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6 Fx AzdolElBgA e ‘BA(absence) o o|v|z-gof #at A

A3 ofolr]ele] Mol =Eld ZAE AT ol EaolME o &
o &7 WY F FustnA ate delv AF B Zﬂ ﬂm} Cla= WX]%
O Zax oz Adst] o8 3 28 —?Oﬂ 9]_‘1:_ 2 EAstA oA B1A
U AR s RS Agele] Heldte e ZH (47, absence) o @&}
o Aght,

el 1 AFUA N Fde viaz e Moz AR vAR] o] dHkA
A ez TA = Bt FEelolA o|gA AR E AEdithe fdETE
TEAHAN AN & stod g WAIA] Ao AL SRR FEdle o) F8
sttt o] B A st 4R} ulE 222 ugtetn ABAT} w3 vithE A

A & A FEIThE aRlo] 7MY ARAQ el & £ ey

Fa ZF@ e oMY BAl & F3 Bde] veld ojm|x]9] AR rE 9B
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II. ¥ Wio g A9 ‘BA
1. FA o 7/pd

A (IVE, absence) o AFAA ejule 71 o AR obFF | gl ojt}?
el Al = shte] 3 WhHo® thFolx)&=t Phillip F. Herringo|
43t James Joyce®?] “FAl2] A Rhetoric of absence)’ & £ 9ul7t 9}
ot Herring2 "FA)2] ALY & James Joyce?b 22.2] ZHE (Dubliners>® ol A
& (Dubline) o] #3432 E@alr) fste] AL MErlgoleta st
o] M&7IME Fae TR g AFAA AFE Asle Aol EAUYY

-

1) 2, gael 7138 JFdigw £85 2001, p. 133.

2) SotE AL BPF, Fol A=) AR, 1996, p. 933.

3) Dubliners, James Joyce(1982-1941)2] ©#3, 1914.

4) Phillip F. Herring, Joyce s Uncertainty Principle, Princeton: Princeton Univ. Press,



B3 Aol B2 RA(absence) o ulztgel] #F AF 7

James Joyce2l A% A18A FAE 7HH 2t @IlE S A4S EA
(presence) 9t 27 (absence) 2] 3 &7te] 24 (interplay) < F3ted 212k A}
37 =93g 2 A At 94714 &9 ‘gnomon’ A A7t 2E
8} Foll Yehted] o] AL i3l Fof §Ivs] Yepte A, onl/de] o,
A=A e AT o] oz epta ol A& FUFEC| Ad 44
o] AFE dAEte 223 Bido] 9lth® o] ‘gnomon & #FE=(Euclid)
71818l 1te & &0l 2 Oxford English DictionaryolA ‘gnomon’ 2] AbAA
ZHolg B PPAAY A 1 g 72+ TS H2EE wold UHA F
B olghe %3 A fAY o= Al dEle SAAIY vk oldke
o] 9it}, o] EekAS =3 & Phillip F. Herringe| ¥ vt} o] Joyce®
A, B3, 2SR, 228 5o v WA dA oz Ba B FAREY &
Zotsled Dublinersol] o] &3 Aot} o]& FA|ZHoE Awry A
(ellipsis), 9riAel E(gap T+ hiatus), 9] & HE(signification
silences), 233t 3} (ritualistic dialogues), $3A<Ql A (circuitous
ending) 59 #o] &8=tt. 281 ‘gnomon ¢l 24E Filo]u A9
AP0l AR A, ARl ARNZE AT Y, 21 aAE
o 3 FE 5oz Jehr|= gth® AR ‘gnomon & 3|Ho] o] F
Al, $Al(indicator) €] 520] e AXH AT FEES 2HE AAY FA<
e #HE 7IRIg . & 4 9Jth” & Dubliners®} 22 238 2F SollAe
‘gnomon’ I 2 lolo JZ3t FAje] FAlEY & FARMEEY r,Hﬁ}oﬂ Ll
3] et A O AlololA AEE ou e oW oY 22 EE F
9 9] e AR, FRE gElE v AHgEC] Wre 9 e di E
g ARE AlFslthrt A= s|d=A] &2 Al Ty ElE open endingd o=
Yepdtt® ol gt 7H o] 8 WYL FE2HEAH R stdF AF2H o
]

2 fx3A g & BA M E HE(puzzle)©] Do) 7S EE 4 3
Al stz FA sk HEC] dE(presence) dof 3= R BodE A2
1987, p. 3.

5) A &g, Dublinersell vEbd “EAje] =AY o Bk A4, SRS wStEhe] MA}
=8, 1994, p. 62.

6) ibid, p. 2.

7) ibid, p. 8.

8) ibid, p. 25.



8 I3 Agdolel B2 9 ‘Baj(absence) & ¢jn|zt&o| B G

A3, ol FRAAR =R G2 u|E FEAH(EAD R FoF 2

2. FAH A - 5A

FArhe FaFoetn she A9 P Eel BIL Ak ATeE 3
HoM Abete] GolEo] HAR A7) AGFHAN A2 B A
2] A

22 FAERY] AT Wk dHe] FAERE oAl AlAISskn G AR
Ot E4E B2 7 7128 £AE S48t f3sste 2] et
53] obg<=(Roman Jakobson)o] ZE #AE &+ o BH = F2340 A
e 22 Al Bk o] e o B¢ 2 vRHE ved FASS YA4F
ool HAHARIY 434 F3ollA FAEE B8 ol AR &kl

Fa Al ZE Adojell glojAe] FAHA R E HA A E 2 o8 4 rhs
A 2do] Hasitt, 33 FHNM WIS Hojxe FAREHy #38e
AS3 A B Zae] A9 A A4A doj= Lnt Aojgt uizirlA]
2 AP ks Bole] B AgdelguE AR s 94T 5 e
tl Barthes® ©] A4 22t2 Al sk ‘@A 9] 27kx] = ola)st3lch. g+
Durand Barthes®] 7H'@2 Bt} Zumststed M7t 24, A, mEE FA
oha 2zte] BAR gEH o] vl Y29 FEo] A|ZH dofe 2ztelx
e Fdste FITECIEAE B ofdt dusid oA Hrtek A4
232 4ol t27] mlgo|tt. ShA|Rt o37|A A E B
& Fxshe 49F Yol Sk Rol] wEel 9F
?—iéoﬂ' ‘:]' A WS F 2524 ofojrolg
5= et ’“tﬂx}«i 71th &
Zel ok k7] W Eel] 7]2] X A o] Hedl £} n)dt 2pde At

9) SAVEtolM e BAl (X%, Figure)s B3 (088, Style)e) B@ 4golth, Bl i3t 714 ¥
7o|z T Ao Al B YA FHoMe] Y APoleke 7)&o|
. .

10) 8 A, 5418}, 28w 44}, 1994, p. 11(540).



F3 AejdlolHBRAS] RAl(absence) o &Jv| & #F AT 9

A Zlae A4 B dig W4 & AYA|F (cynicism)E WESFAL Tt
Fuid 5 A7 AFYA A vEhs HE 5L = FA Wi AR2
& ZET Bl R ] gold YIFFolA 7 & A& FFs] A & oA a7
A glon Anjxlel FaF BRAA FuE He A AT
Aojollq HHEAE AGEH A 48 B E5te] ez EALE old sl
g olned 29 Almsb AFAclE Y 5L w SAlA 2x2 EE
T 27E 7HAA FoE2HA 78S FA Hed Sx1e] FEEd Fodglols

=

2 Z2E ol e & glth? ol el 529 7y qaT ARt gy

EdZ 283t 9o HY5ae A2 AAEHAR do] aglE OF4 3
718 GEERED k) ol @PAIA B (i) Bolk) @vre (AE)
2o (FERaE) 5ol gAY
A& E3H (Apophasis, Praeteritio)? & A3t 502
2olske AME BEFCEN 288 23S
ol#g A FIPAR] VIS AlA o R HgstA AkA| 9
23 FA(ME) 2 888 F Ut F olud 84 Ak Fo=zm
|2 454 A& fr=shA Eot
T skt HeiE2z 719l v (antiphrasis) & 34 2vlE 7B &
£ 734 FYE 7kl @Ol = giA gt oA Rloj= E@RT U8 A
doll SAst=H o]H WA Evid diglEak §2 oju|e] #He| Mg

kg ol

RS PRo] B € & A T4m 2ol Yel e 28 2
ey

e

tio
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MEE
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mesoluiel A7) L Durands) 25 Fo TY o 7Pz WA o

11) 39, "Bz 2= 40 ofn)zg We”, Fansld T A 1149 3%, 3= g3 =8
3, 2000, p. 62.

12) A&, FAEZEN 2, AF3HAF 1997, p. 130.

13) B8R4, op. cit., pp. 64-68 FZ.

14) ¢A14 53 old AL WS 257 8 2AE TR ga Avprhe AXY Dsle 7]
Holoh, 714 "o A o] drht £&x]= BEkA gRASUTH e I e 3V E U
AA Hm Z—'}Efziii |3HA "ol "] SAA e S dodA e Rl

15) Beoly™ @ FEAEA e FARE A T SdA 2719 23R E97 4 f3o=
EEolH e BE digyo] Hoj= 2717 o& @%‘3}‘4 A& 1;—1::1 THEQ AR, HY
3] T3l22, FEF uEERN, EE VW, DojEe B For HIA Lo E olo|y
Y2 WE3}, #8219, op. cit., p. 68.



10 #z FdoleluE M9 Fai(absence) & 2Jv]&-8d BT A7

w24 Alole] BAE FHEE Ao AFZRSE & LS GA M F 7Y
R E EE U] st F 2430 Reo® FdHE Aot

23 AFYAeldM Y e E5ae Bndtna she AFE 9uigsts A
o2 AARE e vy AS 94“]'3]'1‘1: AR E degte2mn 12 3}7]
AT g ujE AT ERE VA ste 740]‘:}. W2ze F549
(redundancy)3} E&44 (uncertainty)'®®] &2 ol 254 (ambiguity)

& ABFe] £EA SHolF AFA ANE FEdle] Hr} 3 urzaja oA
& 3%E 5 9 B

A A B2E G4 S, QAE B, W8, Baold SO f
Y& FRate] Agaidld o f8TE FRYE FESo| glo] 243 u)
B fYTRolgas 2 4 ook, W YA Sabyel A9 g 594
o2 A7H4 Qofol A §3tel BR Lutd Qojgh PR Eael EelD

& A o ST ses AR S RE ARG FIH B8

o Y2

ozM Aoz ¢
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1. ol zHgo] BAE 913 7158 42

A o] Ao} elul o] BRY RE 2250] 715 ote] AUl Bk,
oleld Aol 71 Este AR AT ejmle] Aol BAHE A B2
o 27 AFsle] 1 I Hegem 53] Azkel ABA B9 o) oAl aE
ol A& DAL A AR BBl o) & BopE TeHat Bajrlute] MZE 3
drielez Ael il BT A 7] 5ee )5 BhReld 4 Qe BE AL

16) WAlA] Aelzzdzt He sbedd asla WAAY G575 59 BAle F549% Egay
(entropy®, uncertainty)®] /N'gd-& WE =t oA =3 e} o] E2
agx FEe Mde BE Ad¥ze] ¢ we AYrhed £ A571s4
g Jhdolt}. 8L A MY A7t AL e E Eln EFAAde A ]
2 A& AAske Adolt). & FEAL 52 d3Ay Adeo|ln EEGL U2 dFA
AFH B &4 AR e Bl w2 FJRYS 2t 52 43g AR 5
Exola W& FRFE ztert



Fz Aadelg B2 el Al (absence) o olw|Z-go #F AF 11

OEEd” 25 A4E 732 Ba 7|59 W Jehd B3l A
F (1R, 3K signifer) BT ol 2 WHe] ofuy & (719, R
signified) 2] FAZre] FAE A3k Aol

aH2E 7158 A3 A dojue 71559 4 o digl d7st
013}57— BYRet® 7158 BE SHEd HAshks 2TEA (BERH)) A
Ho ]%F/l ole] 71Z 8=} Umberto Ecott T#F22] Baudrillarde 7|38
2 ZE R olgtn F% 7|5Ee] 8P T3] GAHI Je o
Fopl Mz 7|58 vl-¢- ettt kst Fa E Al ARYA A
qx}?lﬂr TARQl Adnke) AL #3148 FeAol Stizise] 7ha e v Oz
A ARl e A, 53] AGAQ HAIX &} olu| Ao ik =2d AT
w4 Fekaly] wiiolth AlZh ddoje} 22 tARIA Ao ] fﬂf?} *}54 345}14

rlr
~ o
e

e e T
1:}942401 42 7T 97) Wl o] Thde) ofuia g
o]

ry

AE AFee 7138 ) 583 9u|E 7k
ElBo] ojnjatg-o] o3| & a4 = Barthese| #FaL o]vj

A 24 PEe 229 Past o
2. R o) 945} A

oJu] 2+ (Ek/EM, signification)$ Saussure:= 713 E¥H 7|3 W&
A (BEBATE, rapport) 2.2 A3l <n)e) YAk production)d] P2
3T, olule] ou] 282 Peircett Morris®] ©] 28} 7] 3 2H-&(semiosis)
Ao 7o gnz XA} Peirce® 902 thsle] A8} 9tk o
£ ‘signification ©]2h= &o]E ‘application (E&2lv]|GEAEMR) EE &
ul GEAEK)]) olgte 8ot eA|A Ssignification & John Stewart
Mille] AAIZ FA (IR, connotation) 9t $JAl (FRR, denotation)2] 7id &

ol

17) Umberto Eco, X194 4, T7]&38te] o] &,, ¥3ta} x| A}, 1985, p. 24.
18) Ferdinand de Saussure, trans. Wade Baskin, Course in General linguistics, New
York: McGrow-Hill, 1966, p. 16.



12 3 A2]dolElB2AM e HAl(absence) o ojuZ8d #F A+

"ZA 2 283 ‘application’ & QA 2 BSkT}

AA/FAI FE Peirced 71e< F3lA YR vre o] John Stewart
Millel A HIZE g2 A dojgA Alesa ded YA & o34 &
A7 AUz e oo (FEF) 7T °P75‘EJ 4 i/ﬂ Aol ZEA|9 o]z o] Fo]

A& gulelg °] FHHo|x AA(FH) Wl = Eo] 7hssltt, o] v
a FA = FHAQ oJojzA B (context)oﬂ wel vk ¢ e 8AR o
oA et ®

Saussuret 715 71% 9 7192 FESt] A5 Louis Hjelmsleve 7]
EE ¥ 22 719E W8 o= WH9siiitt. o]& t3A] Barthesd] 12715
(the primary sign) & 9AI' & 284 9n]e] £&£& Vbl & o] 12715
o] B3 8ol FHAM 237159 M2E FHCIE)FH W& (719])o] Hel
F84 dule] 5 = 7ileld &3t we} B Qv E F9F F e AR
2 A ez FAI ulE JAA Evtn AHstded AFelshd
23 2o}, onrge] BE A 2Ee F¥ (express(E))S] € 2831 W)
& (contents(C))e] 5] A=dl o F 77} BA (relation(R))7} FA19
°'°1‘/}U4 oju|R-g-atA At (ERC) o3 Al &R (ERC)2 F WA A]2~H 9

&7F Hol A gAEY &8 HF S AAA At o] Ao F Al
& ‘?v_"SS}Z]‘ﬂ A2 3] A= sle AL ohdm Wt hssith A ¥
A A 2EI(ERC)S T WA Alzdle] xde] 5oy 7|87 €t

2 E R C || & sd
Sr | Sd
1 ERC
connotation

Sr: signifier (7]1%)
Sd: signified (719])
1. 2lAlLE FAl

J2! 918 &X : Roland Barthes, Translated by Annette Lavers and Colin Smith. Elements of
Semiology, New York: Hill and Wang, 1992, pp. 89-90.

19) 259, AA el 38} 7158}, Az, 1993, p. 120.
20) Ibid., p. 122.



51 Az dole|BEA ] ‘Bal(absence) o 9uFgo BF A+ 13

2 3 WA A A= oA (denotation)e] IRl F HA A|AEL FA|
(connotation)2] =<l Aotk Louis Hjelmsleve ©13 A/ FA19] #A
ol 2] Ao} A (715 BEH 715 UL)7} shde] F@#o] Ho] shle) Aja
FUHE F 3T 1* Uehdtha st} ol B 139 HREE 2%
o #8483 £49 &5 AlTdch(2¥ 1)

3. A (absence) ol 3} 34

spao A2l Bl (absence, AAEA] g2 A e ‘ﬂﬂ)r‘? FE = stdg F
QA7) AP A w3 ZHA(joke) T HZ(puzzle) S 2 3lgF A
st ‘AYz¥ sA TR gk o] #A9] 7 (hermeneutic process)% HEsHA 2

b il Z}‘%i—?‘ Zo] ot} & Far} A8k Sl = (decipherment) TS Y&l 3
1ol of3) AF38HA 8 3] 2ol e} 3l o] o] FAAR| =E A gt Aol th P
HA Q] Q45 MAAF 02N AFR2L FlA o] S

R A
0 B8 AR 49 MYE I gl o] FANAA T Y& FEAE F)
P

AL F on) s F] FARZE AmsHA & Aot

dg o] AAAE 000 Bl T} sk Aol ARHF o002 &
o..3tn FA 9 24F Fo2 A sUIAH I A=A AR f=
3la 2SR st ou|AA el FH|E 1A sta T o =3t uhe] mjAIX] 2 QF
Wate Aol 2 5 .

FaoA FAel 3= BEA0R ax] ¥n, Z20|EE 23 il H|
252 YA (Theodor Lipps)e] & &3t o5 Agstn Yo ®

23 7o) Bejokyt sl AL 2Rt B4 B el 2 Bet Aol ohd
G He g Bt & 23 97
z

i)
oi
U
£
Oz
J}L
,L
I:1
A
A_
(o]
=

21) Roland Barthes, Translated by Annette Lavers and Colin Smith, Elements of
Semiology, New York: Hill and Wang, 1992, pp. 89-90.
*3.1.~3.2. o] W& xlol Fofoistm tietel WALEHY] =8 AR frelo] Aatat ofu]
zZhgof #3F A7 | pp. 75~85, (2001)2] URE L3 A&3¥-S
22) F 2 Ye)g<(Judis Williamson), ¥4 +9, Fa9] 71Z3, 1998, p.108.
23) ibid., p.109.
24) Theodor Lipps, Jokes and Their Relation to the Unconscious, Chapter One. N.



14 Z3 AzjojolE|E2Ae] " (absence) o ou|#H&ol #F AT

37‘] oz Tatuz e AL AAE 28 £ o = A2 F

A ] FRo HAIAE g 5 ke Aola 2Rl 27 2. & FAske
Zo] ou)7t B FAdths 2 AA7E 2ok A Quiste A & e
7] 918 53 Aolgha & 4 sint. uhro] Tapd 7159 7| RE FASHA &
o2x e3le A5 o a7 ofn| x| ¢ FA 7)o = B EHA He Aot
shtel 7187h 1241 shute] Zlewt stetd A 3R RIS FuEE
23 B B2l AR ¥ Zlolth AR B3 71 37F st 4 d4d
S At $-2) Ao SAA (materiality) S 2HE ol AAAEES &
dete A ol FEA RS AAAR] AAE WHste ol
ol x A AARZ FRHAE Folvh. F 715E0] AMAHD 2L A7}

=
oldA o FoA AZE 2344 Jr B 2= BEIRIL,
3

= T R R /\} < OFd gle 7
A7 (spectator)2 A & g},
]Eﬂ a Z}Fﬂ"ﬂ e FA ote o' A& tidlste] UEillE AA" F2
Vol Xl gl $EE uiilEle Yeille ot o] AL vtz AE

= ¥ (representation)e] 11343 eI Aotk @

1~H L

Fao)lA EA(absence) / BZE(presence) o & FAA AAE U=
ol Yed o] 4AH AAe BAd o8 A He A (S FAskE 200 @
Eate A o #A FolA FA=E= AAlelth #A49] e B £l AR
ol o) EAECH nEjm #AL n|E FetaiA sed r & I 5
Fo 2 s AAde EA 7|EFdAN B = guE AT TR

AL e $47 B olgtn £ & Ak ofnle /S 7EWE o
I A1E ERWE 9 slofokrt gt

Rourkes, Design Synectics, Worcester, MA: Davis Publishing.
25) St Y8lY<&, op. cit., p.113.

AR e (A} 3) : J7)A AY == F19) —;;q;q He' 2 7)o BAA 7% on
28 7% EE 7)E571%5S Ei) 7159 7187%e 2 AdAE e A& 715E 59
Adsts Hol7) Bl o|ZA B Aolth. 71Ze] wtR o] Ho] o]Bul ARY & 7t

atA @t



F3 AgjellolE|E2A 9] “FAl(absence) o oJn|z}go A3 AT 15

& 5ol AL &9 WE-Ud = Y (ALEE 0:11:} HE ARDE 9n|st
of FAlgct 1 om2L-e 1 A 2REE &
g = 33 £9] 33 E-AFE (imaged-person)
o

T fle(FAe)Ed FAE A dTE Aorh.*

<
o
=]
[
AL
ry
A
_ﬂ
l-)
fu
2
1o
R
2
Lo
o
-3
>
oo

B3 AoelE| B A Fa RE o2 YEUA Hed 2A o
H|dojd 713 (A7) 3) 2 €Tt Fad QoA ol 715 &
A wA ) G4 uiA e =)l e, €24, 22 B
199 5% & & YAt A vdo A 715 F A1AF |AR(AAE o]
A)e AR, B AEo)A, FAte 2u, HAE 23 53 o|A9 Hey
gojobs 5 AAAR AR A E ovAlgtn & F vk EE I uiA
2]r 2] 2 mlAlM = AFEE &7 (sound effects), W75 & A2A HAIA]
T H[do1H 75l 2FAIA 3l
olF % F3 AFUA AL Aol 7lE ez AA (A7 def)71E 18
d 715 T OIS 71359 I EEREE, corpus of signs)E #ile ZLopd
2 7153l A8E e 7P AT FAGL A58
Fa) QoM e AlAA AR & Aol A HAA7F B FEe
e A57F iFEolojx] 71X Barthes®] #a ojn]A] &

o}
ARl
1B
1#]

=
e o

26) ibid., p.132.
* HAle] 715 on) o] g2 Fake] AA Tl 71Z 8}, pp. 134~137 oA &) <
|32,

27) A&l ol H (creative): AT oolE]He] AbAA onljs AV|sla S3AQ Wt £E O
A o2 Hold 1 = Merrian-Webster AFA 2] o] & HH 53|
] aSes °1°‘§3-_ o F 3t} o] AoM = AdllolE|lHE WAlE o=

: —3] B3 g(advertisements)ﬂ 2 (creation) ol 24 Atk e oAl oflg] A~
Ev 7} 2 F3e] iAo FeA Bolt Felg o g 44 A4 (material)”
28) S. Champman, Great Expectorations: Advertising and the Tobacco Industry,



16 Fx1 AgdolElnz A9l WA (absence) 9} 2w 2h&d| #gt A7

& o] 2% AFE Bt Jut Barthest F3v} A|23] olea o onjztg
A AGE o|nAE 7R3 YO B ol o}F £ABALY i o}F FR
(emphatic)ol g} st

Barthes ©|u|A|7} oJw & 71 & 3tol| 7158 Ha vha F43MAA nf
9] oju|z] £ WP ES AASIAT. ol o|n|X| ¢} HAESL MA| Aol n T
HQl ojuje] Ao FsHFH o R gt £ ZAd 1 33t Barthes
o] #AY (Panzani) 23AE 31 £4& F5& F .7t o). Barthese ¥
A T o] o] FuE A BARE IR Fue 2 ynle] ghaE
o Fxd, 8%, BEviE, &1, 52 AgnF, WA 5ol v dd 8% A
Foll @A A3 E A AN E TG Yo %jﬁ—%
Aol BRIty 71&sta tHs GAIEA ©] Fx o1& HAA]
(linguistic message), Z=3t9 =744 | A]X] (coded iconic message), ZE=
3} FA] & =444 AR (non coded iconic message) & Wro] wA|A] 9
thefet Y E W st HARSE Aot

HA Adold wAIRE Al ujet FA] SulE R Y & ERY
At 9JA] 9m O]—’ ol 2] ¢} o8l 2] ¥ (Italianicity)<
A7t F oA A1 3 HA T

_léi

ASL
» _l==
il
mlo

ol AlH AR g} 1ol mMAAle R EASHA HE

London: Comedia, 1986, p. 56, ¥, "F1 ARFUAlA 7z 2nztgd @3 4
T, gty ol whAERy] =, 1985, p. 50914 AAE

29) Roland Barthes, Translated by Stephen Heath, “Rhetoric of the Image’, Image
Music Text, New York: Hill and Wang, 1977, p. 33.

30) Ibid., p. 34.
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Barthes® 101 WjAA Y] 7155 A9 (HElA, Anchorage) 7153 Al (g,
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B Abstract

The significations of The absence as an advertising
creative

Park, Young — Won

It is not easy to get more attention as a prominent advertising
expression among various types of numerous advertisements. Due to
the voluminous expansion of advertising communications a.nd the
change of the media, new advertising creatives must be needed for
serving to differentiate the message, inviting audiences to participate
more positively in advertising communications. This thesis aims at
reviewing the absence as an advertising creative. And this thesis is

about the significations of the absence.
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Chapter [ describes the aim of this thesis about the absence as an
advertising creative. And Chapter [ introduces the general concept,
perception of the absence and its possibilities as an advertising creative.
And also mentions about the absence as one of paradoxical expressions
with rhetorical theories as well as semiotics.

Chapter I deals with the signification of the absence with introducing
semiotic methods such as the theory of R. Barthes.

Chapter IV discusses the signification of the absence as an advertising
creative talking into consideration of semiotic theories. And I categorize
the types of the absence in advertising expressions.

The absence is categorized into 5 types in this thesis. Type @ is the
absence of product which is supposed to be advertised, type @ is the
absence of product and make product image located out of main image
of an advertising expression for introducing features of a product itself.
And type ® is the absence of the imaginary audience to invite an
audience to participate more spontaneously. Type @ is the absence of
headlines, and type ® is the absence of almost all visual images and
verbal message but a corporate symbol or brand logo.

The signification of 5 types of the absence can be described on the
basic of semiotic theories, especially the theory of R. Barthes.

It s my hope that this thesis about the absence as an advertising
creative will serve as the basic theory for the empirical research about

advertising expressions containing images of the absence.



