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ABSTRACT

The foodbank program is one of the social welfare programs that collects donated food and grocery products from
the nation’s food and grocery industry and distributes them to people who are in need. The purposes of this study were
to: (a) investigate the food donators' perceptions of the foodbank program, (b) analyze the attitude toward the program
by businesses, (c) compare the opinions on whether to donate or not, and (d) examine the frequency and category of
the donated food. This research was conducted on three donator groups, such as contract foodservice management
companies, franchising restaurant companies, and food manufacturing and grocery companies. A total of 63 donators
participated in this survey. The main results of the investigation on the operating conditions were as follows; (a) From
the donators’ perspective, 73.0% and 71.0% of the respondents recognized the definition and purpose of this program,
respectively. (b) Only 33.3% of respondents recognized the tax benefits of donating. (c¢) Contract foodservice ma-
nagement companies, and food manufacturing and grocery companies recognized the program more than franchising
restaurant companies, and food manufacturing and grocery companies donated more than any of the others. (d) Most
of the donated foods were bakery and confectionery, rice, and milk and dairy products. (Korean J Community Nutrition
7(4) : 571~577,2002)

KEY WORDS : foodbank - donator - contract foodservice management company - food manufacturing and grocery
company - franchising restaurant company.
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Table 1. Perception on foodbank program N=63, N (%)
Do you know ~ ? Yes No

The definition & purpose of Foodbank program 46 (73.0) 17 (27.0)

There is foodbank program in Korea 45(71.4) 18 (28.6)

The benefit by donation based on income tax law 22 (34.9) 41 (65.1)

The benefit by donation based on value added tax law 21(33.3) 42 (66.7)

The benefit by donation based on tax exempt regulation law 21(33.3) 42 (66.7)
Table 2. Relations between the type of business & perception on foodbank program N=63, N (%)

Do you know the definition &
purpose of foodbank program? P

Type of business

Do you know there is
foodbank program in Korea? 2?

Yes No Yes No
Confract foodservie management 22 (100.00) 00000 15405  19(86.36) 3(476) 12330
companies
Franchising restaurant companies 7 ( 43.75) 9(56.25) 6(37.50) 10 (62.50)
Food manufacturing & grocery companies 17 ( 68.00) 8 ( 32.00) 20 ( 80.00) 5(20.00)

*x:p<.01,  *xx:p<.001
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Table 3. Perception on foodbank program by donation

N=63, N (%)

Donating companies (N= 18) Not-donating companies (N=45)

Do you know ~ ? T-value
Yes No Yes No
The definition & purpose of foodbank program 16 (34.78) 2(11.76) 30(65.22) 15 (88.24) -1.813
There is foodbank program in Korea 17 (37.78) 1( 556) 28 (62.22) 17 (94.44) —2.658""
The benefit by donation based on income taxlaw 13 (59.09) 5(12.20) 9 (40.91) 36 (87.80) —4.448™"
fhe beneft by donafion based on value 125714 6(1429) 9 (42.86) 368571  —3.905™
Thfegj’;‘fiifnblycson"“on based on tax exempt 125714 6(1429) 9 (42.86) 36(8571)  -3905™
x: <. 01, *x:p<.00]
Table 4. Relations between the types of business & donation N=263. N (%)
Contract foodservie Franchising restaurant Food manufacturing & 2
management companies companies grocery companies i
Donate 3(13.64) 1( 6.25) 14 (56.00) 15.527™**
Not-donate 19 (86.36) 15 (93.75) 11 (44.00)
=+ D<.00)
Table 5. Perception on the benefits of tax by donation N =63, N (%)
income tax law 5 value added tax law ’ tax exempt regulation law R
Yes No * Yes No * Yes No X
Donate 13(7222) 5(27.78) 15429 12(66.67) 6(33.33) 126007  12(66.67) 6(33.33) 12600
Not-donate 9 (20.00) 36 (80.00) 9(20.00) 36 (80.00) 9 (20.00) 36 (80.00)
Table 6. Frequency & quantity of donation N (%)
Frequency (n=18) Quantity of donating food
Everyday 3(16.6) We will increase the quantity of donating food. 201D
2 - 3 times/week 201.1) We will maintain the quantity of donating food. 11 (61.1)
1 time / week 0(00) We will decrease the quantity of donating food. 2011
1 fime/month 1( 5.6) We will stop donating food. 0( 00
Irregularly 12 (66.7) etc.? 3(16.7)
a) It depends on the situation
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Table 7. Type &category of donating food N (%)
Raw food Processed food Cooked food
2(9.5)% 16 (76.2)% 3(14.3)°
Grains 1(48) Milk & dairy products 2( 9.6) Fastfood (like hamburger & pizza) 1(3.2)
Vegetables 2(9.6) Meat processed food 3014.9) Cooked rice 2(9.6)
Meats 2(9.6) Fish processed food 1(32) Soup (0.0
Fishes 2(9.6) Seasoning 1(32) Ala carte 1(3.2)
Fruits 2( 9.6) Bakeries & confectionaries 4(19.2) Main dish 1(3.2)
etc 4(19.2) Kimchi 2( 9.6) Side dish .1(3.2)
etc 3(14.4) Kimchi 0(0.00
etc 1(3.2)
a) results of multiple choice
Table 8. Opinion on donation hereafter if it's not being done N =43, N (%)
Opinion on donation hereafter Frequency (%)
We will donate foods hereafter. 20 (44.5)
We will not donate foods hereafter. 14 (31.1)
We will donate foods conditionally. 9(20.0)
No answer 2( 4.9
Table 9. Opinion on hereafter donation by the fype of business N =43, N (%)
Will donate Will not donate  Will donate conditionally 2?
Contract foodservice management companies 10 (55.6) 20110 6(33.3) 10.318"
Franchising restaurant companies 4(26.7) 9 (60.0) 2013.3)
Food manufacturing & grocery companies 6 (60.0) 3(30.0) 1(10.0)

* p<.05
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Table 10. Opinions on foodbank program improvement as donators (open-ended questions)

Opinions N
Contract foodservice * To increase tax benefit 2
management * To ensure food safety system 5
___companies ___*To provide carrier fpgfh worker &_c_c_r_) _______________________ 2 _____
" Fanchising restaurant sToidenfify the endruser T T
companies * Feedback of donating food 1
i ___*Totake active pub_l_k_:_rfelcﬁons ______________________________ L
* Food manufacturing & “Toincrease tax beneft T a
Grocery companies * To ensure food safety system 2
* To minimize the cost of logistics 3
* To construct the donatable food selection supporting system ]
*» To create the effective corporate communication 3
Table 11. Problems which might occurs when donating food (open-ended questions)
Problems N
Contract foodservice * Necessity for understanding & cooperation of client 2
management - * Necessity o guarantee the food safety 10
companies - (Donators are not responsible for safety accident, including holding, charging, &
transporting food)
________ » Occurring c_qqiﬁonol expenses for donation i 2
" Fronchising restaurant _ «Impossible for holding the food safely T 1
companies * Only food wastes, not leftovers 2
* Imposing the burden on deterioration 1
L B _*_L{rjcleor definitions of ‘leftover” 1_ X
Food monufoc'ruring & * Impossible for holding the food safely 1
grocery companies
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