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Abstract

Two-page spread sheet advertising appearing on monthly women’s magazine were
selected and analyzed for this study. All 299 advertisements were sampled from 5
kinds of women’s magazines published from January to June in 2002. The results
shows that; 1) all elements of layout in advertisements are significantly related to
product life cycle; 2) Similarity of layout type proposed to differentiate layout from
competitor’s advertisements; 3) Realistic picture of products using high technological
equipments and skill occupied most of ad space. It proposed the possibility of varied
illustration type; finally, Using foreign models both imported products and domestic
products are increased. It shows that the level of westernized insight of current

consumer.
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Table 1. Total Ad Gross Revenue for Major Media (2001)
(Unit: thousand Korean Dollar, %)

2001 2000
Media _
Ad ] % Ad . %
Revenue % Change| Revenue Ratio Change
Broadcasting | o ypq700 1790 370 | 52 2281321004 383 | 359
Media
TV 1964646793 338 | 51 |2060863908] 348 | 350
Radio | 199106380| 34 | -58 | 211457186 36 | 449
Print Media | 3,656,399.206] 628 | -03 |3660092893 6.7 | 174
Newspaper| 3.364.400941| 578 | -08 |3391986800| 57.0 | 167
Magazine | 291989265 50 54 | 277106093 47 | 265
Total  |5820152379] 1000 | -22 |5950413987| 1000 | 238

Source: KADD(Korea Ad Digital Data)

Ao B3E AMEE F2 JFToRE TN HALEY GHog RFS| P
THZF Fbetn 9o, AFH 2 ARENG AuAgErt shaste Fane FRE
Z7retm Aok BE ARG E 21932 HFo] A F/sh 58] 2l #5
A ZEAZF A Ao gABA FA A Aoz JyHz Aok = d 7
QARE 37 438z e ZFFASE FuAge] 279 AFES ZANROR T

259 A 44 AAs; Yk

FZAGo] Amats FAel FQol thstel 199995 20014704 A2 39 Fe)
24 ARE A¥RY, S VUt AFH/AEA, dA/AAFTAA @ A,
B osodel el NE AAL FR R AA/RFARA, AANE Azt Aol I

(=3

ot

X

oF 36%)0] AR/ AE Hsstxn Qo Axgz 4
s/dd FA R g EBA HdEHlgo]l g, oA 204

8
oX
i
lo
o
ih
ol
o o
w
of
-
o
o
o
(V6]

o) 4e At dd A4ANANE Hseta Aoh?

ANEFIe] A7) wEFele ANY 7 T GABIe] WA B £2F wa)
204 ~TASAE B3, 2RI, TR FAAVZ AVES Aol B EriRw
Solth olefd FARNFEY BIFS AGE AW Y&l B3] 5NE Fo)3
NPT, e FDER ALRFOEZAN SASY BAL Tt we] Avoly
53 ojggAe) o] BuZ FAHD Y= PN, SAEY Fo)E Tojir)e
Red Yol otk FmaAsIst AMAFS) dFoz B§HY] s ntE Zo] 250



ko)A a3 A] Al20W A 23 2002

A 2ZHeANE Fugda & £ vk ol AL FLuHolXE FAld Fuldte] FuAW
o B4 Aow AXFmo| E3] AMEHE Faojnh FmAH A7 A EEA
Fueolote FoAL Y FTrtstgen, oA #ugde #HshH AxA e
H2e F240) g% 2789gn & £ gt 3 2 ANt e %g g
H gAFaoM FEHolx e HFEE $EHo) A st JAIES e A
o] ExEo] 44 AR 5 JP'= Aol F ) = (Hewlett-Packard) 9] #2311
Z wy o)2d e g ool g HAZ AEET JS5S FAT F AUtk

st AFEMEF7)(Product Life Cycle)® "¢ ZHE BAZ ok dwkxoz A
AEFol A AYed 2719 A$ Fae AFA s HRE AFsostr] Aol 71
o] H]Fo] EolARE H|F o] (A dtE ofwo] A HY Y AFAEFIL
dazlol Qe AEL QREY LuAE giFRe] BAHSE AXsm Q7] Wi F
T HojolgolA nmFde] vlFo] AR T2 AAY 197} AER

HoAdye oed 2#o)A 4 Z

Zel AT YEAE Fue H

g

e 4 B4 AA e} 2
Aol wFELe BAFEA Aol the AAES wefete] FTALATAA JuE
x>

2

ot
R

A g},

7 Zo) gojote YL Fild N FHt ey
3 AFR@Eo] g FFo] EAsnz NEFuRYg &4 &
o} AxjEae] goloprel AAFE AHFAEY X9 FLEE AR Ao
7} A A, H o wMxE 7|Eeg

£z
=

X ZATE 20023 1€RE 6¥7bA 23k g4 FY, deldAY, FE4E
o8 E e wHAlAs F3049 AAdRRACd dERd 280lA  4ZFE} AT EHEAE
(Two-page 4 color spread sheet)# il 299708 A€ sto] FnfgS M3t Fx
g Agsled ol TEE #aE 279 Yol Joz A9t

gojobxo] B 9sf d&o] BEFF #Holobxe FFIU E=2¢H(Mondrian), BH
3 d (Multi-panel), AFA #(picture-window), Z# 4 (Frame), A% l(Silhouette), Bl E}o]
Z(Big-type), A #A2(Circus), d¥2=(Rebus), &¢3H, 181 7137 & 8| (Copy-heavy)
Jo}298 Fgadn. F AMEALS 7| E74 BN Ao FNe Frlate] Wit/
=g, T3/ sa/dz A He A geM Tga Fqez P

%3l
g APEHE Mor Age FEEte TALE AN dej2Edolde] BARE

O

- 110 -



AR B2 Folobsassl AEALFIGl BY A7

- Akl A EE A nleAd malAl s AR oz BElglom M7l 27

Hl dow ofo] 7 20%2] HA-g Fol 57 Baow £AE HAS
Atk wFLe] AAFHE FaHFAd AF AFEEHE AR, a2y, ofydleld
(animation), ZAFEH 2 H, g3 (cartoon)E FESFAY. ol o2 A FAFZ <l
g 2do] MUAEE dojry] Y3 Edo AFE @59, AT, £8, 181 &
2 TEE9 # Lﬂ%a 48ttt

74zt 299 Ase TAAINA Z2IYA SPSS 80W S ol &3t 7 8RR
HEEAS AX lo}“’ AFFBF7IS ook aientel AA g AFIHEE A
Fryarld wet golel acldl Aolrt 'z dAstn FHAAEMNE HAs
AFFEFT719 dojobxe] 4 279 Fo=E HAFsUTh

3. 4% % &

T YA A AARE 290X 422 AZHEXNE FIM AbR" HF FHl o

€8 Fue F299AS AAEFE &R FaF 5 565%2 107 ol 5-670 A
T2 FA Bt AAFS 2EE A2 A AMEE SS He FAY £d 4
A7) AFET 348%E VIEsHov, 87%9 Fuwte] H&sv|dA v AFoE 1
Hxzt @43 Edch Fagolote] a4 Ade gy Zoh

3.1 A9 Aolobg el FF

4o
i
2
=
ﬁ“
_(?L
-
oX
it
3£
rl
poLk
(o
il
ol
lr.
2
»
S
i)
o
X
=
o
i)

=111 -



b2l 33« 20 A23 2002

Table 1. Type of Layout

Product life cycle
Type of layout Intrgtd:;cetlon Growth stage | Maturity stage Total

F % F % ¥ % F %

Mondrian layout * * 2 19 * * 2 0.7

Multi-panel layout| 8 4.7 7 6.7 1 4.2 16 54

Picture-window| 1,1 Ig1 5l 55 |s209| 14 |538 | 173 | 579
layout

Frame layout 49 290 40 385 8 3081 97 | 324

Silhouette layout 2 12 * * * * 2 0.7

Rebus layout 1 0.6 * * * * 1 0.3

Alphabet layout 2 1.2 * * 3 1.2 5 1.7

Copy-heavy 3 |18 * | | = x | 3 |10
layout

Total 169 (565 104 |348| 26 87 | 299 | 100

* F: Frequency
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Table 2. Main color used in advertisements

Product life cycle
Color Intr;gl.;cetlon Growth stage | Maturity stage Total
F % F % F % F %
Light/Dark Blue 31 [183] 17 1164 5 192 b3 | 177
White 32 (189 30 |288 5 192 | 67 | 224
Yellow 18 [10.7] b5 4.8 1 38 24 8.0
Light/Dark Green 24 114.2( 10 9.6 5 1921 39 [ 130
Black 13 108 3 2.9 1 3.8 17 | 57
Red/Pink 8 4.7 13 [125 * * 21 7.0
Red Yellow/Brown 28 [166] 21 202 8 308 | 57 | 19.1
Grey 11 6.5 4 39 * * 15 5.0
Light/Dark Purple 4 24 1 1.0 1 3.8 6 2.0
Total 169 [565| 104 1348 26 87 | 299 | 100
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Table 3. Type of illustrations
Product life cycle
Type of Introduction Growth stage | Maturity stage Total
illustrations stage
F % F % F % F %
Realistic 131 (775 80 |769] 17 65.4 | 228 | 76.3
Metaphorical 29 1172 14 1135 4 154 | 47 | 157
Fantastic 4 24 3 2.9 * * 7 2.3
Humorous * * 3 2.9 * * 3 1.0
Surprising * * * * 1 3.8 1 0.3
Fairy-tale 5 30 4 3.8 4 154 | 13 43
Total 169 1565) 104 |348] 26 87 | 299 | 100
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Table 4. Ratio of visual in advertisements

Product life cycle
Ratio Intr;ﬁ;ztwn Growth stage | Maturity stage Total
F % | F | % | F % | F | %
81-100% 25 1148 15 144 3 115 43 14.4
61- 80% 54 1320 31 29.8 8 0.8 93 31.1
41- 6094 8 [503f 54 519 15 5771 154 | 515
21- 40% 4 3.8 4 3.8 * * 8 2.7
Less than 20% 1 0.6 * * * * 1 0.3
Total 169 1565 104 348 26 8.7 299 | 100
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Table 5. Type of visual production
. Product life cycle
Type of .Vlsua] Introduction Growth stage | Maturity stage Total
production stage
F % F % F % F %
Photograph 145 |858| 91 |87hH) 21 80.8 | 257 | 86.0
Computer Graphic| 22 [13.0] 12 |115 5 1921 39 13.0
Animation 1 0.6 1 0.1 * * 2 0.7
Not used 1 0.6 * * * * 1 0.3
Total 169 {5651 104 {348 26 87 | 299 | 100
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Table 6. Race of model

Product life cycle
Race of model Intrstc;t;cetlon Growth stage | Maturity stage Total

F % F % F % F %
Korean 62 1367, 60 |577| 11 423 | 133 | 445
Westerners 47 1278 19 |183 3 115§ 69 | 23.1

Animal * * 1 0.1 * * 1 *
Not used 60 |3b5| 24 1231 12 46,2 | 97 | 324
Total 169 565 104 (348} 26 87 |1 299 | 100
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Table 7. Results of X* Coefficient

Items x° df Significance
Type of visual 10179 | 6 117
Color of visual 14008 | 8 082
Number of color used B
L 7.679 2 222
in visual
Type of illustration 4.508 5 479
Number of illustrations 4.394 2 d11
Ratio of wvisual in
advertisements 3.385 4 4%
Race of model 1.987 4 738
* p<.05
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