#EUA FE Fo A BT 434 AT

AW - AR WER

(& %

= d@FoM s EFXZof o|xj= WA chM(intriinsic cues), 21X & chAM{extrinsic cues),
M=Mlamiliarity) 52l EEEHII ctME0] REYH AE T s nixs d¥€8 YoiR
=0 S50 Aok AEREY HI o7 AMAEE chgal Zol '

A, X|&Hel 2T ojo|X| M s nAe BohraE 2FAEE FHS DAY
S E3IME T Us 439 7|8, 4E EF - MM CRQ - JHHE ZYSlojor &
Zolck X&) EE MU S5 REUH NEE S MSSHH ¢Usojof X olo|
X7t &8 Zolch

=W, AEFXE2 JHAI ofdtofl A EeiHel poiE 57| R FELUA AF
g Mol & o/zot O ot J2(n EFEIIe AEeldo ol FXzIE JIAD
Ug AHolct, ol FoXEE |{XIB7] siME REYM MEFojo] cht g ol
Al7{ Fojo 2 Zolch MM, FEYUH Mmel F Av[H0] 30400 FREOLL EFI}
gol galdel FoiE Sl 258 FUTFTe LH|XNER FEE 5 Uch o/ AvXE
2 a2 REUAMME MEstsiod MES M2rg AMgstoiol & Zolch

43 ndse auld Tl G AL 29 S0t AnAEe dqn
JECIE TR EL
agdeel SHew A AARA, &uA

2ol Qﬂﬁo] Folge S 2oy AHASL sHAo]) APFUNE F
g FHE A 9e A 013}{‘ 71 W&o #EAA A E(Private Brand: PB)E2
eE A9t go
FELA AEE FE7H d¥ERET G5 B W FEAAEC] K% A
240 AwES FA3Ea LA FAHAEE Ay YopriMeE o & 98¢ &4

» AgueE Fuy as
s AFRAWE ATAERS FYIS
e ZAUGR A3 HABA
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2 opARBEAT A772000)

) g AFAA 272 A7) Adagnh oldd AEYA FEE AEHA 7
ARAN BE 2HRR 5 BN A% AFACE AARAE LA
F4 % GG FEY Dol BRAPoRM AFYAAE NEF 12§59

—_—

T
AdNE FH ZANAANA dohgr] o AT AT Aoz FEYA AE
JEALO] BRI Yot
@A EYe] AW SURE 4 43 FA2N 9Y FEYA 257
ash =D AF 267 29 Y PO Y A% W, FIEE 5L 9

R AzGA AF vas & oo, 7}75’01 HA 11.4%NA 45.9%7HA A HeAo. F
TUA HFEZFE I o= HF0l APMABLE%), wELA BHE 2
(13.9%), FAo] FAM(T5%)T oldtt. 28y 71Fo] AHEFAE EF3L FF
A ZRGFl F WS AN XA SE v &L HITAH 3.0%, A4 1.52%, 4
H 098%=2 AE3ATHH A 1998).

o ul
=

=

Bone

olgigh UAL AHAEY AR EZH FEUA FEE AXIA HJEEGD FF
oAl A A5t glk=d ot o)A T"r%‘ﬁﬂ]%q AR Jde & FAA
o] stvteta E 4 ot 2B §E5Y9A AEE JHERG F49 o]l Ana
of Hrtdl Ao v Fo% 802 B F 315}. FELAA FEA 3 Aol
B2 UAL AnAEFHY YR G giAF ¢ FEA XANY AFgog Q]
g WA BAE ouAE FEsA EFr] @i A"k FoH( Richardson
et al. 1994).

oJMY FEUA T FAEIG Ante FujPFol] g EAjo] Faddx
ET73E, 7€ dTES iR f59A R 9o 3 A7 FEFYA A
w3 A7 A Eolon, AHAE gdeE & FEAA AEY FuldgFed #
o AFe I8 vEFE Ao Untyod ruAEY] FAAAL FEC #E &
A ABE 27 P53, dHdS ARE 25 Qo o= ¥ R A} o
Fojz A etk e AS AuAe A ARE A ZT AHAAA rEA
37] WiEel A4EFS FHE o FEEAS UEHE BAE ol &t AU Bk

wel A B A= Richardson et al. (1994, 1996)¢] Q7oA AFEE A2 oA,
A dAM, A54d T GAES AMEst F2E7F dAE A AETY 74
A AE s TS ZAet FEQAY FEHA 4FE SAAH

o 2k
AAe HE F Qe AN ANFLI B,
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FEYA HES PRYTo) BE 4FH A7 3

0. ol&3 %

1. #8A AF

AR 5F #oidAG Bzt (s Aoy MHAE HAsn wH g2
BAAEY AFEZNFH Adsia i AZ BHoz ALHE WA, @ J3F,
38 OA £E olg9 AEE Bavh(Kotler 1994).

FEE 3 AR FA wEt AxdAIL AHREtE FES FELAI AHEESE A
E2 2REY F5YA S E(private brand)e X o]EL ALLFAY HFXo 9
3 afd FEZ AvigdAtel &) FAH AR m, tUAAE AFL D (Levy

and Weitz 1998). AZ(AHE F AT 2 = ZAA7 28810 EAE AEE
AZYA ‘4E(manufacturer's brand)2t i 319, §E(H))S F T2 3= 224
7V afrdtn BAEE AEE S5 YA AB(distributor’s brand, private brand)@} i
$tH(Schutte 1969). YA o2 FF YA A E(Private Brand : PB)E 5 UA A
o A2, 71€d, JE S vHoRE FEUA 222 Y, Bujste FEoz AR
A dojgs Fng Fd FFHE A=YA 4 ENational Brand : NB)FE 79
Ho| A

o]

TERA FEY 542 AA, AZGA FES vz B o 553 ERY A
B 7HF o2 AHAEANA 27 Ut EX, Fujvisr}t 21 AE A0 =
= AFNAY &SN F2 olgHY AA, FEAA AEE AT FuiA Y o)
Fuido]l MAZE Hv, vl 33 (point of purchase advertisement)2] EAAF o)

ANEZIY] FoE7F 5 ©F, AFGAY viAE APo] R AERokd] e
Hol HE&HT vk A, FAe WEAHol Ak tiA, AAAZ] RHEs} =X
2 tHQuelch and Harding 1996).

Hoch and Banerji(1993)& 3AEXE E8 F54A AE A5S s g9z

°
=2
o2 AFFA(product quality), ¥ 2 Y34 (quality consistency), 1@ Au|de] v

¢

(retail sales) @ %v}(gross margin), AZJH 4= (number of manufacturers)st =
ZAAZ F31nH 2 Z(advertising expenditure per manufacturer) A A stF . Eo)
S MERY FHol 9 F23 4FLAL FAH oz Vel
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4 wARTErAT #772001)

Anderson and Robertson(1995)2 AH|Ad A fE5LA AEE Avists BFe<
of I B A AT E AEFozA FEYA AE A7 43S FHAA
ko] A7 FELAN dE dEH AjdLdFE 0 FEYA FEE 5§
3}‘{‘ Aoz yesth ggA z7d 594 FEE =Y FEAAE 9F

A4 #rjdE o) &3t Aol 475 59 £ e T2 WEY S AANET U

Raju, Sethuraman and Dhar(1995)2 F+5 A A4E THo] &o|3 AET T digh
ATE st o AxAA FEIF 7HE 9 A7 A3 AzGA AR F5GA AR
T rFe A7 B W fEAA FEE =98W FEYAY o1 FUtETE A}
AS 2AHAT. E£g olejd AN FELA FE2 FAFHY Jdd FE5ELA
FE ANFEFTES Rolrt & AEs AAAA FEFY o)L FAHERE {5
A FEE =alor dp JeldT

Richardson, Jain and Dick(1996)& ZH]atEo] f5UA HES Fujsted 3¢S
TE 2902 FFAA FEd A A&A(familiarity), EFolY 713 22 AT
A(extrinsic cue)dl|l W3 JEAE B3 Fd s IF NZd FF AFA 9
Ad, AA4E 7R, 257 NAES7AHLY A7) o gyon, $59A AEA W
& AuAe ¥A 2 X Z(negative perception) FEAA HES Y E A ojmx
o 713ty F33

o8l

2. S oA

1) WA A chy

WA A (intrinsic cues)@ AF9 A7) - M2 - 2. FHo 2 I AFL B
A EAQE 7HElig. gRERe AvARES Xﬂ%%’é% o5 WAA Al ZA A
Hriete z o) okt 19 Zo) Feld e ARF s Fd gzsigie] 1
=9 Z24s AN ZE 7 dvtm A7) dEolci(H W 1996).

z2719 Aztd Fdo #3 AT YR E AnAe FAXNLGL JME, 4w, AT
so 2L A dAel B3A dFE dow, UAE dME ddHoz vk

¥ %
3 9GS NI FAsd gk wetd g8 A B AFE RE 9
A gMe 9 FEsted ATHARL, WA gAY P B dFE FAH
o st

a2y WA DA digh FAE g9 2 7R ojfolA A%E 2 5 g
(Wheatly and Chiu 1981). A, AE Y AZTE, = AT YAA &AL vAE =
= 3N M T2 222 A48 gk B4, 4AH @A FoAd O 3
AL FAAA BHE UAH g5e] AToNN AFd Fgolgte AuFdez o
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FEAA dxe FoigTo d AFH A7 S

TE AFEAE ALY AT Zxsta Yok A, JAH DA dAZ BAE 2
TEFAZ o] AFE0] FAVF FAAA o 9L VAL Q&S RS

MR FejA oY AHAFAA AL fristed], FulAddN WAH &
A $24E aRECl FHlAd #AH FrkE £ desh & B S48 2
Feta Qevh she Ao dEsta vk Anel dFH & dHH H40 A
FRANE WA $42 T8 FEAREA Aolth 2uAHANE dFE KA
A 480l FTHE Yt Zlos Hkd & Jon, B8 28 yAH &
M7 FRA dF wE dESMAE JHE o oleld gAEd JEdn T £ YU
Y ol 22 WAH v e FAAZLe] dFAE Evstan Add FHEA &
dsted WA dME AHgete d glolA o] BHNES of9A 2Tt s F
SF TACIg. &, Aol BPNME RAA DA Holsk EASE L, Lt
Zh WAA A 9] ztol g Azt Ratrhd LuzbE I zbold] diEA e ulE ®
AR BE Aoyl WFTolTh(ahEE 1997).

2) AN ¢t

2 AFES AAZ 7 Ago] e AS 2uAEL AFHE, 2 AFE W
e 2P olnA, & IRAE AAEE AzFALY ojuA e} o] AE 21 A
Aol A dAd 7128 Fu FAS Hristyd & Wyl 2o(AW L 1996).

A g AFH BEHY Jou AEAANE old GAES Tt JAF
GA7 Qstdga e AEAA By 54L& st g og 44 o
MZ+ 714 (price), A% (brand name), M ¥ (store name), F 3L (advertising
level), X &(package), H.Z(warranty), AZFH(country of origin) T°] Yot =3
2o AMFA vebd T2 AF, 4% $4(award), 53 (patent) % AES HUs}
7] e o) & HE A RPN E EFS 5 YL AolrhZeithaml 1983).

A4 A (extrinsic cues)E AFAEC] old AFF BFH 4E og, T, 7t
A T3 Z& &A4olh(Richardson et al. 1994). 1A A 9= AF 9 oux g AF
o 284 EAME, 1, Ze S ol npA A 9 v oy
EE Y71 o gAF g E FAF3td A THRichardson et al. 1996).
Jacoby, Olson and Haddock(1971) 18] 31 Wheatley and Chiu(1977)< %
e AFoln AL AFEFIM dgE wAE RS FAYT McDaniel and
Baker(1977)« 243 epbids} 22 A3 @Azt AFH7l 43S nAE AL F
A

su ARE AN Rohe 4

o
2

Y

5

>

fr

).

=

>

~

kJ

2

2

o

I

ox

2

k)

=3

4 ol

FAM Fde ﬁéﬂ% sAE o FAAEE AHEE



6 wARSEAT A77(2001)

Zeithaml(1988)2 1) WAA @AM7} o] &7t5dA] &L 274 u%%@ﬂéﬂ:@
PrelA, i) WAA DA Hrhrh vt kA ka4 EE A
Zolyd =¥E 278 A i) TS HUEI7 o AHEEAS AHAAY T
) 28RS WAA AR QA dAd o EEA v gk

AR E ARV ddEHd o AFZEE HAE £ e UAA dAd o
FE 2 F Ut 28y JHE, AB0lE 52 FAYE & e JdAH dAHs A
o A" SFFLAA AdFE £ F A #ARAZA F238HSirohi and
Mclaughlin and Wittink 1998).

-

A (familiarity) 2 A E olsf, AEFEAA, £5 AFH7t Hagd 7|&E& G
T 715% @4 Cordell(1997)e] maW, 54 L AEFFAEFo2A AFR 29
A WA FHeLea dHEd, A5 Ui Hole f—f.‘x}%‘ﬂ‘:} 2 A WE}‘/PJ”—
At} Alba®t Hutchinson(1987)& I <«A
e 7 @ AAE g it

Zinkhan¥ Muderrisoglu(1985)& “X&Adol@ g sfQlo] of® A Fo didty 714
I Qe AAFR” P2 A I5HL =39 Frol(accumulated purchases), AF
Ab&-(product usage), B, A4+, 18l2 7 d(search, ownership, and experience)2
2 AgyoA gt

Wolinsky(1987)= A ZQAEo] A&l TYsAY FAE AZHA /‘}}ES’»} 54
A R TZAN EFEATAEE A e AFFAA Fulxte] I5A9 A
old] &3l =t AZJA FRE AMFAYo| B3 AlFolY FF *‘r‘?q]/\‘] 7}
Aol FE olFH 2L gAY dME AFEHs HA AHESE FUAE giEe
2 83 Aot FEUA AEE AF FEY F €2 UAH DA g&de 7%l
U AAE 7t ANRES g du 9o

olelE WATES AulA V&Hol FARs E We wAY 4AE F3Y & 9
Foltel 58 W] sHAelt JEolEY EEE 3U 4 Uvh: BAAEol

E(cue utilization)¥} < x}gkc}.

1. d72Y

e

ATE EAPI BAL FEQA AR FolaEel WAL d8E ATHA=
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FEYA BES) THYT BY 454 A7 7

s ok FrlwdN ATEARAQ WiE 2
AR, A4 BA, 1454

’

WX =7F dolrua e (ady 1) 3 Po] A T% ’5—374] E A=
WA A
%
- g7
| -4z
Fé
= AAA A Tl & s
L giEn Tt
o - A goel= AT =
A - X%
2144
AL E o) 48
Fohe] Wy ATEARS
HES 444

2. ¢TIt MH

2 7oA F497F a7 /5 AR Fud Sl nAe A3 BA3)
Aokl o] AFRFPo Ry U 2L HHS HAAEAT)

Richardson, Dick and Jain(1994)2 f%<dA A%< Fd9 Xzte AAdE=H 9
A AAH EA (extrinsic cue)?t WAZ DA (intrinsic cue)®] AUA F84 L ZA}
At Ao oFtH awjRte] FEYA AE A2EFER Hrie 1417}1—1 548 ‘4 9

AR Ao o ZAATE AHo] RAFYL. T o] AFNME SEAA ARE

HARY EA 4ol AuRe Bl o] oS F28 220UL A ]—s}g}u}
Bettman(1974)2 A&B|AE0] FE5AA AR 7= AsA L ogddt AEd o

FE Aush FUL A e} FEYA FES FHE FANZ Roldae o

TARE AASH
Richardson, Dick and Jain(1996)& #5244 AX = £F Ju

ojuj x| e} FIAA K

ot EAA, 3YHY oluAF THeE BEHeYo] Hxaw, AzPA AERT
A AFoz A4k 2uASL AR @Ael B EAWsY eV
e
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8 mARTEAT A732001)

HI: $3%7F 99 H7ke Fuase] 982 o3 Aol

HI-L WAd @A, A% A, 154 949 97e) 457 ¢ 5 709
257 B¢ Aol

HI-2 WAH @4, A2 9A, 244 w49 37t 457} ¥ +% A7)
dE7t B Aol

BE FEQA HEE 20ASNA A G L4 BT AdUAN FL
A& AA}L Q7] W) FFHoE FriatE 97 Y Aotk agEE A
gpojek 35700 TPl He FEAA FES FohdFAE Aol @ ol
thoolg AFe7] sl thew ge N A

o

H2 ol gel web EA87teae] Hrtst Fujasoe 2ol7t gRoln,

H2-1: Fol 9ol webd, WAE ©A, A4 A, 244 59 437 @A
o Brtsh Fol B2 HEE Aol W Rolwh

H2-2: 7ol ®ol metd WAE wA, A2 @4, 954 59 F397 @A
o W7 AT 2o FEE wol7t & Aol

AYATANE ATEARY 549 Hold] Pl 2 A2 ysdn o
SAT WY AFAAE R A AT A deta Yok
Z57) A8 AFEANY S4 wet ojme Aolt YEAE Lopu]

3 ge shae dRaglo,

H3: ATEAY SHONES, 4%, 45, =)o weha, FojgEele ol & Rolch
H3-1: ATEAN SA0IES, @9, 45, )] wad, TovIse] Jit
Aol 7t & Ao,
H3-2: ATEAY SHCHES, @3, 25, 92)0] A, A7H 95e FE
£ Zol7t & ol

!

3. H=o = e

S —

)
]

e d7d 24g 24y sl AgE® wse 234 e (Operational

_5a) -



FEUA FEY FolgFo B¢ dFH I+ 9
Definition)& ©h&3 2t}
1) SR EItel chM
(1) A=A chy

WAH gAT AES o A%, $H% 2

< ol
= 7 B, 7], Az g dEe FEE Avste ARE 54 SHHER

@) 2R chA

AAH dMe FEGEC] obd AEIN BHEE AR o
Ry o ir
= A=)

otk AT HEolE, ¥ WY 4FY FAL Frsts AEES 57 S04
2 243,

@ nay

A%4HE AR oH, AFA2, TE AFYstl B J1ES BYFHE V15 F
o ARVARE, FHRDY, A% g Brhke YEES 5Y SUHER =
st

2 7o YES

(1 Tol =&

avatel FulHE e AYE)Fde FEEDTHE 2dn FAAE T AYA
Tole e Adgolgd AT AgHols FEjAel FHT FUINA LAse
Folth. 54 Tule vAYA Fujete TEHE, Fojol dF A =i AN
te oM A2 Feists FEHG )& FA] A AFH Tl 54
THE 471A FELR 53 SAHES AMEEte] Pl 47FA] FEo disA
T 43 olde AYFuE H 27 oldte FEFUE FHFIES TR ZHd
.

@ oy
FHRTE FEYA YE FES FrldAL FuFPe]l Qe LuAE] ==
FoeEEe) JEg AT ofw AEE 54 FHAEE Agste] TG

FEHA BE AFY Fof BEEY A
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10 oA RSAT A73(2001)

V. =24
1. Az+3
2 AT HAs WAE aM, 944 M, A5 T FRAH dArt F2437t
7t FELA AR FodgEd e 2422 dAEPey, FAH] AFLY K%
A FETFHNE FAHoEZ FAE ST AERANY g4 Ve FEUA R
2EE T Aol e v AAAGA AFste AHAES WAL R 19999
109 199%H 11€ 29744 "‘"‘]O}":‘E} SEA A A ALY BRI HAE
&3 Adgstn S st F 22089 HEAE 3FeAth o std AXNHERE
SEHE XAAY FAHYAdSA dFw SHEstd AEE o€ F vty dAdHE 24
2E AYs 19655 E4xs= 0]%0}0311}
7Hde] HFEE AdAe 44 SHHFIE TS dridg e d¥FH e 1A
A& o3y A& vF 3 AR A (multiple regression)S 2 Al od, FulFEE,
ATFFATA 4SS, ‘?'333, A5, g=€)d wg od o7t YEAE HAHET
A t-AF, EAFE A (one-way ANOVA) 59 EAEAYHS AMEsH T
B 1) AMEE 84
o3 9 299 Cronbach’s a
WAA GA st 3], Az 0.7685
EEEEREE R
AEOIB N5, Ao Fo| BEH o3, HE
ARV T zgnee nax, TUAAe e, 0:8566
EREPERES
x4 Tl HeA, AP E, el 0.6978

= 59o] 429% % 7H woko.
60.2% = Wil thEo] 36.7%
252 100~150%HY 1w uho)

THAY Exe dEEe o4d0] 1963, HES
m, thgo] 38 old 224%% JERT dFe nF
2 vEnt. 42 FR7F 561%2 Mg Bg%th
459%2 7+ @k

o]

1) EFusel Mz £4
3970 BAe) B W5 WAR A, AAH B4, W5H Fol Bl A
dEg 248 A%E (E D 3 2y
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FEAA 4R Fulg o #¥ 454 A7 1

ANstel 57HA FAAE Aolel wANE AdHoz AWBY
> oM B wish ol EAWste E axgel foH B
2 ogleh geA AR WA, SAE BA, 254 59 2 A
S B7tel 948 YA N A2 D4 Bl drke AU X F
vk FuREEe ATe me TodsE FAWY GAEY WFEH Fel@
B

o o
¥
o
o
i
0o

i 1 2 3 4 5
1 A 94 1000
2. oA @A 0.688+* 1.000
3% = A 0.446%* 0.515%x 1.000
4 FOREE 0.483*x 0.729%x 0.460%* 1.000
5 AT % 0.314x* 0.434** 0.428+* 0,461 %* 1.000
3 3.3027 3.3533 3.6939 3.3776 35510
ZFHA 05424 0.4870 0.4931 0.7235 1.0634
*+P<0.01

1. 7Hd 19 A&

7 12 A7 dA 9 Hrte
(B 3 3 (& D 9 ded Ao

Folg ol 9ge w3 Roldets AFA%E

(# 3> Z3Y7} oMl F@opt FoitEcol ojxls S

= 5 ~ 3| AAF9 B3k .
TS SRAT | gzan | gaaze) ‘ Sie
WA A -7721 0.001 -0.058 -0852 | 0.3%
R 1.049 0.105 0706 9953 | 0.000

q54 0179 0.084 0122 2119 | 0035
R°-0543 AdiR°=05% F=76109  Sig F = 0000

D 3595 | 7REE
2) EYWs A BA, AAY A, 1A
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12 eHA"RESAT 273 2001)

H1

1) E2HIL chM e "ot Rojots
1-1: WAA @A, 9143 a4,

2

4 ade Bk A=t £ 5% Pl

i

AAH GH7E Fe5F 000104 FAMA Ao ek, 440l fI5E
005914 oM Aoz veht 34AA Fe MAE Aoz deyd oFeA
£ AT @Al AAATE 106 440 0182 A TA F o ge 99
¢ UAIL g Aoz ¥ 4 Yok

= A

2) SR chM o Fotet Mo o

H 2-22 WAA g4, 947 A, 144 9A9 #7te =t 58 5 A7)
A&7t & Aelth

(E O & FZW/te) 94 WAA 94, GAH B, D54 Fol A7) 9=
o dFe HALAE BAT Aol

ol st BAAZ fAH BAE A A4S G D54 Fol AT
= & WA AR JEat dAn @A feE 0014 Fo4 A
o2 gem 1440 FAFE 000194 FAEY HoE dod FAAY 9T
g WAL Aom et oFAAE A4 wAS AAASH 065 A540)

[o

< 4) ZJEY} oMo ot X7of o=of oxj= FE

. I - Epm s FEET .
AT AL ) OBIAT | Tgang | saAs) t Sig
WA G -3.957 0.171 -0.020 -0.231 0.818
A A 0.663 0.199 0.304 3.329 0.001
] % A 0.604 0.159 0.280 3.791 0.000
= 0245 Adj R® = 0234 F = 20812 Sig F = 0.000

D %5—?\_?— DA o=
2) FEEF AR BA, gAH A, 154
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FEAA R FojgEe B¢ 45 A7 13

7bd 19 AZF% H 1-1¢ 944 @47 §o5F 000194 A&A 0] 005004
FesRom, H 1-25 948 @47 §94F 00104 2540 242 00019
A fod Aoz dehdeh WAR BATE fostA 2 olfE &
SAES AolE Astn X Rotm AR BEAHY WA TRt 4P
SR B ENS

3

l‘il’

2. 7td 29l H3B

M oe FogEel muA F497haM ) Boisk FohREE Aolzt daiolg
Be AFEARE E 5 ,{E6),E D 3 o] Vel

H 2-1: 7ol whekA, WAZ A, A% gA, JA=54 5o F2497F 94
9 Brtet Fof RER Axe Aot & Aolth

H 2-20 39l wety A3 g, A5 UW W54 59 FTAH @A
o] ket Ao} Sxe] ArE o7t & Aolth

o)

FohgPol W 2 WSS AolB AW AT (X 5 s 2ol Yehuh

(2 5 TFoirdo] g 2t gsEe| Kol met 24

NEws | rued e PETE T 9-Tail Sig
WA gy LT 34464 05151 4481 0.000
Z5 79 31111 05200
FEEL 34844 05000
AN e 4695 0.000
= 31736 04108
. A E ) 3.8452 0.4148
A% A b 5131 0,000
T 570 34921 05187
o3 e A
Foppas | AdT | 37149 06497 9111 0.000
=570 2.0 05551
A% o) 40000 0.8699
A7 x| 7645 0.000
5 ZE 70 29524 1.0049

Fulfel Ge FAYtRAY Ausd FRURE, AT w9 Aol PN
A% Fo5F 000104 Folagel me 2 WSl Hol7k QAT

WAS eAAAE ARTFue Firghol 34464, FE PG BEGol 31IE
gtk AAH BN E AQTole Fghol 34844, FFTFoHS FF kol 31786
oz ekt A%4ANE ARTFole Tkl 38452 FETFoH @It
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14 mpARISAT 77(2001)

34921 YEtstt

(£ 6) TOlR#o| e FEYL CMel "ot FofEco o[xls S

0.3 = R ~ | BHAATY xF3td .
THAR | FEHRERE ) SIAR | G | aaAe(s) ¢ Sig
WA @M | -0128 0.118 -0.101 -1.077 0.284
A8 7o AR PA 1.127 0.120 0.867 9.421 0.000
54 -458 0115 -0.29 -0.397 0692
R’ = 0609 Adj R° = 0598 F =56.070 SigF = 0000
WAA g | 0141 0.114 -0.132 -1.239 0.219
= A GA 0.785 0.153 0.581 5124 0.000
R Ay 0.128 0.106 0.120 1214 0228
vl N e . . 5 . 5
R°=0337 AdjR*=0312 F =13350 Sig F = 0000
D F585 FoREE
2) SPEF  UIAF GA, AF gA, A5

TS E AYFule] Fgho] 37143, & Tule] HTgho] 2928622 4
bt Ae) oA AgFule FFgho]l 40000, FF TN Hdgho] 2.9524

2 Uggth B2E B A AYFurl FETuEg FAge] EA JeElgt oA
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{Abstract)

A Study on the Effects of Quality Evaluation Cues on Private

Brands Purchasing Behavior

Kim, Yong Mahn* - Kang, Seok Jeong®* - Byeon, Choong Kyu***

Price and brand are two major attributes of products that consumer purchases.
Price is important because it is often a measure of worth and quality. Some
consumers purchase only well-known national brands. However, By reason of the
price competition on account of new business condition and depressions, and
consumers practical and rational purchasing tendency, consumers tend to purchase
private brands(PB hereafter) because as consumers they expect that producers
have reasonable and acceptable quality.

Accordingly, The study, with intrinsic cue, extrinsic cue, familiarity anything
like these cues from the study of Richardson et al(1994, 1996), intends to present
current topics we guide in retailer’'s promotion strategy for PB. As for
investigating how quality evaluation has on effect on the private brands
purchasing behavior of discount store grocery items.

This study establishes a hypotheses on the basis of the quality evaluation cues
of PB and literature review for purchasing behavior and collects materials for
consumers about 196, and also analyzes them using a variety of SPSS/PC+
package program.

Therefore, the findings of this study provide the following managerial
implications. 1) Retailer will successful in increasing private brand market share
through dramatic improvement in package design, labeling, advertising, and
branding strategies. 2) Planned Purchasers have high intention to repurchase PB
because they buy them reasonably in accordance with the estimate therefore, they
might have word-of-mouth effect for the evaluation of quality and recognition.
They need to acknowledge benefits for PB purchases to maintain purchase like
that. 3) The main consumers are housewives in their thirties and forties and they
something reasonably because they have a lot of family and retailer will work out
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