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A Survey on the Actual Condition for Dinning-out in Busan
3. The Propensity to Dinning-out at Luncheon Time
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Dept. of Food and Nutrition, Kyungnam College of Information & Technology, Busan 617-701, Korea

Abstract

This study was conducted to find out the actual condition of dining-out and the propensity to
dinning-out at luncheon time according to gender, occupation and age in Busan area. The survey was
conducted on 564 peoples who live or work, including students aged more than 4th grade in elementary
school in Busan area, The results of the questionaires are as follows : The place to eating-out at luncheon
time in order of “about the office or the school” and “about the house”, Restaurants used frequently were
in order of “Flour food shop”, “Korean-style food shop” and “Chinese-style food shop”. Partner to
eating-out were in order of “friend”, “fellow worker” and “family”. Butf, the results of the place to
eating-out, restaurants used frequently and partner fo eating-out at luncheon time were different

according to sex, occupation and age groups,
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Table 1. Sociodemographic characteristics of the respondents
Male Female Total
ftem N* % N % N %
Sex 263 46.6 301 534 564 100
Elem. stu, 36 6.4 37 6.6 73 129
Middle S. stu. 27 48 38 6.7 65 115
High S. stu. 33 59 40 7.1 73 129
Age Uni. student 41 73 44 7.8 85 151
Twenties 33 59 35 6.2 68 121
Thirties 30 53 31 55 61 108
Forties 29 5.1 45 8.0 74 131
Fifties over 34 6.0 31 55 65 115
Student 137 24.3 157 278 294 52.1
Official 11 20 7 12 18 3.2
Office worker 59 105 34 6.0 93 165
Occupation Commerce 17 30 3 0.5 20 35
Businessman 7 12 9 1.6 16 28
Housekeeper 0 0.0 77 137 77 137
Others 30 53 13 2.3 43 76
No responce 2 04 1 0.2 3 05
* N : number
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Table 2-1. The place to eating out at lucheon time(sex, occupation) (unit : %)
Sex Occupation *
Item Total
M F Stu Off oW Bus Com HK Others
Respondent (N) 284 260 292 284 17 93 20 16 77 42
About the house 16.8 112 219 18.0 118 11 5.0 313 36.4 11.9
About the office 370 435 312 25.0 58.8 73.1 90.0 313 104 524
Downtown 9.2 54 127 106 176 54 0.0 0.0 143 48
Suburb 13 15 1.0 18 0.0 0.0 0.0 0.0 2.6 0.0
Wellknown shop 10.3 10.0 10.6 85 59 6.5 5.0 25.0 195 11.9
Anywhere 254 285 22.6 36.3 59 14.0 0.0 125 16.9 19.0
. 2'=25185 22=170932
x° df=5 df=30
p<0.05 p<0.05
* Stu : Student Off : Official O.W : Office worker

Bus : Businessman Com : Commerce
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Table 2-2. Place to eating out at lucheon time (sex, age) (unit : %)
Age*
Item Sex 50 2?
ES MS HS us 20 30 40
over
M 34 27 32 41 33 30 29 34
Respondent (N) F 35 33 40 44 35 29 45 31
Total 69 60 72 85 68 59 74 65
M 382 259 12.5 0.0 3.0 33 34 59
About the house F 400 303 75 2.3 29 483 222 355
Total 391 283 9.7 12 29 254 149 200
M 29 74 125 488 60.6 70.0 724 70,6
About the office F 86 152 175 63.6 65.7 20.7 244 194
Total 58 117 18.1 56.5 632 45.8 432 462
M 29 111 125 73 3.0 0.0 0.0 59
Downtown F 114 182 200 23 200 138 111 65
Total 72 150 16.7 47 118 6.8 6.8 6.2 2 =184.44
M 8.8 3.7 0.0 0.0 0.0 0.0 0.0 0.0 df =35
Suburb F 00 30 00 00 00 34 22 00 p<0.05
Total 43 33 0.0 0.0 0.0 17 14 0.0
M 118 0.0 18.8 49 3.0 200 17.2 5.9
Total 116 1.7 153 47 29 153 203 10.8
M 353 519 438 39.0 30.3 6.7 6.9 11.8
Anywhere F 286 303 375 273 86 34 178 226
Total 319 400 403 329 191 51 135 169
* ES : Elementary school student M.S : Middle school student
H.S : High school student U.S : University student
20 : Twenties _ 30 : Thirties 40 : Forties 50 over : Fifties over
He Bol B 4 3t A% 9N B 4 . &7E FFANA Fo X2 AZEFSY FME
Table 3-1& B4 v 2 7= 248 42z Ay ST Bol Bolk Rol 2k #9 RAES) gy
W2 Jehd Aol FA o) R} 7js A e B2 AAorH, olgt zto] HAW WAL E ol §st= ¥
o) 593% % A BT o2 Ay 451%, = £o] Fol7l off& 1L Ft FAAHA FHARZ Y
2700) 278%, WAAR] 25% +olqth olsh 2 £A7E IHA MEoE Azan
2 Ae BARG27%), TR (502%), $43 AEE WY gl SRR 4 3(527%>
(491%) o2 ZA Y ARV AFg= 22 3o 36.4%) F 52 3(32.9%>233%) S ¥ A= Ho)
Z BT} o)W ZALAE KW ZEA}e] v 22 AL, 2= FRE T 43 (66.4%>51.2%) # &
el vlgo] 2 141{;':]7]-5-}] Hls] W AA el ulgol A (281%>163%)< | AZshs AL Yeixtoh
Do) ozl AL B & gt} HeZo| AEICS A7 GRAEG AHARE ¢ FolditE A
Zolale o) & 0:181 7HA7F QRIS 7z EAET o3, I3 dF0] REFFE HAEFE

of F& M7Ho|

7 9
o) W AFE) 127)7)
Ae & % A0 o9

AE" A7t AzeP =

= A
= T

AZE7 gohe B3¢ 22 Azeky AzEg
AQPEE 2 o PSS hAH oS &4 71Fo) A



Vol. 14, No. 1(2001) BARH ] oo e 2AL 73
Table 3-1. Restaurant used frequently at luncheon time(sex, occupation) (unit : %)
Sex Occupation
Item Total
F Stu Off oW Bus Com HK  Others
Respondent (N) 550 258 292 283 18 92 20 16 75 43
Korean style 451 52.7 384 177 66.7 76.1 85.0 81.3 62.7 83.7
Kalbi shop 11.6 140 96 42 16.7 20.7 100 188 20.0 23.3
Flour food shop 59.3 51.2 66.4 749 444 52.2 400 18.8 373 419
Sliced raw fish 73 7.0 75 25 111 54 20.0 125 24.0 47
Chinese style 273 329 233 30.0 278 29.3 20.0 25.0 24.0 209
Buffet 49 50 48 35 0.0 33 5.0 6.3 120 47
Japanese style 2.7 2.7 2.7 18 5.6 33 10.0 6.3 27 2.3
Western style 44 47 41 46 111 2.2 5.0 6.3 5.3 23
Pizza shop 49 50 48 8.1 56 11 0.0 0.0 2.7 0.0
Hamburger shop 225 163 28.1 413 0.0 33 0.0 6.3 13 47

double response
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Table 3-2. Restaurant used frequently at luncheon time(sex, age) (unit : %)
Age
Item Sex 50
ES M.S HS us 20 30 40 over
33 27 3
Respondent (N) 2 41 32 30 29 34
35 33 40 44 35 29 45 31
6.1 148 94 439 78.1 86.7 89.7 941
K tyle food she
oreart sty'e food shop 143 61 75 295 543 517 667 806
. 6.1 111 0.0 24 125 26.7 276 294
Kalbi shop
8.6 91 00 0.0 86 10.3 13.3 323

42.4 59.3 81.3 87.8 62.5 20.0 241 20.6

Flour food sh
our food shop 543 758 900 977 771 586 467 194

9.1 37 0.0 0.0 0.0 133 276 59

Sliced fish sh
iced raw fish shop 29 6.1 0.0 0.0 0.0 138 178 22.6

30.3 259 438 46.3 34.4 23.3 27.6 26.5

Chinese style food sh
fiese style food shob 343 212 125 273 229 172 289 194

nZ|wZ2|wE|og|ug|ag|9g|(0E|vE|vE|lTE

182 74 0.0 0.0 0.0 6.7 34 59
Buffet
00 30 25 00 29 6.9 111 129
Japanese stvle food sho 00 37 6.3 0.0 00 100 00 59
P Y P 29 00 25 00 57 69 22 32
6.1 3.7 188 2.4 31 0.0 00 29
West tyle food sh
estern style food shop 00 30 25 23 86 138 44 00
P h 18.2 111 6.3 24 0.0 00 00 29
1728 Shop 143 6.1 75 23 29 69 0.0 00
Harmb h 42;5 40.7 313 7.3 6.3 00 00 00
AmbUrger shop 29 636 725 273 114 00 22 00
double response
Table 4-1. Partner to eating out at luncheon time(sex, occupation) (unit : %)
Sex Occupation
Item Total
M F Stu Off OW Bus Com HK  Others
Respondent (N) 550 258 292 283 18 93 20 16 75 43
Alone 2.7 39 17 04 0.0 6.5 10.0 6.3 2.7 7.0
Fellow worker 26.7 380 16.8 16 83.3 82.8 55.0 31.3 53 65.1
Friend 51.3 446 572 78.8 11.1 97 15.0 125 453 186
Family 145 120 16.8 18.7 56 0.0 50 313 24.0 47
Customer 15 16 14 00 0.0 11 15.0 6.3 2.7 2.3
Neighborhood 35 04 6.2 0.4 0.0 0.0 0.0 125 20.0 2.3
2°=2152 22=184.925
x° df=6 df=42

p<0.05 p<0.05
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Table 4-2. Partner to eating out at luncheon time(sex, age) (unit © %)
Age
Item Sex 50 P
ES M.S HS us 20 30 40
over
M 34 27 31 41 33 30 29 34
Total 69 60 71 85 68 59 74 65
M 0.0 0.0 0.0 0.0 6.1 133 34 8.8
Alone F 0.0 3.0 0.0 00 0.0 6.9 2.2 3.2
Total 0.0 17 0.0 0.0 2.9 102 2.7 6.2
M 29 0.0 0.0 00 78.8 733 86.2 70.6
Fellow worker F 00 0.0 0.0 6.8 714 276 20.0 129
Total 14 0.0 0.0 35 75.0 50.8 459 431
M 50.0 70.4 87.1 100.0 152 6.7 0.0 118
Friend F 486 78.8 975 90.9 25.7 241 444 29.0
Total 493 75.0 93,0 95.3 20,6 153 270 20.0 ¥ 2=42705
M 441 29.6 129 0.0 0.0 0.0 34 8.8 df=35
Family F 514 182 25 2.3 29 20.7 15.6 29.0 p<0.05
Total 478 233 7.0 12 15 10.2 108 185
M 0.0 0.0 0.0 0.0 0.0 6.7 6.9 0.0
Customer F 0.0 0.0 0.0 0.0 0.0 6.9 44 0.0
Total 0.0 0.0 0.0 0.0 0.0 6.8 54 0.0
M 29 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Neighborhood F 0.0 0.0 0.0 0.0 0.0 138 13.3 258
Total 14 0.0 0.0 0.0 0.0 6.8 8.1 123
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