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Purchase Intention of Fashion Goods on Internet Shopping Mall
—The Difference to Follow Internet Shopping Mall Utility Actual
Condition and the Socioeconomic Variable —

Jinho Jung and Hearyung Park
Dept. of Clothing Design, Hanseo University, Seosan, Korea

Abstract : This study was to investigate difference across socioeconomic groups in factors of purchase intention of
apparel in internet shopping mall and in satisfaction were internet shopping mall. A questionnaire was administered to
collage students majoring in fashion design during May of 2001. Data was analyzed by using Factor analysis, T-test, one-
way ANOVA, Duncan test, xz-test. Factor analysis yield three factors of purchase intention, purchase stimulus, con-
venience and economic and rationality. Significant differences were found across levels of monthly pocket money and
types of payment for purchase apparel of internet shopping mall purchase stimulus (factor 1). In convenience and eco-
nomics (factor 2), differences were also significant across levels of purchase frequency, product price and payment ways of
internet sopping mall. Significant difference was identified across sex type and levels of product price purchased in internet
shopping mall (factor 3). Regarding internet shopping mall satisfaction, differences were significant across levels monthly
pocket money and apparel purchase frequency of in internet shopping mall.

Key words : internet shopping mall, purchase intention, purchase stimulus factor, convenience and economics factor,

rationality factor
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Table 1. General characteristics of subjects. (N=194)
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Variable Group N %
S male 52 26.8
X female 142 732
1 55 28.4
Grad 2 50 25.8
race 3 56 28.9
4 33 17.0
under ¥200,000 75 38.7
Monthly average ket mone between 210,000 and 400,000 83 42.8
y average poc 4 above 410,000 36 18.6
average (standard deviation) 30.66(15.00)
under ¥50,000 68 35.1
Monthly average amount of clothin, between 60,000 and ¥100,000 33 273
y averag & above W110,000 73 376
average(standard deviation) 14.01(11.47)
under 2 years 37 19.1
Period of using the intemet between 2years and S years 106 54.6
above 5 years 51 26.3
average(standard deviation) 49.96(24.22)
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Table 2. Usage of internet shopping mall
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Variable Group N %
0 time 55 304
Frequency of visiting the internet 1-10 times 83 459
shopping mall above 11 times 43 238
average (standard deviation) 14.49(27.17)
daum shopping 41 23.0
yahoo shopping 23 12.9
auction 12 6.7
Names of shopping Sites samsung r.nall 8 4.3
LG shopping 8 45
nterpark 7 39
waawaa 6 34
others 73 41.1
convenience of use 45 43.7
Reason for using the internet se_wmg of time 17 165
. diverse assortments of products 9 8.7
shopping mall .
low price 19 18.4
others 13 12.6
0 time 128 67.4
Frequency of purchasing products 1-3 times 37 19.5
on the internet shopping mall above 4 times 25 13.2
average (standard deviation) 1.66(4.41)
under 20,000 22 338
Average price of products purchased between 20,000 and 100,000 34 524
on the internet shopping mall above W110,000 9 13.8
average (standard deviation) 6.24(7.56)
Payment types for products purchasing credit card 26 38.2
on the internet shopping mall on-line payment 42 61.8




Il shBE HHYEF Fojelso] FF F7 253

Table 3. Factor of purchase intention of apparel on internet shopping mall
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Table 4. Differences across socioeconomic groups in factors of purchase intention of apparel in internet shopping mall

. Factor I Factor 1I Factor 111
Variables Groups 2 5 2
Mean D Mean D Mean D
male (N=51) 3.08 2.91 2.73
Sex female (N=142) 3.26 2.87 2.26
t-value -1.76 0.52 3.44% %
under ¥200,000 (N=24) 3.12 AB 2.86 244
Monthly average ket monet between 210,000 and ¥400,000 (N=45) 3.30 A 291 2.37
y average poc above 410,000 (N=22) 287 B 293 228
F-value 3.91%* 0.13 0.28
0 time (N=15) 3.10 2.81 B 2.37
Frequency of purchasing products 1-3 times (N=51) 3.21 2.75 B 2.35
on the internet shopping mall above 4 times (N=36) 3.13 3.28 A 2.38
F-value 031 8.07xx* 0.02
under ¥20,000 (N=57) 3.17 2.80 B 2.28
Average price of products purchased 21,000 and 100,000 (N=28) 3.15 2.99 B 2.35
on the internet shopping mall above 110,000 (N=17) 294 3.37 A 3.16
F-value 0.48 4.68* 3.88*
. edit card (N=25) 3.03 330 2.54
P oduct h o
oay:"hen? :Z:; f:lfoprin“c;aﬂ"r CHasng — line payment (N=41) 334 2.91 2.30
n fhe m PPINg t-value -2.00% 2.60* 1.17

“D: Duncan's Multiple Range Test *p<.05, **p<.01, **¥p<.001
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Table 5. Differences across socioeconomic groups in satisfaction with internet shopping mall.
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Variable Group Average p?
male (N=49) 3.15
Sex female (N=138) 3.32
t-value -1.85
1 (N=16) 3.27 AB
2 (N=26) 3.20 AB
Grade 3 (N=31) 3.05 B
4 (N=23) 3.44 A
F-value 2.70
under ¥200,000 (N=24) 3.16 AB
Monthly average ket mone between 210,000 and ¥400,000 (N=45) 3.39 A
y average poc y above 410,000 (N=22) 2.95 B
F-value 6.14**
0 time (N=42) 3.10 B
Frequency of purchasing products on 1-3 times (N=35) 3.41 A
the internet shopping mall above 4 times (N=25) 3.16 AB
F-value 3.33*
under ¥20,000 (N=40) 3.20 A
Average price of products purchased between 21,000 and 100,000 (N=31) 3.35 A
on the internet shopping mall above W110,000 (N=25) 2.83 B
F-value 3.10

“D: Duncan's Multiple Range Test *p<.05 **p<.01
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Table 6. Differences across socioeconomic groups in purchase intention of apparel on internet shopping mall

Yes No Total
Variabl
anable Group N(%) N(%) N(%)
male 19(36.54) 33(63.46) 52(100)
Sex female 26(18.31) 116(81.69) 142(100)
2(df) 7.099(1)**
0 time 25(19.53) 103(80.47) 128(100)
Frequency of purchasing products 1-3 times 6(16.22) 31(83.78) 37(100)
on the internet shopping mall above 4 times 12(48.00) 13(52.00) 25(100)
2(df) 10.761(2)**

*+p<.01

Table 7. Differences across socioeconomic groups in purchase intention of fashion articles on internet shopping mall

Variable Intention Yes No Total
N(%) N(%) N(%)
male 16(30.77) 36(69.23) 52(100)
Sex female 17(11.97) 125(88.03) 142(100)
cz(df) 9.527(1)**
1 14(25.45) 41(74.55) 55(100)
2 5(10.00) 45(90.00) 50(100)
Grade 3 12(21.43) 44(78.57) 56(100)
4 2(6.06) 31(93.94) 33(100)
cX(df) 8.096(3)*
0 time 20(15.63) 108(84.38) 128(100)
Frequency of purchasing products 1-3 times 2(5.41) 35(94.59) 37(100)
on the internet shopping mall above 4 times 9(36.00) 16(64.00) 25(100)
clwdh 10.365(2)**

*p<.05, **p<.01
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