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(Abstract)

Numerous types of SIS (Strategic Information Systems) have been developed based on certain strategic frameworks.
This paper reviews those traditional SIS frameworks, and points out the ignorance of customer-orientation. Also,
this paper addresses a new SIS framework based on customer-orientation: i.e., transaction visibility. This paper
proposes that computer systems can increase customer value by changing visibility in transactions with customers.
Relevant cases are also presented for sake of clear understanding of this new framework.
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