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Abstract

Amicable brand relationships between consumers and brands are connected with consumers positive
attitude and strong attachment to the brands; therefore, it is necessary to examine the factors which affect
consumers in forming brand relationships. Through theoretical review, two variables, brand association
and brand communication, were manifested as important factors in building brand relationships.

The purposes of this study were to identify the different types of brand association, and to examine the
influence of brand association and brand communication on brand relationships. The survey which
focused on ten casual wear brands and 739 young female students was conducted from August 20 to
September 12, 2000. Spss 8.0 was used for factor analysis and regression analysis.

Brand association was further delineated into brand value association and brand personality association
and each variable consisted of several factors. Both performance value and emotional value among brand
value association factors and both pride and sincerity among brand personality association factors showed

strong influence on building brand relationship. Brand communication showed significant influence on
brand relationship directly and indirectly.
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