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ABSTRACT

The purpose of this study is to compare the quality of service between successful and
unsuccessful traditional Korean restaurants. We utilized the 7Ps (product, price,
promotion, participants, physical evidence, process) theory applied in a previous study
( B.H. Booms & M.J. Bitner , 1981). We analyzed the collected data in order to compare
the 7P's performances between successful and unsuccessful restaurants. The results of
this study show that successful statistically significance that prosperous restaurants are
affected by other 6Ps except promotion. The results suggest that the most Korean
restaurants did not pay enough attention to promotion comparing to European and
American restaurants. Thus, Korean restaurants are required to take more interest in
promotion to get competitive advantages in the future.

Key words : Korean restaurant. service quality, 7Ps, successful stores, unsuccessful
stores.
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