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ABSTRACT

The purpose of this study was to develop a large representative data base for chracter goods
marketing strategy. The study was to determine character name awareness in relation to segmented
distribution regions and such demographic variables as sex and age. The author also analyzed preferred
design. A total of 360 questionnaires were distributed and 359 reliable ones were used for statistical
analysis. A SAS statistical package including frequency tables and Chi square test and factor analysis
and Kendall's relation analysis was used. The results are as follow: character name awareness involves
"character name recognition” based on asking subjects to identify character names from 50 given names.
"Tele-tubbies” was found to be a dominant commercial character name as a result of the recognition
test, and "Sailer-moon” was found to be a dominant animation character goods as a result of the
recognition test. Character recognition was significantly different in the segmented distribution regions,
three age groups and different sex groups. People considered design first in purchasing any character
goods, and they considered color second in purchasing them. The most favored part of garment for
character to be stitch to was the center front in the T-shirt/dress shirt, the center back in the
jumper/jacket, back pocket in the trousers/skirt. The results of a Chi-square test showed that preferred
part in the trousers/skirt of character was related with age variables.

Key word : 7] & & (Character), Hlo]E #lo]~(database), o= o] (animation),
3} (cartoon). 95 # & (apparel product)



%2 B 5L 4B
1.4 &

MHE A LF77H] Ao s o], A,
Aot FaaA B 848 23 o AYY A
A2 7 olu A E Befdte AR ofydold
olub whetel F1F, TVHRH A71Le Fof ofr
A oE, FAAMEY, 4F, E7. DAY FE

S 285 O 499 sl 243
o gL AYEHE GRS A A <]

ol213l MY 9l FHole BRF{F71Fo wek A
2 g A4 IRE BEYE £ Aok A
ol HHEZ o uflo] (Mg o] &3t A
23 FEE TVE ¢33 - Felvlol A - o)y
ojurolEel EEs FuiALos Ag
Ao tAY AYH (MY, =gy %), gl
o} g2, Hawy, &8 §ol orld &£§d

EX) 28 AYERE /R3S Ad - 22X 2 E
g438 Adelg dats Aoz das, whA2, ol
Z g So) orld &3k AR AANYERE g
3 WA 4l AFE AL FHo2 AR A
HE d29 7E, wwr), sxivl A2E2, W2t
2 5o tpokgt AdEol of7)e Ltk iy Z2 Y
Ad AYEEZ By EHAEF A, A 5)2
Z a3y sl AMdE NYER IHE HYE,
BAE AYE, A AYE, o|iE MYEE A
2 5 A,

AA AL A% FEE 120029 ol =y
AZe FEE 12 NEE FES Ax 2 g
o 3 Heluir)o] #H Forg FAW 13 50009 €
of ettty &Y. T FUAZE =Y H
o Aegol yHoR e B0k (F) FAE
FU gA7F € t2YAbY A S didstd 92
W7l SE AP AFEE 0] 139 £
FHoy, IF dEQRYAZL dYd 93dede
25919, 94 dE 509 9S 71EY T, 95l = 809
do 272 FHAt 2Y AYEE AME-she
BE Sl g AF £oiEde 3~10%E

FEEE AEII oy, oyF v TFEHE

IMEE 4E g2y AYHE 230 A
o d Z71EAol 9k A S o] 19940l §4
(IZ1E]) obg ¥, wHghs (tlXY woln) =)
oS AAMHOZ Al WEghen 1997
Y AYEE sl FUldaAE ok 1004970
2 AT ol 2 AMYE A
] & 7o) dEAYE Solth Y& Wt
REE By 11 AYEHEL TA5E
O (PP FAFEC AYHE
dA FFE FYIHA "ot (=P
B ojo]5& myEe] IR B
. 7t T2l gMEE FdEA Bt

o] BEAe 2 RY HAE NYY AP
vl d¥o] B4ty 3 vk 1y
o2 s AAYE AR AATEE AHET I
WEE E FEALozZN L AtEe] Folsl
v 9= AYEEY AE FUMHEHR uiyok
g "ert o e dxvt Hesitty st

AYeo] 23 Fu AFFEE AuEA oy
AYE FF A BT AT WA FF &
& QAALE Hriste WA AEFAMY AYE-
g Aptmaolyzl W] Ao vlAE AYE
Ho Bg AVeEA AU A
el QAo B A7V Fo] o] Fo] Ak WA A
Eoolx o f/94ded AYEE HE3}A e
o] AAch A" e AYE FoNA w7 vt
2 B EBAE A4t ZAET} ofd e
TAL Fo2M dedyes JES AE3A 8
o) ZAES AMAFOZA Yo AYE 7 &
L7153 AAEI YT B8 H o BAA - K
&YV e U AYEE o] & T AA A
9] #3g BHgHen A Qi g
nE AYY ouAE EA5 HMIRE AN
v ok AAYE A 2 vl we] wstEe
Aol B Auzte] QIE ¥ AE 7] Eoor
&7 W&o Avxte] JIF AFITAF 0] L
sttty AzE 53 AYEHE o F AFol $&
stk s A7t A& AAol B2 whetd B
Ql el AHEo 3 7o) R olw gl v
YEE olgA odF AFo &)k st #

o o 2 O o orferlr £
DS S N IN
(L to
o o

0,

¢
N e rlo

)

¢

)
)

ok O

L)
of

o
T 4

N

lo
#
g
2
Jm



# Arrh sty AzEn matd § d7e
dEa AAgle) N3 Eche HAselA opF o] of
Y AARES Fo R ANHEE o Bd A Est7]
AE kel FHE T3 AMAEC] 7P oY
I AUEHE Foty A2 FHst UZH

2 At BHe FUAH
AX AYE 7L et A AgjelTte AHdE w
gsistd T3kl ofjunjoldat v =
Ao ZoTstd B QAR R HEFEAFTY
A ZArete] wabieE ol ARY G AFTE
oo} g&ofl Bt =AHR I R EA
ol Aol FE3Fsol Buls 3 glE o8 7HA A
YE9] AAEE ZAtstH, AR AYEE &)
S&357) st WAy dEste AYE AF
g Fo olnjR)s} ole] Faeix) 9 WRlo Bt
o ZAL EARLA YTk B A7 AFAAT
AYEIE S Fo) S84 & o mgo]l B 5 3

 ARE ATAEY g FAG

<Table 1> Demographic Profiles of Subjects (n=357)
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Variables Percent
15~16 years old 331
Age 17~19 years old 301
20~25 years old 36.8
male 51.8
Gends
mer fernale 482
Myong-Do
yong ng 340
Kang-nam
Distribution Areas . 34.0
station
X . 320
Suwon station
student 975
Occupation clerk 20
others 05
5 under 453
5~15 und 238
Monthly allowance under
) 15~25 under 183
/spending money o
(unit: 10,000 ) 25~35 under 9.2
unit: 10, won
" 35~50 under 32
others 0.3
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<Table 2> Top Ten Cartoons and Animations which were Favorites with the Young People(n=357)

Rank Name Percent  Rank Name Percent
1 Arial-Little Mermaid (U. S. A) 928 5 Fly, Super Board (Korea) 914
2 The Beauty & The Beast (U. S. A) 92.5 7 Kwang-Su’s thoughts (Korea) 91.1
2 The Lion King (U. S. A) 925 8 Mulan (U. S. A} 90.0
4 Dooly (Korea) 922 8 Fly, Hobang man (Japan) 90.0
5 Sailer moon (Japan) 914 10 Dragon Ball (Japan) 8.3

Note. Letters in the parenthesis means country of origin of cartoons
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<Table 3> Top Ten Cartoon Characters(n=357)
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Rank Name Percent Rank Name Percent
1 Sailor moon (Japan) 91.1 6 Sonogong {(Japan) 84.4
2 Dooly (Korea) 839 7 Mulan (U. S, A) 833
3 Atom (Japan) 86.6 8 Aladdin (U. 5. A) 813
4 i‘{}“ée AI\)Am‘j 86.4 9 Pochahontas (U. S. A) 038
5 Konan (Japan) 8.2 10 Leo (Japan) 71.6

Note, Letters in the parenthesis means country of origin of cartoons
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<Table 4> Top Ten Commercial Cartoon Character Products(n=357)

Rank Name Percent Rank Name Percent
1 Tele-Tubbies (U. K) 8.6 6 Snoopy & his friends(U. S. A) 74.1
2 Dooly (Korea) 8.8 7 Hello Kitty (Japan) 735
3 Hobbang man (Japan) 81.9 8 Winnie the Poch (U. S. A) 705
4 7Zang-gu (Japan) 80.2 9 Bunny (U. S. A) 65.5
5 Micky * Minnie mouse (U. S. A) 788 10 Sinppory (Korea) 56.0

Note. Letters in the parenthesis means country of origin of cartoons
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1) Sinppory

<Figure 1> Cartoon character figures
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<Table 5> Resuits of the Factor Analysis of Consumers Wishing to Project a Certain Image by Wearing Clothing from the

1999 Spring/Summer Season

ity, %
Factor Factor loading Eigen value Communality, 0
(Sum of communality)
Factor 1
Individual i
Exoti 0.78
rone 2229 186
Unique 074 (186)
Odd 0.70 ’
Sensitive 0.62
Factor 2
Active/practical
Active 0.79 2.043 17
Practical 0.77 (35.6)
Free 075
Factor 3
Simul fortabl
14.
Simple 0.81 1.69% " ;)
Comfortable 0.65 :
New 0.44
Factor 4
Cute/young 13.9
1.664
Cute 0.83 (636)
Young 0.78
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¢) Trousers/skirts
<Figure 2> Preferred placement of character on garments
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<Table 6> Results of Chi-square Test to Determine the Significant Differences between Males & Females in the Preferred

Placement in Trousers/Skirts

Percent (%)
Gender P value
Front Back . . Hemline ‘Total (Chi- )
z Knee  Thigh Oth square
pocket  pocket tpper e g /border ers (n=348)
M
ale ol 08 718 431 862 546 116 5201
(n=181)
Female o 1600 374 25 805 891 0.00 479 0038
(n=167)
Foal = oe3 3017 10 6% 1667 1437 115 100
(n=348)

p <0.05
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<Table 7> Results of Chi-square Test to Determine the Significant Differences with age in the Preferred Placement in

Trousers/Skirts
Percent (%)
Age P value
Front Back . o Hemline/ Total (Chi- )
z Kn Thigh i-square
pocket pocket tbper ce 8 border Others (n=348)
14-16
years old 9.20 10.06 3.16 345 517 3.16 0.00 34.20
(n=119)
17-19
years old 5.7 10.06 431 1.44 4.89 431 0.00 30.75
(n=107) 0.0
20-25
years old 4.89 10.06 345 2.01 6.61 6.90 115 35.06
(n=122)
total 1983 3017 1092 6% 1667 1437 115 100
(n=348)
p €0.05
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<Table 8> Preferred Types Technological Application of Characters

Percent(%)
Types
T-shirt/Regular shirt Jumper/Jackets Trouser/Skirts

Printing 46.97 35.17 21.38
Embroidery 20.46 3459 46582
Jacquard Knitting 16.71 11.05 10.37
Applique 15.89 18.02 1556
Others 0 1.16 0.86
Total 100 100 100
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<Table 9> Results of Chi-square Test to Determine Significant Differences among Three Age Groups in the Preferred

Character Style in Trousers/Skirts

Percent (%)
Age P value
4 ardKn Tota i
Printing ~ Embroidery Applique Jacgufir Others otal (Chi-square)
itting (n=347)
14-16
years old 922 14.70 6.92 346 0.00 34.29
(n=119)
17-19
years old 10.37 15.85 2.31 2.02 0.00 30.55
(n=106) 0.014
20-25
years old 778 15.27 6.34 490 0.86 H.16
(n=122)
Total
o 27.38 582 1556 1037 0.86 100
(n=347)
p €0.05
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