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A Study of the Global Marketing Strategy Being Followed by
Making IT of Multinational Corporations

Kwang-No Lee*
Abstract

International marketing, which is target market that overseas market is differ from environments
and given conditions with a domestic market, is infinite variety shape of market as well as is
differ from language, customs, sales habit, structure of market, and system of law, is changing
dynamically.

It is very difficult to develope, maintain and enlarge this market without practice of efficient
sales promotion. But, majority of corporations in a country cannot recognize the importance of this,
actually, they had been doing marketing by rule of thumb. So corporations of our country have to
pass over simply importing and exporting, they have to promote international marketing strategy
with an eye for a long period including technology and sales practice. Ultimately, they have to
enlarge range of overseas business in quality and quantity.

International marketing which is more advance and progressive sales strategy, has to collect
overseas markets information speedily and exactly, and practice more specific marketing mix
strategy based on collecting marketing information.
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