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Abstract

This study was designed to identify the purchasing practice on the bakery products by the female university

students in Seoul and Kyunggi area. Total 262 questionnaires were used for the analysis among 285 responses. The
results showed that 50.76% of the respondents bought the bakery products 1~—3 times a month mainly for supper or
snacks. The most favored bakery products were bread, danguaja bbang, cake, pie and jori bbang, and there was a
signigicant difference in the preference of bakery products by the type of dwelling (p<0.001). Students with
non-food science major significantly preferred bakeries as light meals (p<0.01). Students with food science major
liked bread, jori bbang, cake and pie, but the mon-food science majors liked bread, sweat red-bean bread and

sandwich (p<0.05).

Depending upon the housing status and the major of the respondents, there was a signifcant

difference in the purchase factor like nutrition, taste, size and sanitation of the store (p<0.05), while the purchasing
frequency was not affected by those factors (p<0.05). As to the question if there is a room for improvement,
different housing status influenced significantly the respondents in citing the factors like business hours and service,

and the shape of product and service(p<0.05).
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Table 1. Demographic attributes of respondents
(N=262)

Characteristic N(%)

Types of family

nuclear family 204(79.38)

magnification family 35(14.01)

single 16( 6.23)
Marriage

unmarried 255(97.1)

married 6(2.29)
Types of dwelling

house 137(52.29)

apartment 91(34.73)

other 34(12.98)
Speciality

the part of food 114(43.85)

the part of non-food 145(56.15)
Monthly income(unit : 10,000 won)

below 100 29(11.84)

over 100~under 150 61(24.90)

over 150~under 200 58(23.67)

over 200 ~under 250 32(13.06)

over 250 65(26.53)
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Table 2. The purchasing practice of confectionery by types of dwelling N(%)
. . . Types of dwelling 'S
Purchasing practice of confectionery Total House Apartent Other ( value)
freuency everyday 4( 1.53) 2( 0.76) 2( 0.76) 0(0.00) ,
of 1~3times a week 103(39.31) 58(22.14) 32(12.21) 13(4.96) x =4.1037
. 1~3times a month 133(50.76) 66(25.19) 47(17.94) 20(7.63) (p=0.6626)
purchasing I ~3times a year 22( 8.40) 11( 4.20) 10( 3.82) 1( 0.38)
breakfast 32(12.26) 15(5.75) 14( 5.36) 3(1.15)
time of lunch 73(27.97) 38(14.56) 24(9.20) 11(4.21) 2 4=2.7735
purchasing supper 136(52.11) 74(28.35) 46(17.62) 16(6.13) (p=0.8367)
other 20( 7.66) 10( 3.83) 6( 2.30) 4(1.53)
as for meal 71(27.20) 4(15.71) 22( 8.43) 8(3.07)
as for snack 148(56.70) 79(30.27) 46(17.62) 23(8.81)
purpose of event 21( 8.05) 10( 3.83) 11( 2.68) 0(0.00) 2 “=12.6968
purchasing convenience 14( 5.36) 6( 2.30) 7( 2.68) 1(0.38) (p=0.1227)
low price NS NS NS NS
other 7( 2.68) 1( 0.38) 4( 1.53) 2(0.77)
favor taste 157(60.85) 80(31.01) 55(21.32) 22(8.53)
reason simple to carrying 54(20.93) 28(10.85) 21( 8.14) 5(1.94) x*=3.8170
for low price 11( 4.26) 8( 3.10) 2( 0.78) 1(0.39) (p=0.7014)
choice other 36(13.95) 20( 7.75) 10( 3.88) 6(2.33)
average below 2,000 61(23.37) 29(11.11) 25( 9.58) 7(2.68)
. 2,000~ 5,000 164(62.84) 89(34.10) 55(21.07) 20(7.66) .
purchase price 5,000~10,000 30(11.49) 17( 6.51) 7( 2.68) 6(2.30) * _34‘5739
(uf;: -OI;SSn) 10,000~ 20,000 6( 2.30) 2(0.77) 3( 1.19) 1(0.38) =0.5995)
' over 20,000 NS NS NS NS
below 1000 54(20.69) 27(10.34) 23( 8.81) 4(1.53)
purchase 1,000 ~ 2,000 122(46.74) 70(26.82) 34(13.03) 18(6.90) ‘2112499
product price 2,000~ 3,000 74(28.35) 34(13.03) 31(11.88) 9(3.45) % :01' 9
(unit : won) 3,000 ~4,000 5( 1.92) 3( 1.15) 0( 0.00) 2(0.77) (p=0.1879)
over 4,000 6( 2.30) 3( 1.15) 2( 0.77) 1(0.38)
NS : non significant
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Table 3. The most important parts as purchasing products by types of dwelling Mean(Standard Error)
Important parts as purchasing Types of dwelling F-Value
House Apartment Other
products ™ = 137) N = 91) N = 34) (p value)
nutirition 3.735 3.487 3.677 F=1.37
(0.097) (0.113) (0.173) (p=0.2553)
. 4.358 4.371 4324 F=0.05
price (0.064) 0.072) (0.125) (p=0.9486)
(aste 4.737 4722 4.824 F=0.48
(0.044) (0.059) (0.079) (p=0.6219)
3.839 3.795 3.824 F=0.08
shape
(0.064) (0.087) (0.149) (p=0.9204)
size 3.824 3.830 3.647 F=0.62
(0.076) (0.095) (0.139) (p=0.5412)
. 3.765 3.782 3.500 F=1.48
quantity 0.073) (0.093) (0.148) (p=0.2299)
convenience of purchasing 3.920 4.011 3.735 F=130
0.073) (0.084) ©.171) (p=0.2735)
atmosphere of confectionery 3.897 3.977 3.824 F=0.37
0.077) (0.103) (0.186) (p=0.6897)
sanitary 4.794 4.607 4.677 F=2.62
(0.044) (0.069) (0.138) (p=0.0746)
Table 4. The most important part as selecting confectionery by types of dwelling Mean(Standard Error)
Important part as confectionery Types of dwelling F-Value
selecting House Apartment Other (p value)
(N = 137) (N = 9]) (N = 34)
(aste 4.756 4.759 4.824 F=0.29
0.041) (0.054) (0.066) (p=0.7494)
freshness 4.679 4.644 4,706 F=0.20
(0.046) (0.061) (0.090) (p=0.8227)
. 4.336 4414 4471 F=0.64
price 0.063) 0.076) (0.105) (p=0.5268)
canitary 4.681% 4.506™ 4,788° F=3.35
(0.050) (0.076) (0.072) (p=0.037)
. 4239 4.241 4.235 F=0.00
variety of product (0.060) (0.083) (0.140) (p=0.991)
location 4.000™ 4.058° 3.765° F=1.73
(0.069) (0.076) (0.153) (p=0.039)
business hour 3.644 3.701 3.529 F=0.53
(0.070) (0.084) (0.170) (p=0.5901)
display condition 3.806 3.621 3.588 F=1.60
(0.075) (0.088) 0.169) (p=0.2046)
. . 3.022 2.747 2.667 F=1.96
parking facility (0.097) (0.135) (0.245) (p=0.1430)
employee's kindness 4,308 47233 4441 F=1.02
(0.064) (0.073) (0.135) (p=0.3621)
effect of advertisement 3.652" 3.379% 3.029° F=6.00
(0.082) (0.105) (0.200) (p=0.0028)
reputation of the store 3.785° 3.402° 3.206” F=6.86
(0.080) (0.104) (0.206) (p=0.0013)

* Means with different letters(a,b) are different from each other at @ =0.05 as determined by duncan’s multiple range test
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Table 5. The purchasing practice of confectionery by speciality N(%)
Speciality .
Purchasing practice of confectionery Total Part of food Part of non-food xl
(N = 114) (N = 146) (p value)
everyday 4( 1.54) 3( 1.15) 1( 0.38)
frequency 1~3times a week 103(39.62) 39(15.00) 64(24.62) 2 “=4.9089
of purchasing 1~3times a month 131(50.38) 64(24.62) 67(25.77) (p=0.1786)
1~3times a year 22( 8.46) 8( 3.08) 14( 5.38)
time breakfast 32(12.36) 19( 7.34) 13( 5.02) i
of lunch 73(28.19) 26(10.04) 47(18.15) x=5.3104
. supper 134(51.74) 60(23.17) 74(28.57) (p=0.1504)
purchasing other 20( 7.72) 8( 3.09) 12( 4.63)
as for meal 71(27.41) 27(10.42) 44(16.99)
as for snack 146(56.37) 57(22.01) 89(34.36)
p“rpfose event 21( 8.11) 17( 6.56) 4( 1.54) % %=16.9499
o convenience 14( 5.41) 9( 3.47) 5( 1.93) (p=0.0020)
purchasing low price NS NS NS
other 7( 2.70) 4( 1.54) 3( 1.16)
favor taste 155(60.55) 59(23.05) 96(37.5)
the reason simple to carrying 54(21.09) 30(11.72) 24(9.38) x=5.6177
for choice low price 11( 4.30) 6( 2.34) 5( 1.95) (p=0.1318)
other 36(14.06) 16( 6.25) 20( 7.81)
below 2,000 59(22.78) 23( 8.88) 36(13.90)
average purchase 2,000~5,000 164(63.32) 74(28.57) 90(34.75) £ %=2.1219
price per once 5,000~ 10,000 30(11.58) 12( 4.63) 18( 6.95) (p=0 5'475)
(unit : won) 10,000 ~20,000 6( 2.32) 4( 1.59) 2( 0.77) p=
over 20,000 NS NS NS
below 1000 53(20.46) 23( 8.88) 30(11.58)
purchase 1,000 ~2,000 121(46.72) 50(19.31) 71(27.41) 2 4=4.6582
product price 2,000~ 3,000 74(28.57) 32(12.36) 42(16.22) (p=0 5242)
(unit : won) 3,000 ~ 4,000 5( 1.93) 3( 1.16) 2( 0.77) p=t.
over 4,000 6( 2.32) 5( 1.93) 1( 0.39)

NS : non significant
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Table 6. The most important part as purchasing

Faro] 1~33 olgstT SPTh FUATFS FA products by speciality. Mean(Standard Error)
T Specialit
FeolM e Ang go] Aol 51.74%2 FHuls Important part as pemllyaan of  F-value
olFolth Folf= M HE&HLETL 5637% p;;ggzscltr;g P?S Sflfl(f)d non-food  (p value)
= xgth HAEAY 95E BANLAL A @ = 149
oja) AFEL wo] o] Q= Aoz Lol nutirition 3.053" 4.090° F=72.71
As ARHE @o] ol&ste AoR KA X (0.109) 0.066)  (p<.0001)
olE BEHTHp<0.01). AFAY ool UAME B price 4.336 4372 F=0.16
o FopTHIL ST cAtlgol 60.55%AL, 15 B (©0.068)  (0.059)  (p=06900)
4.658° 4.807° F=5.18
J ] = ~
#F FPAE ol & 2,000~500090] 6332% 2 taste ©0.058) ©03%6)  (pr00236)
B2 ¥&S AASAT FYAFHAA oM E N 3912 3.757 F=2.45
1,000~2,0009001 2t SHE ABE AFAD - e 0072 (0067)  (p=0.1190)
AA) = Hem = ) 3.670° 3.917° F=5.09
]"'Wﬂ‘lg 19:31%, 217'412 13;3: }fmi size 0079)  (0.075)  (p=0.0249)
3L =2 =)

AZRp W2 Z+ 2Fo] AFE TYA Fadt —_— 3.580° 3.867° F=7.11
A BAse AE Table 63 2tk IFe AFAL duantiy (0.080) (0072  (p=0.0082)
o] H]AlZA @ wl =] Z9s0n QI 127 convenience of 3.839 4.007 F=2.47
] !:z:ﬂ] Ef’“ E]°}Oqofﬁ°}th‘ ‘*i“‘" o;’ purchasing (0.083) 0.069)  (p=0.1173)
of oAl Aol g EAtHp<0.0001). B B, A atmosphere of 3.965 3.874 F=0.58
71, FAHANE F2J290 zbolrb 9T (p<0.05), confectionery (0.094) (0.075)  (p=0.4483)
2ZHANE FIHA Aol7t AAtHp<001) ol i aolll 47990 Fe607
7_]37_]_: Al iE ﬁ] & ol B] A] 5T 7“ o 5]-1:]_ A E 9] = sanitary (0.070) (0.039) (p=0.0144)
29T SwAREaeT TwAlR & = * Means with different letters(a, b) are different from each other
Al H-g ZQ8AGITE= AL & 5 UAUTh at @ =0.05 as determined by duncan’s multiple range test
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Table 7. The most important part as selecting
confectionery by speciality Mean(Standard error)

SHAl A4sle AL Table 73 2ol FRIAAHC o) - Srecas
- mportant part 3
olMe AEAGD, MIAFAL 47 2858, 2.894% as confectionery Pan of Tood Part of momfood (1; \V/:}S:)
T8t R, AA, AEHH, Suide 214 selecting (N =114 (N = 146)
n 9B B R wol WA A= HlAZAAdo 4.726 4.794 F=1.30
= —‘-‘—?}oq-l‘, lfli”] o%oﬂ_ ]:H—H "11__ ]*—lﬁ‘ﬁ] =2 ] taste (0.046) (0.040) (p=0.2561)
AFAEAN viste] § 18se AR Jeyt st 4.607 4716 F=2.55
eshness (0.053) (0.044) (p=0.1119)
7 20 _E_ o LA . 4,366 4.390 F=0.07
3) 7 A5l a2 o] A=A price (0.062) (0.063) (p=0.7888)
QukE Q) o] B-Al] . 4.589 4.667 F=0.97
sanitary
7HE €4 w2 2 2159 Ao dut (0.060) 0.051) (p=0.3249)
3 Y el e Ol H - variety of 4.205 4.270 F=0.47
A ol &AE = Table 83 2ok FUNE FZo] product 0.072) 0.060)  (p=0.4918)
1~33]7} 50.61%, FYAIZFS AGo] 52.05%, 79 location 3.991 3.971 F=0.04
olf AHWEH TSt 5574%, AFAHe]Fol 3 o Oy (s
B = . ) 695 =0,
olME gtol FobMz} 6074%, 18 B TP EE business hour 520 ©0067)  (p=03707)
2,000~5,00099°] 63.11%, TYAETEL 1,000~ display 3.777 3.681 F=0.77
2omal .35 et Q8007 o
TR 45gd BE 4 2859 AFE 7Y & parking facility 5" 7¢) ©.100)  (p=0.8194)
830 PSS WS Table 94 2t 22 AT bes 007 005D puose
2] Ao B gk OF 2~ = & =) CSS . . p=0.
2EAA I, 27, 2%, 2E eM2 Fas effect of 3.407 3.539 F=1.10
A5t Ao velgth dgn gAY & advertisement (0.103) 0.076) (p=0.2955)
oAl olE B Y d(p<0.05), 2009+ o)A} 250 reputation of 3.637 3.539 F=0.62
94 Fol A EHE<0.05) 9 g the store (0.095) (0.082) (p=0.4332)
Table 8. The purchasing practice of confectionery by monthly income. N(%)
Monthly income(unit : 10,000 won)
Purchasing practice of over 100~ over 150~ over 200~ x!
confectionery Total b(«;\l]ox: 21(9)? under 150 under 200 under 250 (oI\\J/er= 2655(; (p value)
(N=61) (N=58 (N-=232
frequenc everyday 4 1.63)  0(0.00) 1( 0.41) 1( 0.41) 00.00)  2(082)
o Y 1~3times a week  97(39.59)  8(327)  25(1020)  19(7.76)  13(5.31) 32(13.06) x ‘=16.7999
hasi 1~3times a month  124(50.61)  18(7.35)  25(10.20)  34(13.88)  18(7.35) 29(11.84) (p=0.1573)
purchasing 1~3times a year  20( 8.16)  3(1.22) 10( 4.08) 4( 1.63) 10.41)  2( 0.82)
breakfast 30(12.30) 2(0.82) 6( 2.46)  11( 4.51) 52.05)  6( 2.46)
time of lunch 70(28.69) 6(2.46)  22(9.02) 17( 697)  11(4.51) 14( 5.74) x ‘=12.4761
purchasing supper 127(52.03)  17(697)  28(1148) 27(1L.07)  15(6.15) 40(16.39) (p=0.4082)
other 17(6.97) 4(1.64) 4( 1.64) 3(123) 104D 5(2.05)
as for meal 67(27.46)  104.10)  13( 5.33) 15( 6.15)  10(4.10) 19( 7.79)
as for snack 136(55.74)  16(6.56)  32(13.11)  36(14.75)  15(6.15) 37(15.16)
P“‘gg’se event 20( 820)  2( 0.82)  7( 2.87) 5( 2.05) 3(1.23)  3( 1.23) x *=11.4190
nasi convenience 14( 574y  1(041)  6(246)  2( 0.82) 20082)  3(123) (p=0.7829)
purchasing low price NS NS NS NS NS NS
other 7(2.87)  0(0.00) 3(123) 0 0.00) 10041)  -3( 1.23)
favor taste 147(60.74)  14(5.79)  32(1322)  36(14.88)  21(8.68) 44(18.18)
reaason for simple to carry 50(20.66) 6(2.48) 15(6.20) 11( 4.55) 8(3.31) 10( 4.13) x “=11.3325
choice low price 11( 455  2(0.83) 4(1.65) 2( 0.83) 2(0.83)  1(041) (p=0.839)
other 34(14.05)  7(2.89) 10(4.13) 7( 2.89) 1041) 9 3.72)
avera below 2,000 57(23.36)  10(4.10) 11(4.51) 12(4.92) 6(2.46)  18(7.38)
i 2,000 ~5,000 1546311 16(656)  43(17.62)  35(14.34)  2200.02) 38(15.57)  :ggsac
purchase price  5000~10,000  28(11.48)  3(1.23) 6(2.46) 9(3.69) 208) 80328 _yove
( P.e[r ,oncen) 10,000 ~20,000 5(2.05) 0(0.0) 1(0.41) 1(0.41) 2(0.82) 10.41) PTHO=
umt - wo over 20,000 NS NS NS NS NS NS
below 1000 50(20.49) 93.69)  13(533)  13(5.33) 41.64)  11( 4.51)
purchase 1,000~ 2,000 1547.13)  16(6.56)  33(13.52) 21861 156.15)  30(1230) , sy 100
product price 2,000 ~3,000 68(27.87) 3(1.23)  14( 5.74)  20(820)  11(451) 20( 8.20) (9-0.2070)
(umit : won) 3,000 ~4,000 5( 2.05) 0(0.00)  0( 0.00) 3(1.23) 0(0.00) 2( 082 P
over 4,000 6( 2.46) 1(0.41) 1( 041) 0(0.0) 20082)  2( 082
NS : non significant
gzl #5e A A 188 A)23.(2002) - 252 -
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Table 9. The most important part as purchasing products by monthly income.

125

Mean(Standard Error)

Monthly income(unit : 10,000 won)

Important part as

purchasing below 100 over 100~ over 150~ over 200~ over 250 F-Value
products N = 29) under 150 under 200 under 250 N = 65) (p value)
(N = 61) (N = 58) N = 32)
. 3.655"" 3.667" 3.929° 3.226 3.600" F=2.17
nutrition

(0.206) (0.148) (0.146) ©.201) (0.120) (p=0.0330)

. 4.448 4361 4281 4.484 4323 F=0.56
price ©.127) (0.081) ©.102) ©.122) (0.09) (p=0.6944)
e 4793 4771 4.690 4.677 4785 F=0.48
(0.091) (0.054) (0.079) (0.097) (0.068) (p=0.7505)

shape 3.966 3.656 3.804 3.645 3.969 F=1.90
(0.145) (0.109) (0.106) (0.136) (0.098) (»=0.1106)

e 3.793 3.639 3.825 3.839 3.841 F=0.54
0.182) 0.107) (0.107) ©.174) 0.114) (p=0.7095)

, 3.862 3.600 3.684 3.581 3.825 F=0.94
quantity 0.170) (0.101) ©.107) 0.178) ©.112) (p=0.4424)
convenience of 4,172 3.869" 3.860™ 3.710° 3.953" F=1.28
purchasing (0.132) 0.118) (0.101) (0.155) (0.108) (0=0.0210)

atmosphere of 4.071 3.967 3.895 3.677 3.985 F=0.81
confectionery 0.170) (0.126) 0.117) (0.149) ©.127) (P=0.5172)
. 4.929 4.689 4.684 4742 4769 F=0.99
sanitary 0.071) (0.086) (0.084) (0.103) (0.069) (p=0.4119)

* Means with different letters(a, b) are different from each other at @=0.05 as determined by duncan’s multiple range test

Table 10. The most important part as selecting confectionery by monthly income.

Mean(Standard Error)

Monthly income(unit : 10,000 won)

Important part as over 100~ over 150~ over 200~ F-Value
. R below 100 over 250
confectionery selecting (N = 29) under 150 under 200 under 250 N = 65) (p value)
(N = 61) (N = 58) N = 32)
e 4793 4733 4772 4767 4797 F=0.16
0.091) (0.062) 0.061) 0.092) (0.055) (p=0.9581)
reshness 4793 4583 4750 4.633 4.672 F-1.11
0.091) ©0.072) (0.064) ©.112) 0.067) (p=0.3505)
_ 4552 4367 4333 4367 4333 F=0.56
price ©.117) (0.089) (0.091) 0.122) (0.099) (p=0.6915)
. 4828 4610 4667 4567 4.641 F=0.87
sanitary (0.087) (0.084) 0.076) 0.114) ©0.075) (p=0.4814)
, 4379 4.183 4.125 4.100 4375 F=149
variety of product 0.115) (0.099) ©.111) (0.139) (0.082) (p=0.2071)
Jocation 4143 3.967 3.965 3.867 4.032 F=0.53
(0.143) (0.101) (0.100) (0.150) 0.101) (p=0.7168)
. 3.828 3550 3.649 3.500 3.703 F=0.87
business hour (0.149) ©0.110) ©.111) 0.125) (0.106) (p=0.4822)
display condition 3.724" 3.800" 3.714° 3.333° 3.844° F=1.97
0.139) (0.100) 0.129) (0.194) (0.098) (p=0.0130)
. . 3.517° 2.900* 3.036" 2.400° 2.672% F=4.05
parking facility (0.220) (0.153) 0.137) (0.200) (0.168) (9=0.0194)
o 4379 4259 4351 4200 4302 F=0.34
employee’s kindness (0.135) 0.097) (0.095) (0.130) (0.095) (0=0.8519)
fect of advertiserment 3.621° 3.400™ 3.667° 3.133° 3,547 F=1.72
(0.188) 0.141) 0.116) 0.157) (0.130) ((p=0.0459)
reputation of the store 3.724 3517 3.667 3.400 3.656 F=0.64
(0.156) (0.135) (0.128) ©.177) (0.128) (p=0.6341)

* Means with different letters(a, b) are different from each other at @=0.05 as determined by duncan’s multiple range test
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Table 11. The preference for products by types of dwelling

4 - Fup)

Mean(Standard Error)

Types of dwelling

Preference for products House Apartment Other (E_\\{:llllll:)
(N = 137) (N = 91) (N = 34)
bread 2.500 2.500 2.667 F=141
(0.048) (0.055) (0.083) (p=0.2452)
cereal bread 2.146” 2.107° 2.161° F=0.12
(barley & com bread) (0.051) (0.076) (0.140) (p=0.0158)
sweet red bean & cream 2.130 2.106 1.939 F=0.94
& gam bbang (0.064) (0.079) (0.115) (p=0.3911)
2,2340 2273 2.303 F=0.23
kombo & cream bread (0.060) 0.078) (0.134) (p=0.7941)
sweet 1oll 2.131 2.169 2.161 F=0.08
(0.061) 0.077) (0.140) (p=0.9263)
. 2.226 2.253 2.467 F=145
croissant & pastry (0.063) (0.076) (0133) (p=0.2369)
1.926 1.948 2.241 F=2.15
muffin (0.068) (0.082) (0.154) (p=0.1188)
doughnut 1.968 1.939 2.161 F=1.09
(0.062) (0.087) (0.132) (p=0.3391)
. 2.564° 2.422° 2.750" F=3.91
sandwich & hamburger (0.050) ©.071) 0.078) (p=0.0213)
jori bbang 2.190 2.086 2.258 F=0.87
(0.062) (0.075) (0.139) (p=0.4184)
cake 2.546 2.506 2.606 F=0.32
(0.547) (0.069) (0.097) (p=0.7264)
. 1.810 1.922 1.700 F=123
manzue & sangguaja (0.060) (0.082) (0.145) (p=0.2947)
baguette 2412 2.476 2.569 F=0.27
(0.059) (0.070) (0.110) (p=0.7605)

* Means with different letters(a, b) are different from each other at @=0.05 as determined by duncan’s multiple range test
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Table 12. The preference for products by speciality
Mean(Standard Error)

Speciality

Preference for Part of Part of F-Value

products food nonfood  (p value)
(N=114) (N=146)

bread 2.496 2.537 F=0.37
(0.049) (0.047)  (p=0.5440)

cereal bread 2.176 2.104 F=0.74
(barley & corn bread) (0.067) (0.053) (p=0.3912)

sweet red bean, cream 2.081 2.103 F=0.05
& gam bbang (0.069) (0.061) (p=0.8195)

kombo & mammos 2.261 2.346 F=0.86
bread (0.070) (0.059) (p=0.3554)

sweet roll 2.010” 2.248° F=6.82
(0.068) (0.060)  (p=0.0096)

croissant & pastry 2.115 2.382 F=8.59
(0.071) (0.058)  (p=0.0037)

muffin 1.970 1.976 F=0.00
(0.080) (0.064) (p=0.9568)

1.961 2.000 F=0.16
doughnut 0.072)  (0.064) (p=0.6893)

sandwich & 2.444° 2.617° F=528
hamburger (0.061) 0.467) (p=0.0224)

L 2.173 2.150 F=0.06
Jori bbang 0074)  (0.058) (p=0.7991)

baguette 2477 2.419 F=0.47
(0.064) (0.055) (p=0.4941)

* Means with different letters(a, b) are different from each
other at @=0.05 as determined by duncan’s multiple range test
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Table 13. The preference for products by monthly income Mean(Standard Error)

Monthly income(unit : 10,000 won)
Preference for below 100 over 100~ over 150~ over 200~ over 250 F-Vaiue
products (N = 29) under 150 under 200 under 250 O = 65) (p value)
N = 61) (N = 58) (N = 32)

bread 2.552 2.483 2.544 2483 2525 F=0.16
(0.094) (0.069) 0.071) (0.107) (0.069) (p=0.9596)

(bz:]r:;‘l g’ejsm 2.143 2.133 2.130 2.107 2.117 F=0.02
bread) 0.112) (0.087) (0.080) (0.130) (0.089) (p=0.9995)

sweet red bean & 2.0717 2.016° 2.164" 1.897° 2.167° F=0.98
cream & gam bread (0.154) (0.092) (0.089) (0.135) (0.096) (p=0.0274)
kombo & mammose 22241 2.233 2.357 2.345 2.300 F=0.29
bread (0.137) (0.087) (0.097) 0.124) (0.099) (p=0.8833)

sweet roll 1.962 2.140 2.100 2.083 2362 F=1.97
(0.141) (0.088) (0.100) (0.158) (0.084) (p=0.1005)

croissant & pastry 2.179 2293 2.185 2.115 2.439 F=1.48
0.127) (0.0887) (0.088) (0.160) (0.097) (p=0.2107)

) 1.704 1.911 1917 2.115 2.088 F=1.59
muffin (0.104) (0.089) ©.118) (0.160) (0.107) (p=0.1789)

1.821 1.898 2.080 1.963 1.983 F=0.70

doughnut

0.137) (0.092) 0.110) (0.146) (0.092) (p=0.5897)

sandwich & 2.552 2.459 2.545 2536 2.627 F=0.60
hamburger (0.106) (0.080) (0.068) (0.141) (0.076) (p=0.6638)

. 1.857 2.109 2235 2231 2.233 F=1.79
Jori bbang (0.133) (0.089) (0.095) (0.139) (0.093) (p=0.1313)
baguette 2414 2.345 2.491 2.464 2.450 F=0.40
(0.105) (0.094) (0.086) (0.120) (0.087) (p=0.8108)

" Means with different letters(a, b) are different from each other at «=0.05 as determined by duncan’s multiple range
test
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Table 14. Purchase frequency by types of dwelling N(%)
Frequency Total Types of dwelling x?
of purchasing House Apartment Other (p value)
1~3times a week 38(15.57) 20( 8.20) 11( 451) 72.87)
1~3times a month  128(56.56) 68(27.87) 51(20.90) 19(7.79) x 2=3.9096
bread 1 ~4times a year 62(25.41) 37(15.16) 18( 7.38) 72.87) (p=0.6889)
do’t cat 6( 2.46) 4( 1.64) 2( 0.82) 0(0.00)
1~3times a week 63(26.92) 31(13.25) 22( 9.40) 10(4.27)
cereal bread 1~3times a month  104(44.44) 60(25.64) 33(14.10) 11(4.70) x 2=3.7592
(barley & com bread)  1—~dtimes a year 25(10.68) 10( 4.27) 11( 4.70) 41.71) (p=0.7092)
don’t cat 42(17.95) 22( 9.40) 13( 5.56) 7(2.99)
1~3times a week  71(30.21) 41(17.45) 19( 8.09) 11(4.68)
sweet red bean, cream 1~3times a month 92(39.15) 41(17.45) 39(16.60) 12(5.11) x ?=10.0469
& gam bbang | ~4times a year 44(18.72) 29(12.34) 12( 5.11) 3(1.28) (p=0.1227)
don’t cat 28(11.91) 12( 5.11) 10( 4.26) 6(2.55)
1~3times a week  68(28.94) 36(15.32) 22( 9.36) 10(4.26)
kombo & 1~3times a month  113(48,09) 57(24.26) 41(17.45) 15(6.38) x '=4.4589
mammose bread 1 ~4times a year 37(15.74) 24(1021) 10( 4.26) 3(1.28) (p=0.6148)
dom’t et 17( 7.23) 7( 2.98) 6( 2.55) 4(1.70)
1~3times a week  101(43.16) 55(23.50) 33(14.10) 13(5.56)
1~3times a month  69(29.49) 38(16.24) 24(10.26) 7(2.99) x 2=33044
sweet roll | ~4times a year  18( 7.69) 8( 3.42) 7( 2.99) 3(1.28) (©=0.7672)
don’t eat 46(19.66) 20(8.55) 17( 7.26) 93.85)
1~3times a week  72(30.77) 42(17.95) 23( 9.83) 7(2.99)
. 1~3times a month  93(39.74) 43(18.38) 35(14.96) 15(6.41) x 1232364
croissant & pasty | ~dtimes a year 42(17.95) 23( 9.83) 13( 5.56) 6(2.56) (p=0.7786)
don’t eat 27(11.54) 15( 6.41) 8( 3.42) 4(1.71)
1~3times a week  79(34.20) 45(19.48) 25(10.82) 9(3.90)
1~3times a month  77(33.33) 35(15.15) 29(12.55) 13(5.63) x 2=34822
muffin 1 ~4times a year 19( 8.23) 10( 4.33) 5( 2.16) 4(1.73) (p=0.7463)
don’t et 56(24.24) 31(13.42) 18( 7.79) 7(3.30)
1 ~3times a week  38(15.57) 44(19.13) 21( 9.13) 15(6.52)
doughnu 1~3times a month  128(56.56) 36(15.65) 33(14.35) 11(4.78) x 2=8.5655
1 ~4times a year 62(25.41) 18( 7.83) 6( 2.61) 4(1.74) (p=0.1995)
don’t cat 6( 2.46) 23(10.00) 16( 6.96) 3(1.30)
1~3times a week  39(16.60) (5( 6.38) 15( 6.38) 9(3.83)
. 1~3times a month  113(48.09) 60(25.64) 42(17.87) 11(4.68) x ’=10.4738
sandwich & hamburger ) ioc a year  74(31.49) 10( 4.27) 18( 7.66) 12(5.11) (p=0.1061)
dom’t cat 9( 3.83) 22( 9.40) 4( 1.70) 0(0.00)
1~3times a week  54(23.68) 26(11.40) 20( 8.77) 8(3.51)
o 1~3times a month  106(46.49) 53(23.25) 40(17.54) 13(5.70) x ’=3.1185
Jori: bbang 1~dtimes a year  41(17.98) 22( 9.65) 11( 4.82) 8(3.51) (p=0.7938)
don’t eat 27(11.84) 16( 7.02) 8( 3.51) 3(1.32)
1~3times a week  54(22.88) 28(11.86) 20( 8.47) 6(2.54)
1~3times a month  116(49.15) 53(22.46) 45(19.07) 18(7.63) x =9.7505
bagueite 1 ~dtimes a year 51(21.61) 31(13.14) 13( 5.51) 7Q2.97) (p=0.1356)
don’t eat 15( 6.36) 12 5.08) 1( 0.42) 2(0.85)
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Table 15. Purchase frequency by speciality N(%)
Frequency Speciality 2
of purchasing Total Part of food Part of nonfood ( value)
(N = 114) (N = 146)
1~3times a week 38(15.70) 22( 9.09) 16( 6.61)
bread 1~3times a month 136(56.20) 66(27.27) 70(28.93) x *=8.7277
1 ~4times a year 62(25.62) 19( 7.85) 43(17.77) (p=0.0331)
don’t eat 6( 2.48) 2( 0.83) 4( 1.65)
1~3times a week 62(26.72) 33(14.22) 29(12.50)
cereal bread 1~3times a month 103(44.40) 37(15.95) 66(28.45) 2°=6.7113
(barley, cornbread) 1~4times a year 25(10.78) 9( 3.88) 16( 6.90) (p=0.0817)
don’t eat 42(18.10) 22( 9.48) 20( 8.62)
1 ~3times a week 71(30.47) 33(14.16) 38(16.31)
sweet red bean, 1~3times a month 90(38.63) 40(17.17) 50(21.46) x*=1.6291
cream & gam bbang 1~4times a year 44(18.88) 16( 6.87) 28(12.02) (p=0.6528)
don’t eat 28(12.02) 14( 6.01) 14( 6.01)
1~3times a week 67(28.76) 39(16.74) 28(12.02)
kombo & 1~3times a month 112(48.07) 44(18.88) 68(29.18) 2 “=8.5691
mammose bread 1~4times a year 37(15.88) 12( 5.15) 25(10.73) (p=0.0356)
don’t eat 17( 7.30) 7( 3.00) 10( 4.29)
1~3times a week 100(43.10) 48(20.69) 52(22.41)
sweet roll 1~3times a month 68(29.31) 21( 9.03) 47(20.26) 7%=14.1886
1 ~4times a year 18( 7.76) 4( 1.72) 14( 6.03) (p=0.0027)
don’t eat 46(19.83) 28(12.07) 18( 7.76)
1~3times a week 71(30.60) 33(14.22) 38(16.38)
croissant & pastry 1~3times a month 92(39.66) 36(15.52) 56(24.14) % %=13.8773
1~4times a year 42(18.10) 13( 5.60) 29(12.50) (p=0.0031)
don’t eat 27(11.64) 20( 8.62) 7( 3.02)
1 ~3times a week 78(34.06) 35(15.28) 43(18.78)
muffin 1~3times a month 76(33.19) 33(14.41) 43(18.78) 2 “=4.9110
1 ~4times a year 19( 8.30) 4( 1.75) 15( 6.55) (p=0.1784)
don’t eat 56(24.45) 28(12.23) 28(12.32)
1~3times a week 80(35.09) 36(15.79) 44(19.30)
doughnut [ ~3times a month 79(34.63) 33(14.47) 46(20.18) x=0.1761
1~4times a year 28(12.28) 12( 5.26) 16( 7.02) (p=0.9814)
don’t eat 41(17.98) 18( 7.89) 23(10.09)
1 ~3times a week 38(16.31) 22( 9.44) 16( 6.87)
sandwich & 1~3times a month 112(48.07) 48(20.60) 64(27.47) x ‘=5.8641
hamburger 1~4times a year 74(31.76) 26(11.16) 48(20.60) (p=0.1184)
don’t eat 9( 3.86) 5( 2.15) 4( 1.72)
1~3times a week 54(23.89) 22(9.73) 32(14.16)
L. 1~3times a month 104(46.02) 43(19.03) 61(26.99) x°=1.9626
jori: bbang 1 ~4times a year 41(18.14) 18( 7.96) 23(10.18) (p=0.5802)
don’t eat 27(11.95) 15( 6.64) 12( 5.31)
1~3times a week 54(23.08) 23( 9.83) 31(13.25)
baguette 1 ~3times a month 114(48.72) 50(21.37) 64(27.35) 2 °=1.7676
1~4times a year 51(21.79) 21( 8.97) 30(12.82) (p=0.6220)
don’t eat 15( 6.41) 9( 3.85) 6( 2.56)
(p<0.01). of 1~33 Fujgdcizt B, BE gy 25
A THE AEL 124 138 FERigs b 2
3) A7 APl B uge) s ok AWES AF o getgom, PR s
7V i wE 4 189 Ao o7 o] RE 949 2B 189 1~337 Btz
& AFH AEFS FEEIEE Table 163 2o A az o, dolAE oA RSl o= y_ﬁrﬂr
BRoplNsh ol 29EER vE, ERE 1FY o0
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Table 16. Purchase frequency by monthly income, N(%)
Monthly income(unit : 10,000 won)
Frequenc;i Total below 100 over 100~ over 150~ over 200~ over 250 z°
of purchasing N = 29) under 150 under 200 wunder 250 N - 65) (p value)
(N =61) (N=58 (N=32
1~3times a week  34(14.78) 8(3.48) 4( 1.74) 12(5.22) 6(2.61) 4( 1.74)
bread 1~3times a month 132(57.39) 18(7.83) 34(14.78)  29(12.61)  17(7.39)  34(57.39) *=20.9708
1~4times a year 58(25.22) 2(0.87) 18( 7.83) 13(5.65) 6(2.61) 19( 8.26) (p=0.0508)
don’t eat 6( 2.61) 1(0.43) 3( 1.30) 0(0.00) 0(0.00) 2( 0.87)
cereal 1 ~3times a week  58(26.36) 7(3.18) 14¢ 6.36) 17 (7.73) 9(4.09) 11( 5.00)
bread 1~3times a month  100(45.45) 13(5.91) 25(11.36)  24(10.91)  12(5.45) 26(11.82) x°=8.2357
(barley, corm  1~4times a year 22(10.00) 1(0.45) 4( 1.82) 4( 1.82) 4(1.82) 9 4.09) (p=0.7665)
bread) don’t eat 40(18.18) 6(2.73) 12( 5.45) 8( 3.64) 3(1.36)  11( 5.00)
sweet red 1 ~3times a week  67(30.18) 9(4.05) 20(9.01) 19( 8.56) 9(4.05) 10(4.50)
bean, cream, 1~3times a month  87(39.19) 10(4.50) 21(9.46) 24(10.81) 13(5.86) 19(8.56)  x*=17.5966
& gam 1 ~4times a year 41(18.47) 5(2.25) 9(4.05) 5( 2.25) 3(1.35) 19(8.56)  (p=0.1285)
bbang don’t eat 27(12.16) 3(1.35) 7(3.15) 4( 1.80) 4(1.80) 9(4.05)
kombo & 1~3times a week  65(29.28) 8(3.60) 17( 7.66)  20(9.01) 7(3.15)  13( 5.86) ,
mammose 1~3times a month  107(48.20) 14(6.31) 30(13.51)  22(9.91) 18(8.11)  23(10.36) x“=16.5600
bread 1~4times a year 34(15.32) 4(1.80) 4( 1.80) 8(3.60) 2(090) 16( 7.21) (p=0.1669)
don’t eat 16( 7.21) 2(0.90) 4( 1.80) 3(1.35) 1(0.45) 6( 2.70)
1~3times a week  96(43.44) 6(2.71) 28(12.67) 28(12.67) 13(5.88)  21(9.50)
sweet Toll 1~3times a month  66(29.86) 10(4.52) 13( 5.88) 15( 6.79) 9(4.07) 19(8.60)  x “=12.8494
1 ~4times a year 17¢ 7.69) 3(1.36) 5( 2.26) 2( 0.90) 1(0.45) 6(2.71)  (p=0.3801)
don’t eat 42(19.00) 9(4.07) 8( 3.62) 9( 4.07) 5(2.26) 11(4.98)
1 ~3times a week  67(30.32) 5(2.26) 17( 7.69)  23(10.41) 9(4.07) 13(5.88)
croissant & 1~3cimes a month  88(39.82) 16(7.24) 23(10.41)  21( 9.50) 8(3.62) 20(9.50) x*=21.2081
pastry 1 ~4times a year 41(18.55) 3(1.36) 7( 3.17)  5( 2.26) 9(4.07) 17(7.69)  (p=0.0474)
don’t eat 25(11.31) 4(1.81) 8( 3.62) 5( 2.26) 2(0.90) 6(2.71)
1~3times a week  75(34.40)  11(5.05)  20(9.17)  20(9.17) 7(321)  17(7.80)
muffin 1~3times a month  74(33.94) 8(3.67) 16(7.34) 15(6.88) 14(6.42)  21(9.63) x°=21.6955
1~4times a year 18( 8.26) 0(0.00) 4(1.83) 1(0.46) 3(1.38) 10(4.59)  (p=0.0411)
don’t eat 51(23.39) 8(3.67) 14(6.42) 17(7.80) 3(1.38) 9(4.13)
1~3times a week  76(35.02) 13(5.99) 18(8.29) 2009.22) 5(2.30)  20( 9.22)
doughnut 1~3times a month  75(34.56) 7(3.23) 19(8.76) 16(7.37) 10(4.61)  23(10.60) x°=13.7582
1 ~4times a year 27(12.44) 1(0.46) 5(2.30) 7(3.23) 73.23) 27(12.44) (p=0.3164)
don’t eat 39(17.97) 6(2.76) 12(5.53) 10(4.61) 5.30) 39(17.97)
1 ~3times a week  36(16.22) 5(2.25) 15( 6.76)  9( 4.05) 2(0.90) 5( 2.25)
sandwich & 1~3times a month 108(48.65) 16(7.21) 26(11.71)  28(12.61) 13(5.86)  25(11.26) x*=17.3037
hamburger 1 ~4times a year 71(31.98) 5(2.25) 14( 6.31) 15( 6.76)  13(5.86) 24(10.81) (p=0.1385)
don’t eat 7( 3.15) 2(0.90) 2( 0.90) 1( 0.45) 0(0.00) 2( 0.90)
1~3times a week 51(23.72) 12(5.58) 11( 5.12) 13( 6.05) 7(3.26) 8( 3.72)
Jori 1~3times a month  100(46.51) 9(4.19) 26(12.09) 22(10.23)  13(6.05) 30(13.95) x*=17.6676
bbang 1 ~4times a year 40(18.60) 2(0.93) 8( 3.72) 9 4.19) 8(3.72) 13( 6.05) (p=0.1262)
don’t eat 24(11.16) 5(2.33) 6( 2.79) 7( 3.26) 0(0.00) 6( 2.79)
1~3times a week 50(22.42) 10(4.48) 11( 4.93) 11( 4.93) 6(2.69) 12( 5.38)
baguette 1~3times a month  109(48.88) 11(4.93) 31(13.90) 24(10.76)  12(5.38)  31(13.90) y*=18.5142
1~4times a year 49(21.97) 6(2.69) 8( 3.59) 11( 4.93) 10(4.48) 14( 6.28) (p=0.1009)
don't eat 15( 6.73) 1(0.45) 5( 2.24) 8( 3.59) 0(0.00) 1( 0.45)
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Table 17. The fact which it will improve from the general confectionery follows in types of dwelling

Mean(Standard Error)

Types of dwelling i

Fact which it will improve from ; F-Value
the general confectionery House Apartment Other - (p value)
(N = 137) (N = 91) (N = 34y

e 4.052 4.102 4.147 F=0.23
(0.070) (0.090) (0.120) (p=0.7954)

chape 3.790 3.784 3.882 F=0.22
(0.066) (0.088) (0.132) {(p=0.8041)

. 3.892 3.943 4.000 F=0.26
price (0.066) (0.094) (0.158) (p=0.7677)

freshness of product 4137 3.966 4.156 F-1.10
0.071) (0.108) (0.156) (p=0.3331)

business. hour 3415 3.344° 3.000° F=3.19
(0.074) (0.088) 0.169) (p=0.043)

atmosphere of confectionery 3712 3.682 3.882 F=0.69
(0.076) (0.085) (0.168) (p=0.5002)

s 4,159 3.841° 4.118" F=3.77
employee’s kindness 0.070) (0.097) (0.162) (=0.0243)

, 4.113 3.920 4.088 F-1.52
variety of product (0.067) (0.094) (0.142) (p=0.2203)

. N 3.206 4.115 3.029 F=0.69
parking facility 0.092) (1.107) (0.196) (p=0.5036)
sanitary 4391 4227 4.441 F=0.55
(0.074) (1.083) 0.121) (p=0.5799)

* Means with different letters(a, b) are different from each other at @=0.05 as determined by duncan’s multiple range test
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Table 18. The fact which it will improve from the general
confectionery follows in Spciality.
Mean(Standard Error)

Fact which it Spciality
will improve Part of Part of F-Value
from the general food non-food (p value)
confectionery (N=114) (N=146)
4.098 4,070 F=0.07
taste
(0.075) (0.069)  (p=0.7862)
chape 3.919" 3.704" F=4.75
0.073) (0.066) (p=0.0303)
price 3.889 3957 F=0.43
(0.075) (0.072) p=0.5142)
freshness of 4.075 4.092 F=0.02
product (0.080) (0.079) (p=0.8794)
business hour 3.393 3.289 F=0.88
(0.087) (0.070) (p=0.3493)
atmosphere of 3.818 3.648 F=2.46
confectionery (0.084) (0.070) (p=0.1181)
employee’s 4.209" 3.930° F=6.60
kindness (0.074) (0.077) (p=0.0108)
variety of 4.126 3.979 F=2.02
product 0.073) (0.072) (p=0.1567)
. . 3234 3712 F=0.37
parking facility 0.102) 0.695)  (p=0.5425)
. 4.378 4937 F=0.54
samitary (0.081) ©.67)  (p=0.4651)

* Means with different letters(a,b) are different from
each other at 2=0.05 as determined by duncan’s multiple
range test

=tz 2 ehs) ) A 18R A|25(2002)
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Table 19. The fact which it will improve from the general confectionery follows in monthly income.

Mean(Standard Error)

Monthly income(unit : 10,000 won)

Fact which it will improve over 100~ over 150~ over 200~ F-Value
. below 100 over 250
from the general confectionery N = 29) under 150 under 200 under 250 N = 65) (p value)
(N = 61) (N = 58) (N = 32)

faste 4.172 4,033 4.140 4.100 4.111 F=0.21
(0.149) 0.110) (0.107) (0.121) (0.099) (p=0.9352)

shape 3.793 3.770 3.947 3.700 3.839 F=0.64
(0.135) (0.103) (0.104) (0.119) (0.103) (p=0.6341)

price 4.069 3.797 3.946 4.000 3.952 F=0.67
(0.140) (0.105) (0.105) (0.144) (0.116) (p=0.6158)

freshness of product 4,286 4.052 4.107 4.167 4.065 F=041
(0.153) (0.103) (0.116) (0.160) (0.130) (p=0.8017)

business hour 3.483 3.276 3.564 3.267 3.238 F=1.47
(0.128) (0.109) 0.121) (0.126) (0.123) (p=0.2135)

atmosphere of confectionery 3.897 3.683 3.946 3.600 3.603 F=1.75
(0.135) (0.108) (0.115) (0.149) 0.117) (p=0.1408)

employee’s kindness 4.310 3.967 4.196 3.967 4.016 F=1.29
(0.141) (0.106) (0.109) (0.155) (0.116) (p=0.2731)

variety of product 4.207 3.932 4.123 4.000 4.111 F=0.78
(0.125) (0.108) (0.109) (0.166) (0.101) (p=0.5390)

. - 3.750 3.034 3.286 2.700 4.556 F=0.66
parking facility (0.168) (0.130) (0.129) (0.167) (1.529) (p=0.6203)

sanitary 4414 4.333 4281 4.500 4.778 F=0.61
(0.153) (0.105) (0.122) (0.142) (1.508) (p=0.6528)
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