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ABSTRACT

The tophead monitor is a dual screen monitor that concludes auxiliary monitor with size 6.4 inch on the
top of monitor. The bottom monitor screen provide previous function in the same way as before and the
auxiliary monitor screen is arranged contents of internet advertising icon, banner advertising icon, moving
picture screen, mail icon, etc. If you click contents, contents is moved peristaltically with the bottom monitor

screen. The dual monitor screen is controlled by mouse and keyboard in the same way as before.
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[Fig. 2] The dual screen monitor
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<Table. 4> Function of the dual screen monitor
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[Fig. 2] Example of the auxiliary screen
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<Table 5> Dual screen monitor in the side of
structure
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