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ABSTRACT

The purpose of this thesis is to find the effect of family restaurant quality on the
customer satisfaction level. As these days well developmented industrial society, not only
service business but also most of business area needs to high quality service.

According to taking this importance into account, this researcher performed the
literature on the service quality and the degree of satisfaction level through a theoretical
consideration.

In addition, an empirical survey was performed with the subjects of customer in
family restaurant in Korea. The collected material through SPSS10.0 was analyzed by
statistical methods such as frequency amalysis, Cronbach's @, and regression analysis.

Key words : customer satisfaction, service quality, revisit, effective fators.
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43 &5 151~20094 51 29.1

201~2509+¢] 20 114

2519k o] 4 9 5.3

4y 53 30.3

AR 22 126

A4 3lAk 72 41.1

294 28 16.0

71e} 0 0
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Lk Mean Alpha if item deleted

HA3A wF 372 6359
A 0 3.09 6258
S UF 3.34 6555
A9 0E 312 6754
AR g 3.03 6685
5 7 3.26 6522
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(B 5 JAAAERE AT A B3x A543

Hed Factor 1 Factor 2 Factor 3 Factor 4 Factor 5
A2 o 4.103E-02 160 -7 5.664E-02 219
249 7H3(AA) 3.625E-02 358 339 260 | -1.196E-02
249 A 7.501E-02 108 400 261 118
L49 -4 448E-02 337 505 pi) 193
249 gy 142 290 619 189 | -2363E-02
249 9E(Hol= A) 124 219 7] 47 1.006E-02
wjo) thopa 463302 268 5%0 186 | -5886E-02
A4 oy ) 5.542E-02 47 £40 107 183
oj#o] oy 7| 204 | -58%0E02 510 -113 134
x9S 918 vz 25 4.T12E02 385 -318 m
299 94 9.919E-02 135 243 698 | -1.006E-02
244 A4 135 19 | -6906E-02 591 | -5035E0
2494 AA4(HFIE 95) 130 398 -2073E-02 603 238
2949 9544 -9314E-02 3214E-02 148 347 169
oJHlE A -3.260E-02 -174 401 | -2579E-02 450
Z% 3] 251 125 an -.129 239
IAEAE 4.367E-02 612 164 7306E02 | -7673E-03
deAz 182 682 182 | -8360E-02 | -6.560E-02
Zo)d 2 qgdl 366 696 3277E-02 - 169 264
EUEA] dig 280 629 8.998E-02 -17 6.896E-02
ANEEZ, 7iT) 186 601 152 1.94E-02 1 441E-02
oj@o] HojAA 215 589 136 3.392E-02 21
2304 29 520 7.164E-02 - 118 40
oA A 263 4.319E-02 260 | -84%4E-02 685
U714 7 3 187 349 3.523E-02 588
2¢A ) 113 m 404 213 540
334 32 365 8275E-02 162 188 543
AAA zd 269 m 105 361 17
Uy 87 669 7.875E-02 7333E-02 6.T49E-02 | -2031E-02
AY AL 545 246 141 325 7.256E-02
712(Ho1E, +A §) 689 125 TI2E03 | —3.292E-02 8.964E-02
A24 538 188 3.095E-02 3 44T3E02
- 685 | -6.949E-02 100 | -5223E02 155
34 27 5n 8.895E-02 5.285E-02 2715 129
RIE AF 4% 646 8.774E-02 130 241 5.106E-02
8 3 grlARE 693 7.032E-02 141 198 6.732E-02
A% e 7 21 519 203 m 2.829E-02
Eigenvalue 7425 5375 4812 1.930 1220
Communality 25797 11436 10237 9.106 3872
Pet of Var 25797 37233 4741 56.576 59448




Hde] q2EY nATNE] AYEA vl IF 8o A I+ 87

(¥ 6) XAWNFo] AR VA= 4F

2y P AAF EEAS  t-value VIF p-value
e 0.6965 - 33.251 - 0.001*
734 nF 0.1516 0.185 6.325 24213 0.001*
BAAE o 6854 0.2458 0.251 9251 1.5945 0.001*
SHEA = ’ 0.3521 0.38 10.254 1.9521 0.001*
94 s 0.1541 0.452 13299  1.6542 0.031*
ALH nE 0.0254 0.548 16.887 1.2405 0.951
* p<0.05
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