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A Study for Growth Strategy of the 21C Printing
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Abstract

In these day, our life has been developed with the computer. Printing Industry was
introduced the information industry as computer, internet, etc. These are now in daily
use and covers the entire work flow - from the planing of the product and the
production at domestic printing industry.

Then, 1 suggest the correspondence of changing printing work flow, understanding
of digital printing technique, rearing of a special line of business, adjustment in the
environment changing of printing technique etc. for the purpose of development of
domestic printing industry.
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Fig. 1. The present condition of domestic printing market '99.
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Fig. 2. An estimate of market possession for printing types (from GATF).

2-1-3. T Z Y > (Prepress)S A2 W3}
1. T AAFA

- dofet%

A4

Sl
Y
o
ki

i gu1a
SERP ape
DA =
2
FAam T
2o)7]
EEE
Holg
qE A B SR
s 23 Hol8) Q%

Fig. 3. General work flow of making film
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Fig. 4. Digital work flow of making film.
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Fig. 8. Changing of work flow with digital.
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Fig. 9. Compare Off-set printing with Digital printing for printing production.
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Fig. 10. New direction of printing information industry.
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