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The Relationship between Clothing Involvement and Fashion Leadership
of Fashion Models and College Women ’

Jung-A Song
Dept. of Clothing Design, Sangju University, Sangju, Korea

Abstract : The purpose of this study was to identify the relationship between clothing involvement and fashion leadership
of fashion models and college women. For this study, 113 fashion models and 265 female college students were analyzed.
Factor analysis, Correlation, t-test and Regression analysis were used in data analyses. Clothing involvement was factor ana-
lyzed resulting five factors such as interest, pleasure, fashionability, risk perception and symbolism. Three clothing involve-
ment factors had highly positive relations with total clothing involvement. Interest, pleasure and fashionability factors were
related with each other. Fashionability and interest factors had an effect on fashion opinion-leadership and fashion innovation.
Significant differences were found between fashion models and female college students in regard to clothing involvement and
fashion leadership. Fashion models and female college students differed significantly in clothing interest and fashionability.
Fashion models and female college students differed significantly in fashion opinion-leadership and fashion innovation. Fash-
ion models were more fashion opinion leaders and fashion innovators than female college students.
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Table 1. Description of Clothing involvement through factor analysis

Factor statements

I ﬁ;xve interests many things related to clothes
I enjoy coordination clothes for myself

Being well dressed is important to me

I am concerned about clothes very often

I like to look around a clothing store with no intention of buying clothes

I have no interest in my wardrobe(R)

g appropi aiey ressed is very 1mpo};ant 0 me
Being well dressed makes me feel good

Clothes may make me good looking , I feel better
Wearing clothes is merely a means of body protection(R)
Compliments on my clothes makes me feel good
Appearance represents wear's aesthetic tastes

ke

When buying clothes for myself, my prime concern is
I am always interested in keeping up with the latest fashion trends

I am kind of an early buyer of new fashion comparing with others
Since fashion changes very rapidly, I enjoy the challenge of trying the newness

e

When buying clothes for myself, I am very concious of price

When buying clothes for myself, the matter of whether they are like my typical

wardrobe is major concern

T—

Ap‘;‘)éaranceyreprése'nts wear's
Appearance represents wear's standard of living

the latest fashion trends

Percent of
variance

Factor
loding

Eigen

value Cronbach

793
J18
.620
.582
538
-.530

635
635
-627
571
543

747

FE olRne Fu ¥ Iro By 89l 2= 9B
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Ren, 821 32 fdd dg AY, A3 o5 74
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Table 2. Correlation coefficients of Clothing involvement factors

A9¥E B3 o] A Aol JEAA s Fad
aleg Jelsithe 0]89493191)9] A+ds 2 /34do) 7t
Z 8% 8oe veid 7ga FE7(19%) A, T8
ol 7P 8% 8108 vehd =¥wst 72%(1996)°
A7 ke AolE dehliith ol Xele ATuidol
et A9 EFHe B AHEYA AiiSolola Al
F M e AP AErE @ U7E 3
olny, oEol that Fu & B4l M Fol M Ay
< ZPAT FYE Axdhe el et Rl
SlBFo]d] tig dgYo] Fe Aoz AztEch

B 8R17He| FAAA: dEE ) 27 JAAAE A

Interest Pleasure Fasionability Risk perception Symbolism
Interest 1.00
Pleasure 614%*x 1.00
Fashionability 518*%* 44 5¥** 1.00
Risk perception 2T73xx% 281 **x* A13* 1.00
Symbolism .104* 75%* 216%** .096 1.00
Total Clothing involvement 844%*x* .803%x* WES 387k .353%%%

+£5p< 001, **p<.01, *p<.05
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Table 3. Regression analysis results of clothing involvements on model's fahion opinion leadership

Dependent variable Independent variable B R’ F
Fashion opinion Fashionability A4wn* e
leadership Interest 3pkkx 372 32.569

*kkpe 001

Table 4. Regression analysis results of clothing involvements on college women's fahion opinion leadership

Dependent variable Independent variable R’ F
Fashion opinion Fashionability 459Kk 35 -
leadership Interest 356%** ' 130883
*xkpe 001
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Table 5. Regression analysis results of clothing involvements on
model's fahion innovation

Dependent Independent B R? F
variable variable

Fashion . hionability .532%** 276  43.759%
nnovation

*xxpe 001

Table 6. Regression analysis results of clothing involvements on
college women's fahion innovation

Dependent Independent

2
variable variable B R F
Fashion b hionability .584%% 338 136.024%%¢
1nnovation
#xxpe 001
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Table 7. Fahion models and college women mean score of clothing involvement factors

Variable Clothing Involvement
Group Interest Pleasure fashionability Risk Perception Symbolism
Model (n=113) M 4.00 3.28 3.40 3.86 3.15
SD. .58 .55 .70 .68 .85
College women (n=265) M 3.79 3.95 3.03 3.96 3.14
S.D. ; .56 49 i 093 .60 75
t-value - 3126%% 0.619 4519%0% -1428 10103

*¥%p<.001

Table 8. Fahion models and college women mean score of fashion
leadership

Variable Fashion Leadership
Fashion opinion _ .

Group leadership Fashion innovation
Model (n=113) - 334 3.36
S.D. .61 62
College women M 292 3.00
(n=265) S.D. .60 63
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