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Abstract

A Study on the Phenomenon of Diversification
of Modern Clothing

Nan-Hee, Rhee *

The functions of the clothing have been changed rapidly in modern
society. That means people want to show oneself strongly by the
clothing, In other words, the social aspect of the clothing’ s function
which is the expression of own's personality and satisfaction one’s
desire is emphasized,

This study is aimed at taking a look at the functions of modern
clothing. The modern clothing has the various functions which are
related to the changing of the social system.

The result of the study are as follows :

With the differentiation of society and institutionalization, the
clothing is recognized as the medium which shows one’s status and
is restricted by people.

In modern society as mass society, the system of the social position
collapsed. People has the inclination to express own's consciousness,
personality and existence intensely. Also, the functions of clothing
became diverse.

That means the clothing is influenced by the human’s
consciousness, a sense of values and became the medium which
reflects the people’ s life,

This change of the costume means the clothing focus on the
functional factor of the free-style clothing getting out of rational
value.

Therefore, the change of clothing is not the change of the design
but the change of value of the clothing, one’s way of thinking about
the clothing, the change of human life in whole society and the
culture,
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With the changing way of life, the change of the clothing has the
system in which the design changes.
Therefore, [ found that the we have to take a look not the change

of the factors which influence the fashion but the functions of the
clothing itself.

- Key Words : #@tj2%(Modern Clothing), %9 7I%(Function of

Clothing), At3|8t(socialization), t%¥3t(diversification), 7|4 &
(individuation), ¥2|4 (Rationality)
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