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Multiple Body-Image and Clothing-Benefit Sought according to Body- Cathexis

Tae-Gue Choo
Dept. of Clothing & Textile Design, Sangju National University, Sangju, Korea

Abatract : The purpose of this study was to investigate multiple body-image and clothing-benefit sought according to body-
cathexis. The questionnaire was administered to 458 female college students in Daegu and Kyungpook, The results were
obtained as follows. Most respondents were dissatisfied with their body, especially with lower parts and weight. Among three
factors of multiple body-image, degree of appearance-conscious was high, but degree of weight control and physical aftrac-
tiveness were evaluated low. According to body-cathexis, differences were found in degree of weight control and physical
attractiveness between groups. Respondents sought practical use of one's clothing most and comfort, figure flaws com-
pensation, in turn. According to body-cathexis, differences were found in 4 factors of clothing-benefit sought, those were figure
flaws compensation, sex appeal, individuality, practical use between groups. Between the factors of multiple body-image and
the factors of clothing-benefit sought, positive or negative correlations were found, so it indicated that one’s body-image was

effected on clothing-benefit sought.

Key words : body-cathexis, multiple body-image, clothing-benefit sought
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Bl 949 F7 517t H7|E Frk(Paoletti & Kregloh,
1989). AAH olFrHEe] 71 Althe} E3lof we} th=o,
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dEol i Azt ool HgE B3 B o8Fv,
fFAIEY, fFAEAA F o583 BRE MUY BHE
g AAewlAx sH1e] o8] it 4EEE L ER] Sl
Ale] ej¥ a9 Bl FEE vlAE AAF BAolth(Rudd &
Lennon, 2001).

Rudd & Lennon(1994)2 V|3 o3& gt 7igle] Wb
RdoA v]F oo HIekr) A% e e rgE] §F
2 Q&N gjiA E713kE, 54 23l v)F ol dye
o F3e) ARle] 2Rle] R E 7o) Uriedl AM-se
uA 715og WHskET, 28 o g 2Rle] g o
oV vlmrky sttt

7HRle] UASIAL U 41AH Afols} o] Al Ale)
o lolzt 7] WEe] RS APEL 25 AHF xlo}
22 A Aol st wEER] R =Y, o] gy &
Halele dRaee) A¥AR 2 AFH, volag, o
B 52 AN gt mEA, 2313 o33 Aile) &R
o] AAe) sl 7He 23 ¥ ollel A=A, $%, 3}
AE A8, AETe, o8 A9 5o R YFols 9
& A F Qlok &, vicle] 19 AlAe] thaled Fixle Al
AFEe] e 2kle] Al el 7Ke =4 R HE
& Aozl Fgg v ZolH, o Wl o8-8 A}
23l QRE RAEAYG FAATIEE 710 BBE I
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2. oj@y ujy

2.1. dlHohR s

Rlo] Aale] Al WA Fe ow Fid iy v, BV
Z Acg Jehlie AMTEE (Labat & Delong, 19903 7)
glo] oH e Aztshe ARl PMETE NEEIL
olx|uy, Blglale} A3 8-2 FalA WA drt 22, A
A BEEE AM 25§ AHHQ 7)Fe o8 A B
the milg- FEQ) 7|50l A, o8 tiFt 7IEE o
EHozE /M olgthe AR E TelAT dAlEE Al
3, 39 g wert

AAEEEE 7igle] AAolmR| R FEE viA ANNE
ol we} upedF, 2l AHA wfFgo] g Hrt, A
Z24 9 Bv3eldss ekl RA0E AziE, EF 9
Rzl ¢ frie] He oEoAM Fske B4k EeHd A
otk & 7i¢lo] Apale] Aol TR AL =pale] 21AF o)
HE Fo| F7E el BME Aple] AAE =eflle
e A5 Holnj, zale] Ao BT A$, 48 7HA|
9nge] PFe Tl o)y AR &, &g F
ao] A¥-g AV ResRE =88 & Zoth

Kwon & Parham(1994y= 7191} AlAell thdt 12je] 2H
Aoz o8 ALgo)] 32 v|HE WHh F, o] AAF
olgkal <143 oA MY AAleo] GRS 14T Y
AerTh A A FE Hekslm welsls Mg Frehs
ol JE-E o Bo] AMSSke Al Ada drt

2421998, SHRAT HFF-Hol wEIE ErF F
Elo|ESH 7 olBa B A o, Helsl P& A=
e o8-8 Auske 2§ ERRN g AAREEE 1
Holo B ojBAE Aiet dAV S-S WEen, o
FR|9} 0]212H(1996y= ARe] A DEdhe §EAEC] W]
U2AEE 4 Ydetha st

2.2. CIXHME AAjolnix|

AlFoluiA= 7] 2kl Aol tisle 7iAlE BAH
2l olmA|2A], Ao thEt Ul Hg B EFETH 9
230l g4z E Aigle] zkile] MM, Y, A, B, &
5, 7% 52 He g e, gEA 8w 7ikle] of
d EAEC sl e Ae, 2 =4o] A% miAle
& £ WEchHRudd & Lennon, 2001).

Cash(1990y= AlAlelr|#]e] B§4& vhall# o, AR3zL
2 A4ss AR ¥k £48 7R Ao 95, 34,

MAGE ] BRE ORI YHolojAY SRS IEE 37T

ohalale] Tl 2%t slzgeld] met i]lel AAr|AE ¥
ANE 4 lew, R AAlelvlAle e %S VA B
A A FEel A 7y BEslele =YE
F718AZIRL st

HAE7 F2001)2 g ez  A7oix Aol
A)2] sAMEE RBA, AN, Felde, $55HY 4
7 gRlez wylen, g AAojulA] A F SR
o Erjdziell tiF 4ol B ARME BN WYL T8
AlBEL Apale] AAE BRI k= oBoa AR
Qg wed shr A3 vy el + e £ A5
O BhaTh R AR AAZL ol 2E 5ol Ak
I AZpshe A EoR JME FrEtal gvE d=st
= o¥-g Hagicky B

2P (1998)2 A4l e ddes & Aol Fa3H
AAelmz]7t FHAY 4-ole BlolES o582 283U,
AR R] 7 BlRkge] &3he FHAEL ARUA Bl He
e S EFOEM AR 2 =UA] g AFdE w
gol nhgae AAelnalE HAsl dvke AAE Els)
KAt

2.3. SfRdsTaiY

FraE e AuR7E AE 9 2N duAt s Y
& @i, vhAlElEe] AgAES] AMsleE ARkl 71E
Z shiolct, PHAHES FrHde wE AgAEEE B3}
o v$EE AN 878 WA Ha o8 7R AFel ol
3 AR AES) Q128 2882}t SrhEngel er al., 1990).

o|BFTHY e o] Ae U AN AR} e 8
olghx & 4 it} oj¥e] =73 Jlvn H¥E 7)5E ¥
Y ERTEL-S A A8 V9] F3E BRY T
Aew, LHRES] ZRxHa AEFH Fol wet oEF TR
£5 geid Ao}, oBMerIRd uE $HNES BRE
Jenkins & Dickey(1976)2] 7oA R} HEAolzh
7l AYE AR sod 4uaE HAFEED(fashion
advocates), SEFTHT, A0-2% 7P 9 48 F7
A ¥ i8] As Ader BRI

Cassill & Drake(19870= A48 REE e g 4
oA AlElE weteael ol tig 37kA] BWrPIE-FH
T, 7AAA, ERIAIEY -& Bon, Shim & Bickle(1994)
94 avAEe] 73k AERHES FABIE 2o
2} A /ETH o8 AMRE, HEA/MTFE o8 ARA
=2 2RAF o8 Algal 5 v FdeR BRI gy &
& gk olEFTEEe ofe) Zo] A AHisle] 7|Eo
2 2ulzt B4 oy 9% m@og At tk o]Fo)
A skt

ek, ejEe 27k A9 7FE WS FAL T+,
YutE oz Al WL W 2L U2 AME A7) i
ARFe] R-E-E AT} e AAE ol wwsl
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o EUNEE W 7i oMddd 2dskEle x¥E 3 =
a9} e gl g oA E-g Falo] Ae 4l
A FHg BEsAG 2HE Bddke § A8 d3At
ke #7ESE Bebd Zlolth 8315 (1998a)y2- oA Al
A3e] Fogel ABFraE e Fov|E dFadeln, EG
54 FEe AAuEEe} g7l ol #A 3
&€ ¥ 2973 Feoons TR AlAleln Aol wet
SEF-rHEx 2jolE Aeg WA

oldel Hal A7 AMNEL 4¥E W AU AAMVEE
we} vhateE AAloluiA|g) o)EBTH Y] gl Aos 4
zbgc}, whebs @ dolids AAREREe] Ak mel 3
& R F 24 A 09 oA AFelulA] R E ST
#eo] jolg golR iz} Foh PAHYI ATEAE thed
e

O ), ANRET #alo] gopry Pd FFHIT

O BA, AATEE Fd 749 oAl AAlejujx|g o9&
FraE el xjolg Yottt

O AlH, T Ao\ g ojB-TAE The
AE dohtt.

3. e

3.1. o7 W E=APRE

2 g7 diT R AEAY i8S qALE 2001d 11
Y B GERALE AR, F 60079 YERE H)
Rate] 495571 HeEginh O F FAHEE SHe @ 48X
£ ALg F 45857 HF EHo AMEHUT

Table 1. Factor analysis results of body image

3.2 ZAMY W BAAE|

SAETE AT B 157, Tk Asoju]x)
of $§ 1488, BT RS AT 185 ¥ F 4789
g 74E 4EXE o8t

AMGEHEE 157] 2H F9of sl ggAlEe] Bk
T ol g oy sH, ulg EREETh o 13eE Ye)
d 54 BFAE B8e g 243t 2eE 159 AA £99=
A, A%, BEd, HlEd, ddolEd, EE, delRY,
], Foly|, &, I, G4, dFFH, thelZe] ¥ Fuiz,
o] AMugE &% B4 U5 FE17 (199671 Mahoney
& Finch(1976)¢] F8olla 4 sl 288 17 B3he
ThA] A 3ted AMS-EHTE

ol AlAlolulR)E 7 §(2001)0] AREE 4 Bl
A gEF & on|FARIA ARErt HolXE Fag AlLF
14588 AMEEl) 28t 80 U142 Table 19 UE
W 2AXE ¥ adERel dig B4, Aede 2 AAF )
oz e, 2918 Cronbach o 3+ 0.50 oJo g
LFERstTE

olEaadge & 1835808 84, 2™, 44 oy,
7, A8A B EY 7 BEl 47} 3Eges AR
it HERERe F§a4(1998a), T2 Y<xH(1998), Kwon
& Paham(1994)00A] 3, s oM, zhzte] 2lEaTaHE
#8H29] Cronbach o A= 0.60 olgog A W g
ERHATHTable 2).

BAAMEE spss 1008 olF3IHoH, 8ARY, ¥lERY,
AP EEM . ANOVA % Scheffe test, Pearson’s 3 &43Al5
B9 4L s

Factor Eigen Cum. Pct.  Cronbach
Factors/Statements loadings value of variables o
Factor 1: Appearance consciousness 2.948 21.056 5410
I always make sure of my appearance before I present myself in public. T2
I feel uncomfortable when my attire is not suitable. 703
It is important for me to be seen smart appearance. 688
1 make an effort to make my appearnce better. 684
I don't care how others think about my appearance(R). 651
I look myself in the mirror frequently. .634
Factor 2: Weight control 2.700 40.345 8198
I am on a diet to reduce my weight. 831
1 am always anxious that [ am fat or gain my weight. 805
I am worry about change of my weight. 769
I have an experience of having very restricted meals to reduce my weight in a short period. 739
Factor 3: Physical attractiveness 1.969 54.623 .6094
I am sexually attractive. 713
Most people regard me smart. 697
I am satisfied with my naked body. 679
I am satisfied with my appearance. 577




Table 2, The clothing benefit variables
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Table 3. Body-cathexis means

Fashion image (Cronbach e : .6939)
I try to select updated fashions and accessories.
1 Wearing the latest styles is important to me in order to
maintain a fashionable image.
I try to select clothes that portray a fashionable image.

Figure flaws compensation (Cronbach o : .6447)
I try to cover my figure flaws with clothing.
I select clothing that will camouflage my figure problems.
I use clothing as a tool to make my figure look like the ideal,

Sex appeal (Cronbach o : .6585)
Dressing to appeal the opposite sex is important to me.
I dress to impress the opposite sex.
I buy clothes which will emphasize my feminity.
Individuality (Cronbach o : . 7279)
I try to choose clothes that make me look distinctive.
It is important for me to wear clothes in my own way,
I tend to select clothes that are unusual.

Practical use (Cronbach « : .6081)

I buy clothes that can be womn frequently in normal times.

Before 1 buy clothes I consider whether the clothes can

be worn frequently.

I buy clothes that will be match well with my own clothes,
Comfort (Cronbach o : .7058)

1 select clothes that are comfortable.

I select loosely fitting clothes,

I select clothes that are comfortable for me to move,

Body parts Mean Standard deviation
Weight 233 1.049
Neck girth 3.08 971
Waist girth 2.50 1.079
Hip girth 2.29 967
Body build 2.53 1.383
Shape of legs 2.53 1.016
Thigh 2.21 1.026
Calf 2.51 1.010
Eyes 3.17 1.097
Facial complexion 2.81 968
Nose 2.93 1.019
Face color 2.82 1.027
Height 2,65 1.117
Length of legs 2.56 1.053
Bust girth 2.60 1.350
Total body cathexis 2.63 .599

Table 4. Groups according to the mean of body cathexis

Body cathexis Mean of Frequency

groups body cathexis (Percentage)
Lower group M=<233 152 (33.2)
Middle gronp 2.33<M =287 170 (37.1)
Higher group 2.87<M 136 (29.7)

4. A7 W D@

4.1, MARRRT

SEAES] AAUEE HFHPE 2688 SHAES A
o] AAel tial] 24 2¥AY BUEEE 4 £ o 7
o AARETE AuEtE o &, B8, 2, 93 ¢
ZRY ¥ 4= 959 UEE 7FY 'BA Jebtew, 3
Wz, gde] & ¢ AF F A AF FE 9Fwr}
71} W 202 UeRdti(Table 3). o] Aih= Ho] @agl
B 31 A% EOE B 9lon, dF/ 4N BT}
7V w3 AF, e, Y8 § SYXE ERE AF B
Fo BEEr} 7 @i 3 Hwang(2000)2] E3eh Y8}
™, $40H2000), AR FEAH1999) H FUET FE]F
(1996) &9 A= FASIE). Labat & Delong (1990y T
FEe 480l skl tigh wEEIE B AL o FARIA)
AN Abgahe AALAAL dH 9} 28 L o|REF F7] A8
o ol BaF Jgolol AT Aol AAATE UF
#Hi skl 2 Agela s

AAREE wE MFeln|A] 7 BT EL] 2jolg ¢
olr7] flte] AANFEs B2 AR(152F, 33.2%), AT
F= S FAD(1704, 37.1%), AHVSE7F 5& (1369,
297%) & A 7 Ao E FRsigth 4, 3 F Adez B
Folue 2% T ATE /e B SEREe) 4, 8 3

gefl bre] BEE ¢ T, wekd e BA4o) FgME 5
Q7] wi@el Al A FeeR FETH(Table 4).

4.2, tIMRNREO] oHE CHXHNE Laolo|x]

AAelulz] : & AFeMe A ANelAE 24
Al o o4, MFxd, AXA Wi F IR 2l Hs}
o ZAME Sigloh. A Hag HHRY Table 590 Ve
W AAY SEAEE AR oY At ol U AREE

“Shel WA7) Aol RAHEE B3, ARG A3l o

do] Zgsiel Sug o $4 Holeln =TT ¥ % 3
o Zeht AF2EE A choloimt A3 e 2%
§ A2 BANE T4 TFTT SRAOH, BiRpe)
SHAHES AR AAY vl thaled iR Folx) Eaia
24 gk $Este) AN AAY vheel tisie) BRE
298¢ ¢ F A

AMUEE) B T bifelulA)  AREEe) The
Y 9] AAIPIAE HlLE Bh Table 504 B & UE
of AF2E R ANH I Rolg ehiT). AU
£7h e AUES ANUEET} w33 ARe] gl
Mgl MF2E % MF37Ml v 238 @ s Woln,
AAVEES FLE AAF who] AT ]2 A
AR DEST UrkT & & Utk 3 A2e) YN AYe
MBS 3PS T O AT % SUYS 53 YA 5
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Table 5. Multiple body images and clothing benefit sought of body cathexis groups

Multiple body images & Lower group

Middle group

Higher group

clothing benefits sought (152) (170) (136) Total mean F value
Appearance consciousness 3.5811 3.6833 3.5343 3.6052 2.544
Weight control 3.0822 (a)' 29735 (a) 2.3254 (b 2.817M 29.556%**
Physical attractiveness 2.2944 (c) 2.6779 (b) 31121 (@ 2.6796 92,894*%*
Fashion image 2.6798 2.8571 27108 2.7544 2.814
Figure flaws compensation 3.4276 (a) 3.4122 (a) 3.1103 (b) 3.3275 10.439%**
Sex appeal 2.8246 (b) 3.0471 (@) 3.0858 (a) 2.9847 6.484%*
Individuality 2.6820 (b) 2.8619 (a/b) 2.9461 (a) 2.8271 4.586*
Practical use 3.6250 (b) 3.7784 (a/b) 3.9265 (a) 3.7715 9.9]15%**
Comfort 3.5088 34477 3.5711 3.5047 1.306

(a)'. the result of Scheffé test
* 1 p<0§, ** 1 p<Ol, ¥+ p<00]

o] EdaE] AATHEN FTE Bl FhL £ F U
o, wehd MAREE Fe A MFF7l g 8t
M AF3E 9844 vl Bo] w3 dAE telojE xd
58 PGy € + ok

et AR FAIge] YR i #e Aee
)9 =7 v, SRSl AR 2 RE AF BRlEkT £
Hol HHgrl diste) At WjFHHL ARE FAEI
5t L G 4 Ut old A AAREEY o E
o) Zhlle 78 AEAZE fivkal §F Damhorst & Littred]
(1984)2} Ko} ol B Fajol A3 Foje Aol &
A7} glthe Davis(1985)2] -+ Aol FARBIE & 9l
. & AARE e Adsgle]l oF 9 fad) wE Fohyv
A4ae] Lme] #ek WAL It AziEe, o] WeE 7}
o] Al digl o B FF G737t ojReiret & Fejr}.

4.3. AR THE ofmaT ey

S}ET8Y : Table 5004 & F UR] FEAER 25
A A848E 7P Wol FELE len, o theR Wk,
A= Al Beg FTIL USE & & Aok 4H iy
2L A 23 A= e 484SR e A7
e ZAeR veht fad 1 Rer AzissE ool
el Hg st o thh 99 Axela dzbdct

ANDES] e HEFTHY  AA VS mE o8
TEHE2 FAY % AGG FE AT 4 FelA 3]
& VR AATSEr v 20 AR HEe A
UEETL 2 Aol vlsled o5& ojga) MM dHE net
a7t she o=yt o &2 Holtt. o|¥ Ak 34(1998)
o] A7ox N RAFEE AT vriA] ol it AA
REEErt ARRe &7 A% 74 duaAE vebd A
e Bt

v, AATRES 230E AE0Y, Y H A8
o F7ehe Aoz Uit AANNSET 5ETF o8 A

dE HE HIHYE ¢ F U
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A Aaolulx] A7le) ABRA : 9x YT E
AFzPoe AY JBVAE YR dou AAE e
w7le Auehs AUBAE VERIR) @St & 2lo) A3
Aoz uEFolely Wk AEE TueA 9RE o4
s, g ol4sl7) Mol AFL oNsy 2Eskust 5
E dust rin & 5 ok 2, AAE 9 gs) 3
Z22He o BA JaaAg Jehle] AXFoZ njgFo]
g3 2He 4% AEHe) g948 4 =T AFST))
g stk & 4 Uk,

sjEaTapd A7) ABRA ;w27 ke AH
e WAy 27 et 24 3E JRBAE Jez 9l
onf, A4 B¢t 7 b P JuAE Jepiz 9
oh AR BeF Sk A WY 27 AYE A HH Yo
FAS ERT don APRAS A 2T el of
& AA AAUAE Vel Ut AE wEs Ay 27 4
F= e A ARAE JEMIT Qo) w34, AW,
A e 2 A SRR B AE ARBRAE Hol
T 9lol, fANE 27k dgo) B4 AW B AF u)
g 9o 7 Qs Ay g 4 glon oked 43 o)
ge 2k Ao F4E ANET 4%E A0z ¥ &
=

e, Ukl AeA 37 AT Ee AA AU
Uepiz glov, Mg 27 ke 4 2 44 oy 2
7 e obs 2A ARBAE Yshlz Yot @A) S8t
2 ke 2% f¥o) Aol WAHT o] He Ago| 9l
o] HokskT FEHS oBE Kol Thh Holxz AF
MEo) Ao Hog M7k W] W 2Tke] f3
A W AH e 27 dekahs oFd Ba AuaAg dehd
O & 4 ot olEel $EvFEA 58 weke AgAe
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Table 6. Pearson’s correlation coefficients of multiple body image and clothing benifit sought
Appearance Weight Physical Fashion Figure flaws Sex Individualit Practical
consciousness control attractiveness image compensation appeal y use
Appearance 1.000
consciousness
Weight control kol 1.000
Physical 043w . D]gees 1.000
attractiveness
Fashion image AJ2¥H* P 175 1.000
Figure ﬂaV'VS 438F* A0fH** . 102%%* 410%** 1.000
compensation :
Sex appeal A93Er* 225K %% 216%** 33k 464> 1.000
Individuality 320%** 084 AN ki Pl § Lkl LBR*E 446%+* 1,000
Practical use 123k - .047 235%* - 014 105% J102% - .006 1.000
Comfort oo ik - .099* - 017 BRI ookl - 013 ERWAT il - 173k Hokk
* o p<.05, ** 1 p<.001

e A v oF FrA%vhe dadAst Ao

A Aafeluizlel )8 7€) JBRA : 9)mo)
A Ax5e f94, 2Y 24, 28 wY 9 A g
AA FBAAE Boli glen, AF2E A=e FeH A
H oig 27 d¥ste oY P JHuAE veT, 34y
BT A¥ahe AH 39aAE e ok & delM
AFYRo] AANTEE7L e Feke] AF 2d ©f Bio)
X W A 23 Behg 95k oB-g o] @el Al
%] Ad & 4 vk 23y M mi¥eg wole
Arw A ofE, i, 484 37 vk o8 BH 3
TUAE Holut, 2H B 27 A¥ke JHBATL e A
OB Heptt o8 dAFes T & o AATEEs) W
LM RE JYTTE AFTE Bl gon, weiy
A B4S sl SEg AMgshs Y] o ¥ &
AUt

58 &

AASE] g thabga AAjelu]z|et o) 83T gl
Bje] ot7] Azl 7, FRAG] e Yoz
3 & A7 g et thea

STEAES] AANEFEE thh Yol BUEE Holn, B3
stAle} ATl thald 71 Rt AAuE R e
TR AlAjoju|=| o} S| BETEE-E Uotr7] 3t 4lA)
HEE w2t A, F, 3] Al FAeeE ol A 7k
Ao)g dobrglrt,

Ak AAoln|Rle dreld, AFRE, AAH uiy B
A AN Aol gsted ARt iFEe] $HAE RE W
o] gl4jslar zMlel AHFME AW BAY HFl) sk
Feishe Aoz yelsitt. A5 tie elu AEzde 9
3 HololEE AFHOE S v AR vehden, 2}

Ale) AAA mfge we Aow Prigo AANSE ne
oA AldejulA e leole MFEAE B AAHY mjgolxgt
el & AARSET 5258 2Rl AAE o
L2 wa AFEEE A tololE §2 9 she Ho
ek et Ry AxE AHTEEeh= BAgle] B
Hog vehgrh

AEFTHYNNE 48498 M Bel S0, 2 o
o2 HoH MY AR w08 Jeidt f394 27
TRE o] Hisle) 71 v veleth AR USR] oe o
Brraee R4 2 udge A vA ) dEe)
AR 7F AolE YeERIT AARIS STt 5848 A A
g, ., d88e B Feh, AARSErL e gue o
& AAE 2HE 25 fisled o Bol AMshe slow
LebsiTt

AR efelulx] 2p7e] FAAAlE e 2, 9
Beja e} AT 7o BE ARaAT desken, &
g AT G AAH ofF Aleldle ot 23 dHaA} U
Ehth. o) BSEE A F, R4, AR ARne 43
WE, N 7 F ) FFEEE Dol 2R 3H duw
A7t ebsTh ey ek 3 AR d84s 39
#EAE Byov, R4 2 4H Y Frdgele ot 2
A FAE R A o)¥olnlA|e) o 8iqse 7t
o FHAAE 49 B A, 9r el {4, AH 3
ARG, 9 o, A 3 A 2 AT 2H Ao A
A A3 Beh A8 oig 37 A% 2 AAH mHE 2
€ Aot 43 oY, A4, 48 7 AT ol A g
A7 Vet

o3l AFE 4HE W, WA Emoh= Augle] i
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