Ul A UA L JAolE a&Ad
#e A

77 A
< E A >
1. 48 V.28 % A
. o83 & A5 2
M. = JAAA 9 JAlojE #3 (&)
V. Aol E 584 a3 435 84 Abstract
I /\‘]i

1. £A e A7t A9 53

19923 JEN AE3 o)F AR FHT Aol ol FHAE NAHdeo
AE FE 2w dgsls A Y E(commerce net)E A @AY AHozE=
ARG Fne a8 2, AFE 39 FHE Y FAA FESF AlFo] HYig
= AL RAgFAY. olAl $i(the world wide web: www)2 dub AZPA B o}
Ut AAGANAE i AFe v =72 AT vk A gL 4F

L E T
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F 2 AH, stARZEA, HP¥E atAY, A7 2 i, AMEA ARAY, 71z
A4 75 59 =2 ZE&H Adov(C. Cockburn and T.D.Wilson, 1996:
84-85), ojAl JEUlS AL 7Hd wa A dAste JRAGHAZ A3 Aol
R dralolEe o ol YR Zidelv EA APdREol AtHUA 2} o
o o™ 7RO 7|dE JEHUCAA dHE Bagde Aol aey ojR o]
Adste od 7IPdAAE od FH2EA 4F& BHsE Ao oyt
A& 71deol HE37] date nAo] oW {FFolxu, uMe &3 s}
A2 ste oy, 71de e fJAlolEE jAHstE EHRAS
F8% a<lcl B Zojrh. Aeiul mAo] YAJELE A5 7199 FEE
l Ao F27IGEE AAES gl A YEHER girdro
He A b Aok, 1998 531-532). whekd QlEjyle] YAlolEE A
< AdA e vA AU old TG o] & AJINE Fotstoorsiny Qe
AS o|FA H7HE AU disiME et ojorgn, o]H F A
AgAg Zn B AFE AMEAIe #FCAM Ao AlelES 848 HoE] ¢
ste] QE U ol &35ta AE 570 FF 2570 Aol I 2AE PR
YrtolEE MAHs At AAdAE WA A Ylo] AArtollAl HAEg AR EF
7t 2 AQtE 2Rtk gk UdEYle] AGAd |d 53] viA"EE fx2 O
B AL F3] HZ9 dNol7] WEd dE o] od FHHE = AJAAE FA

8
4
g

o o 2 oy @
L o 8 o T
oF o %
N ity o
o
g

c

AL o o AAAN AEUel AN Zdo] B BE ATE Aoy 2
dAel e Fdely] 9% WP FFE FPAoIL YHA AL AT fo

(Donna L. Hoffman and Thomas P. Novak, http://www.2000.0gsm.vanderbilt.edu;
7373 A, 1998a - 319-343; ZF73 A, 1998b: 19-41) oH JF Y 71de] 713 g v
=7ve AyEaal = AdFE A7 A} (Hudson Bell and Nelson K.H. Tang,
1998: 217-228).

2 a7 B AJAAN dAATE s = JdolA, dHIE HAPETF=2
A A QA ofd dFo AU, T ofd AAAI AHUS F2EA)
o] &35 QertE AHEA BHAA FHstazr s
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S g4 A fAolE BEAF AT AT

2. A7 BH 2 W9
2 d7s FUgAdA Adedl datolEd BEd 3 2AE Fon, A

A AadH o/ dF 257 dAE A4, AH 15*\‘01] HEsted Zzbe] AtojEq)
dafA gAaRgS dAgRen, olE dAle datelEd it AgA #AAA 9
N AR dEA AAEAENA HEZALE P FH A7 HAT o7 94y
dE7hed H2EFE, A3, g 2EY, otolxay, @4 F 54 TR
Fol ZH ¥ & Rt dAE F24 574 F 257 dAE AT R sden,
2000 AA7ER ] S - el M EhE FEHA JEHY PYAEE Mt e =
W 570 945 2578 A4dAleE O HHE

1. 9 7d

dc ¢oj= (the world wide web)S ZF9A A(web)oE EHI}AY WWW
g 7% gtk 92 29 g AFidA EEdaEo] FAEe ArAn
€ A=z u@strl fste Azt A, AN FARE ZA AT TTEA
o] &g A HA ol AA A7l de AHW Auj22Z A HTMLo| g
ETE e § HelAES EF ot R E2E To|th HTMLE e o]
AL gk AEE E8ola ady, ARE, 718 oY 74 RYdE2 74" £
Rew AbgAse a9 dste HEE 22 stesia FYEsie s Qas
288 BAY /HAa 4 5 Aok §1S 23w 4 BaeAgn stE AZE s}
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»edy fEHQ Re2E Netscapert?] Navigatortt MicrosoftAe]  Internet
Explorer $°] $1th(http://howto.yahoo.co.kr/resources/glossary/g3.html#World Wide
Web).

ge T 7hx =dolA AHE F£ Uk A HAZ FAg dF7|solnh F, A2
7lsold BX9 FAE Addte ¥9E 5 1E
Hold o MHFE FHeE
ok &, diolel e}t diojEirt AZ <} 7}‘—6“3}E% e AZEdojoth fo] ZHAR U
=M & dEe g AeA

Y,
o,
oo
a
oo
2
rr
o
o,
o)
Jz
l>
’:?
<
o]
(¢
~
—t
]
x
s
N
olf
o

2. o] #AAA {FA §of

ot

ge =3 o Yalolx, PH A, FHolA F& Lated FHoAZE o
o] & 3 A2 o e A FdES EatedH o3l ¥
o] ooz Hx7t shgsti, 2ol Hgstn Ay, I
st Ex AR HIZsle B2 S ste ALY £
atgtch(Chang Liu et al, 1996: 336). sislolxle 149 A4S Ty ZE
Fo]x]x= @A <el URL (Uniform Resource Locator)2 A¥& <+ o
(http://webopedia.internet.com/TERM

/w/web_pagehtml). fAtolEE 949 FAE ety F7e YAlelEs AAY F
FolAZ BEsD o] FHOAE AlO)Ed] A& W ALEAEC] EAHE W A
s9o] ENE otk 47 AolEE F/HAQA BAG #HUS 2 £x Y 4
9] Alo)EE Aoy 7Y &L %37 o] H{3tAY #adt(http//webopedia.inte
-rnet.com/TERM /w/web_site.html).
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S gAY fYAolE A& B AT

3. o] A& QAlolE A

O'Connelle $IAtolEE o3 Zo] A9dozx H {3 (Gerald M. O’Connell,
1994: 56).
Aga g YAl E= &
A Aol Bu(gn)E JFX a2 & #eh ofial K o nAg H
WEA ke F]HoZ Wl EYE o7& Jpxokut $irl

_’Z,_
gifo) B HEES0] WYL oA T Ato]EE Frith YESE ol

X AHE 4 Ao B AFNNE Faojae)
T}

=4
24, 7164 B, A9A B, £¥A B A4 BH YAolE BEA EWo)

A 71de fAtelES T dEl A F8F HREA VMR L A, $E, A
T, g, A7k, 5EE A, 28, 2 52 2, B4, AN, 49,

HA g 7|5 d g4, JAlL § 147 BRE Al F s oFdth(A. Abernethy and
J. Frank, 1996: 64-71). AtolEx= 14714 2F HFE7MeH Hol: & s FRE
daEFud §YstttE # A (A, Resnik and B. Stern, 1977: 50-53) Salem 9]
1,000702 AolEE HAgh AR 835%7F rsittete RS W WH(AF. Salem
et al., 1996).

7214 ZWAA 49 F8 wjgAdY stve FAARR ¥R ol g, ARA,
4 2 2YEde s YuHoAE MEEE o wekx ojEgHoz )
AtolEZE EAMAR, 2y, ’\}7‘] 4 R ¥geggez 715 a1 Jddd fialolE
= A nAdgA B & ujz@& F FAol==2(C. Cockburm and T.D.Wilson, 1996:
91) YAIClEE HAY w& o™ @

At A #AAdol M Mike Prettejohnis AFOIEE WE wo] Aoz Pt A 3

X 2 e FFGRAEU WA BT Aozt AY RUS 2A2AA Mdshe

filo
~
X
2
x
rir
2
1)
£
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Azl s AUXA FA FA vhg, ApolEd AFsu HHEA XF HRE
T2 viel, AAAHQ Ao ZREEZH HAE AFTA Feudw AHd Al]EE
T2 vheh, g @RYE AR F&eA viek T3 22 P& AU (Mike

Prettejohn, http.//www.netcraft.com/market.htm})

A7) gl & B 7dFEE S TR o8 Fo, o FEo] o
ghstE A YAlEE Bt o5 £ e 7IdY &

n Muja Audz, #oFd, 282 FREA 7A & =
1998: 533). s1& FAe nARY FsFALE 7bsA st wA"RY 7|23 A F
< WAL £ ol AL LS 7HA A HEvleE TFEHI Y B(JF. Rayport
and J.J. Sviokla, 1955 75-85), 4ti3t v}A® %14 X 2 (marketing superhighway)
2 E8H7|% @HD. Burstein and D. Kline, 1995). ©12ld #H & 7|22 AH|z
BEA Sirrka 9 Todde PAlEE AAE o nisford 8712 &S A48t
tHSirrka, L. Jarvenpaa and Peter A. Todd, 1996-1997: 80-82)(& 2-1 ).

AbgaE B A ALlEE 7Hed @ AT £ e BRAHA Jd’S ATz,
ApgAEOl Al ZhA gla A7) AAG ARE AT, ERPERE &
o @= HRE ATz, FYHI FAA A&sA &3, o7

&80 Jtsatm, AYN7E BHO dn, A 25 AEst, AT FA I
N F=Z sfoksta, AL AFsE AME ZHFof of g ti(http://webreference.
com/greatsite.html).

38 Bell#} Tange 482 #FAAM iAol S] B &4E F7H5tdA Aol 29
H24, 9AoES WE, 2HE, YatolEe T4, AMRA HAA, A8 &olY,
£4, 553 54, 2aA A b5y, YrelELY AR 8 E BIHAR F 107t
2 fixtolE AMdAGS AASH A (Hudson Bell and Nelson K.H. Tang, 1998
217-228).
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. S AdA Aol A3

A ARz JEHY ALERE 200085 To 327H4W9A T FHo) o]F Ao
d) &3} 1 9 © H (http://www.etforecasts.com/pr/pr500.htm), 200003 59 179 @A A
AAS ALolE & 14322950 H2 ZAHE } th(http://www.netcraft.com).

ZUle] gAdH YalelE Y F¥ KoreanClickAb7F A 49 % FUQ7)ALolE
10078 7ted & dAd-E 71E o2 HA s o http//www koreanclick.com/
Monthly_topl00.php). ©) 7+&d =¥ =2 67019 Pz (okFF o}, ol

of, oy, Az, @oE, APh])E o|gatd okEmeYol: gAY AEF,
2 o 7187 AolE, elolmameot AE/GRIA T3 AbolE, ol
'ga, AEo 10647 APOlE, SAA ol 62470 AlolE, Askak ‘AE gA

1,47270 AlolE, 3tul2 & 'S4 a2)d 53970 AlolE, Aniue ‘A &R’ 277170 At
olEZ UEIWTHE 3-DFE.

(F 3-1) Z2AdYE 48D AoE 5
i

HAaAR 39 ddES = ALOlE £
ok = gl o} A E a4 718
ol Z A F o} A E/S B3 773
SAAE 1,064
ol ¥ o
i AE 54 1,472
gtoj 2 =4,89 539
Aup Nez 2,771
A& : http://kr.dir.yahoo.com/ http://www.lycos.co.kr/

http://www.naver.com/
http://dir.hanmir.com/

http://www.empas.com/

http://dir.simmani.com/
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TU gAY HAE B4 #F AT

8 dAgATLed 574 AF HEZEEEF), WAHP2), AL d2EHER), of
~£293C), FAKFE 271 671 A4dAen Fag A3 Aole) S g

o]
ZHE 3-2 #x).

(F 3-2) 244308 gA44 574 dF 9 AlolE +

AAFAH JFE AlolE F
Az B2zx=| Az [dLddd2ER] ofe]xaY 4
(FF) (PZ) (FR) (1C) (KF)

o} 3 37 glo} 20 57 20 28 52
glol F A AP0} 30 61 42 33 240
) o) ¥ 13 71 7 25 50
ol 51} 2~ 12 62 1 15 58
3= 14 45 23 19 60
Al mby] 34 112 14 39 192
2 & http//kr.dir.yahoo.com/ http://www .lycos.co.kr/

http://www naver.com/ http://www.empas.com/

http://dir.hanmir.com/ http://dir.simmani.com/
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. HALOlE g &4 #I AF: BA
1. A8 %A 9y

B A7 g dAdAle AAAZEIHE7IE, 1999 180-199), A1&714}F, 7)€ 9
A AE7te] A & T H2EF = A, HAYHHAEF, ofolxaY,
2 2 570 dFe2 Yo 7+ JF S diFsle dAE g4 5y F 257 dAE
AFUdoR SRATHE 4-1 F=2).

B A3 zAE Belld Tang(Hudson Bell and Nelson K.H. Tang, 1998: 217-228) 2]
AT 8 HES 7122 AFRAS BAHAA 9 &Y HEAE A3
o, 538 HE9 HAEF g/t d/otve @¥H AR IAR 7R 1-6W HES
Yajolzo] duty FH, FEA, AHE BolAE, 7-9¥8 AELS fAolES {84
S Algte] #HAAN A AFSFUAHF-EFE).

AE $9AE & A7V Atz de Ao sdzed 25hd o
o2 AFo] digk o] Fetetn s€ 2 AGA e gF FAAe] o, FF 10
12t o1 QB HAAE &y, AejdetAIDe] did BN E ®ol 2 Ue qA v}
2o 1583 F7Idgde Fddsd qaxnj2Fgsta qEgdd 1582 2t 49
2 AAsted B HEo $E9AZ A olsd dd HExAE dAdgdAe
2000 59 49 AEAS WMESA AZFHoz 59 129 FASA o] 7t 1379
SEATE A SHAE, AridistmoM = 20008 5¥ 23Y HEAE wjEdtd F
FH o2 59 299 FHEA of 7h2d 108 SEAF A SHAE B d79
HEFAA FAAER G835

>
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2 Al PAelE TS Hl BH
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(E 4-1) ZAHER 570 9% 2570 4 4dA

ZAIH S A A Uniform resource locator(URL) dAEF
1 Zdlg o} http://www.lotteria.co.kr/ FF
2 A= = http://www.mcdonalds.co.kr/ FF
3 KFC http://kfc.dbe.co.kr/ FF
4 H A 7 http://www.joypia.com/ FF
5 3o & http://www.hardees.co.kr/ FF
6 b1 AR http://www.pizzahut.co.kr/ PZ
7 el BRI B http://www.dominos.co.kr/ Pz
8 ) 2% http//www.pizzaut.co.kr/ Pz
9 &Y http://www .pizzaclub.co.kr/ PZ
10 7} = 2 1} 2} http://www.cappello.co.kr/ PZ
11 TGI =gteltl2 | http//www.tgif.cokr/ FR
12 ZAA http://wWWWw.cocos.co.kr/ FR
13 I RB Gt http://www.bennigans.co.kr/ FR
14 Al &8 http://www.sizzler.co kr/sizzler/ FR
15 EVZols http://www.tonyromas.co.kr/ FR
16 W A7l gkl A& http://www .baskinrobbins.co.kr/ IC
17 AYold A http://www.coneyisland.co.kr/ IC
18 g¥AdgE http://dippindots.co.kr/ IC
19 ofol A YA http://www.icecreamshop.co.kr/ IC
20 2} 2 http://www.lavelee.co.kr/ IC
21 Y http://www.nolboo.co.kr/ KF
22 L stoiy http://www.bossam.co.kr/ KF
23 L4 http://www.yongsusan.co.kr/ KF
24 Wiy 5= http://www.baenamugol.co.kr/ KF
25 gEHESE http://naengmyon.co.kr/ KF

AR =A7H AR AfolE A URL 24%
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3 }} i e
11211 3] 4 s 6 7 8 | 9(%)
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) 2 ZFE(FF) 37 | 3437135 ] 36 | 33 | 33 | 31 0 35
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B3F AT 3513235133 34| 33| 33| 31 20 3.3
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APESE E&Hor F £33 e ME HACEE d¥REe AL f8/8.
(R4-E ZA 94 2590 A48 JFRFTE BAFD YUk o) e HF2EFCS
AEo ¥AZ AlE= thE AbolE(http/www.joypia.com/)ol E & & o
U2 dF9 WAz AlolEx Hulart dA] FoEolgle] B "3?011*1 A 9]
A e
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2 44 429 EY=elag ey Buyz
upA e %é) Aol EE =) 9 Xﬂ% & %ﬂl} Felz 7Hg 2 2détn 3 AAHoz
BEAT 400 2L AT 53], YAlE H2A, A=, g, A gl
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oz Fd37] 98] A FHlE AFHo] o] Plug-in Z2a90] Bad RO
2 YErskt
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Abstract

A study on the Effectiveness of Web sites

of Food Services in Korea

Kang, Kyong Chae

As a result of their web sites about 25 food services, it shows that only
209% of food services are conducting transactions online. As a whole food services
in general have mastered the basics of setting up a web site, and it is revealed
that some web sites with high average score are using flash s/w, which has a
considerable interest in graphic. Family restaurant is the highest in average score
and icecream is the lowest.

The best individual site is Tonyromas site of Family restaurant sector, the
second best site is TGl Friday's of the same Family restaurant sector, the third
Pizzahut of pizza sector, and the fourth Lotteria site of Fast food sector. It is
suggest  that this preliminary study could be advanced by extending the sample
size and a program of more extensive statistical analysis by devising.

Also it is showS  that it is possible for B2B transaction and B2C transaction to
be conducted more actively. It is suggested that Pizza(60%) and Icecream(40%) of
food products which are small in size and easy to be ordered and delivered can be
feasible and successful in transactions online.

In conclusion, it is very important to keep the contents of web sites up-to—-date

and attractive to customers, and to establish several ways which can enable
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customers to interact with food services to induce a dialogue with customers, and
it is necessary to introduce new technologies for specific differences of their own

sites.
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