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Abstract

The purpose of this study was to investigate the relationships between life style and clothing purchase intention
and purchase criteria in internet shopping-mall of male and female consumers, The subjects were 275 internet users
{male: 164, female: 111).

The results of the study were as follows.

Five factors of life style derived by factor analysis: 'Digital Orientation’, ‘Economy Orientation’, 'Positive
Activity', 'Fun Orientation’, and 'Home Orientation'. The dress types to be based on the purchase intention in
internet shopping-mall was classified into four dimensions by factor analysis: 'Casual Wears & Single Item
Clothes', 'Formal Wears', 'Miscellanecus Goods', and "Underwears & Night Clothes’. Internet users showed
relatively high purchase intention in casual wears & single item clothes and miscellaneous goods.

Clothing purchase intention in internet shopping correlated significantly with home orientation in males, and
with digital orientation in females. Subjects high in fun orientation placed importance on design as clothing
purchase criteria. Males high in positive activity placed importance on price, color, sewing, brand, and wearing
appearance, Females high in digital orientation believed design, color, material, refundment condition, and
fashionability were important as purchase criteria. The level of digital orientation of dress purchasers in internet
shopping-mall was higher than that of non-purchasers in case of males, and that of fun orientation was higher
than that of non-purchasers in case of females.

The present findings suggest that life style such as digital orientation and home orientation appeared to be
important in predicting the clothing purchase intention in internet shopping mall,
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