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Abstract

This study was conducted to investigate the general utilization and preference for the western desserts from
confectioneries and hotels by the female university students in Seoul and Kyunggi area. The most high frequency of
utilizing western desserts from confectioneries was 1~3 times a month. Five items of confectionary dessert
(chocolate, jelly, candy, cookie and ice cream) were preferred by house-dwellers and non-food science majors. And
the families with higher income favoured chocolate and pie. The purchasing frequency of western desserts from -
confectionery was far more frequent in jelly and candy(l~3 times a week) compared with chocolate, pies and
cookies(l ~3 times a month) and sherbet and ice cream(l~4 times a year). Hotel was used less frequently for
purchasing western desserts. Cake was recognized well as a western dessert by the house-dwellers, and ice cream
was recognized better by the apartment-dwellers (p<0.05). And the respondents with food science major had a wider

preference for cake, pudding and ice cream(p<0.05).
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Table 1. Demographic attributes of respondents (N=262)
Characteristic N(%)
Types of family

nuclear family 204(79.38)

magnification family 35(14.01)

single 16( 6.23)
Marriage

unmartied 255(97.1)

married 6(2.29)
Types of dwelling

house 137(52.29)

apartment 91(34.73)

other 34(12.98)
Speciality

the part of food 114(43.85)

the part of non-food 145(56.15)
Monthly income(unit : 10,000 won)

below 100 29(11.84)

over 100~under 150 61(24.90)

over 150 ~under 200 58(23.67)

over 200~under 250 32(13.06)

over 250 65(26.53)
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Table 2. The purpose of purchasing for the

confectionery products N(%)
Purpose of purchasing
Kinds of product as for as for as for
meal snack dessert
bread 143(56.75) 98(38.89) 11( 4.37)
baguette 66(25.88) 175(68.63) 14( 5.49)
muffin 31(12.25) 189(74.70) 33(13.04)
sweet red bean, Soboro 51(20,08) 188(74.02) 15( 5.91)
Sa“dwwhbr‘z‘a dvegetable 149(59.13) 97(38.49)  6( 2.38)
croissant & pastry 36(14.29) 194(76.98) 22( 8.73)
doughnut 47(18.80) 187(74.80) 16( 6.40)
cake 45(17.86) 147(58.33) 60(23.81)
cookies 2( 0.80) 148(58.96) 101(40.24)
pie 6( 2.40) 169(67.60) 75(30.00)
chocolate 4( 1.60) 146(58.40) 100(40.00)
jelly & candy 2( 0.80) 119(47.79) 128(51.41)
ice cream 94(37.90) 154(62.10)
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Table 3. The purchasing practice of confectionery by the types of dwelling N(%)
Purchasing practice of Total Types of dwelling z°
confectionery House Apartment Other (p value)
everyday 4( 1.53) 2( 0.76) 2( 0.76) 0(0.00)
frequency 1~3times a week 103(39.31) 58(22.14) 32(12.21) 13(4.96) % °=4.1037
of purchasing 1-~3times a month 133(50.76) 66(25.19) 47(17.94) 20(7.63) (p=0.6626)
1~3times a year 22( 8.40) 11( 4.20) 10( 3.82) 1( 0.38)
as for meal 71(27.20) 4(15.71) 22( 8.43) 8(3.07)
as for snack 148(56.70) 79(30.27) 46(17.62) 23(8.81)
reason for event 21( 8.05) 10( 3.83) 11( 2.68) 0(0.00) % °=12.6968
purchasing convenience 14( 5.36) 6( 2.30) 7( 2.68) 1(0.38) (p=0.1227)
low price NS NS NS NS
other 7( 2.68) 1( 0.38) 4( 1.53) 2(0.77)
bread 79(30.15) 44(16.79) 28(10.69) 7(2.67)
danguaja bbang 50(19.08) 30(11.45) 18( 6.87) 2(0.76)
chocolate 6( 2.29) 1( 0.38) 4( 1.53) 1(0.38)
cookies 1( 0.38) 0( 0.00) 1( 0.38) 0(0.00) B
product for cake,pie 43(16.41) 20( 7.63) 16 6.11) 72.67) x"=30.7939
purchasing jori bbang 42(16.03) 17( 6.49) 17( 6.49) 8(3.05) (p=0.0059)
sandwich 31(11.83) s( 1.91) 5( 1.91) 4(1.53)
hamburger NS NS NS NS
other 10( 3.82) 2( 0.76) 2( 0.76) 5(1.91)
NS : Non Significant
Rz %3] A A 18H A25(2002) - 264 -
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Table 4. The purchasing practice of confectionery by speciality. N(%)
H : . Speciality x?
Purchasing practice of Confectionery Total Part of food Part of nonfood @ value)
everyday 4( 1.54) 3( 1.15) 1( 0.38)
frequency 1 ~3times a week 103(39.62) 39(15.00) 64(24.62) % “=4.9089
of purchasing 1~3times a month 131(50.38) 64(24.62) 67(25.77) (p=0.1786)
1~3times a year 22( 8.46) 8( 3.08) 14( 5.38)
as for meal 71(27.41) 27(10.42) 44(16.99)
as for snack 146(56.37) 57(22.01) 89(34.36)
reason for event 21( 8.11) 17( 6.56) 4( 1.54) 2 *=16.9499
purchasing convenience 14( 5.41) 9( 3.47) 5( 1.93) (p=0.0020)
low price NS NS NS
other 7( 2.70) 4( 1.54) 3( 1.16)
bread 78(30.00) 31(11.92) 47(18.08)
danguaja bbang 50(19.23) 20( 7.69) 30(11.54)
chocolate 6( 2.31) 5( 1.92) 1( 0.38)
cookies 1( 0.38) 0(0.00) 1( 0.38) B
product _ for cake,pie 43(16.54) 21( 8.08) 22( 8.46) z =14.8928
purchasing jori bbang 41(15.77) 25( 9.62) 16( 6.15) (p=0.0374)
sandwich 31(11.92) 8(3.08) 23( 8.85)
hamburger NS NS NS
other 10( 3.85) 4( 1.54) 6( 2.31)
NS : Non Significant
Table 5. The purchasing practice of the confectionery by monthly income. N(%)
. . Monthly income(unit : 10,000 won) x°
Purc}éaosgfct};;znr;e of Total below 100 over 100~ over 150~ over 200~ over 250 (p value)
under 150 under 200  under 250
Frequency everyday 4( 1.63) 0(0.00) 1( 0.41) 1( 0.41) 0(0.00) 2( 0.82) ,
of 1~3times a week  97(39.59) 8(3.27) 25(10.20) 19(7.76) 13(5.31) 32(13.06) x "=16.7999
. 1~3times a month 124(50.61)  18(7.35) 25(10.20) 34(13.88) 18(7.35) 29(11.84) (p=0.1573)
purchasing ) 5imes a year 20 8.16)  3(122) 10 408)  4( 1.63) 10.41) 2 0.82)
as for meal 67(27.46) 10(4.10) 13( 5.33) 15( 6.15) 10(4.10) 19( 7.79)
as for snack 136(55.74)  16(6.56) 32(13.11) 36(14.75) 15(6.15) 37(15.16)

Reason for event 20( 8.20) 2( 0.82) 7( 2.87) 5( 2.05) 3(1.23) 3( 1.23) x“=11.4190
purchasing convenience 14( 5.74) 1( 0.41) 6( 2.46) 2( 0.82) 2(0.82) 3( 1.23) (p=0.7829)
low price NS NS NS NS NS NS

other 7( 2.87) 0(0.00) 3( 1.23) 0( 0.00) 1(0.41) 3( 1.23)
bread 67(27.35) 6(2.45) 18(7.35) 17(6.94) 7(2.86) 19(7.76)
danguaja bbang 47(19.18) 5(2.04) 12(4.90) 11(4.49) 4(1.63) 15(6.12)
chocolate 6( 2.45) 1(0.41) 1(0.41) 3(1.22) 0(0.00) 1(0.41)
Product cookies 1( 0.41) 0(0.00) 0(0.00) 0(0.00) 0(0.00) 1(0.41) 2 %=20.4550
for cake,pie 42(17.14) 7(2.86) 11(4.49) 11(4.49) 4(1.63) 10(4.08) (=0 8;1'73)
purchasing Jjori bbang 41(16.73) 3(1.22) 10(4.08) 10(4.08) 8(3.27) 9(3.67) p=v.
sandwich 31(12.65) 4(1.63) 7(2.86) 6(2.45) 7(2.86) 7(2.86)
hamburger 10( 4.08) 3(1.22) 2(0.82) 0(0.00) 2(0.82) 3(1.22)
other NS NS NS NS NS NS
NS : Non Significant
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Table 6. The preference for products by the types of
dwelling Mean(Standard Error)
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Table 7. The preference for products by speciality.
Mean(Standard Error)

preference for Types of dwelling F-Value preference for speciality F-Value

products house apartment  other ( value) products Part of food Part of nonfood ( value)
(N=137) (N=91) (N=34) (N = 114) (N = 146)

chocolate 2,173 2051 2451° F=3.10 chocolate 2.094” 2.229° F=5.01
0.068) (0.090) (0.121) (p=0.0470) (0.076) (0.068) (p=0.0261)

. 1.785 1.787 1.710  F=0.13 . 1.786 1.771 F=0.57
jelly & candy o8y (0.001)  (0.155) (p=0.8764) jelly & candy ¢ 76 (0.069) (p=0.4523)

. 2.110 2.165 2250 F=0.45 . 2.029 2239 F=2.86
pie 0.069) (0.083) (0.142) (p=0.6371) ple (0.078) (0.065) (=0.0922)

biscuit, cookies 2.190 2.130 2.258 F=0.35 biscuit, cookies 2.102° 2.231° F=5.88
& cracker  (0.069) (0.079)  (0.146) (p=0.7075) & cracker 0.079) (0.063) (p=0.0160)

sherbet & 2.450° 2.430™  2.633° F=1.14 sherbet & 2.539 2.403 F=2.98
ice cream  (0.057)  (0.080)  (0.089) (p=0.0428) ice cream (0.059) (0.060) (p=0.0857)

*Means with different letters are different from each other
at @=0.05 as determined by Duncan’s multiple range test.

*Means with different letters are different from each other
at @=0.05 as determined by Duncan’s multiple range test.

Table 8. The preference for products by monthly income

Mean(Standard Error)

Monthly income(unit : 10,000 won)

Preference for — - — F-Value
products below 100 (il‘ileéerl 01050 Ouvr:gerl 52%0 (ixfcll-erz 02050 over 250 (p value)
(N = 29) (N = 61) (N = 58) (N = 32) (N = 65)
chocolate 1.889 2.107 2.118 2.304 2322 F-1.97
(0.154) (0.098) (0.110) (0.091) (0.098) (p=0.1006)
. 1.400 1.737 1784 1.760 1.860 F=0.45
jelly & candy (0.115) (0.105) (0.106) (0.133) (0.105) (p=0.7739)
. 2.036 2.089 2.096 2.286 2.186 F=0.62
pie (0.150) (0.100) (0.100) (0.144) (0.107) (p=0.6455)
biscuit, cookies 2.145 2.109 2.189 2.230 2224 F=0.67
& cracker (0.166) (0.106) (0.105) (0.128) (0.099) (p=0.6158)
sherbet & 2349 2.509 2.363 2.444 2,551 F=1.32
ice cream (0.134) (0.090) (0.091) (0.134) (0.082) (p=0.2627)
Sz #3835 A A18A A|23(2002) - 266 -
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Table 9. Frequency of purchasing by the types of dwelling. N(%)
. Types of dwelling x*
Frequency of purchasing Total House Apartment Other ( value)
1~3times a week 58(24.79) 29(12.39) 23( 9.83) 6(2.56)
chocolate 1~3times a month 78(33.33) 43(18.38) 24(10.26) 11(4.70) ¥ *=4.3750
1~4times a year 59(25.21) 32(13.68) 16( 6.84) 11(4.70) (p=0.6261)
don’t eat 39(16.67) 19( 8.12) 16( 6.84) 4(1.71)
1~3times a week 80(34.33) 42(18.03) 28(12.02) 10(4.29)
R 1 ~3times a month 57(24.46) 28(12.02) 18( 7.73) 11(4.72) % “=1.9089
jelly & candy .
1~4times a year 30(12.88) 16( 6.87) 11( 4.72) 3(1.29) (p=0.9279)
don’t eat 66(28.33) 35(15.02) 22( 9.44) 9(3.86)
1~3times a week 82(34.89) 47(20.00) 24(10.21) 11(4.68)
R 1~3times a month 82(34.89) 39(16.60) 32(13.62) 11(4.68) x%=2,6176
pe 1 ~4times a year 32(13.62) 16( 6.81) 10( 4.26) 6(2.55) (p=0.8551)
don’t eat 39(16.60) 21( 8.94) 13( 5.53) 5(2.13)
biscuit 1~3times a week 64(27.23) 36(15.32) 23(9.79) 5(2.13) ,
cookie; 1 ~3times a month 78(33.19) 34(14.47) 31(13.19) 13(5.53) x "=8.5655
& cracker 1~4times a year 50(21.28) 29(12.34) 12( 5.11) 9(3.83) (p=0.1995)
don’t eat 43(18.30) 24(10.21) 13( 5.53) 6(2.55)
1~3times a week 54(22.98) 29(12.34) 18( 7.66) 7(2.98)
sherbet & 1~3times a month 67(28.51) 31(13.19) 23( 9.79) 13(5.53) ¥ “=4.8360
ice cream 1~4times a year 81(34.47) 47(20.00) 24(10.21) 10(4.26) (p=0.5650)
don’t eat 33(14.04) 18( 7.66) 13( 5.53) 2(0.85)
Table 10. Frequency of purchasing by specialist. N(%)
. Speciality x
Frequency of purchasing Total Part of food Part of non-food (p value)
1~3times a week 58(25.00) 28(12.07) 30(12.93)
chocolate 1~3times a month 77(33.19) 33(14.22) 44(18.97) x “=4.8997
1 ~4times a year 59(25.43) 19( 8.19) 40(17.24) (p=0.1793)
don’t eat 38(16.38) 20( 8.62) 18( 7.76)
1~3times a week 80(34.63) 29(12.55) 51(22.08)
. 1 ~3times a month 56(24.24) 27(11.69) 29(12.55) x “=5.5327
Jelly & candy 4 yimes a year 30(12.99) 10( 4.33) 20( 8.66) (p=0.1367)
don’t eat 65(28.14) 34(14.72) 31(1342)
1~3times a week 81(34.76) 37(15.88) 44(18.88)
. 1~3times a month 82(35.19) 37(15.88) 45(19.31) x *=3.9624
pie 1 ~dtimes a year 32(13.73) 9( 3.86) 23( 9.87) (p=0.2656)
don’t eat 38(16.31) 19(8.15) 19( 8.15)
biscuit 1~3times a week 63(27.04) 28(12.02) 35(15.02) )
cookie; 1~3times a month 78(33.48) 27(11.59) 51(21.89) x “=6.9650
& cracker 1~4times a year 50(21.46) 21( 9.01) 29(12.45) (p=0.0730)
don’t eat 42(18.03) 25(10.73) 17( 7.30)
1~3times a week 53(22.75) 23( 9.87) 30(12.88)
sherbet & 1~3times a month 66(28.33) 28(12.02) 38(16.31) x “=0.1046
ice cream 1~—4times a year 81(34.76) 36(15.45) 45(19.31) (p=0.9913)
don’t eat 33(14.16) 15( 6.44) 18( 7.73)
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Table 11. Frequency of purchasing by monthly income N(%)
Monthly income(unit : 10,000 won) 2
Frequency of purchasin, Total over 100~ over 150~ over 200~
! ¢ below 100 under 150 under 200 under 250 O 230 (p value)
1~3times a week  52(23.53) 7(3.17) 16(7.24) 16(7.24) 3(1.36) 10( 4.52)
hocol 1~3times a month 74(33.48) 9(4.07) 20(9.05) 18(8.14) 9(4.07) 18( 8.14) x*=14.8686
ChOCOe 1 4times a year  58(2624)  6(2.71) 94.07)  11(498)  94.07)  23(1041) (p=0.2487)
don’t eat 37(16.74) 6(2.71) 11(4.98) 8(3.62) 6(2.71) 6( 2.71)
1~3times a week  75(34.09) 12(5.45) 20(9.09) 18(8.18) 6(2.73) 19(8.64)
jelly &  1~3times a month  53(24.09) 3(1.36) 8(3.64) 13(5.91) 15(6.82) 14(6.36)  x°=25.2164
candy 1~4times a year 29(13.18) 2(0.91) 7(3.18) 6(2.73) 2(0.91) 12(5.45) (p=0.0138)
don’t eat 63(28.64) 10(4.55) 21(9.55) 15(6.82) 52.27) 12(5.45)
1~3times a week  60(27.03) 8(3.60) 19(8.56) 26(11.71) 8(3.60) 15(6.76)
. 1~3times a month  75(33.78) 11(4.95) 22(9.91) 14(6.31) 11(4.95) 19(8.56)  x*=24.0275
pie 1—4times a year  47(21.17) 4(1.80) 3(1.35) 3(1.35) 8(3.60)  14(631)  (p=0.0202)
don’t eat 40(18.02) 5(2.25) 11(4.95) 10(4.50) 1(0.45) 10(4.50)
biscuit 1~3times a week  60(27.03) 6(2.70) 2009.01) 20(9.01) 3(1.35) 11( 4.95) )
cookie; 1 ~3times a month  75(33.78) 8(3.60) 16(7.21) 15(6.76) 11(4.95) 25(11.26)  x°=19.0160
& cracker 1~4times a year 47(21.17) 7(3.15) 7(3.15) 10(4.50) 10(4.50) 13( 5.86) (p=0.0881)
don’t eat 40(18.02) 7(3.15). 13(5.86) 8(3.60) 4(1.80) 8( 3.60)
1~3times a week  51(22.87) 6(2.69) 13(5.83) 18(8.07) 4(1.79) 10( 4.48)
sherbet & 1~3times a month  66(29.60) 11(4.93) 15(6.73) 13(5.83) 8(3.59) 19( 8.52) x*=15.4469
icecream 1~4times a year 76(34.08) 8(3.59) 15(6.73) 15(6.73) 13(5.83) 25(11.21)  (p=0.2179)
don’t eat 30(13.45) 3(1.35) 12(5.38) 8(3.59) 3(1.35) 4( 1.79)
8ot AT Byo A ¥ AUFE 139 Y o2 RYrhp<0s). FAFE 259 1009
1~38]7} HEAYL 12.55%, ©v]4 %—ﬂ]cﬂ 22. OS%E g o] 4~2009HY owel A FuiWIXESF =A e
HgEFA Gl 52 THNIEE EA, FIF B$a, 232 5y 1009 o] 4 ~2009Hd g
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Table 12. The purchasing practice of hotel desserts by the types of dwelling. N(%)
Prachasing practice of Total Types of dwelling P
hotel dessert House Apartment Other (p value)
utilization of hotel no 159(65.43) 81(33.33) 53(21.81) 25(10.29) % *=1.8001
desserts yes 84(34.57) 46(18.93) 30(12.35) 8( 3.29) (p=0.4066)
1~2times a year 70(83.33) 38(35.24) 26(30.95) 6(7.14) .
frequency of 3~dtimes a year 12(14.29) 7( 8.33) 3( 3.57) 2(2.38) % =14791
purchasig 1~3times a month 2( 2.38) 1( 1.19) 1( 1.19) 0000 (708303
taste 9( 4.62) 3(1.54) 4(2.05) 2(1.03)
price 122(62.56) 62(31.79) 47(24.10) 13(6.67)
the thing which service 8( 4.10) 5(2.56) 2(1.03) 1(0.51) B .
respondents want to sanitary 7( 3.59) 5(2.56) 2(2.03) 0(0.00) x=19.8712
improve variety of product 15( 7.69) 9(4.62) 6(3.08) 0(0.00) (p=0.0696)
explanation of product 25(12.82) 14(7.18) 3(1.54) 8(4.10)
other 9( 4.62) 4(2.05) 2(1.03) 3(1.54)
if the hogel desserts yes 106(50.48) 57(27.14) 34(16.19) 15(7.14) s
are in the x "=5.9909
confectionery, do no 31(14.76) 14( 6.67) 16( 7.62) 1(0.48) (0=0.1999)
you want to buy? not know well 73(34.76) 39(18.57) 23(10.95) 11(5.24)
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Table 13. The purchasing practice of hotel desserts by speciality. N(%)
Purchasing practice of Total Speciality 2
hotel dessert Part of food Part of non-food (p value)
use yes or no no 157(65.15) 77(31.95) 80(33.20) 77=6.3724
yes 84(34.85) 27(11.20) 57(23.65) (p=0.0116)
1~2times a year 70(83.33) 25(29.76) 45(53.57) 2 4=1.4791
use frequency 3 ~4times a year 12(14.29) 2( 2.38) 10(11.90) (=0 5303)
1~3times a month 2( 2.38) 0( 0.00) 2( 2.38) p=0.
taste 8( 4.12) 3( 1.55) 5( 2.58)
price 122(62.89) 56(28.87) 66(34.02)
fact which will be service 8( 4.12) 2( 1.03) 6( 3.09) 2 4=5.4784
improved sanitary 7( 3.61) 1( 0.52) 6( 3.09) (=0 4.1841)
in hotel dessert variety of product 15( 7.73) 4( 2.06) 11( 5.67) p=v.
explanation of product 25(12.89) 10( 5.15) 15( 7.73)
other 9( 4.64) 4( 2.06) 5( 2.58)
‘“tgn}‘] ‘t"l p;“harfe yes 105(50.48) 50(24.04) 55(26.44) L6347
© inogeene‘::fe no 31(14.90) 12( 5.77) 19( 9.13) (7; 04416
: not know well 72(34.62) 28(13.46) 44(21.15)
confectionery sale
Table 14. The purchasing practice of hotel desserts by monthly income N(%)
Monthly income(unit : 10,000 won)
Purchasing practice Total below 100 OV 100~ over 150~ over 200~ over 250 z*
of hotel desserts (N = 29) under 150 under 200 under 250 N - 65) (p value)
=61) (N =158 (N-=232)
utilization of hotel no 148(65.20) 20(8.81) 38(16.74) 41(18.06) 19(8.37)  30(13.22) x “=5.5048
desserts yes 79(34.80) 8(3.52) 21( 9.25) 15( 6.61) 9(3.96) 26(11.45) (p=0.2393)
frequency of 1~2times a year 66(83.54) 7(8.86)  19(24.05) 12(15.19) 8(10.13) 20(25.32) 4433625
. 3~4times a year 11(13.92) 1(1.27) 2( 2.53) 2( 253y 1127 5( 6.33)
purchasig | ~3times a month  2( 2.53) 0(0.00)  0( 0.00) 1( 127) 0 000) 1 127) 709090
taste 9( 4.81) 2(1.07) 3( 1.60) 1( 0.53) 0(0.00)  3( 1.60)
price 117(62.57) 12(6.42)  32(17.11)  30(16.04) 15(8.02) 28(14.97)
the thing which service 8( 4.28) 3(1.60) 2( 1.07) 2( 1.07) 0(0.00) 1( 0.53) x‘=18.335
respondents want to sanitary 7( 3.74) 2(1.07) 2( 1.07) 2( 1.07) 0(0.00) 1( 0.53) 9
improve variety of product 15( 8.02) 1(0.53) 4( 2.14) 4( 2.14) 2(1.07)  4( 2.14) (p=0.7864)
explanation of product 23(12.30) 2(1.07) 2( 1.07) 9( 4.81) 3(1.60) 7( 3.74)
other 8( 4.28) 2(1.07) 1( 0.53) 2( 1.07) 1(0.53) 2(1.07)
if the hotel desserts yes 100(50.25) 10(5.03) 29(14.57) 25(12.56)  9(4.52) 27(13.57) .
are in the x =5.2178
confectionery, do no 31(15.58) 6(3.02) 7( 3.52) 10( 5.03) 3(1.51) 5( 2.51) (p=0.7341)
you want to buy? ot know well  68(34.17) 11(5.53) 16( 8.04) 17( 8.54)  9(4.52)  15( 7.54)
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Table 15. The perception for hotel desserts by the
types of dwelling. Mean(Standard Error)
Perception Types of dwelling

F-Value
for hotel House  Apartment  Other
dessers  (N=137) (N=91) (N=34) (P Valu®)
. 1.888 2.000 2.080 F=0.96
pie ©072)  (©079) (0.162) (p=0.3835)
i 2.090 2.206 2.320 F=1.04
0077  (0.100)  (0.162) (p=0.3569)
cake 2.176" 2.271° 2.304° F=0.49
0072  (0.093)  (0.147)  (p=0.0327)
. 1.667 1.768 2.000 F=2.10
Jelly 0.069)  (0.090)  (0.154) (p=0.1259)
. 1.760 1.765 1.826 F=0.08
pudding 1 766)  (0089)  (0.149) (p=0.9272)
ice cream 2.333° 2.229° 2.348° F=0.50
0.673)  (0.094)  (0.149) (p=0.0428)
1.912 1.838 2.090 F=0.99
sherbet  0076)  (0.090)  (0.160) (p=03749)
1.989 1.855 2.174 F=1.56
cheese cake 0 070)  (0.093)  (0.174) (p=0.2125)
1.800 1.700 2.045 F=1.91
MOUSSE 0.078)  (0.094)  (0.167) (p=0.1518)
cookies 2.188 2.114 2417 F=1.48
0.076)  (0.090)  (0.146) (p=0.2311)

*Means with different letters are different from each other
at @=0.05 as determined by Duncan’s multiple range test.
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Table 16. The perception for hotel desserts by the

speciality. (Standard Error)
Perception Speciality F-Value
for hotel Part of food Part of non-food
desserts  (N=114) (N=146) (p value)
. 1.959 1.973 F=0.12
pie (0.080) (0.066) (p=0.7332)
) 2.141 2.168 F=2.72
fruit
(0.093) (0.072) (p=0.1008)
2.198 2.248 F=0.05
cake
(0.089) (0.066) (p=0.8150)
. 1.701 1.773 F=0.29
jelly (0.087) (0.065) (p=0.5882)
) 1.720 1.811 F-0.36
pudding (0.088) (0.068) (p=0.5475)
e croam 2203 2.365 F=2.95
©.091) 0.061) (p=0.0876)
herber 1.849 1.944 F=0.19
(0.095) (0.066) (p=0.6603)
cheese 1.908 2.053 F=0.89
cake (0.097) (0.070) (p=0.3469)
mousse 1.706 1.892 F=0.88
(0.093) (0.070) (p=0.7742)
) 2211 2.186 F=0.75
cookies (0.094) (0.065) (p=0.8234)
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Mean(Standard Error)

Monthly income(unit : 10,000 won)

Perception for over 100~ over 150~ over 200~ F-Value
hotel desserts b(‘;llov: 218)0 under 150 under 200 under 230 (()I\\I/er- 2655(; (p value)
(N = 61) (N = 58) (N = 32)

. 1.850 1.957 1.902 2.174 2.000 F=0.73
pie (0.167) (0.096) (0.106) (0.149) (0.110) (p=0.5705)

fruit 2.000 1.913 2.294 2.261 2.326 F=2.34
(0.183) (0.120) (0.113) (0.157) (0.104) (p=0.0566)

cake 1.773 2.213° 2.143° 2.609" 2.356" F=4.45
(0.130) (0.105) (0.105) 0.137) 0.111) (p=0.0019)

. 1.750 1.780 1.740 1.739 1.800 F=0.05
jelly (0.176) (0.118) (0.102) (0.144) (0.103) (p=0.9943)

. 1.619 1.795 1.851 1.864 1.750 F=0.45

pudding

(0.146) (0.120) (0.114) (0.151) (0.103) (p=0.7755)

. 2.413 2.234 2.320 2.391 2.400 F=0.65
1ee cream (0.143) 0.111) (0.105) (0.151) (0.107) (p=0.6290)

sherbet 1.944 1.711 2.000 2.000 1.977 F=1.17
(0.189) 0.117) (0.101) (0.161) (0.108) (p=0.3271)

cheese cake 2.723° 2.136° 1.915" 1.756" 1.789" F=3.19
(0.164) (0.120) (0.113) (0.165) (0.120) (p=0.0146)

mousse 1.824 1.636 1.884 1.762 1.818 F=0.63
(0.176) (0.113) 0.121) 0.181) 0.109) (p=0.640)

cookies 1.950 2.021 2.234 2318 2311 F=1.62
(0.170) (0.107) {0.106) (0.166) {0.109) (p=0.1703)

*Means with different letters are different from each other at «=0.05 as determined by Duncan’s multiple range test.

Table 18. The preference for hotel desserts by the

Table 19. The preference for hotel desserts by the

types of dwelling, Mean(Standard Error) speciality. Mean(Standard Error)
: Specialit
Preference for Types of dwelling F-Value Preference for : iart of F-Value
hotel desserts House Apartment  Other (p value) hotel desserts 2Tt of food non-food (p value)
(N=137)  (N=01)  (N=34) N=1D s 146)
0.071) 0.071) (0.155)  (p=0.1298) pie (0.079) (0.063) (p=0.0689)
0.069)  (0.080)  (0.145) (p=0.7426) fruit 0.081) ©0062)  (p=0.0452)
cake 2,511 2.559 2.391 F=0.68 2'4920" 25143 F=7.42
0.059)  (0.074)  (0.151) (p=0.5095) cake 0.066) (0.060) (p=0.0070)
elly 1.780 1.821 2.043 F=1.39 " 1.862° 1.802° F=8.92
0.080)  (0.077)  (0.147) (p=0.2523) jelly (0.083) 0069  (p=0.0032)
. 1.864 1852 1.727 F=0.36 . 17890 1857‘l F=6.39
pudding 78y (0085)  (0.150) (p=0.6952) pudding (0.082) ©O7D)  (p=(0.0123)
ice cream 2.556 2.576 2.609 F=0.08 ) 2 469" 2.632° F=6.46
0.061)  (0.077) (0.151) (p=0.9273) ice cream (0.083) (0.054) (p=0.0118)
2.228 2.130 2.090 F=0.48 2186 2137 F=3.56
Shebet0075) 087 (0.173) (p=0.6222) sherbet 0.092) (0.068)  (p=0.0609)
2.179 1.888 1913 F=2.41 1.919 2.042 F=146
cheese cake  (1083)  (0.108)  (0.177) (p=00932) cheese cake ("o ©0080)  (p=0.2288)
mousse 1.882 1.851 1.850 F=0.03 1.881 1.845 F=0.01
(0.083) (0.107) 0.167) (p=0.9707) mousse (0.097) (0.080) (p=0.9391)
cookics 2088 2203 2333 F=120 . 2098 2200 F=3.61
(0.084) (0.090) (0.143) (p=0.3044) cookies (0.096) (0.071) (p=0.0588)

*Means with different letters are different from each other
at @=0.05 as determined by Duncan’s multiple range test.
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Table 20. The preference for hotel desserts by monthly income.

Mean(Standard Error)

Monthly income(unit : 10,000 won)

Preference for over 100~ over 150~ over 200~ F-Value
below 100 over 250 .

hotel desserts N = 29) under 150 under 200 under 250 N = 65) (p value)

(N = 61) (N = 58) (N = 32)

. 1.765” 2.154* 2.068™ 2.391° 2.333° F=3.49
pie (0.161) (0.094) (0.076) (0.151) (0.112) (p=0.0093)

it 2471 2385 2435 2739 2.641 F=1.66
0.151) (0.108) (0.106) (0.094) (0.101) (0=0.1617)

2316 2513 2386 2.565 2.650 F=1.61
cake (0.154) (0.089) (0.093) (0.106) (0.092) (p=0.1742)

. 1.933 1.848 1.750 1.783 1.946 F=0.052
jelty (0.153) (0.108) (0.108) (0.140) (0.122) (p=0.7211)

. 1.765 1.906 1.805 1.773 1.888 F=0.24

pudding

(0.182) (0.130) (0.106) (0.160) (0.104) (p=0.9138)

e ercam 2333° 2.526" 2.500" 2.696° 2711° F-1.65
(0.140) (0.093) (0.102) (0.098) (0.099) (p=0.0434)

sherber 1.867° 2.313° 2.095" 2.190 2.243% F=1.29
0.215) 0.122) 0.107) (0.148) (0.105) (p=0.0186)

1.867 2.030 1.841 1.955 2289 F=1.90
cheese cake (0.192) (0.134) 0.112) (0.203) (0.119) (p=0.1139)
1769 2.000 1.800 1.650 2.000 F=1.10
fousse (0.201) ©.131) (0.109) (0.167) (0.138) (p=0.3589)

. 1.882 2303 2.136 2174 2216 F=1.02
cookies (0.169) ©.111) (0.120) (0.149) (0.117) (p=0.3996)

*Means with different letters are different from each other at @=0.05 as determined by Duncan’s multiple range test.
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