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AR BIA} CAZACH

COGNITIVE REPRESENTATIONS COGNITIVE REPRESENTATIONS COGNITIVE REPRESENTATIONS
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COGNITIVE REPRESENTATIONS COGNITIVE REPRESENTATIONS

<E 1-1>3 T3 SEHE 5ol i 8-S 7AHCE dufE,
AR E] A9 F2 AEG9.8%), AEolU 210184%), AFAMY 29
(10.2%), 33L8.2%), BAAFUA 1A G B Uvbd ed.1%), Al
F VAdaw), AZY A3.1%), Au2e] Az, 719 F52.0%) S8
t} BAALe Ao, F8 AE29.6%), B F8 AT (153%), AT A
®.2%), Aul=9 H@s2%), Ak FEG.1%), AZAAMY AG.1%),
CEO®4.1%), B32.0%), N E82.0%) S| YAtk WabA ol ) 7
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(46.9%), F3] 3F04.5%), I%3HA Fe7.1%), B5 FY FTUTd19%),
Z7 7710 B8 duby A44.1%), AIK)E L4.1%), F8 A92.0%)
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opAeto 2 EnpE 7]l #BME T2 AFH48.9%), &FA %—2—

28.7%), ¥l 8 AF43%), AF 7VEG.1%), F12.1%), BH=2.1%), =
W 7Ig3Y] ZleAfe1%) 5ol Asih

<E 11> ik TR OIX|A oAt LHR

AERE BXA}

i T | % B iz | %
FRAFE 39 139.8 QAT 29 1296
NE/20/4% 5 18 {184 H FQAE 15 | 15.3
Aol Aol x)9) 10 {10.2 AEe A 8 | 8.2
B3 8 | 8.2 Au)zo] A 8 | 82
dglZAte] aduk 8| 4 | 4.1 3|Ake) FE 7 171
A¥E 714 4 | 41 AAZo xe] A9 s | s.1
Al g 3|31 CEO 4 | 4.1
AFY A 3|31 &2 e 3 | 3.1
Aul2e] A 3 | 3.1 U Huol 71g 3 | 31
7199 =2 2 |20 5l 2 | 20
71} 4 | 41 A Fo] Ao g FAHA kg | 2 | 20
Al 98 1100.0 A= 2 | 20

718} 10 | 8.2
CAZACH A 98 |100.0
= HZ % DAIBIEAIA
A= 46 | 46.9 _
Y% 343 24 | 245 ___¥5 WE| %
432 ge 7171 ag 54 | 55.1
HREL 2708 | 4 | 41 APRTAEE 16 | 163
2P A7] At 4 | 4.1 GEoE AR | 9 9.2
KE]:L 4 4.1 HA=/ANE/Z T 7 7.1
& M > | 20 A& S 6 | 6.1
HAS/zAE | 2 | 20 D e 4] 41
71e} s | s.1 71k 2| 21
A 98 100.0 Al 98 | 100.0
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¥ FQAE 4 43 E AyrAc <18 1-2>9M B
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dA Qe B o) 4] FEoT BE FEL ofUA|Th ALSFA|
$E P20 i) AR SHALY 17.4%7F FHHA AL 7D Qirka
Halom, ol DAREAIGAS] THA el et HA HlE 7REH
76.2% 2 =A ettt
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A A 77 BE(76.8%), FAA A4 5 FE(17.9%)0], BARRE BAA
Q3N AEd2%), FBH AT 87 FEw642%), SFA A 1071
BGLe%m)e], CAX2 IAl= K44 4 370 IEG3%), THA A 87
FE@sT%), 38H Q4 270 FE11%0], DEAEAE FHH A 20
FEG3%), THA AT 57 FE73.9%), FAH A 47 FE28%)0],
ETSA 71912 28A 1 47 FEG %), THA QG 87 EeT%),
AR A 3 FEEIn RES Ho|x Utk

<X 12> A7 2HEY AAH A JW%H Zols 7
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3 B3 <E 12> & § ARo] BARN] B¢ 225802 M
TYHR HrkE ¥ glom, thgo] DA EAIGAI(2.20%), ARHF
(2.13%), CAX2GA2.085) 011, EThaA7|9]o] 196802 7P
BAEA Y7EE w1 e AL & F Utk F 2T A EATGA 9
e #3, 3 7199 sowrt 7Y e Ao R Yt <X
13> oA ofkculs 53t SAER] HFEAHNME o]F 571 AT
29| QAAH AFH7R=E 95% ATl Fu]g zjol& Ho|i e
AE & Atk

<TB 12> HRCKY XN XA ol BIKTRIBRIEY)

ARRFE BXX
. =
3 £
8 ol S ol
NEGATIVE NEUTRAL POSITIVE NEGATIVE NEUTRAL POSITIVE
COGNITIVE REPRESENTATIONS COGNITIVE REPRESENTATIONS
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The Moderating Effect of Level of Involvement Between
Organization-public Relationships and Organizational
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The purpose of this study is to explore and explain how
organization-public  relations influence organizational reputation,
accounted for by the moderating effect of level of involvement. For this
purpose, a survey was conducted to 100 residents in a metropolitan city
of Korea with the following five Kotean organizations studied: two
Korean domestic companies, a sports association, a non-profit
organijzation, and a multinational company. Results of multiple
regression analysis indicated that organization-public relationships and
publics' level of involvement were significant predictors to account for
organizational reputation by non-chance amount, and that level of
involvement  played a  moderating  variable role  between
organization-public relationships and organizational reputation.
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