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Clothing Purchasing Behavior of Department Store Credit
Card Users according to Fashion Lifestyle

Eun-Jeong Yu and Yang-Suk Ku
Dept. of Clothing & Textiles, Kyungpook National University, Daegu, korea

Abstract : The purpose of this study was to classify the clothing purchasing behavior of department store credit card
users according to fashion lifestyle. The questionnaire was administrated to 346 female deparment store credit card users
aged over 20 living in Daegu Frequency, factor analysis, cluster analysis, one-way Analysm of Variance (ANOVA),
MANOVA, Scheffe test, x -test and t-test were used for satistical analysis. The consumers hfestyle was classified by fash-
ion oriented, practical and self conspicuous. The results showed that the credit card users' clothing purchasing behavior
was different according to the fashion lifestyle. The self conspicuous group showed the highest score in impulse buying.
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