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Abstract

A current of culture changes constantly. The changes in
culture have been taken the lead in by new generations.
Now, we are connected with a new trend of culture led by
new generation. Moreover, it is the younger class from teens
to mid-twenties, that is, the new generation group that
plays a major part in the new culture.

They, in economic affluence, are accustomed to a particular
consumption-oriented purchasing pattern in their own way
while the old generations had to tighten their belts. A
business cannot help getting fascinated with their potential
consuming power.

The new generation has established itself as a powerful
individual consumer class, and is presenting more and more
explosive and destructive purchasing pattern in today’s
consumption market where turmoil of IMF is at the end
and 2lst century started.

As of now, it cannot be emphasized too much to research
their consuming culture and tendency.

It is suggested that existing designers work out a marketing
strategy based on a close investigation of their disposition
and cultural characteristics and go on looking into what the
properties of a new coming generation’s culture vary every
time generations change in order to take them tfo a future
consumer group. '
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