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tolelH o] 29 7H53t Fo B Qe U 7FshE AL 3ItH(Benry, 1995).

A HZ AAAA Y 7 F7Hl wet YA JAME A A7) FHA
38 FARAN $ S84 HAAUG oY FHE 1o WYY F U
A4 GA7F gow, old wit Aol A@uEE HA zide A& 9 d(Beny,
1983). 23 I AL AAo] o] L= YA e AAE ASHLE FAF2EHN
QA E MYl dR £& ZFA2AIVIE §rh(Sheth & Paravatigar, 1995). THef
UM E ol &3ts THEC] olT FHAA JAAAE ol LI YA
upAE g} AGRAEANA F AL FAAN dEy FHE A g S
Rolt}, ol § Aol Berry(1983) 9} Sheth & Paravatigar(1995)7F AF3 RAAY
A UA oA Y HYASo] FATA LA FAS Ak & A S A oF 3,
I FARAE AT 5 AFA ok T AR thste] Zejstejof & Rojrt

TAEA G Lozt MulA AHAFH Jehd AL 1983922 o]F AA Ao
3 A7E kR AACAEY Y4l AL Aol i 932 <(el: Garbarino
& Johnson, 1999: Selnes, 1998), @A 8] Fo] EU3 +d E AFMMJE(el: Morgan &
Hunt, 1994; Price & Amould, 1999), 18]7 E9o] 4 % Axv)e)x(o; Morgan &
Hunt, 1994) ¢l P X & 98 Tl G771 ol Hoh

U9 39, 94 2 FAFRolAE FAAGA g A7t T (FF3], 199:
A4, 1998), A3AHAZ1E, 1998), JAFH LA L, oJAHSE, MY, 198)E Y=
A9 Ao "X APaQ), WAL, A € AFudx T AA st A¢st
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AAH L JtHMcKenna, 1991), &3] Au|2atgiel loir e v ABA Y 5L
Mz FFol AW, MulAFA g Hrte AAH FHol REdivte HAA
u}-$- 3-8 3}TH(Czepiel, 1990).

a3 ol AFES AHEH A BAGAY FFo] FAHFHLE oFA
o]l T Yevtel e dxe 7] AP mEA & drdAE A PA Y
FAvHAE §F 290 FAJATLE A, A4AA FFEE AAvAE EF 20
I g NAEHE £ES A FEUHE AFH2E $452A dot
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38 oH(Bitner, 1992). Garbarino & Johson(1999)& g 3}#9] A|MutEo] H¥HA wiE,
A EQel 4% nAGY dFPoU AFEN A, Aty BES EYA T
F93Q P g g

Y. o] & HaA

o] £HIYAL TAZ0 Futg A AA ) HYsA HI 7t5EH, o e
HOAE € 232 UE AEE deRie Aol ol S Mul2 223
7o) hg AFAME Aty FAX Q] FFE vjAe A2 YL 3o Bloemer
& Ruyter(1998)& o] &¥ Aol AXd g 1ANEd FU2 AL AU
18 June & Smith(1987)& X & oJ™fo] AlA, Auty(1992)= $1A), Clark &
Wood(1998) = FA}AJA, Keyt, Yavas, & Riecken (1994)2 $1x]9] B3 o FA|AH o
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o}, AFYA )

FAY NEE Foddts FARAES] ARE FTHEA =AY, AR JWEe A8
Z29F= 83 o] o AFAHA A Y B 3elAM Y vAYYL 245
QAAE BT 34 & A5se S ZEE e 98 AvdAollelEy ¥ +
Ao, FAAY FH eMe FAE A LT AFUANEE VELE 3
Mu)|2A4 FA} MU 2E AFde 24T opv ol AAMFTAY FAA AR,
FTEA 5)AN7A 4EFAEE Fid AN ABIMAE AEE} LA FoH(Duncan &
Moriarty, 1998).

I3 Bojaete] A5 AL = Y ARFUA )AL LA At BE9
#FAY & wole AoE VeEbgtH e, 1999: Crosby & Stephens, 1987; Dichter,
1989).
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7b5 8t tH(Zeithaml, 1988). 12y o A% 7HA-E& FAHR &uj7} otg 17 o]
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2o Loj/He e WS the AS gohilith
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ARE JAGA SRU(RY, A, 34, FA)Z Aol7t YA

A7 2 GG BANAY BF LANAEA7], o1& WA, 84 FF,

TAFEF MulE, ARUANA, 7HE HFEA, 1AHEg)e P A7
AT E JAGA N (4, 44, T4, FA) A o FA AAHL A=W

e A2 )



MM FHE ACHE §E Rl Xlojo ChEr A -7

M. =AAA
1. E244

E A7E JygA9 BARAY BF 2950 FAUNE Goluy) st FA)
IAAANE vAEY =22 43T U T4, U4, F4, F49 J4YA F Y7
A7t 29 ool IFYAME ZAMNGLE Fgth A gAAGA F FAIAE
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23 718 A7 AaAR)FY 234 735

F2tAld el HeAd 813 1.620 6368
olgHeY | X WA 802 5401

o oF A2 o] HEA 561

=42 B2 ZUA 847 2.282 8586
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ZAF S} 719D SHE W 2 | 882 | 2075 | 8850

::2_ A 3 RANE $9 2487 Het | 863 | 7437
A~ MZE 2249 DMEE Q% 856
O EV AR ZFTY 4AA] 4% 848
AAQ FFo e 714 JHA 870" 2.942 8796
714 Ald £9714 g 7t HEA 867 7355
A | MoE £E OF 7HE AN 851
A FE U 7t HAHA 843
71 dd Qo] i SHE dH 833 3.377 8795
Ed3 Mula(d) Y AT 828 67.53
IHHEY | oJAe] FHuge g 5EF &Y 824
EAHUE A% A4 g LT W 820
GZ e oj g B 805

F&7] f3t g 218N AT £4E& AAs

HA, 2t AFEHEE ALY AE o) 9% H XA H (maximum likelihood
method)oll 93] @43 FALJEHE AAIAY H/7EL 2AF A% 3 o4,
22918 AYEgL 5 o4& AA3ItHBagoz and Yi 1988: Challaglla and Shervani 1996:
Singh and Rhoads 1991).

SEA A, (FE DA 7o) BANAEY FF AFUYE F olLHI AT
17} 8&-e] AIAHN.

3. A7atxe €4

7h AF3A 19 4

AHYAFFEH FINAAN FANAR &F FEF A7t J& st q@
ArAAE £43517 A5 (B % Zo] dYELEA (one-way ANOVA)E
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(E4) 9AYHLYE BAUAY 4T Ho| #Y

4,02 3.42 3.40 3.63 43.039 | I-0,0,N |
KL 20
(.71) (.71) (.61) (.69) .000 I-1
51 56 57 7 -
P 3.82 3. 3. 3. 7.671 I-0.m,IV
(.81) (.77) (.74) (.72) .000 I-0.0
3.83 3.50 3.50 3.79 15.267 0-v
o s
(.77) (.67) (.64) (.69) .000 m-v
N I-0.v
ABHE 3.80 3.47 377 424 33,403 i
A& (.80) | (75) | (.68) | (.78) .000 '
o-Nv
AF I-0,V
2.68 2,72 3.05 3.11 10.015
Acld (1.04) | (1.02) | (92) | (112) 000 1-I.K
A ) . . ) ) _
S8 3.92 3.35 3.49 350 25.456 .
1l | 1) | (72 | (83) 000 o
5 73 -
29 33 3.13 353 3.68 16.731 I-0.v
(.92) (.81) (.83) (.76) .000 I-m.N

WA, A7HA 12 B4 A3 o33 2ok ALEN7e 84 402, %4 363 F4
342, 44 3409 £22 T2 RA2Z Yl A4 A Y AEESY I M FA
Aoy, JAFAFHEE AHEAZ & A A== K95 Ao/t Y&
RO et (p(001). 3% 12z 94U 4¥EZ AAR7)S) A7 Fxel g
AFASTE AAR A3, 23 $4, A4, ok, T3 S Y4 A Tl T 2pojrt
e AE & F YUt

o] £ WL ¥4 382, ¥4 357, ¥4 356, T4 3519 €282 ¥ RALE Yeh
FA A o ol &l /HF FA AAHALH, AAAARIEE o] &FHA g
At AxE F93 A7t e ALE Ve (p(001). 12X 4 UA FEEE
o)WY N2 el Y AFHFTS ANE A F4-F4, 94, ¥



AN FEE HAOE WS 2212| Xfolof| CHEt A .13

Ak ol 7} Q= RS & Stk

SHFES 4 383, ¢4 379, Y} F4 3509 £28 & ALER et
A ) SH ol M A AAHULH, JAYARFEEE S22 W& A7
A= #F944 Aol7t dv ALE vt (p<001). 2 A FYEZ
HAFEY A Aro A AAFHFTE AAIR A3, 34-F4], 44, F4-9%4, 283
d2-9k2] A AT ZFol7t YE RS € F UG

TARE MU AE A 424, F2] 380, Y2 377, 4] 3479 £08 & Ao
Vel FAdAY TAHSFZ Muiart b FA AGHALH, AR RYER
AHRFEF Mulzd id A 32 F93 o7t e A2 Jehgt (pd.001).
23 YAGA FEEE IAHF A2 A Ao dig ARERT S AAF A3,
gHA-F2], ¥, F2l-94, 42, T2 d2-%2] A Aelrt e RS ¢+
et

AFUA A MulAE 2] 305 %4 311, £ 272, T4 2689 08 L Rog
vety dh4A Y ARUANM Mulist 7Hg FA AZGEHULH, AGAFEER
AfUA A Mul2o] A& A4 AEE 93 o7t Ae ASZ Yebytth (pdool).
233 gAYA FEEZ ARYANE MuiAY A Fxd] W AEHAFTE AT
A, §4-54, F, F2-U4, ¥, T8 T Y4-%4] AT z}o)7t e AL &
F Aok

NNAHANL §4] 392, %4 350, Y4 349, $4] 335 £28 & Ao Yeh}
T YA HFol A AEF Ao ANGHYSH, JAJYARHEE /17 A4
WE Azt AxE K93 a7t de A2 JerEt (p001). 2T YA JA
FEEE HAFEARY AL Aol A AAERSE AT A, §4-F4, A4, 3§
HA AT ol = AE & Uet

opxlete g 7ML k2 368 U4 353 §4] 335 F4] 3139 £08 & Ao
vty G A e zATe] 7} wA AZEHULH, JAAREEZ FAWY)
W AN A== 938 27 de ALE Yetygnh (p001), 183 94 gA
FEEE 14U A X did AFAFTE AT A, F4-F4, F4,
FA4-94, FA dA e gt ZHol7t A= RE ¥ F ULk

ojdel A A3 & uts}t Zo] AAAA Y FACAEY EF 29U AMEHY,
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4WYH, THFE. 7H AAYANE 4T, ZAPS AUl ARUA A Al
TARYNNE Y7ol 7HE £ RO vehgeh

u @734 29) £4

SAAANGAN FAAAY B85 Frst XY EY 93t ol FEZ XZHI
UE7HE gotrr] A3 A A 28 A A, (EHAAGY Zo] A A=
AEE7) 402, 7HEAAA 392, S FFo] 383, o] W Ao] 382, I AHEF Mu|Av}
380, AAW] 33HE B oFeE Uelgoy AFUACIA AMHlLe 2682 YT
]33l Ao vehygch

ZAAA A= ol &Aool 351, S2FE°) 350, LAHFF AMulAst 347,
ADE9) 717 342, 1A A AA 0] 335, LW 0] 31322 HF o|FoE YElHo Y,
AFYA A Mul2E 2722 HF o3t Ao g eyt

A AAAME TAHEF Aqu27t 377, o] SR A o] 356, S4F0] 350, LA HY o]
353, 7H4 @A o] 349, AIAEH7171 340, AFYA I Au| L7t 3068 BARAY &F
29 BEE7L B o F g JERT

opxjeto 2 kA A E THHPEF MulATt 424, SAGFT] 379, A4H o] 368,
A E97171 363, o]&HE ol 357, 7R A A0l 350, AFYA A AMulA7t 3118
FAAY 85 8 BT FF o] 28 ekt

V. 2 &

B4, 94, 34, AT WANAY BE 222 ALEN), o §HYA,
4%z, S’_Ji HE Aqu2, ARUACIA Au2, A 484, AR 59 T

o2 AAHT, ANYA $YEH AP AAY BF 20 BB 24 A2
HEs] 3o EAHYT,

B a79) 4384 Fssh YL thes gk

A, ATHA 18 BHT Ak ALRAY], IS RYN, SAFE, 4 AIYANE
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Abstract

This study was to examine what factors of relationship marketing are in Korean, Chinese,
Japanese, and American. The seven factors of relationship marketing consist of
facilities/atmosphere, convenience, level of food, customer-contact service, communication
service, relevance of price, customer benefits,

The empirical results and implications are as follows, First, the facilities/atmosphere,
relevance of price in Korean restaurants, convenience, level of food in Chinese, customer-contact
service, level of food in American restaurants were high, Second, among activities of
relationship marketing, facilities/atmosphere, convenience, level of food, relevance of price were
significant higher in Korean restaurants than in others, and customer-contact service,
communication service, customer benefits were significant higher in American restaurants than

in others,

Key words: relationship marketing, type of restaurants




