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Abstract

This survey is carried out in order to understand the perception and eating pattern of chicken
further processed product of the housewives in Korea. 894 questionnaires were used for analysis.
Chicken is loved by ail age groups of people, especially at home of young housewives and of high
educational background. The reasons of purchasing chicken further processed products were “Children
(57.8%)", "Convenience(43.2%)” and “Taste(30,1%)". The average purchasing frequency of chicken
further processed products is "Once a month”. The criteria for selection of chicken further processed
product were “"Hygiene(64.9%)", "Expiration date(58.4%)", “Brand(254%)", “Taste(21.9%)" and
“Price(19.0%)". Housewives depend on the “Brand” in selection of chicken further processed products
as the educational background improves, The shopping place of purchasing chicken further processed
product were “Discount store(43.1%)", “Department store(27.4%)” and so on. The pattern of
consumption “"Buy chicken further processed products and cook at home(5.9%)" was still very low.
“Order for delivery(57.4%)" increased rapidly for chicken consumption. The housewives suggest to
produce chicken further processed products “"Hygienically(16.7%)", “Improve taste{12.2%)" and

"Restrict food additives(11.9%)" among 311 responses.
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Table 1. General characteristics of the subjects

Classifications Frequency
Age
20~29 80
494

30~39 284
40~49 35
above 50
Monthly living expense
Less than 1 million won 299
1.0~2.0 million won 469
2.0~3.0 million won 101
More than 3.0 million won 24
Occupations of householder
Agriculture and Fishery 14
Self-business 342
Technician or Laborer 70
Management 371
Professionals 150
Educational background
Middle school 31
High school 448
College 373
Graduate School 41
Residential area
Large city 347
Medium city 248
Small city 298

Total 893

g A A 3 FoM 17) TL& 270 oS
At Nx & 7MAZ EAAY 852
ol-&&Act UntEA 7} FE e W &
AL 2% test® ol &R oH 51 HT Yo
% o)A t-test 9F EAFEA O o) A=
R, BAHEA A3 94 o7t o
Duncan's multiple range testE& 223l A7
T7H9 FAE v ZIP T

dn 9 o

879 AH| HEY

Table 2914 B ule} 7bo] ‘7l oA 7}=
o) 3 74 AF HE 17'E ZA} A3 'y
AL (590%)2 JergT, I gL ‘wy
VR 216%019, ‘27 185%) MEET



118

Table 2. General preference of the meat

FFE2 I ETHA A21d A25(2001)

Classification Total Beef Pork Chicken Others
Total frequency (893) (165) (527) (193) (8)
% 100 185 59.0 216 09
Age
20~29 ( 80) 113 66.3 21.3 1.3
30~39 (494) 20.7 58.1 20.7 0.6
40~49 (284) 13.7 535 254 14
above 50 ( 35) 4238 514 57 0.0
xi= 2724 Prob, < 0.01
Educational background
Middle school (3D 6.5 80.7 129 0.0
High school (448) 11.8 66.5 20.5 1.1
College (373) 241 515 236 0.8
Graduate school ( 41) 488 29.3 22.0 0.0
2% = 5937 Prob. < 0,01
Residential area
Large city (347) 219 56.5 20.8 0.9
Medium city (248) 19.0 59.7 21.0 0.4
Small city (298) 14.1 61.4 232 1.3
x' =785 Prob, > 0.05
Monthly living expense
<1 million won (299) 107 66.6 21.7 1.0
1~2 million won (469) 205 56.9 218 09
2~3 million won (101) 28.7 515 18.8 1.0
> 3 million won ( 24) 333 375 29.2 0.0
xt= 2674 Prob. < 0.01
Occupation of householder
Agriculture ( 14) 0.0 78.6 214 0.0
Self-business (342) 14.1 63.5 214 12
Technician ( 70 5.7 743 20.0 0.0
Management (317) 20.1 57.1 21.1 13
Professionals (150) 320 44.0 24.0 0.0
x= 4208 Prob. < 0.01
Prob, : Probability
() : Number of frequency
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Table 3. Reasons why the family eat meat(choice one or more)
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Frequeney (%)

Family Price Cook  Good for Conve-
Total . Taste . i tc.
like meat is low easy health  nience
Observation (893)
% for total observation 100 73.3 23.2 194 17.1 104 1.1
Frequency (1629) (655) (333)  (207) (173) (153) (93) (10)
% for frequency 100 40.2 127 10.6 94 57 0.6

() : Number of frequency

Table 4. Reasons to purchase the chicken further processed chicken product(choice one or more)

Frequency (%)

Total  Children Cook easy Taste Texture Health Cheap etc.
Observation (893)
% for total observation 100 578 30.1 11.0 93 8.8 15
Frequency (1444) (516) (386) (269) (98) (83) (79) (13)
% for total frequency 100 35.7 186 6.8 57 55 0.9

() : Number of frequency
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FFEFAHEFSEHA A21E A2E(2001)

Table 5. Frequency of purchasing chicken further processed product per month

Observed Mean valu.le Scores Observation
for purchasing .
frequency for analysis frequency
frequency
Observation 849
Age
20~29 75 22133 1. eat scarcely 245
30~39 466 2.0644 2. once a month 332
40~49 273 2.1392 3. twice a month 223
above 50 35 1.8857 4, 4 times a month 45
F value 1.49 5. more than 5 times a month 4
Residential area
Large city 332 2.03313b
Medium city 233 2.25630a
Small city 279 2.02867b
F value 5.50%**
Occupations of householder
Agriculture 14 2.5000
Self-business 326 21135
Technicians 65 2.1385
Management 302 2.0960
Professionals 142 1.9859
F value 132
Total mean 2.094229 **¥*P<0.001
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Table 6. Experience of the purchase of chicken further processed product(Choice one or more)
Frequency (%)

Total Fried Nugget Retort Roasted Smoked Cutlet etc
Observation (893)
% for total observation 100 58.3 46.6 19.0 184 16.8 59 174
Frequency (1629)  (521) (416) (170) (164) (150) (53) (155)
% for total frequency 100 32.0 255 104 10.1 92 3.3 9.5
Age
20-29 (163) 29.4 209 11.0 14.1 11.7 49 8.0
30-39 (903) 30.7 277 97 9.7 9.1 33 9.7
40-49 (508) 348 23.8 110 94 89 2.8 93
50 above (55) 345 20.0 145 9.1 73 1.8 12.7

() : Number of frequency
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Table 7. Major problems in consumption of chicken further processed products(Choice one or

more) Frequency (%)
Total Additives High price  Nutrition Cooking etc

Observations (893)

% for total observation 100 58.6 35.6 185 7.1 5.2
Frequency (1115) (523) (318) (165) (63) (46)
% for total frequency 100 469 285 148 0.6 41
Educational background

Middle school (35) 400 286 228 57 29
High school (553) 4538 28.6 16.1 6.7 29
College (477) 48.0 294 12.8 4.4 55
Graduate school (50) 54.0 20.0 140 6.0 6.0
Residential area

Large city (451) 48.6 28.2 15.1 44 38
Medium city (297) 519 246 125 6.1 51
Small city or rural (367) 409 322 163 6.8 38
Occupations of the householder

Agriculture and fishery (16) 25.0 313 250 125 6.3
Self-business (436) 456 26.8 16.1 78 37
Technician or laborer (80) 46.3 26.3 15.0 100 25
Management (395) 494 316 124 2.8 3.8
Professional (188) 46.8 26.6 16.0 43 6.4

{( ) : Number of frequency
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Table 8. Major criteria to purchase the chicken further processed product (Choice one or more)

Frequency (%)

Efective
date

Total Hygiene

Brand Taste Price Nutrition etc

Size
(wt.)

Observation (893)

% for total observation 100 64.9 58.4

(522)
% for total frequency 100 30.2 272

Frequency (1920)  (580)

254 219 190 81 6.4 1.7
(227) (196) (170) (72) (57 (15)
118 102 86 38 3.0 038

() : Number of frequency
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Table 9. Shopping place to purchase the chicken further processed product(Choice one or more)

Frequency (%)

Discount Depart-  Super- Coope- ’I"radl- anve—
Total ) tional nience  etc
store ment store market ratives
store store
Observation (893)
% for total observation 100 43.1 274 23.2 214 20.3 2.6 15
Frequency (1245)  (385) {245) {207)  (191) (181) (23) (13)
% for total frequency 100 30.9 19.7 16.6 153 145 18 10
Age
20~29 (111) 288 216 135 180 135 36 09
30~39 (670) 3438 16.7 176 154 133 15 0.7
40~49 (416) 269 24.0 15.9 144 154 1.9 14
above 50 (48) 167 188 16.7 16.7 27.1 2.1 2.1
Residential area
Large city (493) 28.2 23.3 185 120 154 138 08
Medium city (355) 344 24.2 18.0 124 85 17 08
Small city or rural (397) 312 11.1 13.1 22.2 18.9 2.0 1.5

( ) : Number of frequency
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Table 10. Reasons why the consumers do not purchase the chicken further processed product

(Choice one or more)

Frequency (%)

Total Cook Dislike  Hard to High Dislike etc
fresh FPP find price chicken
Observation (893)
% for total observation 100 3.0 2.8 04 0.1 0.0 0.1
Frequency (58) (27) (25) (4) (1) (0) (1)
% for total frequency 100 46.6 431 6.9 1.7 0.0 17

FPP : Further processed product
() : Number of frequency
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Table 11. Suggestions and complains about
chicken further processed product of the con-
sumers

% for
Freq- fotal
uency
frequency
Observation (100)
Frequency 311 100
Produce under 52 16.7
strict regulations (hygiene)
Have to improve 38 12.2
the taste
Strict regulations of 37 119
food additives
Strong taste of MSG 21 6.8
Price too high 19 6.1
Expiration date is 19 6.1
usually too long
Suspicious about the raw 17 55
material (meat)
Need to develop various 15 48
kind of cooking
Need to improve packaging 10 32
and appearance
Need to use fresh oil 8 2.6
during processing
Too much fatty 8 2.6
Need to develop new product 5 16
Too much content of 4 13

additives or filling materials
etc, 58 18.6

MSG : Mono-sodium glutamate
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