Srr-o] FRIe7 881.4]
A A28, 2002
<ATE=E>

J. Kor. Soc. Cloth. Ind.
Vol. 4, No. 2, pp.188-191(2002)

5|01 CIXjo|L{ &2l sloj@H X soiFE] HE MEx =A}

- EEx
1) UREvE BAL 244
2) Agthstn o) etst

FAP S

The Research on the Hair Color and Products Preference for Hair Designers

Sung-Nam Kim" and Yoon-Ja Nam?
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2) Dept. of Clothing, Kyunghee University, Seoul, Korea

Abstract : The hair designers are fashion leaders who affect hair color of people. Therefore, the purpose of this study
is to give some tips to satisfy customers through surveying hair designers most like color and the criteria of products
choice. To have practical result, I use survey method. I took 120 hair designers who work for Park Jun beauty salon for
the survey data. Among these data, I used 103 for the final data of analysis. The results are following, male hair designers
like natural brown and blue coral color for hair coating. In addition, they like black color for coloring. Female hair designers
like much more various color. they like orange color for coating and natural brown for coloring. Hair designers much more
satisfied for international brand goods in all criteria except price. All of hair designers have favorite goods for the quality
and brand image. Therefore domestic brands need much more effort to improve quality and its brand image.
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Table 1. Preference of semi permanent color by gender
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n(%)

Semi permanent color

Gender

Clear Yellow Orange Red orange  Black Red Natural brown  Pearl Blue pearl Total
Male - - 3(9.4) 3(9.4) 9(28.1) 8(25) 9(28.1) 32(100)
Female 14(19.7) 5(7)  21(29.6) 5(7) 3(4.2) 13(18.3) 10(14.1) 71(100)
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Table 2. Preference of permanent color by gender (%)
Permanent color
Gender
Clear Blue Yellow Red orange Black Natural brown Purple  Blue pearl Pearl Total
Male 9(28.1) - 3(9.4) - 9(28.1) 8(25) - - 3(9.4) 32(100)
Female - 5(7) 11(15.5) 5D 8(11.3) 24(33.8) 5(7) 10(14.1) 3(4.2) 71(100)
Table 3. Satisfaction of domestic goods by gender Table 4. Satisfaction of international brand goods by gender
Male Female Mean F-value Male Female Mean F-value
Price 3.00 3.06 3.04 274 Price 2.72 2.87 2.83 1.507
Quality 353 2.99 3.16 34.954%** Quality 391 3.72 3.78 2.905
Color 3.69 2.83 3.10 27.774%%* Color 4.16 4.06 4.09 .695
Satisfaction 3.44 2.85 3.03 17.310%** Satisfaction 391 3.72 3.78 2.905
**%p<0.001
Table 5. Preference of goods by gender n(%)
| ol e N G d 17
aageel ol dAse 39 A dsshe ke gel Gender , Ooods » (%)
B} A Zo Be SHS BPon ajzie] ASi Domestic International Doesn't matter Total
Female 3(4.2) 52(73.2) 16(22.5) 71(100)
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Table 6. Reason for preference by gender n (%)
Reason
Gender
Price Color Quality Brand image Nationality Total
Male - 20(22.5) 59(66.3) 10(11.2) - 89(100)
Female 34(29.3) 59(50.9) 21(18.1) 2(1.7) 116(100)
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