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A Study on the Changes of Appearances and Contents of
Underclothes Advertisements
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Abstract

This study looks into the appearances and contents of underclothes advertisements by analyzing them appearcd
in women's magazines of Korea, which are <Yeowon>, <Jubusacnghwal> and <Yeosungdonga> published
between 1965 and 1999 mainly targeting the women at the age of 20s through 40s.

This study leads to the following conclusions:

1. Most of advertisements use 1 or 2 pages of the magazines with colored pictures.

2. The most frequently advertised underclothes is brassieres and white and pastel are dominant colors. Also,
spandex and cotton are the most frequently appeared fabrics in the advertisement.

3. Professional Korean female models in twenties are the most favored choice for those underclothes
advertisements and those models dominantly face their fore part with showing the body parts higher than
their knees. Solo model appear in most of the advertisements and independent appearance is dominant.

4. In the visual expression of the advertisements, combined format of products and the persons wearing those
products is the most dominant feature. The advertisements explicitly show the products for visual expression,
whereas verbal expressions mostly emphasize the benefits to be obtained from the underclothes advertised.

5. Advertisement appeals are mainly based on readers' reason rather than sensibility.

Key words: underclothes advertisements(£-£-310), product(3HE), person(E), setting(A}-§&$17), expression

style(E & ¥ 4)), appeal(+).
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