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[Abstract]

Identity Design System, based on the principle of market
economy, has developed over last haif a century. The essence
of identity program is to establish the corporate image from
dispersion to integration through design. There is no doubt
that identity design became an ineviteble necessity as a
marketing tool. The circumstance of corporate identity, however,
has been changed since the revolution of telecommunication by
computer which had an important effect upon today’ s market.
The development of computer communication allows people with
different taste to achieve their needs from various kinds of
information. Today's market is shifting from uniformity to
diversity. It is more difficult to create a corporate image
through conventional method. To meet the challenges of today’ s
market, the comunication of corporate identity will ultimately
reflect the complexity of the market by adapting the flexible
oonoept of identity design. Tre level of flexibility in identity
system should be determined depending on the management and
marketing strategy. Flexible Identity System (FIS) would be
the best solution for some cases such as; a copary with varioss
fields, a company with sensitivity to the contemporary trend,
and a company with an emotional appeal to consumers. FIS,
with the capacity of a chameleon, can not only adopt the
various circumstantial changes, but also maintain the up-to-
date corporate image.
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