QelLI2t B2B HXHdHal T &THE % AAE 1= =0}
A Study on the effective system construction of our B2B
Electronic Commerce

2 %(Jo Seok-Hong)* - o] 81 4(Lee Hee-Suk)**

2 2 (ABSTRACT)

BB dAdAd e I 4% AAdolY 49 4Tz FPoE g I vAdE YA
=7HH Aol M HEAHo|g A& MHryo] YR UM FHUL. A L ¥
%5t EC, ¥, A7IEE, $3% FRIEY AT AAEUT. AAFAR A S
S EHol I7HEE Holar|x AT = FHoly AY TN FRISo] MMAHLE ¥k
g AAYLE Wi gle dART & 5 Atk o A Fazyol A= B AAEA
HE A UREY $AE HEoz A AAY SR BERE FRE T A9 BB
AAgAd B74e 758 AT AAY Gue AR /A A vidE ANED Ak
HoAA s-euehs 359 7Y § o EokdAd o] Hasit

Key Word : B2B AatgAe), A4, 7le, WAL, 44

g 1
| NE V. R2ILi2t 628 MRAHY FuLE
Il BBEXAHAYLD BEED v e
. FQISO BB MAAMHY FMSE D
V. FRHVISY FuEa
R

259 BB AAANE I RN Y dxo Y72 APAE W I¥E fAde
Yol =7hY Aol AgHo|n ALAY Yol Hasits A4o] HFHIT 19993 %
B A e Bedorl BB HAGAN ARl 42 20018 A 4T IAYHE B
ol e ol I UdeEA MAANA AAYAA dE Aell ZIAE] A7 A9} o] Eof b
T3 ofel A =7bEse] ARTE Aol AYE ARHESEY AolE AHYE F Urh

%, s AT el ohrlol =7F 5 KFYFIEL Aold =AAA R ARY 44, 7

FETARFARGUANG D IS 2y
** g a ol olth st AL, A e A

- 161 -



SHFELAR A H2T

F Az 9 dge ERY Fo| ofrtA FHA A BBARY BHHA WS AGEE e
o £ A4YEEE AREANRE AT 223 R AY BYP @S FA7 EAE o] =@
B2BHAAAY AlRo] HadBoge &ale] AYEZ 283t Utk o9t o] BBHAZAH
e BBAAG AN B4 A% AdzedzAY e, AYH, 21U ANRE 8 4F A
= % HE T ezt s

A3, BB AAAAUY #A4se] e dojd £ e AAA olele TojM LY &,
Ag P Mulx Fojulge] A Agulgo] A7, EfulE Y 5 ouSET UG 0B A4S
1Y HEE Fd, AARY A& AF 84 Y FU T4 Edx ¥ 4 A& HF BB
AASAY B4 1 842 A0 & F Qo

B2B AxdANS BHEE AT AASAN 49 FHL HaMe A 7€, WAES, 2
ga 4gd slukel M 7bAl 847 FRstt J1eF 7N AN ALde FHsn A9
3] At 2ok A Mo 2 o|Fol A F QIEE e RE 7| Hokg THIN HARH S
AAGAGR AGAA AARRE Saes del BAP AA A Ay, HER A= £
Aulde A ovigth ppARog Add e AagAd Bd U] 4%E HE g4
714 S4AY Folth # =¥oM = BB AAANR FEA AFERG vFE HAR AddF
235 FAEYE A VA BHAM AHET fefuet BB AN BEHE A AW
& =3t Bux gt

to rio

[l B2B AAgAe) 3493 shgan
1 B2B AAYAY NEYA

AAGA R AR AR7sAd datedie AZzA dvid qodd FAE HEST 9
o 2y Ao, A E M2 Aol FAldT ety AAYANE 1 FE7F obH 2 o
U e g 2k 43 A& dde Y@ A2 &1 ok

A2 Ageol ostd HAA BB A& 20000 22624 Ageioln 20043 2,774 A
He dZadd §H 22 Ade oz HAA BC BAAFAHY EHE dFAE 2000
59.74 e e 200430l 4281492 &g 3ol B2B AMAGANIE B2C AAGAREDG 24A
g vlFol 458 Yetn

v o]Fo] FAANA AAstE AALAY FEHAEE 20000d 59.5%A A 20030 E 69%F A
AY Ae.g Asta v]Fo] Azto] B Fo| wel AMA AAIANRE FESA UF HOR B

o
£

1 2001. 6. eMarketer

- 162 -



faiuizl B2B MAAHY EBEHE HE ALY 7H ot

<& 1> AMA BB ARHE

(G - A9Ld, %)
20044
2000 2001 2002 2003 2004 Py
5.0 159.2 316.8 563.9 964.3 1,600.8 577
o} Ao} e oF 36.2 68.6 121.2 199.3 300.6 10.8
*3 26.2 524 1327 3341 7973 28.7
g o) 29 7.9 174 336 58.4 2.1
R 17 3.2 59 106 17.7 0.6
A 226.2 4489 841.1 541.9 2774.8 100.0
A3 - eMarketer 2001.6
<E 2> AMA B2C v tR
4 5 & 7 R @Ages)
2000 59.7
2001 101.1
2002 1672
2003 250
2004 428.1
& : eMarketer, 2001.6. Mapd AR A FY, AEAHAY
(R 3D AAA dvl v AAYAHR R
(99 - Adge)
dx o v 3-A & A A A A v 2 {-&(%)
2000 161 109.5 270.5 59.5
2001 203.6 110.1 3137 64.9
2002 522.6 2825 805.1 68.4
2003 851.4 5914 1442.8 69
78 - eMarketer 2000, A4 AHAFY, ALK
BT OECDAA = AA HAYANAA BB HA4AU7} Ashe v1F 22§ 78%2(19994)

Aasgon olgd BB AAAAHNARL FPox BC HAYAHN AFET BE 44 & A&
& 7o aoAc)

2. B2B AAZAY FFEH

7k AAA B
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FolLiat B2B At HA EBEHE 9B AlaY T& Yot

M. #8259 BB AAGAH BY 5%
L = &%

o Zof & 19934 5E] NI(National Information Infrastructure) 7AF® wido] 27} H% AR 9
FY B, &9, FHEA Fo u¥ B AFHAUD, VA v]HG L Auvjsls xu&Yo| 7Y
AoIA o] & o] && UEUl FH&e] dE] F4Ho ot HIe Fuswd A AL $8
F ARAR FRHYY o] gol o]Fojx T 9l

2000 6¥Y ©)= AFRoA wEEF  Digital Economy 20000l M= ITANIe] AAlAda 2 A
AEHIM, 28T HAYA viXe FFEAE BHT ABA, TREY AA, e-businesss}
HAGAY ol A&HA AA 39 84 FEAE Jehdled, o5 Aol F&3 AA¢
Agsted A &Ml §4A, 28 F ZE W4g FEHOE HIAJ D Ady BT Yok ®
o] AgoAe 90d Bzl UEYe] AAMFiel SAsY sdAYH Fxld HHE vxE
Roz EAggch A 9 A 2o vlFE 1973 MAANNANBTH L AQAAH &A
& FRAE T ZE 77 o] & A & dou, HAAYAY HFE BEasidAEs ¢
2903 FAsATt. AT A Fopol o] ]2 1998 24 6 MAAAY e TaAE ¢
Aste el WaE WIO dutelAbd) (General Counci)o] FA o2 Agksty, WTO Wlo]A
AASAN BE =9 B3 dAdAH tig FHME JBEHA FAstn Uk

AAME g AFoA 2000 6ol HA P FUgARANMY AANEY olgts Wl §
AAHGY

28l B3 f AR BEHopo] glofA ujFo 4wz BF P AUAR BRI Ao sR
& R AEFAT 4 AR HAF A ojek=E F 7HA] WA 20009 49l ‘ol
e ZejolwAl EFof AF WE' o] HAHAD, 2000 THE FAle] LAEA Y= 4
48 FH HAWY, 424 AW Alspam maile] H4E FASE AUy Y EH5Y
o,

AAAA Foko] e =9 1997d AFHE FAHOE FAHY AYolM H2L AAEA2
o MAA FAE A7) Adstd 2 FREN YHn U B3 F FED TeAYY
BANA ol HAABALLE B FHAIN] Yl AFTRE AASM A EA 2"
(Electronic Federal Tax Payment System)®} Hatzbgold|Z2-1% (Electronic Fund Transfer
Program)€ EAAZI, B 7|#E0] ojv] ALY g A F28 29 Psld ATLE 3
I U

Hob g gEoks AM AL MY = e FAYY, EA ol FAY Hiyd A
HE BEEy] AF AHAUL Y, AN d3de AL 2RE dHolHE BRIy Hitd HARH
Bo AE4des 2asn AFE AARHA Py, A A2 dolEE B3] 943 Wy o
ety F FHd AR §8 FAE 33 o= ojn dFoMe MAE sEsiA sl AHEAY
ABZE RE dte RERAE AFste P A7sy, A4S 19979 289 B i)

Yoube g, MapgAe #d SAFEe T 484 20000 12

- 165 -



SHEPHR HMUA H2E

Aol tEl AEY ¢ de AAAZIAY & AH G AP o MAANHALANT F
#wato) AHE Jusoofd Y Ao AREFH Ssg L 3 o =4 HEE A
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At HFolM duo AASAN LvAR YL YH o Aug Uk A-gFFA hF Y, BA
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AAAAY A2l QoM AAAF AT Abokel] BE A3 & wRHRI}ACE FH FHEL ' 99
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A ol s YAY Azte] Wastth FIo HAGAHY FMYIHI YHIHEN A @A

FAHAA L YREA Azt Aol & Hojglo] HAAHY ¥A sHsAHE %D Ut
EF 20000d 7 AHetE “20008 AMAEAYN 3 AU w3 oM BHAAL AAMIAY He
AANLFIFAE 2o 2 A, A2, HA, FHFA, T4, 48 dAA Y MG AgA @A) A
2E e AAgAH £FAL ATE Aolgtn EYT

T AYMLE AH AAHCE AU AL AFULH o2@ AL AL TAYAAE
BEUNE FYE oA HAAYAYY $AE ddHog AU QB TAHEL HA Hu A
ANAFoz BAsRon olg #HE HEd7rd R&, A4 $8o] AYPHo YA E nI
Aol N2 FRYo2N AUH o Hay $ee TYYAAAE ol FE untA o=}

A THAY 82 oFy T, 54, Adlad & 2 Boko] 45 gt} ol [TAYY
1Rzt vlad A3 Hgo] doo, FHREAY P40 AAMYo| ity B T2, B
AA S AHYA7E TAGS n&Edel a5 3 e Agoltt ofd ZA7l HA=E 2
T TAZE F43 &dig Zold, [T71¢ 445 3A F4E Aotk

I ART AAAY 2R B FA BYYel olF A Uk HZ ¢EY
AT FFAN F3 FHBAY LM Ministry of Information Industry)s= A7 A el ¢
M AAGAY dd sk ob s AAZ FAE Yoy, /&Y HE, YHE 4F
st Aok, ¥y, AHAAY T 2 Jey ¥, AHANARE, AAAAY AR B
de &3 HHE oS Z3sin ddn g,

F3 NFETE do2 Ayl AU dE) AFLe ALY woin, of gy HAYAY =
A FY 4o &3] GHBUAM, AAYAYY BHH FAFAY AY, AFE JEFW ¥9E
A2 Wegdth ol Y F7t MEZE o] AERTEHL FAYUD, 20008 = HAA4AY 3
HARA e Bo] ¥Y ZoZ oyHd.

FH & AANZE AL 3] 3o FFL 105 AYSIZH2001 T 2005) 5 A7 7.8%2 A
Zeteis okl F AHE WASD Uk =d H29 dsee ARE F ¥HA AL dolM
A HE B AANA T A WE HHeT Yt ole AAY AA7AZANY 9
A 3B NEZE EoHEHE3 HYAjD2e wstdT 3 wAAYEY FEA4oR dAHT T
20019 119 F39 WTO9 719& 33 4d72 Aol HAet tEe 1 AAY L #3laA)
g A7E ¥4 € Aoln 22Y EFY HEOE ool AAHA Ao A(Y Aoz My
213

5 A7lEE %

ANEEE AT dAY 20 FHsy] A dHEE HEsld) BAL F1 R wzke)
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EEE Aot ITe A3 #83 JR¥E VAN 4 i ASAN AYsin Yok &
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Ao =UEA FHE A8 m¥eta oy Atz A A Ay BFEy) 48 Zr
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33E 8 MY o FFo nE IUNA 2, w2, YAR S, 22 &%, AAALA
B, ARAME 2 F& o] 4 JYTE Y AYo|dt

H7FEE 9 HAMAY FRE 999 84008 AT AAAAAE TUEAA AT & &
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19983 el = A=A WA (The Electronic Transaction Act)e.2 A2tz AN, HA7 o) #AF
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e AxgAY BAE AYL S 20039703 50%2 7ol AAAAYE AL EE BA AR
7NE3 Pxdto AZUE T FUE 5 A9E SEztn vk

A 9 HZ BokilAM AVIEERE AFA FF, 45 2 40 52 AR BAE 22
s ol & MY RE FXR TAZL FAoIY AR B F FUFASY 0% o4& AR F
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AR HRE BCAAGAY Ao BAHSE Hall AuAg 7igzt A8 FRAE U4E
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