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A Study on analysis of consumer’s purchasing behavior

within Internet and effects of Internet Ad.

Kyu-Lim Jeon#

Abstracts

Internet user are very important target market in off-line. Also as being activated e-business,
they become core target market in on-line. It comes the present question to the business that
marketer has to develop the most suitable marketing method by analysis of consumer’s purchasing
behavior.

In this study, we analysis internet user’s purchasing behavior and consider the way which is the
most suitable internet advertisement using an analysis of census.

* Doctoral Course, Graduate School, Inha University.



