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Abstract

Analyzing about Fashion Issue through
Fashion Magazine

Young-Ja, Kim *

The purpose of this paper was to analyze the meanings and issues
which had been expressed through the domestic fashion magazine
from 1998 to 2002.

The natural intension issue was caused by rapid development of
modern civilization and it kneaded with poison of ecosystem
destruction. It was expressed by pure and clean fashion image,
simple appearance and natural color,

The reconciliation issue between the east and west country, man
and woman and science and art which are opposed together of the
trade by mixture of fashion was expressed became the paternity. It
pursued a tradition and the past, which pursue new things and the
specific charters with spouted, and intension is expressed.

The issues of over all fashion purses human being s happiness for
which fahion design have existed and changed.

- key words : fashion magazine(#4 #7]), issue(¢l4), natural(RF93)
reconciliation(§3}), tradition(d%)
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