y Fuudd vlske M7
ARl /A EH oM Q)8 IR o A ¥d

A18HAF Journal of Korean Society of Design Science %5# A515. Vol. 16 No. 1

i glon, o AFJESHAR dFHAM 7EY o4
oJg=d WMAE % v Aotk EE o] IF ZHE
725 #2399l tF 71E ol&Eo] A3 2
AR FAF e S Aoltk 2 Ay Sl oA
A RS g g70] oA A] e Aol Akdel”]

Tolth. I3y A5 old ARE EdE 39 9
THE A, 2844 1A 99 #¥se A& d7E
Fyshe wlo shtel drie dend s o e
259 Aol

6.2 E

U FIARE e FHEstet 3 B3R AwA
A o] ojFojAEA T AW UEHYYEY EEE
A8 E7] A4 & =82 old AlV|E o)
5}%1171%14 Fie] g F1E AR F 9%

Holl A Ao #3 FA2 A7 ko

Hl?% Z—'L‘li B3l e HASE HAGH duHrdE
& BJ=TAE AU ojHes %%6}71 st 39

44 =42 B34 443 oY 25 djach 59
HBOE. HE. HYE. AUAE. 587, AEAH, ne
5 7 gobel 04795 URE ZASE AAw

sjojagel #4E o 22 ARS ouigela gujst

S

olgd A A ZH HF =3
M A 28T 53] FudFodMe HZso ¥
T4 A dA Fez FuAge] Adsta e A
< g ok Fale ded vHRY =77} ofdet At
URL Qe AR F, Aol AR ALY F8.3 of
93 7R, AR T2 EdA QIztY oldel
U 7 7S, BE 8 tEE gty ARARo
71k s,

F5rol lojMe] ALSHE EEHEe gFe] gAA.
BAA. AsA g S0t of e G450 A 5o 5
& 7ML glem, a9 542 JHAGEH 7HAAA
o) Es 8T AREAY shug et HEH 7%
oE A 2o Azt e &, B A A s
Arg e Bxs gl AUzt - AGZ - AFY Tk @
8 zpolgo] Tl A AT

ol E s =) AFAAE S E3]

gol EAshe £8H4 olF T EA ey IE }J«

2249 A AEA

AL A8 FAY A B2 THME @
2 9 A3l ol WA A A e
S Fu9 G el S Sl gtk Ad o
e S Yot B2 ARUAGA a4
M PP woleA ABelat AdE FHOE o
24 oot AYTEY £ Fa 49 eln 39
=

AA B BANE FA GRA7IAS FRERAN 7
ANGE 972 Aoe P @A} AdIY Ane v
o thi #o)g Roln Stk & FREBN AolRA
e ATAA MR pREEd, 20719307 g

115



H719 FnEg o MTHS 7HxE 2AA A%

E 7R QMR oulole AolE Heled, o]e
AT A2 EFHT ATHQ] 7HRolth o] MFAQ
ZINEEE U7 Bt gEF0q FaRo o 2o
AHEEaL Qle Aoldh AdiHoz Hi d=drd Ful
238 Fule B3AQ AHAS st FuRHEL 3
I 9tk f5 EE d4E £5 9L Aol

I gl e ZHRERAM e ite] AolE Holm e
o], oF7te] ejolARt TIPS Fart bd=F 71949
Fado M7 A7} dAdRte 238 o o] XE
Hol glde A& ¢ § ik FAleldd] A7t Ha
A2 AE A GolM =93 FHAT 58 FIA
U713 =3 7)Rdzbel ZEAY BdM A Ao)rt
e Aolgke AT d2A Jehd AL 999 Fio
o g=2H7|1ge] FuEEE FuU7IY FoE R H3Y
A7 I EE oM 23818 FUrIgRY o A
Zg=HT 9lom, o) ALFEsHQA FEgY =ooA] 7E
o] ofg o]25d WiAE FE Y Aol BE o] &
T AYE A2 E3HA G diF 719 o]2E0]
Hy0] A Acz FAdE 5= 9L Aok 2 A7uy
Bol 1ol ZA WEE 93 20| ZFolx)A] e A
of Apdo)7] wj®oltt. 1Y AAFe ol AYE Ey
2 e 9EHS kY, 88 74 939 gEsky
A4 A7E F8shke dol shue] vl bl shi
9 A£5Y & o B = 98 Aotk

a2z, FE EART ofdet #&Ad U d+e B
AFFAG A o do] e AT AHE ¥ £ 3
§ Aog HAAH, ol AZE Fi ol YA ¢ a7
& A% FA 2 A4S o Folt}

Bel, B39 A3, g, 1994
Buckley/ M. CassonA|. 7ZE|7 &, th=2d7]ge] &
o, Aduishn ST, 195,

1%, deRrdduly B2 AARHe) tE AN 97
ZAY, BRAT, FLEFTEAL, ABLE, 19%.

e, ‘T GRS BT, FAEHAT, A
184, AFhdtw, 2000.

A%, 9RHIQE, Alstn S8, 2001

5. PR BE Ao omA Ax’, 3
AKX 19%. 8435

A, Bek 23 A% L, 2000

A9, “Bue BUY AxG AT AED
2", A8, 19%. 8¥3.

%A, “HFTEDN Uehd 2A7bA $3e) mmar,
FudTE, A4z, 199.

A, dEEse] ola, Ng: dgolrhn, 2001
3, B3, hERste] A1, M b, 2000,
ey ruvd 22d A AN R B8 2us
, BIAHE, 199%. 8¥35.

2 o9l - A, DAY Wk B, A ut
3 A}, 2000.

MEN, S S5 Avlo] BES AXE Rojsla B
AR, SZUEBDTAL199, 1093,

N

116

FAY, D=AH7d BAE, Men wrgAL 19%5.

oltg, “57), AEelA] A 8, Fud]l”, FaPE,
1994, 29 %,

o)@g, Bt Ao, M AfFUA T2, 1998,
QB AERET ZER ", HE ASA) 1988

— . AEANY wgel Ag, AEWER P8, Me: A
4% 1986

A ET T 7HA B, A v, 199

AR, A 28, AL wfGAR 1989,

2HF, T4 IRt AR 9, BugE, I
WG AL 1993, 9935,

ZAR, <iE>E Zod <EF>o] mae.” F1AH, §
FHEFIFAL 2001, 8835,

I RS, ARE G, HAR, A& HBAL

Ve EAS, A &3 957 3ABAY, A
2 FY, 1988.

Al BaEA, 49 $4. Fa 33 B3, Mg A
FuA 5L, 2000,

AP 9, 24718 A @509 JHAE, HE B
2% 23}, 1997.

Y, TR AW, AR FY71E, 1993, 493
Y, Fae] dehd ZhA s Wil ady, disd
ILFAL 1999, A 45,

H3A, g, AVl AT BUE oH e, FuPR.
bR F AL 2001, 1085

-D. Aaker, Managing Brand Equity, NY: Free Press. 1991.
-Frith, Michael and Fatherine Toland Frith,"Western
Advertising and Eastern culture : The Confrontation in
Southeast Asia", Journal of Current Issues and Research in
Advertising, 12(1):

‘Kathy Myers, Understains: The Sense and Seduction of
Advertising, London: Comdia Publishing Group, 1986.

-Levitt, Thedore(1983), "The Globalization of Market",
Harvard Business Review, 6l(May-June), 92-102, cited
Richard Tansey, Michael R, Hyman, George M.
Zinkan(1990), "Cultural Themes in Brazilian and U.S Auto
Ad: A Cross-Cultural Comparison", Journal of Advertising
19 (2); p.p 30-39.

‘Lynch, M.(1984), '"Havard Levitt Called Global
Marketing", Advertising Age., June 25, p.p49-50.

-Milton Rokeach, The Nature of Human Values, New York:
The Free Press 1973.

-S. Lall, :Developing Countries and Foreign Investment",
Developing Countries in the International Economy, The
Mcmillan Press.




