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A Study on Design Development for Wooden Cultural

Products by Using the Ultramodern Digital M/C =1
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ABSTRACT

The twenty-first century is era of ‘cultural infrastructure’ during which cultural and
economic power 1s greater than any other era in the fast, For this reason, all the
countries in the world, recognize that it is more important than any other things to plan
to establish a structure which is suitable to the real conditions of a region in order 1o
efficiently manage or operate their cultural environment. in particular, they think it is
urgent that they should contrive to develop their regional industries with new information
media, introduction and spread of the up-to-date technique of design.

However, our regional related industies very difficulty for the moment for them to
apply new, designing technique or to settle technical bottlenecks themselves. Accordingly,
in order to resolve such a structural point at issue, this study has carried the newly
designed and developed, 18 wooden, cultural craft items that were produced by utilizing
the ultramodern digital M/C installed at TIDIC (Tourism Industry Design Innovation
Center in Kwangju University), it would contribute to achieve some global cultural

products.
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