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ABSTRACT

This study was attempted to find out the result of the comparison between participant group and
absentee group of electronic commerce lecture in internet shopping mall. To find out difference among the
burden for ordering, convenience for ordering, uneasiness for goods and service and satisfaction for goods
and service, experimental approach was adopted. The finding were that burden for ordering, convenience
for ordering and uneasiness for goods makes no difference, but satisfaction for goods and service make a
difference.

The result of the analysis in the research shows as following. First, they showed no difference between
participant group and absentee group on the feeling burden during the ordering process. Second, they
showed no difference between the two groups on the feeling of convenience during the ordering process.
Third, they showed no difference between the two groups on the feeling of unstable for goods and
service. Fourth, they showed no difference between the two groups on the feeling of convenience for
goods and service.
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