E53A e T 7SI Zezeay A
The Development of Family Business Education Program through
the Evaluation of Curricula

ZHEYstn YEAGE 2HAFAGHF

2 F HAdS

The Catholic University of Korea, Consumer & Housing Studies
Professor : Jeong, Young Keum

8 =
1.4 & V. 7FE21Yd 28X 2 a9
1. 7H&71dnse) gaX VI geF 9 e
IR R LS gzed
V. 7}571d 24343
(Abstract)

The purpose of this study is to assert the necessity of family business education
and suggest the family business education program. For this purpose, curricula of
entrepreneurship program, family business program in business school and of extension
center of college of human ecology are compared.

Two programs in the former are on the basis of management curriculum. But
family business program in business school focuses the system and characteristics of
family business and is short term program compared with the entrepreneurship program
emphasizes the new venture and is well-developed. And family business program in
college of human ecology is not differentiated from that in business school.

Through these analysis, this study suggests the program which considers the
importance of the family function as well as the business function in family business.
So, family business program contains following three courses; family resource
management, business management and entrepreneur process.
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(1) Entrepreneurial Finance

(2) Entreprencurial Management
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(1) Managing Entreprencurial Operations
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2) Baylor University: The Institute for Family
Business
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6) Mcmurry University; Family Business Center
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