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A study of the impact of internal marketing action on food

industry employers' job satisfaction
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Abstract

The domestic food service industry has established its industrial basis since the
overseas brands were introduced and international events were held in Korea. It also has
showed a prominent growth rate as consumers began to show more interests in leisure
and quality of working life(QWL).

At this, the employees, constituting points of contacts with consumers of the food
service industry, have emerged as a primarily critical concern in order for the food service
industry, which can affect people in various ways, to adopt our own food culture and
develop its business quality.

In the food service industry. as a relatively labour-intensive industry, the manpower
service is considered very important. Whether the industry succeeds or not depends on
the role of employees as the quality of service of employees can decide the quality of the
industry itself.

In spite of the importance of employees in the food service industry, not many
researches have been performed on the personnel management of the industry, as
Koreans traditionally have hold a prejudiced view on the food service industry and it is
only a short time since the food business began to be considered as an industry.

This thesis aims at research on the factors affecting job satisfaction of the employees
by dealing with the importance and characteristics of the role of employees of the food
service industry and theoretical background of the job satisfaction.

The presumable factors affecting the job satisfaction are divided into several groups :
characteristics of organization, working condition, human relationship, psychological
factors, and its reputation in the labour market. Hypotheses and models, where those
factors affect the employees, are formed.

Statistical methods such as correlation analysis and multiple regression are used in

order to verify those hypotheses. Alternatives to improve job satisfaction of employees are
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suggested based on the analysis.
It is expected that there will be more active researches on employees of the food service

industry, as this thesis has selected employees of the food service industry as its subjects

while
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subjects of similar researches have been mainly hotel employees so far.
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