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MSEIE 5.33 5.46 4.56 10.622 0.000**
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An Exploratory Study on the Classified by Cluster Analysis
of the Internet Shopping Mall Users

Wan-Seop Shim*

Abstract

In order for Internet Shopping Mall to be successful, it must have a theoretical framework that
considers the characteristics of the Internet shopping mall users. But as of yet, there is virtually no
such framework.

The purpose of this study is to provide internet shopping mall in our country with the
suggestive point in the marketing strategy for coping with our continuously changing environment
on the basis of data gained through the following results of my research work.

Hitting upon this situation, this research intends to classified by Cluster Analysis the I-VALS in
Internet Shopping Mall.

As a result, the purpose of this research is to supply useful data on establishing Department
Internet Shopping Mall.

We used two methods. The first method was directly distributing questionnaires to
cyberconsumers by use of one researcher who has been trained in people. The second method was
sending E-mails, Fax, Mail designed to induce participation in questionnaires.

Through these methods, we were able to obtain participation of people from across the country.
Using 179 responses, we derived statistics by means of SPSS Win Version 10.0

The result of Empirical analysis is as follow : first, to pick out 9 factors from I-VALS of users
of internet shopping mall. Second, as the result of there was a statistically significant difference
between the I-VALS of internet shopping mall. As the result of the Cluster Analysis, I could see
there classified 3 factors from I-VALS of users of internet shopping mall.

We have know segmentation of internet shopping malls on the standard of user life, and partially
significant difference with respect to using internet shopping mall information of I-VALS.

* Dept. of e-Business. Dong Hae University



